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Public  Invests  $92,000,000  In  Newspapers 
During  Past  Five  Years,  Survey  Reveals 


^  I  Securities  Now  Outstanding  Top  $70,000,000 — Issues  in  1927  Totalled  $45,000,000 — Less  Than  10 
Ti  I  Percent  of  Industry’s  Annual  Revenue  Represented  in  Sum  of  All  Financial  Offerings 


The  Aincrican  newspaper  industry  is  totalling  $58, 000, (XX),  in  a  recent  review  short-time  bank  loans.  A  third  element 

taking  its  place  in  the  financial  world,  of  the  situation  made  for  Editor  &  Pub-  is  that  the  investing  public  itself  had  to 

Since  May.  10’2.  when  the  Minnesota  i-ISher,  states;  ^  educated  to  an  appreciation  of  the 

Tribune  Company  borrowed  $2,500,000  ‘‘Considering  the  importance,  the  capital  investment  values  behind  a  newspaper,  so 


from  the  investing  public,  to  (October,  investment,  and  its  recent  enormous  that  it  would  have  confidence  in  news- 
1927  when  the  Uearst  Pacific  Coast  growth,  it  is  rather  strange  that  this  paper  securities.  It  is  true  that  there 
eroiip  sold  $20,000,000  in  6J4  per  cent  great  industry  has  waited  so  long  before  were  various  issues  prior  to  the  four- 
First  Mortgage  and  Collateral  Trust  asking  the  public  to  participate  in  its  year  period  referred  to,  but  they  were 
Serial  Gold  Bonds  almost  upon  the  day  financing.  It  may  perhaps  be  explained  few  and  in  relatively  sm.all  amounts, 
of  offering,  investors  have  purchased  ap-  h.v  the  fact  that  the  greatest  growth  of  “The  situation  here  is  in  decided  con- 
nroximatcly  $92,500,(K)0  worth  of  news-  the  industry  has  been  in  recent  years,  trast  to  that  in  England,  where  the  public 
^r  bond  issues,  and  several  additional  I-ikewise,  the  owners  of  the  papers  pre-  has  been  participating  in  the  financing 
nullions  in  newspaper  stocks.  ferred  to  finance  their  growth  through  of  newspapers  for  some  years.  Stock  of 

.M  the  end  of  1927,  American  investors  the  rapidly  growing  profits,  or  through  some  of  the  leading  metropolitan  papers 
will  be  financially  interested  in  American 


newspapers  to  the  extent  of  about 
$70,000,000 — and  of  this  total,  and  the  THl 

general  total  given  above,  every  cent  has  * 

been  offered  within  five  years,  and  nearly  — 

$45,000,000  during  the  present  year. 

The  progressing  education  of  the  pub¬ 
lishing  world  in  finance,  and  of  the  finan-  AMOUNT 


THE  PRINCIPAL  NEWSPAPER  BOND  ISSUES 

_  Compiled  by  HALSEY,  STUART  &  CO.  - 


OFFERING 

PRICE 


cial  world  in  publishing,  is  indicated  by  J2..500,000  Minnesota  Tribune  Co.  First  Mort- 


the  increasing  number  of  bond  issues 
offered  by  newspapers.  In  1922,  there 
was  one  issue,  of  $2,500,000 ;  in  1923,  one, 
of  $2,000,000 ;  in  1924,  two,  totalling  $12,- 
2W,000;  in  1925,  three,  totalling  $16,- 
300,000;  in  1926,  three,  totalling  $15.- 
300,000;  during  the  present  year,  12, 
tolling  $44,175,000. 

In  October,  on  top  of  more  than 
$24,000,000  in  newspaper  finaiKing  ac¬ 
complished  during  the  year,  the  largest 


gage  6*/^%  Sinking  Fund  Bonds, 

due  May  1,  1942 . 

2.000,000  Illinois  Publishing  &  Printing 
Company  (Chicago  Herald-Exam¬ 
iner)  6%  Secured  Notes,  due 
serially  Nov.  1,  1924  to  Nov.  1, 

1932,  incl . 

200,000  Constitution  Publishing  Co.  (At¬ 
lanta,  Ga.)  First  Consolidated  6Vi% 
Bonds,  due  serially  Feb.  1,  1924  to 
Feb.  1,  1939  incl . 


May,  1922 


December,  1923 


bond  issue  of  newspaper  history,  namely,  12.000,000  Hearst  Publications,  Inc.  First  Mort- 


March,  1924 


$20,000.0(X)  Hearst  Publications,  Inc.,  gage  and  Collateral  Trust  6%% 

First  Mortgage  and  Collateral  Trust  6]4  serial  bonds,  due  serially  May  1, 

per  cent  Serial  Gold  Bonds  were  sold  by  1926  to  May  1,  1936  incl . 

a  syndicate  headed  by  Halsey,  Stuart  &  .■)00,000  Tampa  Tribune  Bldg.  First  Mort- 

Go.  gage  6%  bonds,  due  serially  March 

The  wholesale  offering  was  very  sue-  10,  1927  to  March  10,  1932 . 

cessful,  the  amount  available  for  sale  to 

dealers  being  quickly  oversubscribed,  with  l,';.000,000  New  York  Evening  Journal,  Inc. 


April,  1924 


100  March,  1925 

Prices  to 
yield  from 
5.90%  to 
6.30%,  accord¬ 
ing  to  maturity  December,  1925 


Ae  issue  virtually  sold  out  by  the  latter 
Aortly  after  the  publication  of  the  retail 
advertisement. 

This  growing  application  of  the  public’s 
funds  to  the  newspaper  business  has  a 
double-edged  significance: 

It  shows  that  the  successful  publisher 
is  learning  to  extend  the  field  of  his 
fonnulae  beyond  the  potentialities  of  his 
private  funds,  with  profit  both  to  him¬ 
self  and  the  investing  public. 

It  shows  that  the  investor  is  learning, 
and  has  learned,  to  a  remarkable  extent, 
the  cash  value  of  such  formulae,  as  mani¬ 
fested  in  circulation  and  other  evidences 
of  good-will. 

Although  these  factors  account  largely 
for  the  increasing  public  participation  in 
newspaper  enterprises,  the  initial  impulse, 
so  far  as  the  publishing  field  was  con¬ 
cerned,  toward  public  financing,  came 
from  the  fiscal  necessities  of  a  business 
which  is  now  grossing  in  the  neighbor¬ 
hood  of  $1,000,000,000  annually,  and 
which  in  1925,  according  to  Department 
of  Commerce  figures,  was  increasing  its 
gross  at  the  rate  of  11  per  cent  in  two 
years. 

Even  after  the  present  record  year,  the 
public  investment  in  the  newspaper  busi¬ 
ness  represents  substantially  less  than  10 
per  cent  of  the  annual  gross. 

Halsey.  Stuart  &  Co  ,  which  has  lieaded 
newspaper  and  magazine  bond  financing 


First  Mortgage  and  Collateral  Trust 
6l^%  bonds,  due  serially  December 

1,  1927  to  Dec.  1937 . 

800,000  Worcester  Telegram  Publishing  Co., 
Inc.  First  Mortgage  6%  bonds,  due 

December  1,  1945 . 

8.000,000  The  Chicago  Daily  News,  Inc.  6% 
Sinking  Fund  Debentures,  due 

January  1,  1936 . 

.3,000,000  Chicago  Evening  Americnn  ( Eve¬ 
ning  American  Publishing  Company) 
6%  Sinking  Fund  Notes,  due  April 

1,  1931 . 

4.300,000  Consolidated  Publishers,  Inc.  Col¬ 
lateral  Trust  6%%  Sinking  Fund 

Notes,  due  July  1,  1936 . 

950,000  Journal  of  Commerce  Corp.  (N.  Y.) 

6Vi%  Sinking  Fund  Notes,  due 
January  1,  1937 . 


December,  1925 


January,  1926 


April,  1926 


July,  1926 


98.50  January,  1927 

Prices  to 
yield  from 
5.50%,  to 
6.05%,  accord¬ 
ing  to  maturity  January,  1927 


400,000  Post  Publishing  Co.  (Bridgeport, 
Conn.)  5Vi%  Serial  Notes,  due  an¬ 
nually  December  15,  1927  to  1931, 

incl . 

1,100,000  Tampa  Tribune  Publishing  Co. 

(Stovall  Properties)  First  Mortgage 
Guaranteed  7%  Bonds  due  serially 
March  1,  1928  to  Nov.  1,  1939,  incl, 
3,000,000  Press  Publ'shing  Co.  (Pittsburgh 
Press)  First  Mortgage  5%  Bonds, 
due  serially  March  1,  1928  to  March 
1.  1942.  incl . 


100 

Prices  to 
vield  from 
4.50%  to 
5.25% 


March,  1927 


March,  1927 


(Continued  on  f^ge  40) 


in  England  have  been  dealt  in  on  the 
London  Exchange  for  imirc  than  25  years. 

A  recent  check-up  showed  that  there  were 
newspaiier  stocks  totaling  iTH>re  than 
$1()0,(X)0,0(K)  and  funded  obligations  total¬ 
ing  about  $30.0()0,(KK)  listed  on  the  London 
Exchange,  including  the  securities  of 
many  of  the  outstanding  newspapers  of 
ihe  United  Kingdom. 

“There  is  little  general  appreciation, 
we  find,  of  the  vast  size  which  tlie  news¬ 
paper  industry  has  attained.  People  as 
a  whole  have  been  conscious  that  there 
has  been  an  increase  in  the  size  and 
circulation  of  newspapers,  but  they  do 
not  appreciate  that  the  annual  gross 
receipts  of  the  industry  are  nearing  the 
billion  mark. 

“Growth  of  the  newspaiiers  has  been 
the  prime  factor  in  bringing  about  many 
changes.  It  is  not  so  long  ago  that  the 
metropolitan  newspapers  in  many  places 
were  the  personal  organs  of  an  individual 
or  group  of  individuals.  Now,  they  must 
be  operated  as  the  great  business  enter¬ 
prises  that  they  are,  if  they  are  to  be 
successful.  While  there  may  be  some 
feeling  that  the  field  has  lost  something 
by  the  passing  of  the  j^rsonalized  paper, 
still  we  find  the  feeling  among  many 
that  the  newspaper  has  been  the  gainer 
by  establishing  itself  on  a  firm  economic 
basis,  for  financial  independence  makes 
for  editorial  independence.  Likewise, 
newspaper  management  in  the  present  day 
is  not  of  the  purely  editorial  type  that 
dominated  many  of  the  papers  in  other 
days. 

“The  present  day  management  must 
deal  with  intricate  problems  of  finance, 
with  the  building  of  great  structures  to 
house  adequately  the  machinery  of  the 
modem  paper,  with  the  question  of  paper 
supply,  even  to  the  point  sometimes  of 
constructing  mills,  or  buying  enough  in¬ 
terest  in  a  mill  to  assure  a  steady  supply. 
It  must  sell  its  advertising  space  in  tre¬ 
mendous  volume  if  it  is  to  be  successful, 
and  to  sell  that  way  means  that  there 
must  be  appreciation  of  the  modern  sell¬ 
ing  of  advertising,  of  market  analysis,  of 
circulation  building,  and  always  most  im¬ 
portant,  of  getting  out  a  newspaper  whose 
editorial  appeal  is  in  accord  with  the 
trend  of  the  times. 

“Expansion  of  the  newspaper  plants 
has  made  necessary  the  construction  of 
new  buildings  in  many  cities,  and  public 
financing  is  playing  a  prominent  part  here. 
In  the  erection  of  a  metropolitan  plant 
now,  the  tendency  also  is  to  erect  a  build¬ 
ing  of  large  oroportions,  often  including 
office  and  commercial  space  for  renting, 
so  the  capital  expenditure  is  very  great. 

“One  of  the  largest  building  projects 
in  recent  years  was  that  of  the  Scu'  York 
Ei'ening  Journal.  A  $15,0(X),()(X)  bond 
issue,  offered  in  December,  1925,  provided 
a  part  of  the  funds  for  this  project,  with 
which  the  readers  of  Editor  &  Publisher 
are  probably  familiar.  It  entails  the 
building  of  four  publishing  plants,  cover¬ 
ing  the  equivalent  of  three  square  blocks, 
which  will  house  all  the  Xew  York 
Hearst  newspapers  and  magazines. 

“In  Auenst  of  this  year,  a  $L80<).t¥)0 
(Coii’iinicd  oil  fHige  40) 
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BROUN  TO  RETURN  TO  N.  Y.  WORLD, 
STRIKE  ENDS  IN  “GOOD  DRAW” 

Will  Start  Writing  '*It  Seems  to  Me”  Jan.  2 — Holds  Same 
Opinions  on  Sacco  and  Vanzetti — Has  Conference 
Agreement  with  Daily’s  Editors 

By  PHIUP  SCHUYLER 

TTEYWOOD  BROUN’S  battle  with  for  any  other  newspaper  for  three  more 
the  New  York  World  has  ended  years,  when  my  present  contract  expires. 


in  what  Mr.  Broun  chose  to  call 
good  draw.” 


“The  trouble  with  magazine  work  is  the 
terrific  strain  of  wondering  whether  this 


The  columnist  who  went  on  a  “per-  or  that  piece  will  get  by.  Then  there’s 
manent  strike”  last  August  because  the  always  a  delay  on  the  check.  There  is 

no  regular  pay  day.  You  hand  in  the 
stuff  you  write  a  month  in  advance.  It’s 
not  so  much  fun  to  read  it  again  so  long 
after  it  has  been  written. 

“I  say,  frankly,  that  I  would  like  to  be 
on  the  World  with  the  privilege  of  saying 
anything  I  please.  But  I  know  I  have  to 
take  a  little  less.  I  don’t  know  of  any 
newspaper  where  absolute  freedom  is  pos¬ 
sible.  As  a  matter  of  fact,  when  any  news¬ 
paper  gets  wedded  to  a  policy  it  cannot 
endure  having  any  of  its  writers  dissent 
violently  from  it.  The  World  permits  a 
limited  dissent.  It  is  more  liberal  than 
any  paper  I  know. 

“I  think  a  newspaper  could  be  run  on 
a  policy  of  printing  sharply  divergent 
opinions.  I  would  like  to  work  on  such  a 
paper.  But  to  do  that  I  would  have  to 
own  it.  I  would  like  to  own  a  paper 
myself,  but  I  haven’t  the  money.  The 
\\’orld  is  the  paper  that  comes  nearest 
to  fitting  my  wishes. 

“I  am  not  sorry  about  anything  I  said 
or  wrote  during  the  Sacco  and  Vanzetti 
case.  If  such  a  situation  should  arise 
again,  I  am  willing  to  discuss  it  with  the 
executives  of  the  World.  If  they  should 
say  to  me  ‘you  are  a  little  too  strong  in 
expressing  this  opinion,’  or  if  they  should 
Heywood  Broun  object  that  a  phrase  such  as  calling  Har¬ 

vard  ‘Hangman’s  House’  is  ‘too  severe,’ 
World  declined  to  print  some  of  his  I  would  be  amenable  to  editing  and  will- 
opinions  on  the  Sacco  and  Vanzetti  case,  ‘o  express  the  same  meaning  without 
will  again  start  writing  his  daily  “It  ,111?  harsh. 

Seems  to  Me”  on  Jan.  2.  He  is  now  The  particular  dispute  was  not  so  much 
willing,  he  said  this  week,  to  agree  with  as  how  my  opinions 

Ralph  Pulitzer,  his  editor,  who  described  be  edited.  I  was  never  a  person 

Broun’s  absence  from  the  World  when  every  comma  pr  semi-colon 


EDITOR  &  PUBLISHER 
CALENDAR 

Dee,  27-28 — Assn,  of  Teachers  of 
Advertising  and  Marketing,  an¬ 
nual  convention,  Washington, 

D.  C. 

Dec.  28-31 — American  Assn,  of 
Schools  and  Depts.  of  Journalism, 
and  the  American  Assn,  of 
Teachers  of  Journalism,  Uni¬ 
versity  of  Iowa,  Iowa  City,  la. 

Dec.  30 — Northeast  Missouri  Press 
Assn.,  annual  convention.  La 
Plata,  Mo. 

Jan.  11-13 — Newspaper  Institute  of 
North  Carolina  Press  Assn.,  Uni¬ 
versity  of  North  Carolina, 
Chapel  Hill,  N.  C. 

Jan.  12-14 — Oregon  Newspaper  Con- 
ferece,  Portland,  Ore. 

Jan.  13-14 — Oklahoma  Press  Assn., 
midwinter  meeting,  Oklahoma 
City,  Okla.,  Huckins  Hotel. 

Jan.  13-15 — Kansas  Press  Assn,  an¬ 
nual  meeting,  Wichita,  Kan. 


he  first  left  as  “a  witch’s  sabbatical: 


was  precious.  I  am  certainly  going  to 


It’s  a  curious  phrase,”  said  Mr.  Broun  reasonable  give  and  take. 


this  week.  “I  don’t  know  exactly  what  “There  %vm11  be  no  subjects  on  the  \Vorld 
it  means,  but  perhaps  it  describes  what  from  which  I  wall  be  bani^d.  At  the 

happened  accurately  enough.”  present  time  I  should  say  that  I  am  in 

The  “good  draw”  as  explained  by  Mr.  general  agreement  with  the  World  s 

Broun  is  that  he  takes  up  his  old  con-  editorial  policies.  I  am  in  about  the  same 

tract  with  the  World  with  the  added  it®  editors, 

understanding  that  there  will  be  “free  and  ,  ™  fo  return  to  newsp 

complete  discussion  between  me  and  ex-  wprk.  There  is  a  great  advantag 


I’m  glad  to  return  to  newspaper 
There  is  a  great  advantage  in 


ecutives  of  the  World,  in  the  event  of  any  f*^rig  able  to  say  what  yem  want  to  say 
serious  disagreement  about  what  I  write.”  you  feel  that  way.  Sometimes  you 

“I  feel  just  the  same  about  the  Sacco  "’^ut  to  say  something  on  a  Tuesday  that 
and  Vanzetti  case  as  I  did  before,”  Mr.  interpt  in  by  Saturday.  The 

Broun  declared.  “I  am  neither  giving  '®  find, 

nor  receiving  anv  apologies  from  the  Editors  of  the  World  have  alwaj^  as- 

>i  ■  serted  that  Mr.  Broun  s  column  on  Sacco 

Mr. ’Broun  said  it  was  Herbert  Bav-  ^nd  Vanzetti  was  killed  because  it  was 
ward  Swope,  executive  editor  of  the  repetitious  and  not  because  it  was  radical. 
World,  who  persuaded  him  to  return  to  ^^r.  Broun  had  written  two  columns  on 
newspaper  work  after  four  months  of  Sacco  and  ^  anwtti  when  the  Aird  was 
writing  for  the  Nation  and  other  maga-  suppressed.  It  has  been  said  that  many 
zines.  The  Nation  claims  an  increase  of  publications  asked  permission  to  reprint 
7,000  circulation  and  credits  a  good  share  p«un  s  suppressed  article  but  he  refused 
of  it  to  Mr.  Broun’s  contributions.  While  ^^use  ashamed  of  its  mildness  Editor 
returning  to  the  W’orld,  Mr.  Broun  will  f  Publisher,  however,  asked  Mr.  Broun 
continue  his  connection  with  the  Nation.  (o*'  ’ll’®®'®"  "■^® 

Mr,  Swope  confirmed  Mr.  Broun’s  re-  ^^d  the  only  copy  he  ever  made  of 

turn  to  the  World  with  the  terse  com-  ^  ^  . 

•  FrsTiK  Sullivan,  Tvhose  column  t/ut  oi 

,  ,  ,  ,  .  \  Clear  Skv”  supplanted  Broun’s  will 

W’e  always  have  been  properly  im-  ^„„tinue  his  column  in  another  part  of 
pressed  with  the  value  of  Mr.  Broun  to 

tU.,  pdjier.  - 


the  W’orld.  Mr.  Broun  has  learned  the 
value  of  the  World  to  him.  We  are  glad 
that  he  is  returning.” 


DIVIDES  CHRISTMAS  FUNDS 

The  Harrisburg  (Pa.)  Telegraph 


Mr.  Pulitzer  stands  absolutely  pat  on  Christmas  Savings  Qub  recently  divi^d 
former  assertions  he  has  made  namely,  ,  ^  members  $18,199.53.  It  is 

that  everyone  on  a  newspaper  from  the 


highest  to  the  lowest  must  be  subject  to 
editing. 

While  away  from  the  World  Mr.  Broun 


one  of  the  oldest  Christmas  savings  clubs 
in  Pennsylvania.  Officers  for  the  ensuing 
year  are :  President,  Harry  E.  Ehler ; 


WTO,,  articl/s  for  th.  Nafioo,  _,he  N™,  Si: 


Yorker,  College  Humor,  Elks  Magazine, 

Life,  and  Cosmopolitan.  He  has  started  ’Y>  J-  -  _ ^ 


a  play,  having  written  the  first  act,  but, 
he  explained,  “I  got  stuck  on  the  second.” 
“The  chief  reason,  I  suppose,  that  I  am 


ENTERTAINS  BRITISH  WRITERS 

Sir  Harry  Armstrong,  British  Consul 


returning  to  newspaper  work  is  that  I  in  New  York,  gave  a  luncheon  Tuesday 
missed  it,”  Mr.  Broun  said.  “My  obliga-  to  the  British  foreign  correspondents 
tions  to  the  World  were  such  that  I  stationed  in  the  city  at  the  Down  Town 
would  not  have  been  permitted  to  write  Association,  60  Pine  street.  New  York. 


SPONSOR  FLOOD  RELIEF 

Waterbury,  Conn.,  Dailies  Raising 
Fund  for  Waterbury,  Vt. 

Because  the  Waterbury  (Conn.)  Re¬ 
publican  and  American  took  an  interest 
in  the  plight  of  Waterbury,  Vt.,  and 
organized  a  campaign  of  “Waterbury, 
Conn.,  to  Waterbury,  Vt.”  the  people  of 
the  former  city  are  aroused  to  the  flood 
situation  in  the  Vermont  community  and 
have  already  contributed  more  than  $5,00(1 
to  a  fund  for  the  town. 

The  Republican  and  the  American  sent 
Eugene  Kerner,  executive  secretary  of  the 
Lincoln  House  association,  the  local 
charitable  organization,  to  Waterbury, 
Vt.,  at  their  own  expense,  to  conduct  an 
investigation  and  report  on  conditions 
there.  Mr.  Kerner  returned  with  photo¬ 
graphs  and  a  graphic  story  of  the  de¬ 
vastation  wrought  there  by  the  flood 
waters.  The  report  was  read  at  a  meet¬ 
ing  of  representative  citizens  in  Mayor 
Francis  P.  Guilfoile’s  office  and  a  civic 
committee  appointed  to  organize  a  drive 
for  funds.  The  Waterbury  Democrat  has 
joined  in  the  movement  and  is  assisting 
with  publicity. 

The  drive  committee  has  set  no  limit  on 
the  amount  of  money  to  be  raised,  but 
hopes  to  obtain  at  least  $25,000.  The 
drive  is  just  getting  under  way.  Hartford 
followed  the  example  of  the  Waterbury 
papers  when  the  Hartford  Times  an¬ 
nounced  on  Dec.  12  that  it  would  start  a 
similar  fund  for  the  relief  of  Hartford, 
Vt.  More  than  50  communities  in  Ver¬ 
mont  received  their  names  from  Con¬ 
necticut  towns  and  cities. 

ASKS  FLOOD  RELIEF 

Ttmet-Pica3rune  Carries  Appeal  Direct 
to  Officials 

The  New  Orleans  (La.)  Times- 
Picayune  has  carried  the  South’s  fight  for 
flood  control  to  Congress  by  publishing 
five  full-page  advertisements  on  the  sub¬ 
ject  in  the  Washington  Post  and  Wash¬ 
ington  Star.  Copies  of  the  advertise¬ 
ments  were  mailed  to  every  member  of 
Congress,  the  governors  of  all  the  states, 
and  to  newspaper  publishers  and  mayors 
of  the  principal  cities  of  the  United  States. 

The  advertisements  were  published  be¬ 
ginning  Dec.  5,  the  day  Congress  con¬ 
vened.  and  continued  throughout  the  week. 

C!bpy  called  attention  to  the  fact  that 
flood  control  was  properly  a  responsibility 
of  the  whole  nation,  rather  than  the  states 
of  the  lower  Mississippi  Valley,  which 
have  had  most  of  the  burden  in  the  past. 

RECORD  HLE  FOR  “UNDY” 

More  than  34,(XX)  words  were  handled 
out  of  Mexico  City  Dec.  14  and  15  sent 
by  newspaper  men  reporting  on  the 
arrival  of  Col.  Charles  A.  Lindbergh 
from  Washington.  This  wordage  broke 
all  previous  records,  according  to  West¬ 
ern  Union  officials. 


STRIKE  SUSPENDS  TWO 
PAPERS  FOR  A  DAY 

Printers  on  Decatur  (Ill.)  Herald  uj 
Decatur  Review  Protest  Wate  I 
Impasse — $2  Gradual  In¬ 
crease  Agreed  Upon 

The  Decatur  (Ill.)  Herald,  morninff 
and  Reznew,  evening,  were  suspendtj 
Wednesday,  Dec.  14,  after  a  strike  of  tl* 
printers,  called  at  5 :30  o’clock  the  ^ 
vious  evening  by  Raymcmd  Moort 
Milwaukee,  representative  of  the  Inter 
national  Typographical  union,  who  waj 
brought  there  by  the  printers  in  endeavor 
to  settle  negotiations,  which  had 
under  way  since  June  30. 

Dan  Dineen,  member  of  the  state  board 
of  conciliation,  brought  the  publishers  and 
union  together  on  a  contract  which  pro- 
vides  for  a  50-cent  a  week  increase  from 
June  30,  1927  to  Dec.  11 ;  another  50-cent 
increase  to  June  30.  1928  and  $1  increase 
from  that  date  to  Feb.  28,  1930,  bringini 
the  scale  for  the  last  20  months,  $45  for 
day  men  and  $48  for  night  men. 

Under  the  former  contract  the  scale  was 
$43  for  day  and  $46  for  night  men.  A 
month  before  the  contract  expired  the 
publishers  entered  into  negotiations,  pro- 
posing  continuation  of  the  scale  without 
increase  on  the  ground  that  conditions 
did  not  warrant  any  increase.  The  union 
asked  a  $45  and  $48  scale. 

When  agreement  had  not  been  reached 
at  expiration  of  the  contract  the  union 
agreed  to  continue  work  until  contracts 
were  signed,  such  contracts  to  be  retro¬ 
active.  On  August  15  the  union  sub¬ 
mitted  a  three-year  contract  providing 
for  annual  increases  of  50  cents,  bringing 
the  scale_  in  1930  to  $44.50  and  M7.50. 
The  publishers,  protesting,  hut  to  end  the 
discussion,  accepted  the  contract,  in 
writing.  The  union  repudiated  action  of 
its  scale  committee  however  and  Mr, 
Moore  was  brought  here.  He  ignored  the 
scale  committee’s  proposals  and  insisted 
upon  a  $2  increase.  Meetings  continued 
without  settlement  and  without  hint  of  a 
strike  until  five  minutes  before  the  call 
was  issued. 

■Announcement  of  the  conclusion  of  the 
strike  and  explanation  of  the  one-day 
suspension  of  the  papers  was  accom¬ 
panied  bv  a  .statement  by  Mr.  Moore, 
nearly  twice  the  length  of  the  newspaper 
account  of  the  situation 

Referring  to  the  union  repudiation  of 
its  scale  committee’s  work  and  contract, 
he  said : 

“The  union  on  three  occasions  refuiied 
to  accept  an  agreement  on  that  basis  (the 
three-year  contract  with  50  cent  increases 
annually).  The  argument  put  forth  by 
the  union  in  support  of  its  demand  for  a 
$2  increase  rested  largely  upon  the  fact 
that  wage  scales  of  printers  in  all  cities 
in  Illinois  of  approximately  the  same 
size  as  Decatur  pay  a  higher  wage  than 
is  paid  here. 

“It  is  also  true  that  cities  approxi¬ 
mating  the  size  of  Decatur  located 
throughout  the  United  States  average  a 
wage  that  is  higher  than  is  paid  in  this 
locality.  The  union  feels  that  it  has 
shown  a  spirit  of  tolerance  and  good  will 
from  the  start.  It  was  agreed  between 
the  publishers  and  the  union  that  when  a 
settlement  was  made  that  the  men  would 
receive  back  jiay  in  full  for  the  scale 
arrived  at.  In  the  interest  of  harmony 
and  good  will  the  final  .settlement  pro- 
\nded  for  back  pay  for  only  half  the 
increase. 

“Work  has  continued  as  usual  during 
all  the  negotiations  and  when  the  men 
stooped  work  thev  did  so  in  a  quiet  and 
orderly  manner  without  anv  attempt  to 
hamper  the  publishers  in  future  opera¬ 
tion.” 


SEES  BIGGER  PAPER  MARKET 

Prospective  world-wide  increase  in 
paper  consumption  will  soon  settle  the 
problem  of  over-capacity,  A.  R.  Grau- 
stein,  president  of  the  International 
Paper  Company,  said  last  week.  Excess 
capacity,  he  said,  had  made  it  difficult 
for  producers  to  maintain  prices  at  levels 
justified  by  capital  investment  and  costs 
of  manufactire. 
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TRADE  BODY  RESTS  AGENCY  COMMISSION  CASE 

Respondents  Not  Expected  to  Begin  Defense  Testimony  Until  After  March  1 — A.  N.  P.  A.  Need  Not 

Admit  Minutes  of  Meetings^  Examiner  Addison  Rules 


Examiner  E.  W.  Burr,  representing 
the  Federal  Trade  Commission,  on 
Thursday  in  New  York  closed  the  gov¬ 
ernment’s  investigation  of  the  alleged 
conspiracy  in  restraint  of  trade  by  asstxi- 
ations  of  newspapers  and  advertising 
agencies  and  members  of  such  associa- 

*'^he  New  Y'ork  hearing,  which  began 
Dec.  S,  was  the  last  of  a  series  of  five. 
The  others  were  held  in  Atlanta,  Chat¬ 
tanooga,  Chicago  and  Boston. 

The  respondents — the  American  News¬ 
paper  Publishers’  Association,  the  South¬ 
ern  Newspaper  Publishers’  Association, 
the  .American  Association  of  Advertising 
Agencies,  the  American  Press  Associa¬ 
tion  and  the  Six  Point  League— do  not 
expect  to  begin  defense  testimony  until 
sometime  in  March.  The  first  hearing 
^11  be  held  in  Washington. 

The  delay  until  that  time  was  on  the 
request  of  Robert  C.  Morris,  A.  N .  P.  A. 
counsel,  who  this  week  succeeded  H.  S. 
Rankine  when  the  latter  became  ill.  Mr. 
Morris  wants  the  time  to  read  up  on  the 
case. 

Near  the  end  of  the  hearing  Thursday 
Examiner  Addison  ruled  that  the  min¬ 
utes  of  A.  N.  P.  A.  meetings  need  not 
be  produced— a  victory  for  the  defense. 
Mr.  Burr  took  an  exception. 

\ttomeys  for  both  parties  refused  to 
comment  on  the  probable  results  of  the 
present  hearing,  so  far  as  they  may  affect 
the  ultimate  decision  of  the  Federal 
Trade  Commission.  Mr.  Burr  has  con¬ 
sistently  refused  to  furnish  any  statement 
for  publication,  but  in  a  brush  of  attor¬ 
neys  on  Wednesday  he  asserted  with  ap¬ 
parent  faith  in  his  opinion  that  his  case 
was  established  and  that  his  current 
subpoenas  and  offerings  in  evidence  were 
largely  in  the  nature  of  a  “clean-up”  of 
as-ailable  material. 

On  the  other  hand.  J.  F.  Finlay, 
S.  N.  P.  A.  counsel,  believes  that  the 
present  hearing  has  hardly  affected  the 
interests  of  his  clients.  The  majority  of 
the  evidence  introduced  has  centered 
about  the  A.  A.  .A.  A.  and  the  A.  N.  P.  A., 
and  Mr.  Finlay’s  principal  activity  in 
the  hearing  has  been  to  note  on  the  record 
the  complete  disinterest  of  his  clients  in 
aU  of  the  matters  discussed. 

The  last  week’s  chapter  of  a  transcript 
which  has  run  well  above  a  million  words 
and  which  will  furnish  for  the  perusal  of 
the  Trade  Commission,  in  addition,  nearly 
200  exhibits  containing  several  million 
additional  words  of  more  or  less  absorb¬ 
ing  reading  matter,  is  a  dull  climax  to 
an  inquiry  which  has  had  its  interesting 
moments. 

The  week  was  given  up,  almost  en¬ 
tirely,  to  argument  over  the  introduction 
of  exhibits  into  evidence,  and  to  _ar^- 
ment  over  the  validity  of  Commission 
Counsel  F.ugene  W.  Burr’s  subpoenas 
for  further  material,  for  possible  intro¬ 
duction  as  evidence. 

Tuesday’s  and  Wednesday’s  sessions 
were  brightened — but  not  for  the  hearing 
^ographers— by  the  eloquent  exposi¬ 
tions  of  James  O’Shaughnessy,  executive 
secretary  of  the  A.  A.  A.  .A.,  stating  the 
position  of  the  agencies,  as  he  saw  it,  on 
tbe  differential  rate.  Other  witnesses, 
Emmett  Finley,  general  manager  of  the 
P-  A.:  Lincoln  B.  Palmer  of  the 
An.  P.  a.,  and  other  organization  of- 
Ws,  were  called  merely  to  identify  the 
records,  addresses,  letters  and 
Wletins  which  Commission  counsel 
^tt^ht  to  put  in  evidence. 

At  intervals,  throughout  the  week,  the 
i  attorneys  debated  the  subpoenaing  of  min- 
I  A.  N.  P.  A.  meetings  at  which 
■^ntions  were  adopted  favoring  the 
differential  and  st^gesting  limita- 
I  ™»5  of  its  use.  Commission  counsel  in- 
j  ^td  that  these  minutes  be  produced,  on 
I  ™  pound  that  they  might  tend  to  show 
^  intent  of  the  res^utions  adopted, 
“dc  McKercher.  attornev  for  the  A.  A. 
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-A.  A.,  contended  that  the  resolutions 
themselves  superseded  the  minutes  con¬ 
taining  their  discussion,  as  evidence,  and 
objected  to  their  production  as  being 
documents  prcKeeding  from  discussions 
from  which  the  public  was  barred.  Mr. 
McKercher  stated  that  the  introductiem 
of  these  confidential  utterances  might  in¬ 
hibit  the  expression  of  members  at  such 
meetings  in  the  future. 

Examiner  John  W.  Addison  ruled  in 
favor  of  the  respondents  on  this  item,  as 
on  articles  in  Prmters’  Ink,  withdrawn 
by  Mr.  Burr  at  an  earlier  meeting  and 
offered  again  on  Wednesday.  Mr.  Burr’s 
request  for  correspondence  from  the 
A.  N.  P.  A.  files,  including  letters  passing 
between  the  late  Collin  Armstrong, 
chairman  of  the  newspaper  committee  of 
the  A.  A.  A.  A.,  and  A.  N.  P.  A.  officers, 
was  objected  to  as  not  being  sufficiently 
specific.  This  resulted  in  a  two-day  ex¬ 
amination  of  A.  N.  P,  A.  functionaries, 
from  whom  Mr.  Burr  hoped  to  obtain 
sufficient  information  about  A.  N.  P.  A. 
filing  methods  to  issue  more  specific  sub¬ 
poenas. 

Recognition  files  were  refused  as  con¬ 
taining  confidential  material,  as  the  De 
La  Mare  and  De  Bear  files  were  refused 
at  earlier  meetings. 

Harold  S.  Rankine,  A.  N.  P.  A.  coun¬ 
sel,  in  refusing  to  produce  the  above  files, 
also  objected  to  the  introduction  of  reso¬ 
lutions  passed  by  the  A.  N.  P.  A.  meet¬ 
ing  of  1927,  as  being  subsequent  to  the 
filing  of  the  complaint.  He  objected  off 
the  record  to  Mr.  Burr’s  continued  at¬ 
tempts  to  subpoena  such  materials  from 
the  A.  N.  P.  A.  files  and  asked  him  how 
much  longer  he  was  “going  to  keep  up 
this  business.”  Mr.  Rankine  said  that 
both  the  public  and  the  United  States 
Supreme  Court  had  expressed  their  dis¬ 
approval  of  these  "prying”  methods. 

Mr.  Burr  replied,  in  effect,  that  it  is 
the  business  of  an  investigation  to  inves¬ 
tigate  and  argued  the  validity  of  his 
subpoena  on  the  ground  of  probable 
cause. 

Mr.  Finlay,  of  the  S.  N.  P.  A.,  who  is 
from  Chattanooga,  Tenn.,  was  at  first 


surprised,  then  horrified,  and  finally,  pro¬ 
foundly  embittered  by  the  New  York 
weather  of  the  past  few  weeks.  His  sug¬ 
gestions,  to  Mr.  Burr  and  others,  that 
life  is  short  and  time  is  fleeting,  became 
more  and  more  earnest  as  hours  passed 
in  the  discussion  of  the  arrangement  of 
the  A.  N.  P.  A.  files,  and  Christmas 
approached. 

Mr.  O’Shaughnessy’s  testimemy  on  the 
functions  of  the  advertising  agent  was 
introduced  through  cross-examination  by 
Mr.  McKercher.  .At  the  latter’s  request, 
Mr.  O’Shaughnessy  told  of  his  long  rec¬ 
ord  of  service  in  advertising  and  jour¬ 
nalism,  which  began  when  he  wrote  ad¬ 
vertising  for  his  father’s  shoe  store  in  a 
little  Missouri  town.  Mr.  McKercher 
asked  for  this  material  to  establish  the 
witness’s  competence. 

Asked  to  explain  some  items  of  his  tes¬ 
timony  at  an  earlier  hearing,  Mr. 
O’Shaughnessy  replied  with  a  comiMete 
statement  on  his  subject. 

“The  word  ‘space’  is  a  sort  of  trade 
name  in  the  advertising  business,”  he 
said.  “It  is  used  to  cover  a  lot  of  things. 
It  is  used  to  measure  the  service  the  pub¬ 
lisher  is  to  sell  to  an  advertiser — the  buy¬ 
ing  of  ‘space,’  since  it  has  gotten  into 
critical  definition,  had  better  be  under¬ 
stood. 

“The  publisher  is  a  part  of  the  things 
that  makes  up  an  advertising  transaction. 
The  advertiser  is  a  part  in  it.  Between 
these  two  it  has  come  to  be  necessary  that 
some  one  should  render  a  newer  service, 
an  additional  service,  so  that  these  two 
parties  to  the  transaction  may  carry  on 
to  the  benefit  of  both. 

“The  time  was  when  advertising  was 
a  simple  thing  because  the  market  was 
so  small,  the  circulation  of  the  publica¬ 
tions  was  so  small.  Ben  Franklin,  I  un¬ 
derstand,  wrote  all  the  advertisements 
that  appeared  in  his  paper.  .  .  . 

“Now  we  find  that  advertising  has  be¬ 
come  an  undertaking  that  calls  for  as 
much  knowledge,  and  in  some  respects, 
for  more  knowledge  than  the  production 
of  the  article  through  the  factory,  and  yet, 
that  advertising  is  only  about  three  per 
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cent  of  the  operations  of  the  advertiser. 

1  understand  that  Chevrolet  had  an  adver¬ 
tising  cost  last  year  of  1.6  per  cent. 

"The  agency  must  counsel  the  dis¬ 
tributer  in  all  the  intricacies  and  mean- 
derings  of  the  market,  and,  in  order  to 
have  that  knowledge,  he  must  gather  it 
from  every  source  relating  to  that  manu¬ 
facture.  He  must  go  into  his  raw  ma¬ 
terials,  as  to  their  quality,  their  av^abil- 
ity,  and  the  hauling  an  j  freightage  of 
them ;  into  the  question  of  distribution 
then,  and  transportation  facilities,  rail  and 
water,  and  other  facilities  for  getting  the 
stuff  out  again. 

“Then  the  question  of  labor  supply. 
Then  the  question  of  sanitation  as  it  af¬ 
fects  the  health  of  employes.  All  of  these 
things  are  gone  into  ^fore  the  questions 
of  advertising,  themselves,  can  properly 
be  studied  by  the  advertising  agency. 

“Then  they  take  up  the  question  of  the 
product  which  this  man  is  making.  How 
does  it  compare  with  other  products  in 
competition  with  the  demands  which  run 
toward  .that  product,  as  to  class,  demand, 
or  character?  Is  there  a  definite  com¬ 
petitor  now,  or  do  we  have  to  ^ild  a 
new  place  for  it?  What  will  be  the  ap¬ 
pearance  of  it  in  the  market  when  it 
comes  out?  The  appearance  of  the  pack¬ 
age,  as  well  as  the  marketing  demands 
it  may  meet. 

“Then  the  question  of  management,  the 
question  of  whether  this  factory  is  projH 
erly  organized  to  meet  produetkm  nee^ 
— not  only  in  character,  but  in  cost  and 
price,  and  in  time  to  meet  the  shipments. 
Then  as  to  the  management.  That  must 
be  studied  also,  because  if  the  manage¬ 
ment  cannot  be  attuned  into  the  plans 
upon  which  the  advertising  campaign  is 
built,  then  the  advertising  agent  should 
know  that.  .  .  . 

“Then  the  finances  must  be  sttxlied  by 
the  agent.  Is  this  concern  able  to  finance 
its  production,  and  is  it  able  to  finance 
the  sales  ?  Comes  then  the  question  of 
various  kinds  of  selling,  the  buyer  and 
things  like  that,  the  agent  must  know 
again  and  be  able  to  counsel  and  bring 
the  advertiser  to  make  the  proper  studies 
of  all  of  these  essentials  that  are  in  his 
total  undertaking. 

“.All  of  that  must  be  studied  and  be 
known  before  the  thing  called  advertising 
is  actually  begun. 

“Then  begins  the  work  of  preparing 
the  advertising  campaign  to  fit  into  all 
of  these  things.  The  copy  then  is  jotted 
out  and  its  proportions  detailed  out.  The 
question  of  art  work,  type  of  typography, 
and  color  questions,  are  all  brought  into 
the  undertaking,  each  fitting  properly 
into  its  place.  That  being  done,  along 
comes  this  question  of  how  to  distribute 
this  advertising  order. 

“This  _  man  has  something  to  sell  to 
the  public.  It  is  a  service  direct,  or  a 
service  through  the  product,  but  it  is 
always  the  service  the  manufacturer  is 
selling,  in  what  a  product  will  do. 

“Then  comes  the  question  of  the  media 
to  be  used ;  that  is,  whether  to  go  into 
newspapers,  magazines,  foreign  papers, 
religious  papers,  outdoor  advertising,  or 
through  radio.  There  may  be  something 
in  the  undertaking  to  suggest  this  medium 
or  that,  or  both,  or  any,  or  all  of  them. 
That  must  be  done. 

“Then  comes  the  question  of  the  ex¬ 
pression  of  the  offer;  how  it  should  be 
made,  the  words  that  should  be  used 
and  the  attention  values  that  should  Ije 
thrown  around  the  typography.  TTien 
comes  how  to  place  these  things.  It  is 
placed  in  this  medium  or  that  with  a  view 
to  reaching  the  public,  the  market  to  be 
reached,  or  the  people  to  be  reached,  in 
which  the  market  will  be  developed.  j 
“They  go  to  this  owner  of  a  channel 
of  access  to  the^  market,  or  that  one,  and 
arrange  with  him  to  have  that  message 
go  out  through  that  channel — it  may  be 
(Continued  on  page  41)  , 


CHILDREN  TODAY  THE  BOSSES  TOMORROW 


Arthur  Och>  Sulzberger.  2-year-old  ton  of 
Arthur  H.  Sulzberger,  vice-prezident  of 
Mew  York  Timet 


Frank  Jr.,  ton  of  Frank  Hiller  of  Kelly- 
Smith  Company 


Edwin  S.  Jr..  5.  and  Helen.  9.  children  of 
Edwin  S.  Friendly,  butinett  manager. 
New  York  Sun 


Five  children  of  Walter  A.  Strong,  publisher  Chicago  Daily  Newt,  Front:  Anne  Eaviland, 
and  “Larry,”  the  dog.  Left  to  right:  Robert  Kitchell.  Jonathan  Webtter,  David  Seymor, 
and  Walter  Antel,  Jr. 


Jane  Marion  and  Herbert  Bayard  Jr.,  chil¬ 
dren  of  Herbert  Bayard  Swope,  executive 
editor.  New  York  World 


Helen  Louite,  daughter  of  Howard  Davit, 
butinett  manager.  Mew  York  Herald  Trikot 


Jack  and  Jane,  children  of  Roy  W.  Howard, 


Whitelaw.  ton  of  Ogden  Raid,  editor  of  the 
New  York  Herald  Tribune 


Jane,  daughter  of  Kent  Cooper,  general 
manager  of  ^e  Attooieted  Frees 


Richard,  ton  of  Earle  Fearton,  leentaiyt 
International  Advertiting  Attociatioa 
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A  THOUGHT  THAT  HAS  SERVED  TWENTY  YEARS 

Robert  Tinsman,  Federal  Advertising  Agency,  Believes  the  Principle  Behind  It  Will  Hold  True 

Forever — It  Is  “The  Interrupting  Idea  in  Advertising” 


By  PHILIP  SCHUYLER 


the  idea  for  a  booklet  our  agency  is  pre¬ 
paring.  Lines  written  nearly  2,(X)0  years 
ago  were  exactly  to  the  point  for  the  sell¬ 
ing  message  of  today  we  were  writing  for 
the  possible  use  of  the  Uppercu-Cadillac 
Corporation.” 

Mr.  Tinsman  rang  for 
brought  down  the  rough  draft  of  this 


Dkfit, 

hibsM 


“text”  to  which  he  had  referred.  It  was 
written  in  pencil  and  in  longhand.  Mr. 


TWENTY-FIVE  years  ago  two  of  the 
toughest  assignments  on  Park  Row, 

New  York,  were  to  interview  Russell 
Sage  or  J.  P.  Morgan.  In  a  cynical 
moment,  it  was  customary  for  a  hard- 
boiled  city  editor  to  give  either  one  of 
these  next-to-impossible  jobs  to  some  un¬ 
wary  cub,  simply  to  be  able  to  hand  him 
a  laugh  when  he  returned  empty-handed  to 
the  office. 

Thus  in  1901,  Robert  Tinsman,  fresh 
from  Lafayette  College,  was  assigned  to 
interview  Mr.  Sage  by  the  city  editor  of 
the  Wall  Street  Journal.  Not  long  before 
wild-eyed  anarchist  had  attempted 
to  temb  Mr.  Sage,  which  made  the  trick 
assignment  all  the  more  of  a  joke.  Mr. 

Sage  was  being  guarded  by  a  powerful 
fellow,  "Watch  Dog”  Menzies,  and  those 
reporters  “in  ihe  know”  seeking  to  see 
the  great  financier  and  philanthropist  him- 
sdf  were  accustomed  to  work  some  sub¬ 
terfuge  to  pass  the  burly  guardian. 

Y'oung  Tinsman  had  a  different  sort  of 
idea.  It  was  not  particularly  bright.  It 
was  simply  to  go  to  “Watch  Dog” 

Menzies  and  tell  him  the  truth.  To  the 
cynical  and  initiated,  the  amazing  part 
of  the  whole  thing  was  that  this  idea 
worked.  Tinsman  got  to  see  Menzies, 
told  him  the  unadorned  fact  that  he  was 
just  starting  in  newspaper  work,  and  that 
if  he  got  an  interview  with  Mr.  Sage  it 
would  help  him  out  a  lot.  He  came  back 
uith  a  story  that  made  the  front  page  of 
the  Wall  Street  Journal. 

Seven  years  later,  Tinsman,  then  28, 
after  six  years  of  intensive  experience 
with  the  Dry  Goods  Economist,  where  he 
worked  up  to  director  of  plans  and  serv¬ 
ice,  joined  with  a  group  of  young  men, 
including  Carl  Kaufman,  now  secretary- 
treasurer  and  F.  E.  Nixon,  vice-president 
and  organized  the  Federal  .Advertising 
Agency,  of  which  he  is  now  the  president. 

This  was  in  1908.  J.  J.  Geisinger,  now  Tinsman  explained  he  had  written  it  him- 

rice-presidert,  Guy  Gilpatric,  copy  di-  self  at  home  at  night  after  he  had  been  to 

rector  and  Frank  J.  Kans,  business  man-  a  Broadway  play.  The  play,  "The 

ager,  have  since  been  added  to  the  direc-  Racket,”  incidentally,  a  newspaper  and 

torate.  .Among  the  first  things  these  crime  play,  had  so  stimiil.ated  him 

,  young  men  did  was  to  hit  upon  a  funda-  mentally,  he  said,  that  as  is  often  the  case, 

I  mental  that  has  lasted  them  ever  since  as  he  had  turned  to  writing  before  sleep 

the  controlling  thought  of  their  agency  would  come. 

work.  This  is  expressed  by  the  phrase  The  quotation  from  Plutarch  was  on 

“the  interruptii'ig  idea  in  advertising”  and  the  philosophy  of  contemplation,  and  Mr. 
it  is  defined  this  way:  Tinsman  used  it  to  point  the  advertising 

“The  interrupting  klea  is  a_  thought  so  thought  that  all  that  was  needed  to  con- 

apressed  in  advertising  that  it  interrupts  yince  a  man  or  woman  to  buy  the  car 

“contemplation.’ 


It 


all  about  the 


rector  knows  what 
minute  he  reads  it. 

"The  final  test  of  really  good  copy  in 
my  opinion  is  its  answer  to  the  twin- 
question — 

“Will  it  sell? 

“Will  the  salesmen  use  it? 


learn  how  to  plan  advertising  campaigns 
to  meet  sales  r^uirements,  also  how  to 
apply  the  advertising  to  the  work  of  sell¬ 
ing.  .Assisting  them  in  the  operation  of 
an  account  are  the  copywriters  and  detail 
workers.  This  is  Federal’s  three-point 


contacting  it  continuously.  That  means 
it  is  always  understudied. 

“I  learned  for  myself  beyond  any  doubt 


“The  interrupting  idea  is  a 
thought  so  expressed  in  adver¬ 
tising  that  it  interrupts  the 
reader,  focuses  his  attention, 
registers  in  his  memory  and 
impels  him  to  buy.” 

•  •  • 

“Half  of  copy  is  the  idea;  the 
other  half  is  the  best  possible 

expression  of  the  idea.” 

•  *  • 

"Space  buying  is  not  pri¬ 
marily  a  space  buyer’s  job. 
Selection  of  media  is  as  im¬ 
portant  as  any  function  an 
agency  performs.  We  try  to 
handle  it  in  just  that  spirit.” 


% 


Robert  Tinsman 


practiced  will  speedily  determine  the  an¬ 
swer.  But  if  the  advertising  is  designed  to 
sell  goods  via  the  dealer,  then  the  result 
is  very  often  dependent  to  a  large  degree 
upon  the  effective  use  of  advertising  by 
the  salesmen  and  retailers.  It  is  here  that 
simplicity  of  the  basic  idea  is  the  copy 
writer’s  best  reliance. 

“If  the  copy  has  such  an  idea,  such  a 
theme,  such  ‘centrality,’  then  it  auto¬ 
matically  becomes  a  part  of  the  selling 
job.  The  salesman  does  not  merely  show 
another  portfolio  of  pretty  proofs.  He 
puts  the  copy  into  his  talk.  Uncon¬ 
sciously  he  follows  up  the  copy  writer’s 
best  intentions;  and  soon  the  dealers  all 
do  likewise.” 

Of  course,  anyone  will  agree,  the  copy 
might  be  the  best  ever  prcxluced,  but,  if 
it  was  stuck  on  an  ash  barrel  in  a  dump 
heap,  it  probably  would  not  bring  in  any 
great  results.  Mr.  Tinsman  was  asked 
how  his  agency  chose  the  media  in  which 
to  place  the  copy  which  was  so  carefully 
prepared. 

“There  can  be  no  precise  methods  of 
space  buying,”  he  declared.  “On  each 
account  separate  conditions  alter  cases. 

“On  a  new  account,  our  research  depjirt- 
ment,  headed  by  Professor  Robinson,  who 
came  to  us  from  Utah  State  College, 
will  rep<irt  on  the  market  situation,  which 
will  suggest  the  class  of  media  best  cal¬ 
culated  to  meet  conditions.  .After  final 
and  exhaustive  conferences  with  the 
executive  haiulling  the  account  and  our 
media  manager,  a  schedule  is  made  up  and 
submitted  to  the  client  for  approval. 

“Schedules  are  made  up  with  a  view 
to  future  expansion  as  well  as  present 
need.  In  advertising,  as  well  as  in  every- 
tl'.ing  else,  once  the  objective  is  deter¬ 
mined,  we  must  think  where  we  will  be  10 
years  from  today  as  well  as  the  day  after 
tomorrow.  In  this  determination  it  is  es¬ 
sential  that  everybody  concerned,  the 


the  reader,  focuses  his  attention,  registers 
in  his  memory  and  impels  him  to  buy.” 

That  is  the  principle  upon  which  all 
adrertising  prepared  by  the  Federal  agency 
is  based,”  Mr.  Tinsman  declared  in  an  in¬ 
terview  with  Editor  &  Publisher  this 
week.  "In  fact,  in  our  firm  name 
Federal  is  evident  our  own  interrupting 
idea— our  ‘federation’  of  marketing 
specialists,  each  an  authority  in  his  own 
lie.” 

Then,  one  recalled  the  young  reporter 
and  his  interview  with  Mr.  Sage,  when  the 
agency  president  continued 


in  question  was  contemplation.  not 
merely  to  sit  back  and  admire  its  superb 
appearance,  but  to  sit  back  and  reflect 
upon  the  historical  accomplishment  behind 
that  appearance. 

“An  ordinary  booster’s  booklet  might  be 
written,”  Air.  Tinsman  said.  “But  to  get 
an  interrupting  idea,  one  that  could  be 
made  a  part  of  this  particular  manu- 


Jnd  played  up  to  attract  attention,  it  be- 
coin«  the  touchstone  of  all  successful  ad- 
wrtising.  It  is  a  truism  of  advertising 
that  it  is  not  the  dollars  spent  in  adver- 
tisiiig,  but  the  truthful  ideas  behind  those 
dollars  that  do  the  work.” 

Mr.  Tinsman  is  still  an  “idea  man” 


facturer’s  selling  message,  we  went  back 
to  the  age  of  Pericles  for  the  basic 
thought  of  the  man  behind  the  Golden 
Age  of  ancient  .Athens.  Certainly  that 
ought  to  prove  that  the  idea  of  good 
If  the  ‘interrupting  idea’  is  sincere  and  writing  and  startling  thought  is  as  change- 
tmthful,  and  not  just  a  sensational  lie  told  less  in  advertising  as  in  literature.” 

Mr.  Tinsman  continued  talking  around 
the  phrase  that  has  lasted  20  years.  He 
took  it  apnrt,  re-defined  it,  and  ex¬ 
plained  it  thoroughly.  It  was  an  old 
story,  but  one  he  believed  in  evidently  so 
surely  that  it  was  ever  new. 

“The  interrupting  idea  in  advertising 
and  copy  writer,  although  his  title  is  presi-  may  be  a  thought,  a  name,  a  trademark,  a 
doit  of  the  Federal  Advertising  Agency,  picture,  a  slogan  or  a  manner,”  he  said. 
I  had  been  told  that  his  chief  interest  was  “The  interrupting  idea  stops  the  reader ; 
ropy,  and  that  was  plain  to  be  seen.  When  commands  interest ;  makes  the  re^er 
i^called,  the  first  question  I  asked  was  if  understand ;  makes  the  reader  desire ; 
he  thought  present  methods  of  writing  ad-  lends  itself  to  retail  display ;  stirs  the 
'ertisements  were  due  to  change.  interest  of  clerks;  gives  trade  factors  a 

■"Nothing  is  changeless,  but  change,’  simplified  selling  talk;  enthuses  house 
you  know,”  Mr.  Tinsman  quoted.  “Of  salesmen;  passes  into  common  speech 
roorse,  advertising  copy  must  change  to  and  lives  after  the  publication  it  appears 
"iwt  changing  conditions.  But  at  the  in  is  thrown  away. 

time  good  writing  and  brilliant  ideas  “Half  of  copy  is  the  idea;  the  other 
**  w  standard  today  as  they  were  2,000  half  is  the  best  possible  expression  of  the 
yow  ago.  idea. 

^or  example,  only  last  night  I  went  “Federal  account  executives  have  usual- 
to  Plutarch’s  ‘Life  of  Pericles’  for  ly  been  copywriters  themselves.  Then  they 


that  the  interrupting  idea  makes  the  ad¬ 
vertising  automatically  a  part  of  the  sell¬ 
ing  job.  To  test  this  out,  1  built  and  op¬ 
erated  a  filling  station  on  my  farm  in 
New  Jersey  which  fronts  a  state  high¬ 
way.  One  of  our  accounts  is  the  Sinclair 
Refining  Company,  and  1  wanted  to  see 
whether  or  not  the  advertising  matter  we 
had  prepared  for  them  actually  sold 

gCKids.  The  interrupting  idea  which  .  _  , 

forms  the  basis  of  this  campaign  is  what  client  and  the  agency,  apply  their  atten- 
we  call  the  ‘Sinclair  I.aw  of  Lubrication.’  tinn  fully. 

"This  test  convinced  me,  if  I  needed  any  “Space  buying  then  is  not  primarily  the 
convincing,  that  this  theory  worked  out  in  space  buyer’s  job.  Selection  of  media  is 
practice.”  as  important  as  any  function  an  agency 

For  coining  the  phra.se  “the  interrupt-  performs, 
ing  idea,”  Mr.  Tinsman  gave  credit  to  “The  head  of  our  media  department,  Gif- 
Joe  Geisinger,  now  a  vice-president  of  ford  J.  Rohde,  has  come  up  through  our 
Federal,  and  formerly  service  director  for  business,  and  is  fully  conversant  with  the 
N.  W.  Ayer  &  Son.  Mr.  Tinsman  said  major  operations  of  handling  an  advertis- 
Mr.  Geisinger  was  the  first  man  employed  ing  account,  arnl  the  specific  retpiirements 
by  an  agency  in  a  distinct  service  caiiacity,  of  our  various  clients.  He  works  in 
Before  Mr.  Geisinger’s  day  advertiser  closest  co-operation  with  the  manager  of 
clients  wrote  their  own  copy  and  the  the  research  department.  He  is  required 
agency’s  function  was  primarily  that  of  to  make  intensive  studies  of  comparative 
space  broker.  media  so  that  his  application  of  circulation 

Mr.  Tinsman  has  written  a  little  book  values  is  as  exact  as  possible.  He  tadees 
on  copy  which  has  been  privately  printed,  occasional  trips  to  confirm  changing  con- 
It  is  also  included  in  the  volume  recently  ditions  in  the  field.  We  prefer  to  train 
published,  “Papers  of  the  American  .Asso-  up  our  own  space  buyer,  rather  than  en- 


ciation  of  Advertising  Agencies.”  In  it  he 
cites  what  he  considers  the  four  funda¬ 
mentals  of  successful  advertising  copy. 
They  are: 

“1.  It  must  be  planned  to  arrive. 

“2.  It  must  be  attractive  to  be  read. 

“3.  It  must  tell  the  truth  to  be  believed. 

“4.  It  must  be  demonstrable  to  sell.” 

He  explains  that  by  the  first  funda¬ 
mental  he  means  that  the  copy  writer 
“must  first  get  his  facts,  assemble  his 
ideas,  select  his  theme,  arrange  his  series, 
all  before  he  begins  to  write.' 


gage  a  man  who  may  have  had  exclusive 
experience  with  one  or  another  of  the 
media,  believing  that  when  he  is  thus 
trained,  his  appreciation  of  circulation 
values  will  be  exact  and  uncolored  by 
personal  prejudices.” 

Finally.  Mr.  Tinsman  sakl:  “The  fact 
that  Federal  is  organized  on  a  profit- 
sharing  basis  is  the  most  influential  factor 
for  the  maintenance  of  an  organization 
with  the  minimum  of  personnel  turn¬ 
over.  We  declare  an  annual  bonus  at 
Christmas  time  based  on  a  percentage  of 


“Such  planning  will  train  our  copy  on  each  individual’s  earnings  according  to  the 
an  aimed — not  aimless — line.  Our  objec-  year’s  profits.  This  year  it  is  10  per  cent 
tive  will  stand  out  clearly  before  the  Big  and  all  Federalists  who  have  been  with  us 
Idea,  and  everybody  will  understand  what  a  year  and  over  get  their  share.  In  addi- 
we  are  driAung  at — not  only  the  consumer  tion,  we  distribute  ownership  shares  at  a 
to  whom  it  is  addressed,  but  also  the  minimum  price  to  those  who  have  been 
salesman  who  must  apply  it,  the  dealer  with  us  three  years.  The  net  result  is 
who  must  support  it,  and  the  advertiser  an  interest  In  the  business  and  the  success 
who  must  pay  for  it,  gladly,  if  every  di-  of  our  clients,  obtainable  in  no  other  way.” 
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60,000  WORDS  A  DAY  FLASHED  FROM 
SCENE  OF  SUBMARINE  DISASTER 

More  Than  Twenty-five  Correspondents  Brave  Gale  and  Icy 
Seas  to  Cover  Rescue  Attempts — $12,000  Spent 
For  Boats  by  News  Writers 

By  COURTENAY  TERRETT 
Staff  Correspondent,  New  York  Telegram 


pROVlNCETOWN,  Mass,  Dec.  21.— 
When  the  Paulding  ripped  away  the 
S-4’s  conning  tower  and  sent  her,  flooded 
and  helpless  to  the  bottom  last  Saturday, 
the  reportorial  light  typewriter  brigade 
found  itself  mobilized,  for  the  sea>nd 
time  in  a  month,  to  cover  a  midwinter 
story  in  a  summer  resort  town. 

They  came  wearing  the  sheepskin  coats 
and  tippets  they  had  worn  at  May’s  Land¬ 
ing  in  covering  the  trial  of  the  widow 
Lilliendahl  and  her  companion  in  murder 
and  with  the  typewriters  which  had  tap¬ 
ped  out  hundreds  of  thousands  of  words 
on  the  “big"  stories  of  the  past  year — 
the  Hall-Mills  trial,  the  Browning  trial, 
the  Ford-Sapiro  case,  and  the  others — 
but  they  found,  quickly  shivering  at  the 
bitter  wind  off  the  ocean,  that  oilskins 
and  felt  seaboots  and  aviators’  helmets 
and  woolen  mittens  were  more  needed 
here. 

For  once  they  found  themselves  with¬ 
out  the  necessity  of  recourse  to  taxicabs, 
but  they  found  a  more  expensive  require¬ 
ment  in  the  rental  of  boats.  The  local 
fishermen,  looking  forward  to  nothing 
more  lucrative  ^n  the  usual  winter 
net  hauling,  suddenly  saw  riches  in  sight 
and  for  days  their  hopes  have  been 
gratified  to  the  estimated  total  of  $12,000. 

Boat  hire  ran  from  $75  for  the  little 
open  cockpit  boats  to  $200  and  more  for 
the  bigger  boats,  these  prices  for  the 
shortest  possible  coverages  and  ranging 
upward  for  more  extensive  voyages. 

The  Navy’s  belligerent  and  secretive 
attitude  toward  the  press,  exemplified  in 
Rear  Admiral  Frank  Brumby’s  “playing 
down”  all  attempts  to  find  out  facts  which 
were  later  given  out  by  naval  authorities 
at  Charlestown  Navy  Yard  in  Boston  and 
at  New  York  and  Washington  and  even 
Portsmouth,  N.  H.,  and  New  London, 
Conn.,  made  it  necessary  for  reporters 
to  make  two  and  three  trips  daily  out  to 
the  impotent  rescue  fleet. 

In  nearly  all  these  trips  the  seas  were 
running  high  and  the  sea-going  reporters 
came  back  numb  and  brine  crusted. 

The  attitude  of  the  townspeople,  who 
probably  profited  to  the  extent  of  $15,000 
by  the  tragedy,  was  in  pleasant  contrast; 
the  Town  Hall  caucus  room  was  set  aside 
as  a  press  headquarters  and  fitted  with 
tables  for  the  dozens  of  typewriters. 

Western  Union  quickly  established  as 
efficient  service  as  it  could  give  from 
this  little  isolated  village  on  the  Hook. 
H.  G.  Haddon,  Massachusetts  district 
commercial  manager,  was  on  the  ground 
within  four  hours  after  the  wreck  with 
a  hastily  recruited  crew  to  reinforce  R. 
L.  Phillips,  the  local  manager,  and 
through  the  days  that  followed  he  and  his 
six  operators  sent  out  more  than  60,000 
words  every  24  hours. 

A  nearly  complete  list  of  the  men  on 
the  assignment  includes :  James  M.  Kieran 
and  Marshall  E.  Newton  of  the  New 
York  Times;  Gene  Fowler,  Nezo  York 
American;  Francis  D.  Walton  and  Whit¬ 
ney  Bolton,  New  York  Herald  Tribune; 
David  Sentner  and  W.  A.  Considine,  In¬ 
ternational  News  Service;  William  W. 
Moss,  New  York  World;  Ralph  Frye  and 
John  O’Donnell,  New  York  Daily  News, 
and  Eddie  Jackson,  photographer  for  that 
organization;  Jim  Finn,  of  the  New  York 
American  camera  staff ;  Charles  Drury 
and  Charles  Leveroni,  Boston  Herald; 
Harold  Bennison,  Boston  Traveler;  Bert. 
Ford,  Boston  American;  Bert  P.  Brock- 
bank  and  Mark  McIntyre,  Boston  Ameri¬ 
can  and  Sunday  Advertiser ;  Karl  Schrist- 
geisser,  Boston  Transcript;  Joseph  D. 
Harrington.  Boston  Post;  William  King, 
Associated  Press;  Otis  Swift  and  Boyd 
Lewis,  United  Press;  F.  Raymcwid 
Daniell,  Nezv  York  Evening  Post;  Geo. 
McGuiggan,  Boston  Post;  Leo  Fontaine, 
Providence  Journal. 

There  was  one  other  newspaper  man 


on  the  scene — an  emeritus  newspaper  man 
— but  his  mission  was  not  to  gather  news 
for  dissemination  but  to  be  at  the  scene 
of  his  son’s  death. 

He  was  Joseph  J.  McGinley,  retired 
publisher  of  the  Norristown  (Pa.)  Times, 
now  owned  by  Ralph  Beaver  Strass- 
burger,  and  the  son  whose  death  called 
him  here  was  Lt.  J.  A.  McGinley,  the 
navigation  officer  of  the  S-4,  who  prob¬ 
ably  died  instantly  in  the  flooded  control 
room.  In  the  busy  clatter  of  the  press 
room,  he  found,  he  said,  surcease  in  the 
matter-of-fact  fraternal  friendliness. 


CELEBRATES  58TH  YEAR 


Getting  the  news  to  men  on  the  rescue  fleet.  Papers,  headlines  telling  of  the 
futile  fight,  being  passed  to  men  aboard  a  navy  tug  at  the  scene  of  the 
submarine  disaster. 


Indianapolis  Newt  First  Printed  at 
Four-Page  Paper  in  1869 

The  Indianapolis  News  celebrated  its 
fifty-eighth  birthday  Wednesday,  Dec  7. 
The  News  was  founded  on  the  day  in 
1869  that  President  Grant  recommended 
in  his  annual  message  to  Congress  that 
rights  of  the  Union  be  restored  to  the 
state  of  Virginia.  It  was  a  four-page 
paper,  which  John  H.  Holliday,  its 
founder,  had  printed  under  contract  with 
the  Indianapolis  Sentinel  on  a  double 
cylinder  press. 

The  first  copy  of  the  News  was  an 
“extra”  on  President  Grant’s  message  to 
Congress.  Because  of  slow  telegraphic 
service  of  that  day  all  plans  for  the  ap¬ 
pearance  of  the  “extra”  turned  into  dis¬ 
appointment  and  only  a  few  copies  were 
sold. 

The  President’s  message,  news  of 
foreign  and  national  government  affairs, 
markets  of  the  world  and  telegraphic 
briefs  from  important  centers  of  the  day 
were  printed  on  the  front  page  of  the 
first  copy. 


RUSSIANS  STUDY  ADVERTISING 


Soviets  Orgenixe  Association  of  Work¬ 
ers  for  Publicity 

'  Soviet  Russia  has  turned  to  America 
for  information  oq  advertising  and  pub¬ 
licity. 

Earle  Pearson,  secretary  of  the  Inter¬ 
national  Advertising  Association,  has  re¬ 
ceived  a  letter  from  John  Grame,  chair¬ 
man  of  the  management  committee  of  the 
Association  of  Workers  for  Publicity  of 
the  Soviet  Union  Republic,  asking  for 
information  regarding  organized  adver¬ 
tising  in  this  country. 


BATTLED  COLD  WINDS  TO  WRITE  DREAR  STORY 


Oilskins,  seaboots  and  aviatior’s  helmets  were  needed  to  keep  reporters  warm 
covering  the  grim  story  of  futile  attempt  to  save  the  six  men  trapped  100  feet 
beneath  the  waves  off  Provincetown,  Mass. 


HALF  OF  REPORTERS 
QUIT  BUSINESS 


Tributes  to  Brandon  on  His  Retiremsil 
from  Ohio  State  Journal  Show  of 
29  Former  Staff  Men,  16 
Stayed  in  Journalism 


DALTON  INJURED 

Ted  Dalton,  chief  photographer  and 
picture  assignment  editor  of  the  New 
York  Daily  News,  was  slightly  injured 
when  the  airplane  he  was  riding  crashed 
near  Provincetown,  Mass.  He  was  ob¬ 
taining  pictures  of  the  fleet  attempting 
the  rescue  of  the  men  in  the  submarine 
S-4. 


Nearly  50  per  cent  of  a  group  of  29 
former  reporters  of  the  Columbus  (0.) 
.Sitate  Journal  have  left  the  business,  it 
was  indicated  by  a  survey  of  the  names 
of  those  writing  tributes  to  Harry  P. 
Brandon  on  his  retirement  from  the 
managing  editorship  of  that  newspaper. 

Six  have  become  secretaries  or  4- 
rectors  of  public  relations;  one  has  be. 
come  head  of  a  journalism  school,  while 
others  have  become  brokers  or  business 
executives.  Following  is  a  list  of  those 
definitely  located: 

H.  F.  Harrington  is  head  of  the 
journalism  school  of  Northwestern  Uni¬ 
versity  :  E.  Ross  Bartley  is  private 
secretary  to  Vice-President  Dawes;  Wil¬ 
liam  T.  Daugherty  is  U.  S.  trade  com¬ 
missioner  at  Berlin ;  J.  A.  Meckstroth  is 
private  secretary  to  Governor  Donahey; 
W.  B.  Jackson  is  a  New  York  broker; 
Don  Ryan  is  a  newspaper  man  and 
author :  W.  W.  Raynolds  is  a  telegraph 
editor ;  Robert  A.  Warfel  is  on  the  staff 
of  the  International  Advertising  Com¬ 
mission. 

Don  K.  Martin  is  secretary  of  the 
Ohio  Medical  Association  and  editor  oi 
its  journal ;  C.  H.  Mylander  is  secretary 
of  the  Ohio  Bankers’  Association :  E.  M. 
Tharp  is  public  relations  engineer,  Co¬ 
lumbus  Gas  &  Fuel  Co. ;  Roger  Steffan 
is  assistant  vice-president  National  C<y 
Bank,  New  York ;  Lisle  Bell  is  a  New 
York  dramatic  critic ;  Willard  M.  Kip- 
linger  is  publisher  of  a  Washington  letter 
for  bankers  and  business  men. 

W.  E.  Prine  is  editor  of  the  Southatsl 
Builder  and  Contractor ;  Frank  E.  Mason 
is  business  manager  of  the  Internationa 
News  Service ;  Albert  H.  Laidlew  is 
managing  editor  of  the  National  Repub¬ 
lic;  George  H.  Bricker  is  secretary  of 
the  Ohio  Valiev  Retail  Furniture  As¬ 
sociation  :  Paul  F.  Haupert  is  night  news 
editor  of  the  Associated  Press,  Wash- 
in^on ;  Bert  D.  Strang  is  associatt 
editor  and  advertising  manager  of 
Better  Highzvays ;  Don  L.  Tobin  is  di¬ 
rector  of  public  relations,  Ohio  Building 
and  Loan  League;  James  E.  Pollard  is 
director  of  the  news  service  of  the  Ohio 
State  University;  Joseph  F.  Carr  is 
president  of  the  National  Footbai 
League;  H.  R.  Mengert  is  Columbus 
correspondent  of  the  Cincinnati  E*r 
quirer;  Kline  L.  Roberts  is  head  of 
advertising  bureau ;  Clarence  E.  Ditf- 
mer  is  assistant  director  of  the  Ohio 
Council  of  Retail  Merchants;  L  A 
Brophy  is  feature  editor  of  the  Asso¬ 
ciated  Press ;  Joseph  H.  Lilly  is  on  the 
staff  of  the  New  York  Evening  Pott; 
H.  H.  Daugherty  is  manager  of  d* 
Columbus  bureau  of  the  A.  P. 


WHERE  DAILY  PICTURE  PAGES  PAY  THEIR  WAY 

Julian  S.  Mason,  New  York  Evening  Post,  Ralph  Trueblood,  Los  Angeles  Times,  Agree  Feature  Builds 

Circulation — Systems  of  Picture  Handling  Described 


tfTHEN  that  superlatively  conservative 
”  newsoaper,  the  London  Times, 


By  PHILIP  SCHUYLER 


doesn’t  use  the  blank  form  prepared  for 


This  is  Jhe  fourth  and  last  of  a  series  of  articles  obtained  for  Editor  &  Pub-  nf 


started  publishing  a  daily  picture  page  lisher  on  the  general  subject  of  routing  pictures  from  camera  to  the  forms. 
some  years  ago  a  gale  of  protest  went  _  °  -  - -  — 

“^i^t"*thA^TTmel^^i>rfnttnp^a*!ficfure  inside  pages  as  well  as  page  one.”  On  the  Los  Angeles  Times,  abor 
WTiat,  the  Times  printing  a  picture  in  HaiuT  nirt.,r^  n^r  rent  nt  Hailv  nits  used  are  I 


f  ar,K^es  ou,u.neu  ,ur  indicates  the  position  of  the  cut  on 

ctures  from  camera  to  the  forms.  ^ 

;  ,  n.-  ^  "'th  the  size  of  the  cut,  is  written  on 

On  the  Los  Angeles  Times,  about  w  back  of  the  print.  In  the  art  de- 


It  was  unthinkable.  Thousands  Another  m  favor  of  the  daily  picture  per  cent  ot  daily  cuts  used  are  local,  payment,  an  artist  indicates  on  the  back 
uoers  came  in  to  the  editors  askine  is  Sevellon  Brown,  managing  edi-  40  per  cent  are  foreign.  This  is  exclu;  of  the  print  the  depth  desired  and  at- 

°  .Si  tor  of  the  Proz-idence  Jour,ial  Sr  Bulle-  sive  of  half-column  cuts.  At  least  7o  taches  a  strin  of  mimmed  naner  bearimr 


them,  please,  to  preserve  the  traditional 
dignity  and  decorum  of  the  “Thunderer.” 


Ralph  W.  Trueblood,  managing  editor  the  picture  page. 


per  cent  of  the  foreign  art  is  used  on 


Vseount  Astor  stood  adamant.  His  'v.  irueoic^,  manag, 

envv  that  the  dailv  naire  of  nic-  of  the  Los_  Angeles  Times,  said 


taches  a  strip  of  gummed  paper  bearing 
the  number  of  the  cut.  This  strip  is 
attached  to  the  print  by  one  edge.  It 


.jw;  saw  that  the  dailv  oaee  of  nic-  me  i^os  .^ugetes  i  imcs,  saiu;  The  Times  has  a  special  procedure  for  jg  not  completely  gummed  down,  in  order 

Swertained  old  r«.Js  and  attracted  .  “'I' “S  nil  J"-.  "'I  .  *: 


tiifps  enierraiiicu  um  rcaucia  «iiiu  aiiiacLcu  .  •  ...  .  •  i  ..  j 

5  ones.  He  refused  to  discontinue  worthwhile  from  a  circulation  stand 

publication  of  the  feature  despite  the  PO'^- 


page.  The  picture  editor  selects  his  partment  can  tear  it  off  and  attach  it 
prints  and  dummies  up  the  page,  but  to  the  cut,  after  the  cut  and  the  print 


apparently  plain  indication  from  the 
letters  that  it  was  not  what  the  Times’ 
public  wanted.  But  he  put  the  letters 
a»ay  carefully,  and  two  years  later  he 


_ _ _  have  been  compared.  In  addition,  the 

_ artist  makes  a  full  sized  dummv,  which 

ONE  MAN  SUPERVISES  ALL  PICTURES  I  gives  the  size  and  deptli  of  cuts,  as  well 

FOR  PROVIDENCE  BULLETIN  I  captions.  This  dummy  confonns,  of 

_ By  SEVELLON  BROWN _  course,  to  the  dummy  sent  to  the  art 

department  by  the  picture  editor. 

Managing  Editor,  Providence  Journal  &  Bulletin  Picture  page  captions  are  identified 

f  .  j  u  ,1  u  u  j  •  ,  cuts,  through  the  position  num- 

CLPERVISION  of  all  news  pictures  and  when  the  cuts  have  been  made  pictures  her  and  the  size  which  accompanies  each 
^  for  both  the  Providence  Evening  and  cuts  are  put  together  and  delivered  to  individual  caption.  Thev  go  to  the 
Bulletin  and  the  Providence  Journal  was  the  news  editor,  who  is  in  charge  of  make-up  man  so  numbered  and  sized, 
recently  placed  in  the  hands  of  one  man.  m^e-up.  Por  Editor  &  Publisher,  the  picture 

.All  requests  for  pictures  for  the  daily  Belore  he  has  received  a  cut  from  the  editor  of  the  Times,  wrote  the  following 
editions  are  made  through  him  by  the  photo-engraving  room  the  news  editor  account  of  how  photographs  are  handled 
heads  of  the  various  departments.  For  has  been  provided  with  proofs  of  titles  Qn  his  newspaper: 

instance,  should  the  Woman’s  Depart-  by  the  composing  room.  At  his  direction  “  assignments  to  photographers 
ment,  the  Sporting  Department,  the  City  the  cuts  are  placed  m  the  various  pages,  a^e  handled  through  the  city  desk,  the 
Editor  or  any  other  department  desire  a  and  the  man  making  up  the  page  is  heads  of  the  various  departments  making 
picture  of  any  sort  the  request  is  made  handed  the  cut  and  a  proof  ot  the  title,  ^heir  requests  verbally  or  in  writing  to 
through  the  picture  editor.  This  system  while  it  is  not  absolutely  jhe  desk.  This  precludes  any  possibility 

He  assigns  all  photographers,  keeps  a  fool  proof  has,  we  think,  worked  out  to  ^hat  the  citv  desk  will  be  caught  short 
record  of  each  assignment  and  all  finished  advantage.  V  ery  seldom  do  we  have  the  men  in  the  event  of  the  breaking  of 
prints  are  turned  over  to  him.  He  also  wrong  title  with  the  wrong  picture  more  big  news  stories, 

handles  all  oictures  bought  from  the  vari-  As  the  day  or  night,  as  the  case  may  “Prints  are  penerallv  rlistrlhnteH 


handles  all  pictures  bought  from  the  vari-  As  the  day  or  night,  as  the  case  may 
ous  picture  services,  handles  the  pictures  be,  ends  the  news  editor  has  gathered 


of  men  in  the  event  of  the  breaking  of 
one  or  more  big  news  stories. 

“Prints  are  generally  distributed  to 


ous  picture  services,  handles  the  pictures  be,  ends  tne  news  editor  nas  gathered  various  departments  through  the  citv 
COLUMNS  . EDITION  .  submitted  by  individuals  and  also  selects  a  collection  of  pictures.  He  still  leaves  although  on  occasion  thev  mav  eo 

. _  At--  1!U _ ......  nrrlrfsfc  fVijayrt  nr\A  it  ic  Viic  niitv  tn 


Sticker  form  devised  by  Los  Angeles 
Times  to  keep  track  of  cuts. 


pictures  from  the  library  for  use  in  illus-  the  orders  on  them,  and  it  is  his  duty  to  direct  to  department  requesting  them 
trating  the  news  stories.  Picture  layouts  turn  them  over  to  the  library.  The  com-  “Prints  selected  for  use  are  tagged 

put  together  by  artists  are  supervised  by  posing  room  when  the  day  s  work  i^s  done  ^  sticker  form,  which  is  made  out 

him  for  size  of  layout,  for  pictures  used  gathers  all  cuts  from  the  forms  and  sends  duplicate,  the  carbon  copy  going  to  the 
and  for  titles  lettered  in.  them  to  the  library.  In  the  case  of  pic-  make-up  editor.  It  will  be  not^  that 

All  pictures  go  to  his  desk.  No  forms  tures  the  library  either  files  them  or  re-  this  form  is  divided  into  upper  and 


wrote  all  the  fiery  prqtestants  asking  are  used  in  getting  pictures  or  cuts  from  lower  sections,  both  of  whirh""rnrrv  a 

them  if  they  were  still  of  the  same  mind,  the  library,  a  note  on  scrap  paper  being  number,  slugline  or  title  size  date  and 

Did  they  want  the  picture  page  to  stay,  all  that  is  used— the  requests  usually  ,5  edition.  The  upper  .section  carries  the 

Or  should  It  be  killed?  being  for  both  pictures  and  cuts  If,  in  order  for  cut  editor  ordering  the  cut 

Some  of  the  people  had  died,  but,  I  the  opinion  of  the  picture  man  the  cut  is  order  for  cut  made.  The  upper  section  is  gummed 

believe  Viscount  Astor  told  me  he  re-  not  up  to  standard  or  if  it  is  too  ancient.  This  slip  must  accompany  photo-  along  its  upper  edge  to  permit  attaching 

ctived  80  per  cent  response  to  his  letter,  he  orders  the  making  of  a  new  cut  from  graph  to  be  reproduced  to  print :  the  lower  section  is  completely 

and  that  all  those  that  answered  said  more  recent  copy-  gummed  to  permit  secure  attaching  to 

they  now  approved  of  the  feature.  After  the  pictures  have  been  turned  I’’  ’  "’  ’cut.  For  Sunday  use  the  sticker  form 

Julian  S.  Mason,  editor-in-chiet  ot  the  over  to  the  picture  editor,  he  prepares  .  is  pink  instead  of  white  to  facilitate 

h'eiv  York  Evening  iyst  who  retailed  them  for  delivery  to  the  photo-engravers.  Title  .  segregation  in  the  composing  room  as 

the  story,  declared  this  week  Those  hastened  to  each  picture  with  a  clip  is  an  Ordered  by  .  Sundav  cuts  are  going  up  during  most 

who  had  been  most  violent  at  first  were  accompnying  order.  Thm  order  stays  wanted  at  .  the  week.  Editors  ordering  cuts 

reconciled,  and  declared  the  feature  was  with  the  picture  until  it  finally  lands  in  keep  a  record. 

emblematic  of  a  new  age,  appealing  par-  the  morgue.  The  order  gives  the  size  of  To  Accompany  .  “The  tagged  print  goes  to  art  depart- 

ticularly  to  youth.”  the  cut,  the  title,  by  whom  ordered,  the  .  ment  for  retouching  and  art  work  In 

The  Evening  Post  runs  a  daily  picture  time  wanted,  a  note  as  to  what  it  accom-  the  art  department  a  dailv  renort 

pag:,  and  Mr.  Mason  believes  that  its  panies.  whether  for  the  Journal  or  the  . Journal . Bulletin  ...  sluglinrl^ze  editb^ 

publication  played  some  part  in  the  spec-  Evening  Bulletin,  and  the  time  sent  to  Time  Sent  In  .  leaves  the  department,  is  kept 

t^ar  increase  in  circulation  shown  by  engraving  room.  At  the  bottom  of  the  Remarks:  .  “From  art  department  the  print  still 

this  old  New  York  daily,  which  has  order  is  a  heading  “Remarks.”  Under  bearing  sticker  form,  is  sent  to  the  en- 

its  numl«r  of  readers  in  the  last  year.  this  heading  the  editor  gives  his  sugges-  graving  department. 

“I  believe  a  picture  page  has  a  definite  tions  for  retouching,  and  in  case  the  „  ,  .  .  •  .  j-.  “In  the  engraving  deoartmrnt  tfi.- 

arculation  value,”  Mr.  Mason  said,  picture  is  to  be  returned,  a  note  is  made  Form  hy  picture  editor  sticker  form  remains  on  the  orint  until 

the  pictures  are  scattered  of  the  person  to  whom  it  is  to  be  mailed,  Providence  Journal.  made  from  the  print  reaches  the 

tteoughout  the  paper,  half  the  effect  is  and  that  person’s  address.  ,  .  finisher— the  last  man  to  handle  the  cut 

lost.  Besides,  the  constant  demands  of  Virtually  all  of  the  retouching  is  done  turns  them  by  mail  or  messenger  to  the  The  finisher  compares  the  print  with 
raake-up  make  it  a  difficult  matter  to  by  one  artist  whose  desk  is  in  the  en-  owners.  Cuts  are  filed  where  there  is  the  the  cut.  detaches  the  lower  section  of 

tie  pictures  up  with  the  spot  news,  and  graving  room.  Should  his  work  get  remotest  possibility  of  their  ever  being  the  sticker  form  and  gums  it  securelv 

the  picture  page  is  a  very  good  solution,  ahead  of  him,  however,  some  of  the  re-  used  again.  Large  layouts  of  individuals  to  the  cut.  The  cut  then  goes  to  the 

wan  evening  paper,  if  it  is  kept  lively  touching  is  done  by  the  art  department,  are  usually  cut  up  into  one  and  two  composing  room  where  it  is  placed  in 

ind  up-to-the-minute.”  ...  in  which  case  the  picture  is  sent  by  an  coluirm  cuts  under  the  direction  of  the  a  basket  reserved  for  that  day’s  cuts 

inus  despite  the  chronicling  in  Editor  office  boy  to  the  art  department  and  then  libraries  and  filed.  Layouts  of  places  The  print  goes  to  the  morgue  for  filing 

4  PuBusHER  of  the  apparent  general  returned  to  the  picture  editor’s  desk  be-  which  are  not  likely  to  ever  be  used  again  “The  make-up  editor  is  supplied  witli 
trend  away  from  picture  pages,  editors  fore  it  is  labelled  for  the  photo-engraving  are  usually  scrapped.  a  dummy  of  every  page  by  the  yarious 

nay  be  found  who  insist  that  this  feature  room.  Cuts  and  pictures  are  filed  in  the  departments.  On  this  dummv  the  posi- 

pays  in  circulation.  The  picture  editor  also  either  writes  or  librarv.  Cuts  are  filed  in  individual  en-  ti... _ * _ _  _ j 


FORM  15 

ORDER  FOR  CUT 

This  slip  must  accompany  photo¬ 
graph  to  be  reproduced 


For . Journal . Bulletin 

Time  Sent  In  . 


Form  made  out  by  picture  editor 
of  Providence  Journal. 


a  dummy  of  every  page  by  the  various 


nay  be  found  who  insist  that  this  feature  room.  Cuts  and  pictures  are  filed  in  the  departments.  On  this  dummv  the  posi- 

‘“pl'nV"’ f  *1,  T  .1  The  picture  editor  also  either  writes  or  library.  Cuts  are  filed  in  individual  en-  tions  of  the  cuts  are  indicated,  and  slug- 
rienty  ot  endorsement  of  the  London  supervises  the  writing  of  all  titles.  On  velopes  in  drawers  especially  constructed  lines,  and  enough  of  the  captions  to  in 
limes  view,  held  by  Mr.  Mason,  the  printed  form  which  accompanies  each  for  the  purpose.  On  the  outside  of  each  sure’  identification  are  written  in  All 

picture  to  the  photo^engraving  room,  as  envelope  is  the  name  of  the  subject  the  that  is  necessary  to  a  proper  placing  of 
Evening  Trilnine -Capital  has  a  has  before  been  mentioned,  is  the  heading  file  number  and  the  last  date  of  use.  cuts  is  a  comoarison  of  the 

^y  picture  page,  which  its  editors  be-  “Title.”  Under  this  heading  the  first  two  These  envelopes  are  of  heavy  manila  on  cuts  with  the  sluglines  on  the  dummv 

^  IS  appreciated  by  the  circulation  or  three  words  of  each  title  are  written,  paper  and  will  last  a  long  time,  although  Rases  for  the  cuts  have  already  been 

department.  James  E.  Mills,  Jr.,  man-  As  remarked  above  the  “Order  for  Cut”  it  is  necessary  to  replace  them  from  time  selected  from  ‘sizes’  sent  in  advanre  from 
editor  of  the  Memphis  Press-  stays  with  the  picture  from  the  time  it  to  time.  To  make  doubly  sure  that  cuts  the  cSravffig  Srtmenr 

acinar’  recently  wrote  to  this  writer :  leaves  the  picture  editor’s  desk  until  it  will  not  be  improperly  used  each  cut  is  formation  regarding  a  cut  is  available  to 

We  are  great  believers  in  the  value  reaches  the  library  where  it  is  finally  dis-  marked  on  the  back.  The  marking  on  the  the  make-up  editor  through  dummy 
M  art  and  use  the  best  we  receiye  daily  posed  of.  In  the  photo-engraving  room  back  of  the  cuts  correspond  with  that  on  duplicate  sticker  form  and  sticker  on  the 
*  ^  picture  page  and  to  brighten  up  a  record  is  kept  of  all  pictures  received  (Continued  on  page  43)  back  of  the  cut.” 


BARTER  IN  FAKED  PAPERS  REVEALED  AS 
SENATE  PROBES  HEARST  EXPOSE 


TO  ANNOUNCE  NEW  “CHEU 
IN  5,500  NEWSPAPERS 


NATIONAL  PRESS  CLUB 
ELECTS  ESSARY 


New  York  Times  Man  Attacked  in  Testimony  Before  Investi¬ 
gating  Committee — Hearst  and  Senator  Norris 
Exchange  Open  Letters 


A  S  the  sijecial  senate  committee  this  the  transaction,  is  obviously  false.  You 
week  continued  to  investigate  the  so-  intended  to  give  it  publicity.  You  ad- 
called  Mexican  expose  purchased  by  mitted  on  the  stand  that  that  was  the 
M  illiam  Randolph  Hearst  for  $16,000,  a  object  you  had  in  view.  You  say  in 
picture  of  a  “generous  trade”  in  “faked”  the.se  articles  that  that  was  the  object 
documents  at  Mexico  Citv  was  presented  which  the  Mexican  officials  had  in  view 
by  Robert  H.  Murray,'  once  Mexican  when  these  documents  were  turned  over 
correspondent  for  the  Xeiv  York  IVorld,  to  you.” 

and  now  a  representative  of  the  Bank  hi  response,  Mr.  Hearst  declared  that 
of  Mexico  in  New  York.  no  proof  has  been  produced  to  show  any 

Murray  testified  that  Joseph  De  Courcy,  lack  of  authenticity.  He  said  he  didn’t 
former  'Mexico  City  correspondent  of  begin  publication  until  “authenticity  of 
the  Neiv  York  Times,  was  implicated  in  the  documents  l^came  almost  oyer- 
the  fabrication  of  a  document  purporting  whelmingly  established.”  He  described 
to  have  been  taken  from  the  Mexican  Mr.  Norris’s  letter  as  a  “scrap  heap  of 
government  files.  The  document,  the  misrepresenatton  and  billingsgate.” 
former  World  man  said,  affected  him.  As  to  whether  publication  of  the  accu- 
The  Times  played  Murray’s  charges  sations  against  the  four  senators  with 
on  page  one  on  Dec.  21,  declaring  that  their  names  deleted  was  the  “right  course 


De  Courcy  would  be  produced  at  any 
time  the  committee  desired  to  hear  his 


to  pursue,”  Mr.  Hearst  said : 

“i  might  have,  in  the  first  place,  re¬ 


testimony,  refuting  the  accusations  the  frained  from  publishing  any  of  the  docu- 
witness  made.  The  hearings  recessed  ments,  in  which  case,  my  possession  of 


this  week  until  Dec.  27,  when  De 
Courcy  will  answer  Murray’s  charges. 

The  Times  explained  that  De  Courcy 
was  ordered  depiorted  from  Mexico  last 


the  documents  being  known,  I  would 
eventually  have  been  accused  by  persons 
as  careless  of  facts  as  Senator  Norris,  of 
having  been  too  cowardly  and  too  con- 


A  N  advertising  campaign  will  be 
run  in  5,500  newspapers  to 
carry  the  news  of  the  new  Chev¬ 
rolet  model  into  ever>-  corner  of 
the  country’  on  New  Year’s  Dav, 
EDITOR  &  PUBLISHER  was  in- 
formed  this  week. 

Chevrolet  field  sales  officials 
have  been  visiting  Detroit  in  re¬ 
cent  weeks  to  view  the  model  at 
private  showings. 


August,  and  the  newspaper  has  not  yet  cerned  for  my  property  interests  in  Mexi- 
received  any  official  explanation.  Several  co  to  have  revealed  facts  through  the 
reasons  have  been  advanced  semi-officially,  medium  of  my  newspapers,  which  affected 
it  was  stated,  none  of  them  being  ac-  the  welfare  of  the  American  people,  and 
companied  with  evidence  affecting  the  which  the  American  people  had  a  right 
integrity  of  the  correspondent,  in  the  to  be  acquainted  with. 

Times’  opinion.  “In  the  second  place,  I  might  have 

Murray  mentioned  the  names  of  other  printed  some  of  the  documents  and  sup- 
newspaper  men  who  had  had  opportunities  pressed  others,  in  which  case  I  could  have 
to  obtain  alleged  official  documents,  been  accused  of  suppression  of  the  facts 
which  he  said  were  fakes,  and  also  said  or  perversion  of  the  facts  to  suit  my  own 
that  the  .American  Embassy  in  Mexico  prejudices  or  opinions.^ 

City  had  purchased  a  number  of  them.  “In  the  third  place,  I  might  have  inter- 

An  important  highlight  of  the  investi-  viewed  the  Senators  mentioned  and  pub- 
gation  this  week  was  an  exchange  of  lished  them  explanations  in  my  news- 
open  letters  between  Senator  George  W.  papers,  but  I  could  not  see,  and  cannot 
Norris  of  Nebraska  and  Mr.  Hearst.  now  see,  how  denials  made  in  my  news- 
Senator  Norris  was  one  of  the  four  papers  would  have  any  superior  force  or 
senators— Borah,  La  Follette  and  Heflin  affect  over  denials  made  by  them  under 
being  the  others — mentioned  in  the  docu-  oath  before  a  Governmental  body, 
ments  published  by  the  Hearst  newspapers  “Moreover,  such  a  course  would  have 
as  having  been  selected  to  receive  large  necessitated  the  publication  of  the  Sena- 
sums  of  money  from  the  Mexican  govern-  tors’  narnes,  and  I  was  in  no  way  ade- 
ment.  In  Senator  Norris’s  case  the  quately  informed  of  the  probable  course 
amount  was  put  at  $35,000.  of  the  Government,  and  as  to  whether  it 

Mr.  Norris  asserted  in  his  letter  that  ever  would  be  considered  necessary  or 
an  analysis  of  Mr.  Hearst’s  testimony  desirable  by  the  Government  to  make 
before  the  investigating  committee  “leads  public  the  Senators’  names, 
to  the  inevitable  conclusion  that  you  are  “Therefore,  I  mentioned  no  individuals, 
not  only  unfair  and  dishonest,  but  that  but  merely  printed  the  documents  deleted 
you  are  entirely  without  honor.”  of  names,  and  left  the  determination  of 

Senator  Norris  further  stated  that  that  important  point  for  the  Government, 
when  it  was  published  in  the  Hearst  “But  I  did  print  an  ^itorial  voicing 
papers  that  there  was  no  question  as  to  uiy  opinion  and  the  opinion  of  President 
the  authenticity  of  the  documents,  that  Coolidge;  namely,  that  in  all  human 
every  man  connected  with  the  Hearst  pub-  probability  no  penny  had  ever  reached  the 
lications,  including  Mr.  Hearst  himself,  Senators  mentioned,  and  that  these  entries 
knew  that  statement  was  false.  might  have  been  made  to  camouflage  the 

“How  easy,”  the  letter  continued,  “It  diversion  or  perversion  of  funds  to  other 
would  have  been  for  you  to  have  ascer-  purposes. 

tained  the  truth  in  regard  to  these  docu-  “I  held  these  documents  for  five 
ments.  In  one  of  them  it  was  alleged  months,  carefully  considering  what  was 
that  Dudley  Field  Malone,  a  man  inter-  the  best  course  to  pursue  and  what  was 
nationally  known,  was  the  go-between —  the  most  considerate  course  to  pursue, 
the  cashier,  as  it  were — who  received  the  “I  finally  decided  upon  the  policy  I 
money  from  the  so-called  Mexican 
traders  and  delivered  it  to  the  four  Sena¬ 
tors  named.  How  easy  it  would  have 
been  for  you  or  the  editor  of  your  New 
York  American  to  have  called  Mr. 

Malone  on  the  telephone.  All  your  edi¬ 
tors  knew  the  high  character  and  stand¬ 
ing  of  Malone. 

“Before  vou  published  allegations  that 
would  blacken  the  fair  names  of  Unit^ 

States  Senators  your  representative  in 
Washington  could  have  called  on  these 
Senators  and  got  their  version  of  the 
affair. 

“If  they  had  denied,  as  they  have 
already  testified,  that  they  had  any  con¬ 
nection  whatever  with  this  disgraceful 
business  and  knew  nothing  of  it,  you 
would  again  have  had  notice  that  any 
honest  man  would  welcome — that  there 
was  something  wrong  with  this  document 
which  you  purchased.  And  your  excuse, 
given  on  the  witness  stand,  that  it 
would  have  given  premature  publicity  to 


adopted,  and  in  reviewing  the  situation 
after  the  event  I  cannot  see  how  I 
could  have  decided  properly  upon  any 
other  policy.” 

Murray  testified  that  Miguel  Avila, 
who  was  disclosed  before  the  committee 
last  week  as  the  man  who  had  procured 
alleged  official  documents  and  sold  them 
to  the  Hearst  daily  publications,  had  ad¬ 
mitted  to  him  that  another  document  was 
fabricated  by  De  Courcy.  This  document 
did  not  figure  in  any  testimony  as  hav¬ 
ing  any  connection  with  the  documents 
sold  to  the  Hearst  publications. 

Murray  told  the  committee  about 
three  alleged  Mexican  official  docu¬ 
ments.  None  of  them  was  produced. 
Information  about  the  first  of  these,  he 
testified,  was  given  to  him  by  Arthur 
Constantine,  Mexico  City  correspondent 
of  the  New  York  World,  who  told  him, 
Murray  testified,  that  he  had  obtained  it 
from  Avila.  According  to  Murray,  this 
document  purported  to  be  a  letter  from 
President  Calles  to  the  Governors  of 
Mexican  States  in  which  appeared  an  at¬ 
tack  on  James  R.  Sheffield,  then  Ameri¬ 
can  Ambassador  to  Mexico. 

Murray  gave  it  as  his  opinion  that  the 
American  Embassy  in  Mexico  City  had 
trafficked  in  the  bogus  document  business 
and  had  purchased  many  papers  from 
Avila  on  the  representation  that  they 
were  genuine  documents  of  the  Mexican 
Government. 

One  of  the  documents  of  which  Mur¬ 
ray  told  the  committee  was  an  alleged 
order  from  the  Mexican  Treasury  on 
an  oil  company  to  pay  Murray  and  two 
others,  Ernest  Gruening  and  a  man 
named  Butcher,  $1,000  a  month  for 
propaganda  purposes  in  the  United  States. 

He  was  informed  of  this,  he  said,  by 
George  Seldes,  then  Mexico  City  corre¬ 
spondent  of  the  Chicago  Tribtme  and 
now  its  Berlin  correspondent.  The  docu¬ 
ment,  Seldes  said,  according  to  Murray, 
had  been  given  him  by  Avila.  Subse¬ 
quently  Avila,  according  to  Murray’s  tes¬ 
timony,  met  Murray  in  Mexico  City  and 
brought  up  the  subject  of  this  document, 
which  Avila  told  him  had  been  given  to 
Avila  by  De  Courcy.  Murray  quoted 
-Avila  as  saying: 

“He  (De  Courcy)  made  it  up — fabri¬ 
cated  it  himself — the  thing  is  a  fake  and 
anybody  can  see  it  is  a  fake  by  looking 
at  it.” 

Murray  also  testified  that  Avila  told 
him  that  the  alleged  fabricated  docu¬ 
ment  had  been  returned  to  De  Courcy 
and  that  he  (Avila)  had  been  unable  to 
obtain  it  from  the  latter,  who,  as  Murray 
quoted  Avila,  “Has  got  cold  feet  and  I 
cannot  get  it  away  from  him.” 


“IRRESPONSIBLE  JOURNALISM  MUST  NOT  TAMPER 
WITH  PEACE  AND  GOODWILL’’ 

— E.  C.  HOPW'OOD. 

t’RIE  C.  HOPWOOD,  editor  of  the  Cleveland  Plain  Dealer  and  president. 

.American  Societv  of  Newspaper  Editors,  sent  the  following  telegram 
to  EDITOR  &  PUBLISHER  this  week: 

“May  L  as  president  of  the  .4.S.N.E.,  extend  to  the  members  of  the  editorial 
craft  everywhere  Christmas  greetings  and  best  wishes  for  a  Happy  New  Year. 
The  past  year  has  been  marked  generally  by  a  keener  realization  of  the 
responsibilities  which  go  with  editorial  opportunity  and  in  this  advance  I 
believe  the  principles  of  editorial  condnet  as  set  forth  in  the  Canons  of 
Journalism  of  the  A.  S.  N.  E.  have  played  no  small  part. 

“That  there  should  have  been  exceptions  is  natural  but  they  do  not 
nullify  progress.  In  the  year  to  come  even  greater  things  may  be  expected 
and  pattictdarly  in  this  period  must  the  viewpoint  of  responsible  editorship 
be  world-wide.  The  time  will  be  a  critical  one  and  irresponsible  journalism 
must  not  be  permitted  to  cast  the  balance  against  international  peace  and 
good  wiU.” 


Baltimore  Sun  Washington  Chief  S«k. 
ceeds  Louis  Ludlow — Russell 

Kent  Named  Vice  I 

President 


By  J.  B.\rt  Campbell 

J.  Fred  Essary,  chief  of  the  Wash, 
in^on  bureau  of  the  Baltimore  Ywn  aal 
a  former  president  of  the  Gridiron 

on  Saturday,  Dtt 
17,  was  electtd 
president  of  the 
National  Press 
Club  by  an  over¬ 
whelming  vote. 

Mr.  Essary,  ^ 
chairman  of  tht 
rental  committer 
of  the  National 
Press  Club,  haj 
done  much  to  helj 
bring  about  the 
success  of  the 
new  National 
Press  Building. 
Mr.  Essarj  ’ 
was  opposed  by  Charles  A.  Hamilton, 
editorial  writer  for  the  IVashingtm  I 
Post.  The  vote  was  Essary,  189,  and 
Hamilton,  100. 

Mr.  Essary  is  a  native  Tennesseean 
He  received  his  first  course  in  “journal¬ 
ism”  on  the  Nashville  newspapers,  f 
■After  leaving  college  he  went  to  work  [ 
on  the  Virginia  Ledger  Dispatch,  then  on  P 
the  Norfolk  Landmark.  While  on  the ' 
latter  newspaper  he  covered  the  James-  J 
town  Exposition  and  was  awarded  a  com¬ 
memorative  medal  by  the  (jovernors  <a 
the  Exposition. 

In  1908  Mr.  Essary  became  the 
political  reporter  and  later  the  finan¬ 
cial  editor  for  the  Baltimore  Star. 
Two  years  later  he  was  sent  to  Wash¬ 
ington  by  the  Baltimore  News,  then  a 
Munsey  newspaper,  taking  over  at  dg 
same  time  the  Washington  correspond¬ 
ence  of  the  New  Orleans  Item  and  tl* 
Boston  Journal.  In  1912  Mr.  Essary  b^ 
came  chief  of  the  Washington  bureau  of 
the  Baltimore  Sun  and  has  remained  in 
that  position  ever  since,  except  for  two 
tours  of  foreign  duty.  He  covered  the 
proceedings  of  the  Paris  Peace  Confer¬ 
ence  and  during  1926  and  a  part  of  1927 
was  in  charge  of  the  Sun’s  London 
bureau.  He  is  a  past  president  of  the 
Gridiron  Gub  and  a  charter  member  of 
the  Overseas  Writers  Club. 

The  new  president  of  the  National 
Press  Club  is  the  author  of  a  number 
of  books,  “Covering  Washington”  being 
his  latest.  He  will  bring  out  early  in 
the  year  a  new  book  on  a  foreign  journal¬ 
ist’s  observations  of  England  of  today. 

Russell  Kent,  correspondent  for  the 
Birmingham  News,  Montgomery  Adver¬ 
tiser  and  the  Chattanooga  Times,  was 
elected  without  opposition  to  the  diice 
of  vice  president.  A  native  of  Iowa,  be¬ 
fore  coming  to  Washington  in  1922,  Mr. 
Kent  had  19  years’  newspaper  experience 
in  the  South.  He  also  spent  a  year  on 
the  old  New  York  Morning  Sun.  He 
has  been  managing  editor  of  the  Nea 
Orleans  Times-Picayune,  Memphis  Neats 
Scimitar,  and  Kno.n’ille  Journal. 

Other  officers  of  the  club  elected  were 
Edgar  Markham,  correspondent  for  the 
St.  Patd  Dispatch  and  Pioneer  Press, 
treasurer;  Theodore  A.  Huntley,  Wash¬ 
ington  correspondent  for  the  Pittsburgh 
Post  Gazette,  financial  secretary ;  and  W. 
H.  Atkins,  formally  with  the  Interna¬ 
tional  News  Service,  secretary. 

Louis  Ludlow,  retiring  president  of  the 
National  Press  Club  and  the  correspon¬ 
dent  for  a  number  of  Ohio  and  other 
mid-western  newspapers,  and  Samuel  W. 
Bell,  of  the  United  States  Daily,  were 
elected  members  of  the  Board  of  Gov¬ 
ernors. 


HUTCHESON  VlSmNG  U.  S. 

Lessel  Hutcheon,  who  conducts  his 
own  advertising  agency  in  London 
arrived  in  New  York  recently  on  a  busi¬ 
ness  trip.  He  is  a  member  of  the 
Publicity  Qub  of  London. 


T.  Fred  Essary 


1 1  or 


Kst  ate 


A  News  Magazine 

“/ 

High  Quality  Appeal 


A 


MONG  the  contributors  during  1927  to 
The  New  York  Times  Magazine  have  been: 


H.  G.  WELLS 

WILLIAM  ALLEN  WHITE 
RAYMOND  RECOULY 
ELIE  FAURE 
EMIL  LUDWIG 
ALEXANDER  KERENSKY 
GILBERT  K.  CHESTERTON 
P.  W.  WILSON 

ANNE  O’HARE  McCORMICK 
COUNT  HERMANN  KEYSERLING 
PAUL  WHITEMAN 
OSCAR  W.  UNDERWOOD 
SIR  OLIVER  LODGE 


SISLEY  HUDDLESTON 
SIR  ARTHUR  KEITH 
BERTRAND  M.  RUSSELL 
G.  BERNARD  SHAW 
ALES  HRDLICKA 
WILLIAM  E.  BARTON 
CAPT.  JOHN  M.  THOMASON 
HARRY  A.  FRANCK 
GEORGE  PALMER  PUTNAM 
R.  L.  DUFFUS 
MARTIN  JOHNSON 
WILLIAM  BEEBE 
GEORGE  M.  DYOTT 


These  writers  indicate  the  quality  of  The  Times 
Magazine — edited  for  intelligent,  discriminating  men 
and  women . 

The  Magazine  readers  are  responsive  to  high 
grade  advertising . 

Announcements  may  be  made  particularly  attractive 
through  the  rotogravure  process  by  which  the  magazine 
is  printed . .  .  .  . 


Advertising  rate  ^ 
$1.30  an  agate 
line.  Net  paid 
sale  700,000 
copies  , 


©If?  fork  altmra 


'  Closing  date  I2 
days  in  advance. 
Advertisements 
subject  to  T he 
^Tinies  censorship 
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ublisher  and  The  Fourth  Estate 


UNTOLD  TALES  OF  THE  A.  E.  F.  CENSORSHIP 


V. — “To  Be  Sent  Home  In  Disgrace’ 


By  GENERAL  STAFF 


TT  had  been  a  peaceful  day  at  field 

censorship  headquarters  of  the  A.  E. 

F. ,  located  in  a  dingy  little  storeroom  in 
the  dingy  town  of  Neufchateau  in  the 
advanced  army  area.  Since  early  morn¬ 
ing  the  war  correspondents,  to  a  man, 
had  been  seeking  news  “somewhere  in 
France”  along  the  American  front.  No 
sergeant  chauffeur  of  a  correspondents’ 
car  had  reported  a  breakdown  and  a 
bunch  of  passengers  clamoring  for  relief 
transportation  to  be  sent  out  immediately. 
No  disturbing  orders  had  come  from 

G.  H.  Q.  via  motorcycle  courier  or  over 
the  Signal  Corps  telephone  wires.  The 
French  town  major  had  not  been  in  one 
of  his  elaborate  handshaking  ceremonials, 
and  Sergeant  Joe  Daly,  in  charge  of 
press  transportation,  had,  for  once  in  his 
official  career,  let  a  day  slip  by  without 
putting  in  a  requisition  for  more  spare 
automobile  parts  than  the  whole  of 
France  contained. 

It  was,  indeed,  a  day  rare  in  the  life 
of  the  field  censorship  staff.  It  was 
suspiciously  perfect.  In  blunt  army 
language,  it  was  too  damned  perfect.  You 
just  felt,  after  this  perfect  condition  had 
held  on  hour  after  hour,  that  something 
untoward  was  bound  to  happen  the  next 
minute  to  spoil  it  all.  But  five  o’clock 
came — the  day  was  still  perfect.  Six 
o’clock — the  same. 

“If  this  keeps  up  till  seven,  when  the 
boys  and  trouble  are  due  from  the  front,” 
sighed  the  chief  field  censor,  happily,  “r|l 
write  home  that  at  last  France  is  glori- 
ous. 

And  just  then  the  phone  rang  sharply. 

“Dammitall,”  swore  the  chief.  He 
picked  up  the  receiver.  “It’s  G.  H.  Q.,” 
he  said,  in  an  aside.  Then,  as  he  listened 
attentively,  his  face  registered,  first  un¬ 
disguised  astonishment  and  then  amazing 
incredulity. 

“But,  sir,”  he  protested,  when  G.  H.  Q. 
apparently  had  finished  or  run  out  of 
breath,  “I  can’t  believe  it — there  must  be 
something  wrong.  May  I — ” 

He  was  giving  heed  again  to  the  other 
end  of  the  line.  I  could  tell  that  what 
he  heard  was  cutting  him  deep.  The  chief 
was  a  man  who  usually  hid  his  feelings 
under  a  smile — no  smile  was  on  his  face 
now.  Finally,  he  spoke  again.  “Yes,  sir, 

I  understand  your  instructions  fully. 
They  will  be  carried  out  at  once.  Is  that 
all,  sir?  Good-bye.” 

He  hung  up  the  phone  and  sank  into 
a  handy  chair. 

“G.  H.  Q.  is  sending  Smith  home,”  he 
began,  slowly.  “Sending  him  home  in 
disgrace  because  the  British  secret  serv¬ 
ice,  with  whom  we  swop  information,  ^s 
produced  evidence  that  he  has  been  telling 
American  army  secrets  to  the  wife  of  a 
French  army  aviator  who  has  long  been 
suspected  of  being  a  German  spy.  I  have 
been  ordered  to  confront  Smith  with  his 
guilt  and  then  send  him  to  Chaumont, 
where  he  will  be  picked  up  by  our  Intel¬ 
ligence  service  and  hustled  to  the  first 
transport  sailing  for  home.” 

“My  God!”  I  cried.  “Smith  1  It’s  not 
true.  The  British  are  muddling  as  usual, 
damn  ’em!” 

“That’s  the  way  I  feel  about  it,  too,” 
confessed  the  chief.  “You  heard  me  say 
to  G.  H.  Q.  there  must  be  something 
wrong.  Well,  then  the  Colonel  opened 
up  with  the  entire  battery.  Said  they’d 
found  Smith’s  name  on  the  register  of  a 
Paris  hotel  where  he  had  stayed  over¬ 
night  with  the  man’s  wife  on  several 
occasions,  and  that  the  information  she 
obtained  about  the  American  army  while 
in  his  embraces  could  have  come  only 
from  one  who  has  had  the  run  of  the 
army  such  as  Smith  has  enjoyed  as  a 
correspondent.  He  said  that  what  Smith 
really  deserved  was  treatment  as  a 
traitor,  but  because  G.  IT.  Q.  believed 
that  he  had  not  deliberately  given  in¬ 
formation  to  the  enemy,  but  had  babbled 
his  head  off  while  under  the  influence  of 


This  is  the  fifth  of  a  series  of  articles  on  the  operations  of  the  censorship  in 
the  A.  E.  F.  by  an  officer  who  was  intunately  eonnected  with  the  censorship  division 
of  the  Intelligence  Section  of  the  General  Staff. 


liquor  and  the  lady,  it  had  finally  been 
decided  to  ship  him  back  home  under 
surveillance,  and  that  he  was  damned 
lucky  to  have  had  a  friend  or  two  at 
(1.  H.  Q.  to  intercede  in  his  behalf.” 

1  listened  aghast.  Bill  Smith  guilty  of 
such  a  thing,  even  in  his  cups  and 
amours !  It  simply  wasn't  possible,  no 
matter  what  the  British  secret  service, 
or  the  French,  or  the  American,  or  all  the 
military  secret  services,  including  the 
Portuguese,  swore  in  unison.  Why,  his 
ancestors  had  been  at  Bunker  Hill,  Valley 
Forge,  T renton,  Yorktown ;  had  helped 
win  the  Civil  War,  and  his  father  had 
charged  uip  San  Juan  hill  and  followed 
the  flag  into  Santiago.  Somebody  had 
blundered  colossally — his  record  with  the 
A.  E.  F.  ought  to  prove  that.  Always 
scrupulous  in  meeting  the  rules  of  censor¬ 
ship,  painstakingly  careful  to  pen  no 
statement  that  might  give  the  enemy  any 
valuable  hint  as  to  the  American  forces 
and  their  preparations.  Yet,  I  had  to 
admit,  as  I  quickly  ran  over  in  my  mind 
the  months  he  had  been  with  the  army, 
he  had  been  to  Paris  several  times.  But 
so  had  other  correspondents,  and  surely 
trips  to  that  city  could  not  be  held  damn¬ 
ing  in  themselves  by  the  British  secret 
service,  G.  H.  Q.  or  anybody  else.  I  said 
as  much  to  the  chief. 

“Yes,  that’s  right,”  he  answered.  “But 
the  Colonel  told  me  that  the  dates  Smith 
registered  at  the  hotel  with  the  woman 
corresponded  with  the  dates  he  was  in 
Paris  on  pass.” 

“I  still  don't  believe  Smith  has  done 
this  thing,”  I  persisted.  “-All  tliat  date 
stuff  is  mere  coincidence,  that’s  all.”  _ 

The  chief  drew  a  long  and  painful 
breath.  “That’s  about  it,  I  guess.  But  I’m 
under  orders  to  tell  Smith  his  fate  as 
soon  as  he  returns  from  the  front,  and  I’d 
rather  be  shot  as  a  spy  myself  than  do  it.” 

I  wasn’t  present  when  the  chief  faced 
Smith  and  delivered  G.  H.  Q.’s  sentence. 
He  waylaid  Smith  in  the  street  as  he 
stepped  out  of  his  auto  and  took  him  into 
the  guest  house  next  door.  But  I  saw 
the  chief  just  after  he  had  performed 
his  disagreeable  duty,  and  the  distressed 
ltK>k  on  his  face  spoke  eloquently  of  his 
bigness  of  heart  and  his  belief  in  Smith’s 
innocence. 

Perhaps  half  an  hour  later,  fat  Madame 
Martine,  a  refugee  from  north  of  Verdun, 
who  was  cook  and  general  caretaker  of 
the  army’s  guest  house,  came  waddling 
into  the  censor’s  office,  caught  my  eye, 
motioned  to  me  to  follow  her,  and 


waddled  out  again  without  saying  a  word. 

I  strolled  past  the  group  of  cor¬ 
respondents  who  were  putting  on  their 
nightly  performance  of  making  the 
censor’s  life  miserable  and  followed 
madame  into  the  dining  room  of  the  guest 
house.  No  sheet  on  the  luxurious, 
canopied  beds  upstairs  could  have  been 
whiter  than  Smith’s  face  as  he  raised  his 
iiead  from  his  hands  as  I  entered. 

For  a  tragically  uncomfortable  moment 
neither  of  us  spoke,  then  Smith  said, 
brokenly ; 

“Captain,  I  am  in  trouble.” 

“Yes,”  I  said.  “I  know.  -And  I  don’t 
believe  it’s  true.” 

He  rose  and  came  towards  me  with 
outstretched  hands. 

“It  is  not  true.  But  G.  H.  Q.  believes 
it  is,  and  I  am  to  be  .sent  home  in  dis¬ 
grace.  Can’t  you  help  me?  I’d  rather 
be  dead — I  will  kill  myself  before  I  let 
them  send  me  back  with  this  unjust 
sliame  upon  me.  My  folks — what  would 
they  think?” 

He  was  almost  hysterical. 

“Well,”  I  said,  “the  one  sure  way  to 
make  even  your  folks  think  you  guilty 
would  be  to  kill  yourself.”  I  waited  a 
moment  for  that  to  sink  in,  and  con¬ 
tinued:  “Tell  me,  when  are  you  under 
orders  to  leave  for  Chaumont?” 

“Just  as  soon  as  I  can  pack  up — within 
an  hour  at  the  latest.” 

-A  lifelong  trait  of  mine  has  been  to 
think  over  overnight  difficult  situations 
controlling  me.  I  tmarched  to  the  front 
and  center  of  my  brain  now  and  took 
possession  of  it. 

“Bill,”  I  began,  “I  am  leaving  for  duty 
in  Paris,  via  Chaumont,  tomorrow  after¬ 
noon.  If  I  can  get  your  orders  changed 
so  that  I  can  take  you  to  Chaumont  with 
me  and  deliver  you  to  Intelligence,  would 
that  give  you  time  to  get  a  good  grip 
on  yourself  and  maybe  see  an  honorable 
way  out?” 

He  reached  for  my  hand.  “If  you  can 
do  that,  it  will  let  me  get  this  awful  con¬ 
fusion  out  of  my  head,”  he  said,  with 
tears  streaming  down  his  cheeks. 

“-And  maybe,”  I  added,  in  a  last  effort 
to  cheer  him  up.  “I  might  think  overnight 
of  a  way  to  help  you.” 

The  chief,  bless  his  heart,  jumped  at 
my  suggestion  to  have  me  take  Smith 
to  headquarters.  “If  we  have  to  account 
for  his  delay  in  reporting,  we’ll  both  lie 
like  an  .A.  W.  O.  L.  and  say  he  got  back 
from  the  front  too  late  to  start  tonight,” 


WHIMSICAL  CAMERA  SEES  GIANT  WAVES 


What  are  the  wild  waves  saying?  This  photo  was  made  during  the  recent 
motor  boat  races  held  at  San  Diego.  Wire  reports  stated  the  weather  was 
clear,  and  the  water  calm,  but  this  photo  would  prove  otherwise — it  was  left 
in  the  enlarging  camera  just  a  little  too  long  and  started  to  melt. 


he  explained,  brazenly.  And  I  nodded 
vigorous  assent. 

The  next  afternoon,  as  our  car  left  the 
outskirts  of  Neufchateau,  I  turned  to 
Smith,  who  now  seemed,  outwardly  at 
least,  normally  calm. 

“Now  tell  me  everything  you  have  done 
since  you  have  been  in  France  with  the 
army.” 

He  looked  at  me  as  though  half 
puzzled. 

“Even  to  my  sins  ?”  he  asked,  with  an 
attempt  at  lightness. 

“Even  to  and  including  your  sins— 
principally,”  I  said. 

I  let  him  sit  in  silence  for  perhaps  a 
full  minute.  _  Then  I  spoke. 

“If  there  is  a  way  out,  that  is  the 
only  way.  That  conviction  came  to  me 
in  the  night  as  I  lay  awake  thinking  on 
this  thing,  and  that  conviction  is  stronger 
than  ever  now,”  I  added. 

I  counted  five  kilometer  markers  be¬ 
fore  he  opened  his  lips.  Then:  “I  will 
tell  you  everything — everything,”  he  al¬ 
most  whispered. 

There  followed  the  strangest  baring  of 
a  man’s  conduct  and  soul  I  ever  hope  to 
listen  to.  He  began  with  the  day  he 
landed  in  France  at  a  base  port.  He  told 
of  his  first  days  in  Paris,  of  his  dalliances 
along  its  primrose  paths  when  on  leave 
from  the  American  army  zones.  He  re¬ 
counted  his  amorous  adventures  on  stop¬ 
overs  at  Chaumont  on  the  way  to  press 
headquarters  at  ^  Neufchateau ;  at  Neuf¬ 
chateau  itself,  and  in  Nancy  and  'Toul, 
the  big  cities  nearest  the  American  fronts. 
And  the  ladies  were  always  French— with 
especial  emphasis  on  a  certain  Fren^ 
Red  Cross  worker  stationed  with  the 
troops  of  her  own  land  who  were  engaged 
in  training  the  _  raw  American  units 
billeted  in  the  little  town  and  villages 
of  the  district  of  which  Neufchateau  was 
hub  and  metropolis. 

He  went  on  and  on  for  an  hour  without 
interruption.  He  was  still  confessing 
when  Clwumont  stood  silhouetted  on  iu 
hilltop  kilometers  distant.  He  ended  as 
the  car  began  the  long  climb  into  the 
town  itself. 

“And  that  is  all,”  were  his  closing 
words. 

There  had  been  no  mention  of  the  wife 
of  the  French  army  aviator  who  exer¬ 
cised  her  charms  on  unsuspecting  Amer¬ 
icans  for  the  benefit  of  her  employers,  the 
common  enemy. 

“A’^oii  are  sure?”  I  asked. 

“I  have  searched  my  mind  and  soul— 
I  have  held  back  nothing — I  have  told 
you  everything.” 

“I  suppose  you  will  be  willing  to  tdl 
the  Colonel  everything  you  have  told  me, 
if  I  can  get  him  to  grant  you  a  respite 
for  further  investigation — for  a  complete 
check  up  on  your  life,  as  you  have  just 
told  it  to  me?” 

“Yes.” 

“Then,”  I  said,  “even  if  I’m  court- 
martialed  for  it,  I’m  going  to  the  front 
for  you,  and  to  hell  with  military 
etiquette  and  regulations.” 

'The  car  rolled  through  the  great  iron 
gates  guarding  the  parade  ground  of  the 
French  army  barracks  that  served  as 
American  G.  H.  Q.  throughout  the  war. 
Smith  followed  me  into  the  Colonel’s 
outer  office.  I  left  him  there  and  went 
into  the  Colonel’s  presence. 

“Sir,”  I  reported,  “I  have  brought 
Smith  over_  from  press  headquarters.” 

“Where  is  he  I”’ 

“In  the  outer  office,  sir.” 

“Bring  him  in.” 

“Sir,”  I  said,  “Smith,  on  the  way  over, 
told  me  everything  he  has  done  since  he 
has  been  in  France  with  the  army,  even 
to  his  most  intimate  relations  with  vari¬ 
ous  women.  If  you  will  let  him  tell  you 
the  same  story  before  you  send  him  away. 
I  believe  you  will  hold  him  innocent  of 
this  grave  charge  and  keep  the  army  from 
iContinaed  on  page  45) 


168,000  Lines  of  Advertising 
in  Largest  Sunday  Issue  in 
History  of  The  News 


One  hundred  and  sixty-eight  thousand  lines — a  large  number,  but  that's  exactly  how  many  lines  of 
advertising  The  Birmingham  News,  “The  South’s  Greatest  Newspaper,”  carried  on  Sunday,  Dec.  11. 
A  record,  yes,  but  not  for  long — because  the  steady,  conservative  growth  of  this  paper  changes  yes¬ 
terday’s  record  into  tomorrow’s  common  occurrence!  Included  in  this  total  of  168,000  lines  were 
135,240  lines  of  local,  12,754  lines  of  classified  and  20,006  lines  of  national  advertising.  There  were 
275  local  display  and  47  national  displays  ads.  On  the  corresponding  Sunday  of  last  year,  161,070 
lines  of  advertising  were  carried  by  this  paper.  Such  a  gain  must  be  merited — and  it  is,  by  reader 
interest,  editorial  excellence  and  circulation  dominance!  This  powerful  two-paper  combination — 
The  News  in  the  evening  and  The  Age-Herald  in  the  morning — is  “all  set”  to  sell  your  product  to 
one  of  the  richest  and  most  rapidly  expanding  markets  in  the  United  States — Birmingham!  Use  it, 
and  clip  coupons  of  record  sales  from  your  bonds  of  advertising  expenditures! 


No  Records  to  Break 
But  Our  Own! 

SHxe  ®ttmmehHm  Netxx0 

Morning  Evening  Sunday 

The  South’s  Greatest  Newspaper 
NATIONAL  REPRESENTATIVES 

KELLY  SMITH  CO.,  New  York,  Chicago,  Boston,  Philadelphia — J.  C.  HARRIS,  Jr.,  Atlanta 
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Editor  &  Publisher  and  The  Fourth  Estate 


BILL  RESTORING  1920  SECOND-CLASS 
RATES  INTRODUCED  IN  SENATE 

Senator  McKellar  Sponsors  Measure  Designed  to  Bring  Relief 
to  Publishers — Conference  of  Those  Favoring 
Bill  Held  Dec.  20 

By  J.  BART  CAMPBELL 

(Washington  correspondent.  Editor  &  Publisher) 

'^^ASHINGTON,  D.  C.,  E)ec.  20. —  Association;  Col.  Robert  Ewing,  pub- 
^  Representatives  of  all  of  the  leading  lisher  of  the  New  Orleans  States,  presi- 
newspaper  publishers’  interests  conferred  dent  of  the  Southern  Newspaper  Pub- 
here  today  with  Senator  George  H.  lishers  -Association;  Urey  \Voodson,  of 
Moses,  chairman  of  the  Senate  Commit-  the  Owensboro  (Ky.)  Messenger,  and 
tee  on  Post  Offices  and  Post  Roads,  and  secretary  of  the  Southern  Newspaper 
Congressman  William  W.  Griest,  chair-  Publishers  -Association;  J.  D.  Barnum, 
man'  of  the  House  Committee  on  Post  publisher  of  the  Syracuse  (N.  Y.)  Post- 
Offices  and  Post  Roads,  on  the  proposed  Standard,  chairman  of  the  A.  N-  P.  A. 
restoration  of  the  1920  second-class  mail  postal  rate  committee;  Elisha  Hanson, 
rates.  Washington  representative  of  the  A.  N. 

Senator  Kenneth  McKellar,  as  the  P.  A.  and  George  C.  Lucas,  executive 
ranking  Democratic  member  of  the  Sen-  secretary  of  the  National  Publishers  As- 
ate  Committee  of  Post  Offices  and  Post  sociation. 

Roads,  introduced  a  bill  in  the  Senate  While  the  moot  subject  of  “bundle 
this  week  for  the  restoration  of  the  1920  rates’’  was  passed  over  at  the  ccmference, 
rates  which  he  pointed  out  must  be  the  chief  thought  of  all  of  those  present 
brought  about  if  the  newspaper  pub-  was  that  the  restoration  of  the  1920  rate 
lishers’  interests  are  to  be  given  a  square  would  bring  millions  of  pounds  of  mail 
deal  by  both  Congress  and  the  Post  Of-  matter  back  to  the  Post  Office  service, 
fice  Department.  Statisticians  have  been  employed  by  the 

The  situation  in  the  Senate  is  con-  newspaper  publishers’  interests  to  demon- 
sidered  far  more  favorable  to  the  news-  strate  to  both  Congress  and  the  Post  Of- 
paper  publishers’  interests  than  that  which  tice  Department  that,  as  a  result  of  the 
prevails  in  the  House.  Congressman  1920  rate,  uncounted  dollars  have  been 
Griest  is  known  to  be  far  less  disposed  lost  to  the  postal  service, 
to  meet  the  program  of  the  newspaper  When  this  data  is  presented  to  the 
publishers’  interests  than  is  Senator  Moses  and  Griest  committees  it  is  ex- 
Moses.  Both  Moses  and  Griest  are,  pected  to  reveal  the  staggering  loss  that 
however,  strongly  inclined  to  co-operate  has  been  entailed  by  the  Post  Office  De- 
with  Postmaster  General  Harry  S.  New  partment  by  the  present  excessive  rates 
who  has  repeatedly  opposed  the  restora-  imposed  upon  second-class  matter, 
tion  of  the  1920  rates.  Today’s  confer-  The  Post  Office  Department,  through 
ence  was  called  by  Louis  Wiley,  of  the  its  press  bureau,  is  in  the  meanwhile  em- 
Neur  York  Times.  The  conference  in-  phasizing  the  efficiency  of  the  Department 
eluded:  John  Stewart  Bryan  of  the  and  every  Washington  correspondent  is 
Richmond  (Va.)  News-Leader,  president  being  supplied  with  the  well-known 
of  the  American  Newspaper  Publishers  handouts. 


“ADOPTING”  NEEDY  FAMILIES 

Continuing  their  yearly  custom,  the 
Kansas  City  Star  and  the  Kansas  City 
Journal-Post  each  is  providing  for  the 
“adoption”  of  100  needy  families  for  the 
Christmas  season. 

CANADIAN  NEWSPRINT 
PRODUCTION  RISES 

1 1  Per  Cent  lncrea«e  Across  Border 
in  First  11  Months  While  U.  S. 

Output  Drops  1 1 
Per  Cent 

Newsprint  production  in  Canada  dur¬ 
ing  November  amounted  to  190,293  tons 
and  shipments  to  187,766  tons,  according 
to  the  monthly  bulletin  of  the  News 
Print  Service  Bureau,  just  issued.  Pro¬ 
duction  in  the  United  States  was  117,222 
tons  and  shipments  116,612  tons,  making 
a  total  United  States  and  Canadian  news¬ 
print  production  of  307,515  tons  and  ship¬ 
ments  of  304,378  tons.  During  Novem¬ 
ber,  17,829  tons  of  news  print  were  made 
in  Newfoundland  and  1.029  tons  in 
Mexico,  so  that  the  total  North  .Ameri¬ 
can  production  for  the  month  amounted 
to  326,373  tons. 

The  Canadian  mills  produced  186,679 
tons  more  in  the  first  eleven  months  of 
1927  than  in  1926,  which  was  an  increase 
of  11  per  cent.  The  United  States  output 
was  174.820  tons  or  11  per  cent  less  than 
for  the  first  eleven  months  of  1926.  that 
in  Newfoundland  16,007  tons,  or  9  per 
cent  more,  and  in  Mexico  1,^  tons,  or 
8  per  cent  more,  making  a  total  North 


-American  increase  of  28,850  tons,  or  1 
per  cent. 

During  November  the  Canadian  mill$ 
oiierated  at  86.1  per  cent  of  rated  ca- 
''acity  and  the  United  States  mills  at 
78.7  per  cent.  Stocks  of  newsprint  paper 
at  Canadian  mills  totalled  38.074  t<ins  at 
the  end  of  November  and  at  United 
States  mills  28,543  tons,  making  a  com¬ 
bined  total  of  66,617  tons,  which  was 
equivalent  to  4.7  days’  average  produc¬ 
tion. 

CANADIAN  MILLS 


N'  o  vember : 

1927 . 

11  Months 

1926 . 

1925 . 

1924 . 

1923 . 

1922 . 

1921 . 

1920 . 


Production.  Shioments, 
Tons  Tons 

Per  Month  Per  Month 


190,293 

1,900.699 

1.714,020 

1,385,234 

1,240.652 


187,756 

1,876,661 

1,712,824 

1,384,985 

1,233,039 


1,169,872  1,156,263 

988,640  986,962 


UNITED  STATES  MILLS 
November: 

1927 .  117,222  116,612  28  5 

11  Months.  1,367.595  1,352,073  28  5 

1926 .  1,542,415  1,541,555  13  5 

1925 .  1,393.637  1,396.627  17,i 

1924 .  1,359,520  1,357,738  25  1 

1923 .  1.365,546  1,358,956  23.3 

1922 .  1,328.284  1.332.567  19.« 

1921 .  1.117,358  1,118,994  23  1 

1920 .  1,387,111  1,382.214  2o!2 

UNITED  STATES  AND  CANADIAN 
MILLS 


1927 . 

307.515 

304.378 

1 1  Months. 

3,268.294 

3.228.734 

1926 . 

3.256.435 

3,254.379 

1925 . 

2,778,871 

2,781.612 

1924 . 

2.600.172 

2.590.777 

1923 . 

2.535,418 

2.515.219 

1922 . 

2.316.924 

2.319.S29 

1921 . 

1.847.007 

1,843.097 

1920 . 

2.190.109 

2.184,410 

5TH  DISTRICT  I.  A.  A.  Xielsen  re^rts  an  enrollment  of  150. 

_  The  school  will  open  some  time  in 

PREPARES  FOR  MEET  January. 


**Developing  and  Maintaining  a  Mar¬ 
ket”  Will  Be  Keynote  of  Grand 
Rapids  Convention — Advertis¬ 
ing  Commission  Meeting 

“Developing  and  Maintaining  a  Market  ’ 
was  announced  this  week  as  the  keynote 
of  the  convention  of  the  Fifth  District  of 
the  International  Advertising  Association 
to  be  held  at  Grand  Rapids,  Mich.,  Jan. 
23-24. 

A.  T.  M.  Fadyen,  secretary  and  treas¬ 
urer  of  the  group,  has  announced  there 
will  be  departmental  meetings  on  retail 
advertising,  community  advertising,  proto¬ 
engraving,  newspaper  advertising,  out¬ 
door  advertising,  the  graphic  arts,  public 
utilities,  advertising  specialties,  mail  ad¬ 
vertising,  financial  advertising,  industrial 
advertising  and  window  display.  The  de¬ 
partmental  meetings  will  be  participated 
in  by  members  of  the  Advertising  Com¬ 
mission  and  other  prominent  authorities 
in  these  departments  with  general  discus¬ 
sion  and  debate  in  each,  Mr.  Fadyen  said. 

Eric  King,  chief  specialities  division  of 
the  bureau  of  foreign  and  domestic  com¬ 
merce.  Washington,  will  be  one  of  the 
speakers  before  the  Advertising  Commis¬ 
sion.  Walter  Strong,  Chicago  Daily 
Neirs,  and  Prof.  N.  W.  Barnes,  head  of 
the  1.  -A.  A.  bureau  of  research,  will  also 
speak. 

George  M.  Burbach,  St.  Louis  Post- 
Dispatch,  is  chairman  of  the  commission, 
and  A.  H.  Apking,  of  the  Cincinnati 
Cordage  &  Paper  Company,  is  chairman 
of  the  fifth  district. 

EXTENDS  PUBUC  SERVICE  WORK 

W.  C.  Nielsen,  formerly  of  the 
Tribune  Public  Service  Bureau,  is  now 
in  charge  of  the  Outing  and  Recreation 
Bureau,  which  works  in  conjunction  with 
the  Public  Service  Bureau.  His  organi¬ 
zation  is  starting  a  school  for  informa¬ 
tion  clerks,  the  first  of  its  kind.  Mr. 


INNOVATES  SERVICES 

Public  Ledger  Furnishes  Conference 
Room,  Offices,  for  Executives 

The  Philadelphia  Public  Ledger  has  in¬ 
novated  two  new  services  for  merchan¬ 
disers — a  suite  of  offices  for  the  use  of 
visiting  sales  managers,  advertisers  and 
executives,  and  a  Retailers’  Conference 
Room  for  dealers'  meetings,  group  de¬ 
monstrations  and  conferences. 

The  offices  are  completely  furnished 
and  stenographers  are  furnished  for  the 
visitors  who  wish  to  dictate  or  dispose 
of  business  details.  In  the  Conference 
Room  is  a  speakers’  platform,  black¬ 
boards,  charts,  and  maps  of  the  Phila¬ 
delphia  territory.  The  room  will  accomo¬ 
date  approximately  125  persons. 


“Appreciation  for  Splendid 
Service” 

“We  desire  to  express  our  ap¬ 
preciation  for  the  splendid  service 
in  handling  our  order  for  a  Lino¬ 
type  part,  forwarded  you  by  tele¬ 
gram  yesterday.  Our  telegram  was 
filed  here  at  2:45  P.  M.  The  part 
ordered  was  delivered  at  our  plant 
at  7:30  o’clock  this  morning.” 

THE  TIFFIN  TRIBUNE 
Tiffin,  Ohio. 


New  England’s  Second  Largest  Market 

The  Providence  Journal 

and 

The  Evening  Bulletin 

have  built  up  their  circu- 
*  lations  on  a  high  standard 
of  appeal.  Their  policy  is 
based  upon  the  conviction 
that  newspapers  are  intended 
primarily  for  the  dissemina¬ 
tion  of  news  —  honestly,  fairly, 
completely,  and  as  impartially 
as  it  can  be  given  to  its  readers. 

They  are  good  newspapers — 
they  are  also  good  advertising 
mediums. 

The  circulation  of  these  news¬ 
papers  is  now  over  114,000 
net  paid. 

Providence  Journal  Company 

Providence,  R.  /. 


CHARLES  H.  EDDY  CO. 

New  York  Boston  Ohieac* 


BepresentatlTM 

R.  J.  BIDWELL  CO. 

Bon  Tranelooe  Loa  Aacalaa  Baattla 
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The 


of  the 


MEMPHIS 

Newspaper  Situation 

Following  is  the  list  oi  ‘firsts”  credited  the  Memphis  newspapers  in  the  15  classifi¬ 
cations  of  Local  Retail  Display  Advertising  carried  during  the  first  11  months  of 
1927  by  the  Lake-Dunham-Spiro  Agency,  Exchange  Building,  Memphis.  Figures 
computed  on  six-day  basis  (Monday  to  Saturday,  inclusive). 


Memphis  Press-Scimitar 
Is  Credited  FIRST  In: 


1.  Department  Store  Advertising 

with  2,063,103  lines 

2.  Theatrical  Advertising 

with  166,033  lines 

3.  Auto  Accessory  Advertising 

with  173,915  lines 

4.  Building  Material  Advertising 

with  50,197  lines. 

5.  Furniture  Store  Advertising 

with  383,852  lines 

6.  Jewelry  and  Optical  Advertising 

with  178,052  lines 

7.  Men’s  Wear  Advertising 

with  292,733  lines 

8.  Music  Store  Advertising 

with  50,883  lines 

9.  Shoe  Store  Advertising 

with  96,859  lines 

10.  Woman’s  Wear  Advertising 

with  470,274  lines 

11.  Total  Local  Display  Advertising 

with  6,020,063  lines 


Commercial  Appeal 
Is  Credited  FIRST  In: 

Only  Four 
Local  Retail 
Classifications 


Memphis  Evening  Appeal 
Is  Credited  FIRST  In: 


1.  N-O-T-H-I-N-G!!! 


The  swiftest  summary  of  the  changed  newspaper  situation  in  Memphis  may  be  gained 
from  the  listing  of  the  Press-Scimitar  leadership  which  appears  at  the  left — the  line-by-line 
analysis  of  the  Lake-Dunham-Spiro  Agency,  which  ci^lts  the  Press-Scimitar  with  11 
“firsts”  out  of  15  Retail  classifications  of  Local  Display  Advertising. 

These  same  records  show  that  the  Press-Scimitar’s  lead  in  Local  Display  Advertising  as 
compared  to  the  Daily  Morning  Paper  is  more  than  1,100,000  lines  for  the  first  eleven 
months  of  1927. 

Rim  your  eye  down  this  list  of  Press-Scimitar  leadership  and  you’ll  see  that  Press-Scimitar 
circulation  covers  the  Memphis  Trade  Market  for  every  one  of  the  merchants  whose 
yearly  advertising  appropriations  total  the  largest  sums  of  money. 

Here  in  this  group  you  will  also  fmd  the  best  and  most  conclusive  proof  of  the  oft-repeated 
adage,  “To  reach  the  women  you  must  use  Evening  Papers,’’  ’This  is  true  in  all  other 
cities,  and  the  merchants  of  all  manner  of  women’s  merchandise  in  Memphis  have  spent 
their  advertising  dollars  to  guide  you  in  the  Press-Scimitar. 


From  the  LaKe-Ounnam-Splro  records  It  Is  also  interesting  to  note  the  Fress-Sclmitar  nas  not  only  taken  the  lead  In  Local  Display  AdTertislng  by 
the  wide  margin  ot  over  ONE  MILLION  LINES  in  eleven  months  this  year,  but  has  also  more  than  DOUBLED  lu  National  Display  linage.  On 
the  other  hand,  the  Commercial  Appeal  has  lost  over  ONE-HALF  MILLION  lines  in  Local  Display  and  has  lost  over  ONE-QUARTER  MILLION 
lines  in  National  Display  volume  durlnr  the  same  period. 

These  Figures  Are  But  Further  Proof  That  Advertising  Values  Are  Being  Remeasured 
To  Conform  to  the  Dominating  City  and  Suburban  Trade  Area  (Memphis* 

True  Market)  Circulation  of  the  PRESS-SCIMITAR! 

The  Press-Sclmltar  reaches  more  buyers  In  Memphis  and  the  Suburban  Trade  Area  than  can  be  reached  with  any  other  medium,  rhe  next  greatest 
Dally  Circulation  In  THIS  TRUE  TRADE  MARKET  tails  over  14,000  short  of  the  circulation  of  the  Press-Sclmltar.  Advertisers  wanting  to  reach 
the  QREIATEST  NUMBER  of  prospective  buyer*  in  this  area  do  so  by  using  the  Memphis  Press-Scimltar. 

Average  Daily  Net  Paid  Circulation 

As  oUown  By  the  A.  B.  C.  Publisher’s  Statement  Six  Months  Ending  September  30,  1927 

91,949 

Memphis  Press-Scimitar 

A  Scrip  pa- Howard  Newspaper 

REPRESENTED  BY  ALLIED  NEWSPAPERS,  INC. 


DALLAS  DETROIT 


PORTLAND  SEATTLE 


LO«  ANOELBS 


SAN  FRANCISOO 
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MOVE  TO  INCREASE  WIRE  FACILITIES 
BETWEEN  GENEVA  AND  LONDON 

Action  Regarded  as  First  Concrete  Result  of  Conference  of 
Press  Experts  Last  Summer — Single  Wire 
Bears  Heavy  Burden 

By  ALBIN  £.  JOHNSON 
Geneva  Correspondent,  EIDITOR  Sc  PUBLISHER 


^  ENEVA — The  first  direct  restdts 
gained  through  the  recent  Interna¬ 
tional  Press  Conference,  called  at  Geneva, 
under  the  auspices  of  the  League  of  Na¬ 
tions  are  about  to  materialize.  The 
Council  of  the  League,  after  accepting  the 
report  of  the  Conference,  which  had  been 
deferred  from  the  September  session,  has 
asked  the  Section  on  Communications  and 
Transit  to  take  up  immediately  the  ques¬ 
tion  of  straightening  out  the  Geneva- 
I-ondon  telephone  and  telegraph  com¬ 
munications. 

As  a  result  of  protests  of  American 
correspondents,  both  before  the  Press 
Conference  and  the  League,  that  com¬ 
munications  between  Geneva  and  London, 
which  is  the  fount  head  of  cable  news 
going  to  the  United  States  and  South 
America,  are  insufficient,  the  League  has 
taken  steps  to  have  the  Swiss,  French  and 
British  governments  convene  a  special 
conference  in  Paris  for  the  study  of  the 
situation. 

Since  the  establishment  of  the  League 
the  wordage  transmitted  over  established 
Geneva-London  wires  has  increased  ten, 
twenty  and  a  hundred  fold.  At  certain 
times,  especially  during  the  Assembly,  the 
Council  meetings  and  special  international 
conferences,  the  services  have  been  woe¬ 
fully  inadequate.  A  single  slender  copper 
thread  has  at  times  been  all  that  was 
available  for  the  transmission  of  tens  of 
,  thousands  of  words.  The  result  was  that 
important  speeches  made  by  British  dele¬ 
gates  in  the  afternoon  could  not  be  trans¬ 
mitted  to  London  in  time  for  morning 
papers.  Cables  relayed  to  America  at 
heavy  expense  often  arrived  hours  late. 

The  International  Press  Conference  was 
called  primarily  to  deal  with  material 
problems.  Representatives  of  press  bu¬ 
reaus,  newspapers  having  European  cor¬ 
respondents,  and  press  associations,  par¬ 
ticipated  in  the  meetings.  Specific  recom¬ 
mendations  were  made. 

The  200  or  more  foreign  correspondents 
writing  stories  out  of  Geneva  also  were 
represented  through  the  Association  In¬ 
ternational  des  Journalists  Accredite  de 
la  Societe  Des  Nations.  Their  case  re¬ 
ceived  first  consideration.  Quick  trans¬ 
mission.  impartial  treatment  of  all  mes¬ 
sages,  ungarbled  and  efficient  dispatch  of 
dispatches,  unhampered  by  technical  dif¬ 
ficulties  as  well  as  political  censorship 
was  promised  them. 

The  rapporteur  on  the  Press  Confer¬ 
ence,  Aguera  de  Bethancourt,  of  Cuba, 
who  succeeded  M.  Vandervelde,  Bel¬ 
gium.  took  the  initiative  in  assuring  that 
the  three  countries  involved  in  the  trans¬ 
mission  of  news  from  Geneva  to  London 
would  act  in  concert.  In  a  memorandum 
which  was  approved  by  the  committee  de 
Bethancourt  said ; 

“My  attention  has  been  called  to  the 
fact  that  the  great  preponderance  of  news 
from  Geneva  to  the  whole  non-European 
world,  including  North  and  South 
-America,  the  Pacific  area  and  even  parts 
of  Africa,  finds  its  way  to  the  cables 
over  that  very  narrow  little  channel  ot 
communications  which  goes  out  from 
Switzerland,  across  France  and  reaches 
the  cable  termini  in  England. 

“The  strain  and  congestion  on  this  thin 
line  of  communications  has  been  stupen¬ 
dous  especially  at  moments  of  great 
pressure  during  the  Assembly  and  Coun¬ 
cil  Sessions. 

“It  is  through  the  fault  of  absolutely 
no  one  that  at  times  the  flood  of  news 
has  been  too  great  for  the  technical  tele¬ 
graphic  and  wireless  facilities. 

“The  situation  prevailing  here  is  com¬ 
plicated  by  two  facts.  The  first  and  most 
difficult  has  been  that  it  was  absolutely 
impossible  for  the  technical  experts  in 
charge  of  communications  to  foresee  the 
great  increase  in  news  sent  from  Geneva. 


The  second  has  been  that  this  line  of 
communication,  though  in  effect  a  very 
short  one,  does  nevertheless  present  the 
difficulty  of  going  across  three  frontiers 
and  involving  three  different  administra¬ 
tions,  which,  as  we  all  know,  even  in  the 
best  of  will  in  the  world  does  raise 
technical  difficulties. 

“But  this  particular  line  of  communica¬ 
tion  is,  1  venture  to  believe,  the  most  im¬ 
portant  single  line  of  communications  in 
the  w'orld.  In  no  other  place  is  there  as 
important  a  flow  of  news  covering  so 
wide  a  field  of  interests  and  so  many 
different  countries  as  in  the  news  which 
goes  from  Geneva  across  this  wire  to 
the  non-European  world.  Not  only  na¬ 
tions,  but  even  continents  and  whole 
civilizations,  are  involved. 

“One  of  the  strongest  recommenda¬ 
tions  of  the  Press  Conference,  as  my  col¬ 
leagues  will  recall,  was  that  calling  for 
an  increase  in  the  technical  facilities  of 
transmission  of  world  news.  This  reso¬ 
lution,  which  was  fervently  endorsed  by 
representatives  who  had  come  to  Geneva 
from  non-European  countries,  was  ac- 
cepteel  by  the  Conference  as  one  of  the 
most  essential  to  the  promotion  of  inter¬ 
national  goodwill  and  understanding.  Its 
study,  the  Council  quite  properly  referred 
at  its  last  .session  to  the  Advisory  Com¬ 
mittee  on  Communications  and  Transit. 

“It  is  a  particular  pleasure  for  me,  as 
a  non-European,  and  perhaps  also  a  par¬ 
ticular  obligation,  to  emjffiasize  the  vital 
importance  of  the  line  Geneva-London,  as 
mentioned  in  the  letter  from  the  Asso¬ 
ciation  of  Journalists  Accredited  to  the 
League.  If  my  colleagues  agree,  I  would 
suggest  that,  as  the  general  question  of 
facilitating  communications  has  already 
been  put  under  study  by  the  Advisory 
Committee  on  Communications,  this  par¬ 
ticular  case  be  added  to  the  dossier  sent 
to  that  Committee  with  the  suggestion 
that  perhaps  as  this  line  is  of  such  vital 
importance  to  communications  between 
the  ^ague  and  the  non-European  world, 
it  might  be  desirable  for  the  Committee 
to  consider  inviting  to  a  special  tech¬ 
nical  conference,  say  in  Paris,  the  re¬ 
sponsible  technical  representatives  of  the 
British,  French  and  Swiss  Telegraphic 
Administrations,  in  order  to  see  if,  as  a 
first  step  and  as  a  first  practical  conse¬ 
quence  of  the  Press  Conference,  it  might 
not_  be  possible  to  effect  an  increase  in  the 
facilities  on  this  line.’’ 

BOSTON  VETERANS  MEET 

William  H.  Holden  Elected  President 
Succeeding  A.  J.  Philpott 

William  H.  Holden  was  elected  presi¬ 
dent  of  the  Boston  Veteran  Journalists’ 
Benevolent  Association,  Inc.,  at  its  an¬ 
nual  reunion  and  dinner  at  the  Parker 
House,  Boston,  recently. 

Other  officers  elected  were :  Vice- 
President  William  E.  Brigham;  secretary 
William  U.  Swan ;  treasurer  Everett  W. 
Shunway;  directors  Thomas  F.  Ander¬ 
son,  George  A.  Rich,  W^eston  F.  Hut¬ 
chins,  Courtney  Guild,  Thomas  J.  Feeney, 
.‘\nthony  J.  Philpott.  Jacob  C.  Morse, 
Arthur  .A  Fowle.  Daniel  T.  O’Connell, 
James  W.  Reardon,  Willis  J.  .\bbot. 
Samuel  L.  Powers,  George  H.  Ellis  and 
Richard  T.  Howard. 

Telegrams  of  regret  at  their  inability 
to  attend  were  read  from  Cvrus  H.  K. 
Curtis.  James  A.  Gallivan,  William  V. 
•Mexander,  Charles  P.  Bond,  J.  Austin 
Fynes.  Emery  H.  Talbot  and  Daniel  S. 
Knowlton. 

A.  J.  Philpott,  the  retiring  president, 
presided. 

Those  present  at  the  reunion  were ; 
William  B.  Wright,  J.  W.  Robinson,  A. 
J.  Philpott,  E.  W.  Shumway,  Dr,  R. 


RADIO  SHUT  OFF  WHEN 
PRESS  IS  ATTACKED 

p  HRISTOPHER  BOHNSACK, 
former  newspaper  man,  and 
now  director  of  Station  WNYC, 
New  York,  halted  the  broadcasting 
of  a  speech  Dec.  15  when  Repre¬ 
sentative  Carroll  L.  Beedy  of 
Maine,  the  speaker,  made  a 
vehement  attack  on  the  press.  Mr, 
Bohnsack  explained  the  speech 
was  “controversial,”  and  therefore 
not  the  proper  matter  for  broad¬ 
casting. 

“Nine-tenths  of  the  putrid  detail 
and  the  revolting  accounts  of  the 
Snyder-Gray  murder  and  the  over¬ 
tures  of  the  amorous  Browning 
ought  never  to  have  been  put  into 
public  print,”  Mr.  Beedy  declared. 

“The  Representative  quoted 
various  headlines  he  said  had  ap¬ 
peared  in  connection  with  the 
Lilliendahl  trial  and  said  they 
showed  the  “morbid  imagination 
of  a  degenerate  mind.” 


Kendall  Smith,  Jacob  C.  Morse,  Law¬ 
rence  Cummings,  Lawrence  J.  Thyne, 
William  U.  Swan,  Daniel  T.  O’Connell, 
William  Carroll  Hill,  Ambrose  E.  Pratt, 
Mrs.  Pratt,  M.  G.  Clarke,  George  H. 
Ellis,  John  Weaver  Sherman,  John 
Ritchie,  James  T.  Reardon,  William  H. 
Walsh,  J.  R.  Pringle,  A.  A.  FowJe,  Wil¬ 
liam  Alcott,  Richard  T.  Howard,  Samuel 
H.  Powers,  Weston  F.  Hutchins,  Thomas 
F.  Anderson  and  Mrs.  Harriet  E.  Lynch 
of  New  York  City. 

GIVES  ART  FUND 

Mrs.  Della  E.  Holden,  widow  of  the 
late  Liberty  E.  Holden,  who  founded  the 
Cleveland  Plain  Dealer,  has  given  the 
Cleveland  Museum  of  Art  $150,000  for 
the  establishment  of  a  fund  to  purchase 
works  of  early  Italian  art. 


U.  P.  REORGANIZES 
WIRE  CIRCUIT 

Southwestern  Points  Affected — Doubh 
Trunk  Service  From  K.  C.  to 
Oklahoma  and  Texas 
Clients 

Complete  reorganization  of  its  South¬ 
western  day  wire  systems  was  announced 
this  week  by  the  United  Press.  The 
change  will  be  effective  Jan.  2. 

Establishment  of  a  double  trunk  wire 
service  from  Kansas  City  into  the  princi¬ 
pal  cities  of  Kansas,  Oklahoma  and 
Texas,  replacing  the  old  single  wire  sys¬ 
tem,  is  the  main  step  in  the  reorganiza¬ 
tion.  Single  wire  state  relays  are  being 
established  simultaneously  in  Kansas  City 
for  Missouri,  in  Oklahoma  City  for  Ok¬ 
lahoma,  and  in  Dallas  for  Texas. 

The  double  trunk  wire  service,  consist¬ 
ing  of  parallel  wires,  one  operated 
printer-telegraph  and  the  other  by  Morse 
operators,  will  be  installed  at  the  outset 
in  the  Wichita  Evening  Eagle,  the  Okla¬ 
homa  City  News,  the  Dallas  Journal,  the 
Port  Worth  Press  and  the  Houston  Press. 
Kansas  City  will  be  the  news  control 
point  for  the  Southwest,  with  Irwin  I, 
Femrite  in  charge.  Femrite  formerly 
served  in  the  Lincoln,  Des  Moines  and 
Chicago  bureaus  of  the  United  Press. 
Gaylord  P.  Godwin  will  be  relay  editor. 

The  Dallas  Bureau  staff,  of  which 
Richard  C.  Wilson  is  in  charge,  has  been 
increased  by  the  addition  of  Nolen  Bul¬ 
lock,  formerly  of  the  Dallas  Journal  staff. 
At  Oklahoma  City,  where  Don  A.  Hig¬ 
gins  is  U.  P.  manager,  George  Hall,  for¬ 
merly  of  the  New  York  City  News  As¬ 
sociation,  has  been  added  to  the  staff. 

Establishment  of  the  Southwestern  dou¬ 
ble  trunk  circuit  completes  the  immediate 
program  for  multiple  trunk  wire  expan¬ 
sion,  which  was  started  nearly  two  years 
ago  by  the  United  Press.  Similar  cir¬ 
cuits  are  now  in  operation  by  the  United 
Press  from  the  .Atlantic  to  the  Pacific, 
and  from  Canada  to  the  Gulf  Coast. 


LA  PRENSA 

of  Buenos  Aires 

PRESTIGE 

IT  IS  necessary  to  talk  to  an  Argentine  to  understand 
the  unique  prestige  enjoyed  by  LA  PRENSA  at 
home. 

^  Any  internatioal  journalist,  however,  will  tell  you  that 
for  many  years  it  has  been  considered  as  one  of  the  most 
interesting  newspapers  published  due  to  its  enterprise, 
editorial,  integrity,  and  extraordinary  social  services. 

A  careful  examination  of  any  copy  of  LA  PRENSA,  if 
you  read  Spanish,  will  reveal  the  sources  of  its  reputation. 
^  The  characteristics  that  are  immediately  apparent  are 
dignity,  an  independent  and  liberal  outlook,  and  the 
presentation  of  a  large  volume  of  factual  news,  selected 
for  its  informative  value,  including  what  is  probably  the 
most  complete  service  of  cabled  news  in  any  newspaper. 

^  Beauty  of  typography  and  printing  are  also  present, 
especially  on  Sundays  when  there  are  not  less  than  24 
pages  in  rotogravure,  including  pictures  and  a  notable 
magazine  section. 

^  If,  instead  of  a  current  issue,  you  examine  a  copy  fifty 
or  more  years  old,  you  will  find  the  same  fundamental 
characteristics  that  mark  it  today. 


Exclusive  Advertising  Representative 

JOSHUA  B.  POWERS 


14,  Cockspur  Street 
London,  S.  W.  1 


250  Park  Avenue, 
New  York 
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How  Is  Biisiness  In  Iowa. 


Here  is  a  ^od  barometer/ 


An  Iowa  manufacturer  who  does  a  state  wide  business  has  just 
shown  us  his  gross  sales  figures  for  the  past  six  years.  This  con^ 
cern’s  products  retail  for  lo  cents  each  or  less  and  are  widely  sold 
in  cities,  small  towns  and  rural  districts. 


Sales  in  Iowa  for  year  1922, 

$1,345,512.50 

1923, 

1,422,116.25 

1924, 

1,611,896.75 

1925, 

1,648,783.50 

1926, 

1,808,247.75 

1927, 

2,142,538.00  f Estimated} 

This  manufacturer  has  an  aggressive  merchandising  policy,  a  strong  sales.  organi2ation 
and  is  one  of  the  largest  users  of  newspaper  advertising  space  in  this  state. 

Who  is  this  manufacturer — you  ask. 

None  other  than  ourselves.  The  figures  given  above  represent  the  amount  of  money 
which  subscribers  have  paid  so  that  they  could  read  The  Des  Moines  Register  and 
Tribune  each  year.  They  do  not  include  advertising  income. 

Who  could  ask  for  any  better  indicator  of  the  opportunity  to  increase  sales  on  a  popular 
priced  meritorious  product  in  the  Iowa  market? 

anil  ^ibune 

1  229,589  1 

Iv  ^November  Net  Paid  J 


DAILY’S  SKETCH  COMPETITION  BECOMES 
CITY’S  CHIEF  ARTISTIC  EVENT 


JACK  HOWARD  PREFERS 
BUSINESS  SIDE 


EDITOR’S  SON  HONORED 


T.  J.  Hamilton,  Jr.,  Named  Rhodes 
Scholar  From  Georgia 

Thomas  J.  Hamilton,  Jr.,  18-year-old 
senior  at  the  University  of  Georgia,  is 
the  youngest  Rhodes  scholar  ever  sent 
from  Georgia  and 
is  believed  to  be 
the 

from  the 

.^xr.T.TT  .  .  .  ,  United  States 

VV  ITH  the  awarding  of  prizes  in  the  prize-winners  and  a  group  selected  as  the  under  the  Cecil 

^  Seventh  Annual  Black  and  White  best  of  those  which  failed  to  win  prizes  Rhodes  will.  He 

Sketch  Competition  of  the  Baltimore  have  been  published  in  the  Evening  Sun,  ^.jn  be  19  Sept. 

Evening  Sun,  steps  are  being  taken  which  the  artists  being  paid  cash  by  the  paper.  20,  1928,  and 

will  lift  this  newspaper  enterprise  into  The  opportunity  to  get  their  work  pub-  enters  Oxford  on 
national  attention.  lished  has  been  enjoyed  by  the  artists.  Oct.  1.  No  stu- 

It  has  been  national  and  even  inter-  It  has  resulted  in  introducing  a  number  dent  may  enter 
national  in  the  past  to  the  extent  that  any  of  men  and  women  to  the  city  and  in  Oxford  under  19. 
artist,  anvwhere,  professional  or  amateur  S'ving  them  artistic  opportunities.  Some  Also  young  ^ 

might  enter.  It  has  been  local  to  Balti-  have  gone  to  other  cities  to  study  or  to  Hamilton  is  the  - 

more  only  to  this  extent ;  that  the  exhibi-  work  as  a  result  of  the  encouragement  onlyRhodes 

they  received  in  the  contest.  At  least  cme  scholar  who  has 

- -  sculptor  has  developed  out  of  the  com-  announced  in  ad- 

petition :  Jack  Lambert,  who  has  made  vance  that  it  is  his  purpose  to  become 
many  single  figures,  groups  of  figures  as  an  editor  and  he  will  study  history,  po- 
trophies  for  athletic  events  in  Baltimore,  litical  science  and  economics  to  perfect 
Judges  who  have  served  at  various  himself  to  that  end.  Mr.  Hamilton  is 
J  V  during  the  seven-year  life  of  the  book  review  editor  of  the  Augusta  (Ga.) 

jfi.  '  ■■  ^  competition  include:  the  late  Joseph  Chronicle  and  is  the  University  of 

■  '*■  Pennell,  Edward  Robinson,  director  of  Georgia  correspondent  for  the  Chronicle, 

^  ^  the  Metropolitan  Museum  of  Art;  Fred-  the  Atlanta  Journal  and  the  Birmingham 

''  erick  W.  Hutchinson,  John  Alonzo  -Vcrt's.  His  father  is  editor  of  the  Au- 

^  tl  iiFl  -J  L  -  Williams,  Richard  S.  Merryman,  Thorn-  gusta  Chronicle. 

■  ‘  Morris,  J.  - 


Son  of  Roy  Howard  Heard  Mon< 
Clink  and  Became  Business  Man¬ 
ager  of  School  Paper  Despite 
Dad’s  Advice 


Hundreds  Submit  Drawings  in  Seventh  Annual  Black  and 
White  Contest  of  Baltimore  Evening  Sun — 

To  Show  Entries  in  New  York 


By  H.  S.  SHERWOOD 


T.  J.  Hamilton.  J«. 


UMI'  '  ^  Oakley,  ,  . 

[wB  i  Maxwell  Miller,  Hans  Schuler,  Thomas 

were  awarded  this  year  as 

Second ' prize,  $100,  Walter  Bohanon, 
Third  prize,  $50,  Paul  G.  Braun,  Balti- 

^ •  Honorable  mention  and  the  sum  of  $25 

I®  following :  John  Kenny,  Cora 
I-^®  Despeaux. 

~ _ The  judges  this  year  were:  Alon 

Bement.  director  of  the  Art  Center,  New 
This  sketch  of  a  drab  street  won  this  York ;  Meyric  Reynolds  Rogers,  director 

year’s  Black  and  White  Contest.  of  the  Baltimore  Museum  of  Art ;  Henry 

Robens,  member  of  the  Faculty  of  the 
tion  of  the  several  hundred  sketches  Maryland  Institute,  Baltimore, 
which  are  annually  submitted  in  it  has  Three  hundred  sketches  were  received 
been  held  at  the  Maryland  Institute,  in  the  competition  this  year.  .^fter 
Baltimore,  and  the  sketches  must  be  of  eliminating  200,  the  judges  found  the 
Baltimore  scenes.  process  of  picking  the  winners  from  the 

This  year  the  exhibition  is  to  be  shown  remaining  hundred  unusually  difficult, 
at  the  Art  Center,  New  York  City,  and  Each  year  the  sketches  have  grown  in 
plans  are  being  discussed  to  move  the  merit. 

sketches  from  one  city  to  another,  per-  As  has  happened  on  previous  occasions, 
haps  going  all  the  way  to  the  Pacific  the  winner  was  found  to  be  a  man  who 
coast,  with  an  exhibition  in  each  of  a  list  was  making  his  living  and  who  had  made 
of  the  large  cities  from  New  York  to  it  for  years  in  an  occupation  not  strictly 
San  Francisco.  and  entirely  artistic. 

This  competition  has  now,  for  seven  Robert  C.  Duvall,  winner  of  the  first 
years,  l^n  one  of  the  chief  artistic  events  prize,  began  to  make  sketches  while 
of  Baltimore.  It  has  stirred  the  imagina-  roaming  about  various  ports  of  the  world 
tion  and  encouraged  the  initiative  of  all  as  a  sailor  in  the  United  States  Navy, 
the  artists  of  the  city.  It  has  awakened  rising  to  ensign.  In  1920  he  gave  up  the 
great  interest  among  those  who,  while  sea  and  became  a  printer.  He  is  now 
they  do  not  wield  the  pencil  or  the  brush,  employed  as  a  printer  and  as  an  artist  by 
admire  artistic  things.  It  has  led  to  an  a  Baltimore  advertising  agency. 


ADVERTISE  COLUMBUS  NEW  INDIANA  DAILY 

The  Columbus  (O.)  Dispatch  recently  The  Manchester  Herald,  published  at 
issued  as  a  pamphlet  15  pages  of  adver-  North  Manchester,  Ind.,  formerly  a  week- 
tising  bearing  on  industrial,  educational,  ly,  has  been  made  a  daily  paper  by  the 
and  other  civic  features  of  the  city.  new  publisher,  Charles  Anderson. 


$250,  R.  C.  Duvall, 


□  □□□□□□□□□□□□□□□□□BBBBDaQQBaBQQBQBaBQQDBaBaaQBaaQQ 

□  1 - IQ  ^ 

□  Q  r 

□  B  ~ 

□  B ;; 

i  Newspaper 
I  Profits  I 


^T^OUR  PROFITS  are  dependent 
X  on  your  space  sales.  And  space 
sales  in  turn  depend  on  tKe  produc¬ 
tiveness  of  tKe  display  advertising 
in  your  columns. 

Ludlow-set  ads  are  produdiive. 
TKey  are  composed  with  all  of  tKe 
freedom  of  Kand-set  type  and  witK 
tKe  advantages  of  an  inexKaustiKle 
supply,  available  diredl  from  tKe 
copy,  in  sizes  from  6  to  72  point, 
caps  and  lower  case,  and  even  84 
point  caps. 


‘EIGHT  TABLOID  VIRTUES’ 


Learn  how  new  type  in  slu^Unes  will  ^ive  you 
more  effective  ads.  Details  will  gladly 
be  sent  on  request. 


Ludlow  Typoferaph  Company 

2032  Clybourn  Avenue,  CKica^ 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 
New  York:  63  Park  Row  San  Francisco:  5 Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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’TIS  CHRISTMAS  TIME 
AGAIN  ^  MAY  THIS 
MEAN  ALL  THAT  YOU 
HOPE  IT  WILL  MEAN 
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Standardized 


INTERTYPE 


INTERTYPE  CORPORATION 

Nfif  yof/fe  1440  Broadway;  Chicago  130  North  Franklin  St.; 


Nftt’  Orleans  816  Howard  Ave.;  5<»»  Francisco  152  Fremont 
St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


The  cross  is  composed  encirely  of  Inteitype 
border  matrices 


THE  CONSTANT  HUMORIST 


PACIFIC  NORTHWEST  NEWSPAPER  EXECUTIVES  HOLD  ANNUAL  MEET 


Frank  Sulliran  Play*  a  Joke  on  F.  P.  A. 
and  a  Lord 

Frank  Sullivan,  constant  humorist  of 
the  New  York  World,  couldn’t  refrain 
this  year  of  all  years  from  his  little  holi- 
day  joke. 

Thus,  when  the 
first  Christmas 
packages  began  to 
m^E  arrive  for  Alex- 

ander  Woollcott 
and  the  fifth  Earl 
of  Amherst,  who 

assistant  dramatic 
■A  on  the 

World,  Mr. 
livan 


on  the  job. 

The  first  pack¬ 
age  happened  to 
be  bottles,  from 
a  theatrical  pub- 
lisher.  Mr.  Sullivan  unwrapped  it,  re¬ 
moved  the  publisher’s  card,  and  inserted 
his  own:  “With  Love,  from  Frank." 

Then  he  left  similar  cards  with  the 
office  boy,  with  instructions  to  open  all 
Christmas  packages  to  the  dramatic  edi¬ 
tors,  and  see  that  the  original  card  was 
removed  and  his  own  inserted. 

Edik*  &  Publisher’s  gift  to  Mr. 
Woollcott  and  Lord  Jeffry  Amherst,  is 
this  little  expose  on  Frank. 


Fxank  Sullivan 


Members  of  Pacific  Northwest  Newspaper  Association  in  session  at  Portland.  Left'  to  right — Frank  Jenkins,  pnblisfaer, 
Eugene  Register;  W.  E.  Hartmus,  business  manager,  Portland  Oregonian;  Fred  L.  Boalt,  editor,  Portland  News;  Edgar 
B.  Piper,  editor,  Oregonian;  W.  G.  Hooker,  association  secretary;  Donald  J.  Sterling,  managing  editor,  Portland  Ore¬ 
gon  Journal;  O.  L.  Price,  manager,  Oregonian;  J.  E.  Macpherson,  auditor,  Tacoma  Ledger;  S.  R.  Wincb,  business  man¬ 
ager,  Oregon  Journal;  C.  W,  Myers,  business  manager,  Portland  News;  Gordon  F.  Law,  assistant  business  manager, 
Oregon  Journal;  J.  F.  Young,  president  of  the  association  and  business  manager,  Spokane  Spokesman-Review;  D.  W. 
lift,  Walla  Walla  Union;  Arthur  Hooker,  secretary-treasurer,  Spokane  Chronicle;  F.  J.  Burd,  managing  director,  Fnn- 
couver  Province;  Phil  Jackson,  publisher,  Oregon  Journal;  J.  G.  Kelly,  publisher,  Walla  Walla  Bulletin;  George  Put¬ 
nam,  publisher,  Salem  Capital  Journal;  W.  V.  Tanner,  chairman  of  the  board,  Seattle  Post-Intelligencer ;  F,  L.  Steenrod, 
San  Francisco  Call,  and  A.  G.  Williams,  business  manager,  Seattle  Post-Intelligencer. 


OHIO  DAIUES  INCORPORATE 

The  Circleville  PuWishing  Company 
which  sometime  ago  took  over  the  Cir¬ 
cleville  (O.)  Herald  and  Union-Herald, 
dailies,  has  been  incorporated  with  $100,- 
‘SOB”  APPEAL  PROHTABLE  000  capatal. 

Admitting  she  had  received  more  than  r'URnivir'T  iv  p  a  trip 
Scripps-Howard  Editors  to  Gather  at  $60  as  a  result  of  a  “sob”  appeal  in  the  ... 

French  Lick,  Jan.  17  Cynthia  Gray  column  of  the  Toledo  (O.)  Charles  M.  Mederith,  Sr.,  publisher  of 

^  ,  -11  u  *  •  .1  „  A'ewj  Bee,  Mrs.  Miranda  L.  Perry,  19,  the  Quakertown  (Pa.)  Free  Press  and 

hrltfrtriQl  f#»lrf»cr'rwnpc  will  traiTiAn  r»f1  _  -  *  '  -  -  .  _  <•  t-»  *•-  •  <  a 


TO  STUDY  POLITICAL  SKIES 


CORRECTION  chairman  and  general  manager ;  George 

,  ,  c  ■. _ 14  P.  Parker,  editor-in-chief ;  W.  G. 

p  V'  ^  exneri  Chandler,  general  business  manager,  and 

Bakers  50  Thomas  L  Sidlow,  comptroller  and  gen- 

Sd'ihT'Mf:  £ifc''r'’irX”S4-  _ 

BOND-HOLDERS  BUY  PLANT 

torial  director  and  that  Mr.  Kennedy  re-  The  plant  of  the  Little  Rock  (Ark.) 
tired  in  1906.  The  fact  is,  that  in  1898  Daily  N^ews  which  suspended  puhlica- 
Mr.  Baker  and  Mr.  Kennedy  jointly  ac-  tion  Oct.  11,  has  been  sold  to  the  bond- 
quired  a  leasehold  of  the  Plain  Dealer  holders  at  a  receiver’s  sale  for  $5,000. 
from  the  late  Liberty  E.  Holden  and  that  There  was  but  one  bid  and  no  cash 
Mr.  Baker  became  business  manager  and  ictually  passed,  as  the  bond-holders’ 
Mr.  Kennedy  editor  as  a  matter  of  choice,  claim  was  for  $40,000  plus  approximately 
rather  than  through  appointment.  six  years’  accrued  interest. 


Clirtetmas 

(grcftings 


to  all  of  our 
friends,  and  our 
sincerest  wishes 
for  their  happiness 
and  success  in 
1928. 


HAS  ADDED 

DETROIT  NEWS 


NEWARK  LEDGER 

To  Its  list  of  Subscribers 


J.  J.  BOSDAN 

{Editor) 

ANNA  M.  WEISS 

{Manager) 


101  Milk  Street,  Boston,  Mass. 
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"'NEWS  THE  DAY  IT  HAPPENS"' 


ON  THE  PACIFIC  COAST.... 

the  evening  paper  is 
the  man’s  paper! 

Because,  the  three  hours’  difference 
in  time  between  the  east  and  west 
coasts,  enables  Pacific  coast  after¬ 
noon  newspapers  to  print . 

Complete  Financial  News 
Complete  World  News 
Complete  Sports  News 


the  day  it  happens! 


The  JOURNAL  is  the  evening  newspaper 
that  is  to  be  found  in  the  hands  of  Portland 
MEN — because  of  its  timely,  comprehensive 
Financial,  Sports  and  World  News. 


oKe  you 

Vortla 


RNAL 

Vorttand  -  Oregon 


BENJAMIN  &.  KENTNOR  COMPANY  Special  Representatives 


NEW  YORK 
2  W.  45th  Street 


CHICAGO 
Lake  State  B’k  Bldg. 


S\N  FRANCISCO 
58  Sutter  Street 


LOS  ANGELES 
117  West  Ninth  St. 


PHILADELPHIA 
1524  Chestnut  Street 


The  largest  afternoon  newspaper  in  the  Pacific  Northwest 


i-f-f 
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THE  QTY  REPORTER  BUYS 


WEEKLY 


IV. — He  Discusses  News  Gathering  and  Printing  Problems 
— Rules  Editorial  Comment  Out  of  News 
-  By  ED  LEIGHTON  - 


Their  use,  the  creation  of  a  businesslike.  And  particular  pains  can  be  taken  with 
newsy  front  page,  are  matters  which  will  the  items  which  the  daily  papers  cover, 
reduce  materially  the  handicap  of  the  to  dress  them  up  more  attractively,  play 
weekly  publisher  who  has  daily  paper  them  from  different  angles,  get  additional 
competition.  But  setting  and  handling  information  on  them,  correct  the  inevita- 
foundry  type  headlines  are  jobs  only  a  ble  mistakes  in  them. 


good  shop  can  do  properly. 


The  most  important  part  of  the  week- 


I  g  £0  LEIGHTON  I  Selection  of  the  news  to  play  up  is  the  ly’s  news,  viewed  from  any  angle,  is  the 

^  place  where  tlie  daily  paper  handicap  can  unheaded,  gossipy,  personal  item,  the 

This  U  a  series  of  five  articles  by  a  which  w'lll  not  suffer  much  for  being  writ-  be  met  most  successfully  The  daily  pa^r  sentence  whkh  chromcles  Mrs.  Brown’s 
daxlx  nczi-stapernuin  zvlw  bought  a  conn-  ten  a  week  in  advance.  Essays  on  the  publishers  town  may  de-  trip  to  a  neighboring  qty,  Mrs  Smith’s 

try' weekly  as  thousands  of  other  daily  history  of  the  town,  letters  to  the  editor,  more  space  m  the  aggregate  during  informal  evening  of  bridge  with  a  few 

newspaper  men  have  ambitions  to  do.  He  school  compositions  and  the  announce-  week  to  town  news  than  the  weekly  fiends,  Mrs.  Jcmes  9 nsitors  from  Albany. 


nrwspal>cr  men  have  ambitions  to  do,  Ht  ^^**.4/^0*144^.*^  csiivx  «4tixiv^ui4s.s.-  11  i  -i.t.  1 

learned  at  a  cost  of  $5,000  or  $6,000  cer-  ments  of  church  services  for  the  Sunday  to  it.  The  weekly  paper  ran-  Personals  are  the  backbone  and  support 

tain  differences  in  problems  of  weekly  aud  to  follow  publication  date  are  other  pos-  comi^te  in  space  with  a  paper  which  of  the  weekly  paper.  Nothing  will  build 
daily  newspapers.  He  believes  this  sum-  sibilities  of  early  copv.  County  extension  devotes  three  or  four  columns  daily  to  the  up  a  paper  more  quickly  than  a  lot  of 
tmiry  of  his  experiences  may  be  valuable  services  frequently  have  “any  old  time”  ^ut  it  can  beat  good  personals  or  rum  it  more  quickly 

to  other  daily  newspaper  men  with  the  material  well  worthy  of  use!  the  daily  m  playing  the  news  up.  than  a  few  pt»r  ones.  One  good  ^sonal 

country  publishing  ambition.  The  weekly  publisher  can  gain  further  occasion  when  the  weekly  item  may  not  be  worth  more  Aan  one 


■  in  overcominff  ‘this  “old  news”  handican  **’'‘^*’  ^oes  into  the  mails  Thursday  good  news  story,  but  it  is  worth  very 

j^EWS  gathering,  news  treatment  and  if  he  has  the  Lcessary  equipment  and  the  morning  cannot  hnd  recent  nearly  as  much. 

s.  1  - ,,f  ..  .  .  .  . .?  -1  e  news  or  news  overlooked  by  the  daily  ^  ..  ._ 


the  editorial  policy  of  a  country  ..pppccarv  snirit  in  his  rnmnnsino-  rnnm  ’’ews  or  news  overlooked  by  the  daily  A  final  point  of  news  treatment  is  in 
weekly  will  seem  less  alien  to  the  daily  Frequently  ^  ^yeehly  has  only  four  or  five  ^or  its  front  page.  A  seven  col-  the  latitude  which  the  weekly  paper  en- 

newspaper  man  than  otlier  problems  of  phases  and  nnlv  fniir  nr  fiv-e  enmnnsincr  omn  paper  will  need  from  three  to  seven  joys  in  mixing  editorial  comment  with 
weekly  publishing.  Nevertheless,  there  ,nKi»c  such  stories,  and  they  will  invariably  turn  news  matter.  I  tried  to  make  the  separa- 


tne  eaitonai  policy  oi  a  coumip  necessary  spirit  in  his  composing  room.  news  ovenooxeu  oy  me  aaiii 

weekly  will  seem  less  a  hen  to  the  daily  Frequently,  a  weekly  has  00!^^  or  five  P^P^”"*  >1®  /ront  Page.  A  seven  col 


weekly  publishing.  Nevertheless,  there  tahigj 


are  important  differences  in  these  depart-  pTphVnr  "ten  rhas^es  e^itht^stone!* and^a  rea!  ^P  process  of  collecting  church  tion  as  complete  and  effective  as  in  a 

ments  between  daily  and  weekly  news-  conable  amount  of  r^neration  from  hil  orgam’zation  news,  calling  on  the  daily,  and  I  considered  the  results  in 

papers.  com^S^g  room  forcT^rcan  distdbute  ®to'-ekeepers  for  items  and  writing  items  popular  reaction  toward  the  paper  worth 

News  sources  are  frequently  different  his  ^desfnews  throughout  the  paper  and  brought  into  the  office.  the  rfort.  Mrs.  Eben  Brow-n  is  not  goi^ 

news  treatment  is  somewhat  different,  and  ^  fair  proportion  of  fresh  news  and  necessarily  as  much  of  a  to  stay  in  a  glow  of  happiness  over  the 

determination  of  editorial  policy  is  based  personal  items  in  his  first  run  of  four  fP^*'  a®  i®  ^  news  p^er  in  weekiys  referenra  to  her  “cWmin^ 

on  different  factors.  As  far  as  the  sources  the  strict  sense.  One  or  two  good  fea-  party  when  she  finds  Mrs.  Frank  Smith’s 


news  matter.  I  tried  to  make  the  separa- 


of  news  go,  it  will  be  a  great  temptation  *  jhis  can  be  done  only  if  work  can  go  ^'®P‘*y  always  De  dug  up  it  entertamment  is  described  as  "most 

to  the  country  publisher,  particularly  to  ahead  on  the  seeond  nui  forme  while  the  ordinary  news  is  dull.  Another  ef-  charming”  the  following  week.  I  found 
the  new  one  unfamiliar  with  his  town  and  forms  fV  thf  S  run  arT  sS^^o^^^^^^  ^  P‘^y  to  that,  while  a  weekly  could  stand  more 

its  people,  to  lift  liberally  from  the  daily  can  be  done  only  bv  having  plenty  ordinarj'  news  item  m  some  un-  “color”  in  news  columns  than  the  daily 

newspaper  in  his  tqritory.  He  could  not  qf  jtone  room  and  plenty  of  chases.  Once  .5,^^  P®P^‘‘ 

make  a  greater  mistake.  those  matters  are  arrancred  it  will  still  storekeepers  can  be  written  comment  of  that  type  and  treat  all  alike 

The  home  town’s  most  frequent  indict-  be  necessary  to  set  copy  a’  week  before  “P  a  “foolish”  as  a  daily  would  treat  them.  This  was 

ment  of  the  weekly  is  that  it  publishes  publication  date  but  it  wll  not  be  neces-  The  writer  of  the  “funny”  col-  in  spite  of  frequent  predictions  from  the 

nothing  which  the  other  papers  haven’t  „rv  to  groim  ’it  in  thp  naner  If  th^  ^  "leeting,  a  dance  former  editor  that  such  treatment  would 

pubU.£.d  first.  There  will  be  irrecob-  I’sTun  CLL  te  until  IhS  ”  “  entertainnpntt.  rnin  the  paper. 

cilables,  of  course,  in  any  town  wdio  can  before  publication,  a  fair  percentage  '*  —  .i  1-  .  . 

never  be  convinced  otherwise  as  ong  as  qf  5^1  that  day  can  be  distributed  ^  ^ 

the  weekly  paper  is  printed;  but  the  pub-  through  them.  This  is  well  worth  work-  M 

hsher  who  knows  how  can  obtain  jpg  fqr^  jf  it  enables  the  placing  on  the  ^  ■  ■  ■  ■  ^ 

acquittal  of  this  indictment  m  the  minds  early  pages  of  a  fair  proportion  of  short 


tures  for  display  can  always  be  dug  up  if  entertainment 


described 


or  an  entertainment. 


ruin  the  paper. 


of  the  majority. 

He  has  several  handicaps  which  do  not 


news  items  and  personals.  The  older  copy 
which  they  replace  can  be  distributed 


bother  the  daily  publisher.  I- or  one  thing,  inconspicuously  through  the  pages  of  the 
he  is  scoojied  regularly  every  week,  since  second  run. 


he  cannot  arrange  to  have  all  the  births. 


organized 


deaths,  marriages,  fires,  visiting  and  enter-  equipped  composing  room  can  solve  this 
taiiiing  of  the  town  come  the  day  before  problem  satisfactorily.  A  good  compos- 
publication.  \et  he  must  present  this  ipg  room  is  also  essential  to  the  countn.- 
news,  somehow,  news  which  the  daily  publisher  in  another  important  angle  of 
papers  liave  printed  more  or  less  com-  bis  news  treatment.  The  daily  newspaper 
pletely  ahead  of  him.  jnan^  trained  in  the  use  of  headlines, 

A  second  handicap  and  an  q’en  bigger  .^^.in  ^yant  to  employ  them  on  a  weekly, 
one  IS  the  fact  that  in  the  ordinary  coun- 

try  office  only  half  the  paper  can  be  . 

printed  at  a  time.  An  eight-page  paper  is 

two  press  runs  of  four;  a  ten-page  paper  ^  V 

two  of  four  and  one  of  two ;  and  a  twelve-  ■  I 

page  paper  three  of  four.  Ordinarily,  the  III  I V  I  l1BwJ?l'  J 
first  run  of  four  must  precede  the  day  of  JLK  %JLM  I 

publication  by  at  least  one  and  by  pos-  — 

sibly  three  days.  M 

A  small  shop  can  ordinarily  support  ■  J 

only  one  cylinder  press  and  one  linotype. 

If  that  linotype  is  to  handle  all  the  copy 
for  an  eight-page  weekly,  to  say  nothing 

of  possible  job  printing,  the  copy  must  The  fir«t  eleven  month*  of  1927  show 
come  in  every  day.  While  the  paper  of  the 

one  week  is  still  on  its  second  run  of  four  n  4  I  T  ¥  lk>l  /~\  13  C  M 1?  WT  C 
through  the  press,  the  linotype  should  be  1  liyiv/Ix.C<  INll*  W  O 

starting  on  copy  for  the  next  week.  This  ,  _ 

means  that  some  of  the  copy  for  each  fif£llll0Cl 

week’s  paper  is  at  least  a  week  old.  O 

I  believe  the  best  plan  is  to  put  the  9QC| 

editorial  page  on  the  first  run  and  to 

group  with  it  in  the  same  run  every  other  .  ,  ,  » j 

regular  feature  the  paper  uses.  If  the  hne*  in  Local  Adyertmng^  as  corn- 
paper  is  one  of  long  standing,  an  excellent  Evsning  ^n  s  loss  of 

feature  is  one  of  “Twenty  Years  Ago”  or  Posts  loss  of 

“Thirty  Years  Ago.”  I  believe  a  com-  C£/,\o\}  line*, 
hination  of  ten,  twenty  and  thirty  year  old  Tl%  1VII7\A7C  1 

news  would  be  popular.  I  have  known  1  TIC  &lSO 

papers  of  which  I  honestly  believe  the  re-  ,  - 

printing  of  ancient  personal  items  was  the  CTSLiriOCl 

chief  supp<')rt.  The  eagerness  of  readers  6 

for  them  is  unbelievable.  Every  woman  1  04  41  ^ 

in  town  who  is  old  enough  skims  through  JL  X  O 

them  weekly  to  see  if  she  entertained  or  .  ...  ,  *  , 

was  entertained  or  did  anything  else  to  “ne*  in  National  Advertising  com- 
get  into  the  paper  in  the  good  old  davs.  Evening  Sun*  loss  of 

That  feature  is  something  to  feed  to  the  1 
linotype  for  the  next  issue  as  soon  as  the  line*- 

Ks’r  z^tH’  ts;;“'Xh  ,u"'  eood  udth  the 

least  for  being  prepared  well  in  advance.  1  a  *  KT 

A  woman’s  page,  incorporating  local  MA\]|7C 

reciiies  of  locally  famous  cooks  is  another,  V  ▼▼  O 

and  it  is  a  great  pop^arity  winner.  If  the  Largest  circulation  of  any 
publisher  or  anybody  else  can  run  a  ■  l  e  l 

•'funny”  column,  here  is  something  else  daily  paper  in  the  Soixth 


BALTIMORE  NEWS 
gained 
236,299 

lines  in  Local  Advertising  as  com¬ 
pared  to  the  Evening  Sun's  loss  of 
470,458  lines,  and  the  Post’s  loss  of 
227,180  lines. 

The  NEWS  also 
gained 
184,413 

lines  in  National  Advertising  com¬ 
pared  to  the  Evening  Sun's  loss  of 
101,060  lines,  and  the  Post's  loss  of 
3,927  lines. 

Business  is  good  with  the 

Baltimore  News 

Largest  circulation  of  any 
daily  paper  in  the  South 


(lESTDRti 

PLAN 


Sc  iEuatta  Co. 

pi|Uadel|ihla 

fCrtcnD  tlje  (Orcctingiei  of  tljc  ^eaieion 
to  €fieic  iRanp  f ricnDji  C^rougljout 
tf)c  Countrp  in  tfje  |drinting  anli 
^ublijtffjing  field  and  a  Oentic 
nemiudec  ti)at  tl)e 

^eatnr^  Plan 

jFor  eppe  iWetals 

ijS  t^c  f  amouiEf 
“Ounce  of  ^rcbention” 
t^at  ia  ^0  muefj  better  than  tbe 
“  Ipound  of  Cure!  ” 


Descriptive  folder  free 
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y  REPORTS 

just  released 

IxmisviUe.Kentucky 


T^OTH  DAILY  AND  SUNDAY,  in  every  branch  of  cir- 
culation,  the  Courier- Journal  and  Louisville  Times 
now  enjoy  by  far  the  greatest  circulation  in  their  entire 
history.  The  recent  A.B.C.  Auditors  Reports  for  the 
period  ending  September  30,  1 927  serve  to  INCREASE 
the  Leadership  of  these  progressive  newspapers  and 
greatly  simplify  the  Advertisers  selling  task  in  the  Big 
Louisville  Market. 


IN  LOUISVILLE 


A.  B.  C.  Circulation. 
Once  glance  at  the  A.  B.  C. 
Auditors  reports  will  s/ioiy 
^ou  that  Louisville  can  be 
completely  covered  at  one 
low  advertising  cost. 


The  Louisville  Times 


(Member  of  The  100,000  Group  of  American  Cities) 

REPRESENTED  NATIONALLY  BY  THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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Meeting  the  Yogue  for  Black 
and  White  Snake  Skin 

The  operator  on  the  Model  26  set 
the  display  lines  in  the  order  they 
appear  (without  magazine  changes) 
and  the  operator  of  the  Model  25 
handled  the  text  the  same  way.  The 
result  was  straight-away  make-up. 

Priced  at  $19.25 


FOU  THE 

CHILDREN’ 

$3.45 


The  Models  2  5  and 
26  will  set  the  most 
intricate  copy  al¬ 
most  as  rapidly  as 
straight  matter. 


The  Model  25  I 

The  two  main  magazines  of  the  MaitI 
equipped  as  follows  in  setting  above  s) 


Upper  Main 

18  Point  Garamond  (18A265) 

EVERY  PAR 
Every  part  in  t 
he  Linotype  is  t 
here  because  th 
e  machine  is  be 
tter  for  it  and  a 
11  fit  into  the  bi 


12  Point  Gjra-  •; 
Small  Capi  i -■ 

EVERY  P 

I 

EVERY  P. 

Every  pi' 
Linotype  u 
cause  the 
is  better « 

all  fit  into 
Every  p 

T  iitnivbei 


Our  Ability  to  Buy  in  Large  Quantities 
Again  Means  a  Saving  for  You 


When  a  full-page  department  store  ad  can 
be  set  on  two  machines  whose  operation 
is  uninterrupted  by  magazine  changes,  ad¬ 
vertising  composition  achieves  its  maxi¬ 
mum  efficiency  andlj  ^ 

economy.  It  is  an  a 
made  possible  by  t 
Linotype’s  latest  ai 
to  profitable  comp 
multiple  distributi 
Models  25  and  26. 

I 

Bedding  D 


FT 


THE  PAEIS  OPENINGS 
SET  THE  AUTUMN 
SHOE  STYLES 


Latent  Leather  Trims  a  Simple 
Black  Suede  Pump 


Advertising  make-up  is  reduced  to 
its  simplest  factors  when  the  compo¬ 
sition  is  handled  on  multiple  distri¬ 
bution  Linotypes.  In  this  specimen, 
for  example,  all  the  type  used  was 
continuously  composed  on  only  two 
machines — display  lines  on  a  Model 
26,  text  on  a  Model  25. 


Priced  at  $14.85 


THE  DISTINGUIsIe^'S 


®  T O E  FA M O 


A  SPECIAL  OFFERING  OF 


GOOSE  FEATHER  PILLOWS 
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jWSPAPER 


LINOTYPE 


STOMES  ®  I  THE  NEW  GIFT  SHOP 


>1A|TREET  —  ANYWHERE 

ble  linens  for  the 

S  ASTIDIOUS  HOSTESS 

^stic  Materials  and  New  Importations 
Are  Included  in  T his  Showing 

nthe  Models  25  and  26,  all  magazines 
mte  from  a  single  keyboard.  Matrices 
om  all  of  them  can  be  assembled  in  the 
me  line  and  mixed  as  the  copy  demands. 


Colored  Crystahvare  to  Lend 
Charm  to  Modern  Homes 

Venetian  Decanters  ro 


A  carefully  planned  mag¬ 
azine  layout  will  fit  the 
multiple  distribution  Lino¬ 
types  for  a  range  of  work 
that  was  formerly  possible 
only  with  magazine  changes 
or  hand  type  pick-ups. 


FanjsShaped  Vases 

In  consequence,  these  ma¬ 
chines  attain  a  degree  of 
efficiency  that  makes  them 
definite  money-savers  on 


ultiple  Distribution  Brings  Greater  Economy 
to  the  Already  Economical  Linotype 


The  Linotype  way  has  long  been  the  most  economical  of  com¬ 
posing  room  methods.  Rapid  composition,  a  line  at  a  time, 
rapid  make-up  with  slugs  that  cannot  pi,  and  distribution  to 
the  dump-cart  all  have  a  share  in  cutting  composition  costs,  in 
making  the  composing  room  show  a  greater  profit.  And  now  is 
added  a  still  greater  economy — multiple  distribution. 

The  new  multiple  distribution  Linotypes,  Models  25  and  26, 
not  only  retain  the  same  efficiencies  typical  of  all  Linotypes, 
but  they  actually  multiply  them  by  putting  composition  on  a 
continuous  operation  basis. 

Multiple  distribution  makes  "straight  matter”  of  advertise¬ 
ments  such  as  the  specimen  above.  In  doing  so  it  brings  greater 
profit  to  advertising  composition  than  is  possible  even  with 
other  models  of  the  economical  Linotype. 


The  Model  26 


The  two  main  magazines  and  two  auxiliaries  of 
the  Model  26  were  equipped  as  follows: 


Upper  Main 

18  Point  Garamond  Bold  Italic 
(I8A277) 


Upper  Auxiliary 
24  Point  Garamond  Bold  Caps 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 


EVERY 

Every  part  tn 

the  Linotype  i  PART  IN 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Kepresentmtives  im  the  Principal  Cities  of  the  World 


Lower  Main 

14  Point  Narciss  (14A85) 

EVERY  PART 
Every  part  in  th 
e  Linotype  is  th 


Lower  Auxiliary 
21  Point  Narciss  Caps  (2lA7) 
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E  D  I 

SEASON’S  GREETINGS 

Yes,  Virginia,  we  believe  in  Santa  Oaus.  Like 
you,  we  have  never  seen  him,  nor  his  reindeer 
team,  nor  heard  the  tinkle  of  his  sleighbells. 
W’e  do  not  ask  to  see.  We  only  know  that  year  by 
year  he  has  filled  our  stockings  more  bountifully  than, 
in  all  conscience,  we  have  deserved. 

We  have  faith  in  Santa  Claus  as  we  have  faith  in 
other  mighty  forces  that  influence  and  control  our 
lives,  yet  are  invisible.  One  such  faith  is  in  a  Su¬ 
preme  Being  who  rules  through  love  and  beauty. 
Another,  faith  in  the  will  of  every  man  to  do  right 
and  contribute,  according  to  his  lights,  to  the  mighty 
enterprise  of  perfecting  the  civilized  state. 

In  the  name  of  Virginia  and  all  other  believers 
Editor  &  Publisher  offers  the  Season’s  Greetings  to 
the  far-flung  circle  of  men  and  women  who,  by  use 
of  the  printed  word,  keep  burning  the  yule  logs  of 
faith. 


To  determine  how  accurate  some  news  palmers 
can  be,  get  into  the  limelight  of  publicity,  sub¬ 
scribe  to  a  clipping  bureau  and  count  the  number 
of  Tvays  your  name  may  be  spelled,  particularly 
if  it  is  a  bit  peculiar. 


1828  — ’  1928 

PAUSE  a  moment  with  us  on  the  year’s  shortest 
day.  Leave  1928  to  receive  its  due  next  week. 
Look  back  over  the  hundred  years  that  are  now 
coming  to  an  end.  They  have  been  momentous  years 
for  the  journalistic  craft.  They  have  wrought  more 
revolutionary  changes  in  thought  and  methods  than 
any  of  the  centuries  which  have  passed  since  the  Crea¬ 
tion. 

In  1828  the  newspaper  was  not  for,  of,  or  by  the 
people.  Its  few  hundred  copies  were  written  and  read 
by  business  men  and  those  concerned  with  affairs  of 
government.  Day,  Greeley,  Bennett,  Raymond — all 
were  young  men  with  blank  shields.  Power  to  turn 
newspaper  presses  lay  in  the  sturdy  arms  and  backs 
of  negroes,  for  steam  presses  did  not  arrive  until  1833. 
Type  was  set  by  hand,  laboriously,  a  letter  at  a  time. 
The  penny  paper  that  was  to  bring  the  world  to  the 
door  of  the  artisan,  the  serving  maid  and  the  teamster 
was  just  over  the  horizon.  The  telegraph  was  not  to 
arrive  for  16  years.  News  crossed  the  Atlantic  ocean 
by  sail  packet  and  clipper  ship,  often  taking  more  than 
a  month  in  transit.  The  pony  express  did  not  become 
a  medium  of  news  transmission  until  after  1845,  when 
the  Mexican  War  forced  newspaper  editors  to  obtain 
faster  channels  of  intelligence  than  those  provided  by 
the  Post  Office. 

Hoe’s  turtle  press  was  invented  early  in  the  cycle, 
but  stereotyping  did  not  break  into  the  American 
newspaper  picture  until  1861  to  supplement  the  dis¬ 
covery  that  pages  locked  in  a  curved  form  could  be 
printed.  The  first  practical  machine  for  casting  type 
in  slugs  came  25  years  after  the  opening  of  the  Civil 
War.  Photo-engraving  arrived  about  the  same  time, 
to  displace  the  crude  wood  cuts  and  chalk  plates  with 
which  the  newspapers  of  the  middle  nineteenth  cen¬ 
tury  had  done  wonders. 

.Advertising  we  had  with  us  throughout  the  period 
and  some  of  the  announcements  in  the  newspapers  of 
100  years  ago  could  be  compared  favorably  with  the 
handiwork  of  present  artists.  Its  general  appreciation 
by  business,  however,  was  delayed  until  after  the  Civil 
War  and,  even  despite  the  tremendous  achievements 
of  the  past  ten  years,  we  harbor  doubts  that  its  full 
possibilities  are  yet  realized  by  those  who  buy  and 
those  who  sell  advertising  space.  Even  with  that 
disability,  newspaper  advertising  stands  today  as  the 
most  potent  dynamic  force  in  the  daily  life  of  the  na¬ 
tion,  and  the  present  achievement,  thrusting  its  roots 
deep  in  the  accouiplishments  of  the  past  century,  prom¬ 
ises  a  great  and  flourishing  growth  for  the  future. 

Editors  of  1928  face  a  civilization  the  complexities 
of  which  might  have  discouraged  even  the  doughty 
pioneers  whose  efforts  were  beginning  a  century  ago. 
The  life  of  1828  in  America  was  parochial.  The 
American  citizen  of  1928  demands  a  daily  panorama 
of  the  world  unrolled  before  him.  The  machinery  for 
its  creation  is  at  hand.  The  men  of  the  newspaper 
craft  of  1928  will  do  their  greater  task  as  did  their 
forefathers  and  predecessors,  we  are  confident,  and  the 
reward  of  fame  down  the  centuries  awaits  genius  to¬ 
day  even  as  it  did  a  hundred  or  a  thousand  years  ago. 


(glory  to  (goti 


tX)R  unto  you  is  born  this  day  in  the  city  of 
David  a  Saviour,  which  is  Christ  the  Lord. 

And  this  shall  be  a  sign  unto  you;  Ye  shall 
find  the  babe  wrapped  in  swaddling  clothes, 
lying  in  a  manger. 

And  suddenly  there  was  with  the  angel  a 
multitude  of  the  heavenly  host  praising  Cod, 
and  saying. 

Glory  to  Cod  in  the  highest,  and  on  earth 
peace,  good  will  toward  men. — St.  Luke,  II- 
11,  12,  13,  14. 


THE  MEXICAN  DOCUMENTS 

The  mistakes  that  were  made  in  the  presentation 
of  the  documents  purporting  to  be  Mexican 
state  papers  are  so  obvious  to  newspaper  men  that 
comment  seems  superfluous.  Whether  authentic  or 
not,  they  were  bought  from  traitorous  thieves  and 
doubt  concerning  them  started  at  that  point.  Deletion 
of  names,  whether  to  avoid  libel  or  for  any  other  pur¬ 
pose,  is  by  no  means  justified  in  the  circumstances.  The 
unfairness  of  shifting  suspicion  from  four  accused 
Senators  to  the  entire  Senate  is  obvious  enough.  The 
most  elemental  ethics  of  the  newspaper  profession  are 
violated  when  an  editor  publishes  a  statement  which 
he  does  not  believe  to  be  true.  After  all,  the  line 
that  runs  between  what  should  and  should  not  be 
published  is  drawn  by  editorial  conscience. 


IVhy  experiment  with  a  companionate  mar¬ 
riage  of  good  merchandise  and  knick-knack 
advertising  media  when  it  is  possible  to  tie  up 
for  life  with  good,  old,  reliable  newspaper 
space? 


IMPUDENCE  PUNISHED 

IN  Marshfield,  Oregon,  certain  influential  retail 
merchants  some  time  ago  decided  it  would  be 
profitable  for  them  if  the  two  evening  newspapers 
should  consolidate.  The  publishers  were  not  inclined 
to  yield  to  this  brazen  dictation.  The  bright  idea  of 
the  merchants  then  was  to  start  a  “Shopping  News” 
to  force  the  merger  or,  at  least,  drive  out  of  the  news¬ 
paper  business  one  of  the  recalcitrant  publishers.  It 
is  with  satisfaction  that  we  report  that  this  audacious 
interference  has  failed.  The  “Shopping  News”  has 
suspended  publication.  It  cost  the  merchants  a  pretty 
penny. 

Editor  &  Publisher  has  heretofore  pointed  out  as 
a  peril  of  the  “Shopping  News”  idea  the  possibility 
that  it  would  be  used  to  force  rate  reductions  or,  in¬ 
deed,  to  throttle  newspaper  independence.  It  is  en¬ 
tirely  conceivable  that  the  merchants  of  a  city,  or  a 
few  leaders,  might  enter  into  a  conspiracy  to  punish 
an  editor  for  a  stand  on  political  or  economic  situa¬ 
tions  by  issuing  a  “Shopping  News”  calculated  to 
destroy  his  legitimate  sources  of  profitable  income. 
We  do  not  believe  such  a  conspiracy  would  in  the  long 
run  succeed,  or  that  serious  consequences  of  such  foul 
enterprise  would  fail  to  come  down  on  the  heads  of 
the  merchants  that  promoted  it,  but  it  might  be  tem¬ 
porarily  harmful.  In  such  a  situation  there  would  be 
nothing  left  for  the  editor  but  to  take  his  case  frankly 
to  the  people  and,  if  his  advertising  revenues  were 
cut  off,  increase  his  retail  copy  price  to  a  point  where 
he  could  sustain  his  publication.  We  have  faith  that 
characteristic  American  good  citizenship  would  rise 
to  this  occasion  and  support  the  editor. 

Oregon  Exchanges,  published  by  the  School  of 
Journalism  of  the  state  university,  recently  made  a 
survey  of  the  “Shopping  News”  situation  of  the 
state.  It  found  that  of  many  ventures  only  those 
which  were  privately  owned  or  were  conducted  under 
the  auspices  of  newspapers  were  successful.  The 
people  rejected  merchant-owned  advertising  sheets 
dropped  on  their  doorsteps. 


I  A  E 

A  NEW  CENSORSHIP 

IT  is  proposed  in  a  bill  which  the  American  Medi- 
cal  Association  is  sponsoring  to  extend  the  cen¬ 
sorship  the  federal  Bureau  of  Chemistry  exercises 
over  the  texts  of  labels,  packages  and  package  en¬ 
closures  of  various  commodities  in  the  realm  of 
“cosmetics,”  which  includes  various  remedies  applied 
to  the  skin,  teeth,  hair  and  nails. 

If  the  bill  becomes  law  advertising  copy  will  need 
to  be  submitted  to  federal  authorities  before  it  is  pub¬ 
lished,  thus  to  be  certain  of  federal  approval. 

Editor  &  Publisher  yields  to  no  one  in  advocacy 
of  truthful  advertising  and  denunciation  of  false  or 
misleading  copy.  And  it  is  quite  possible  that  the 
motives  behind  this  proposed  measure  are  sincere  and 
worthy.  Nevertheless,  the  bill  represents  a  pernicious 
principle.  It  amounts  to  arbitrary  censorship,  and 
that  simply  cannot  be  tolerated  under  free  institu¬ 
tions.  It  is  dangerous  to  a  degree. 

The  bill  assumes  a  fraudulent  intent  upon  the  part 
of  the  manufacturers  and  dealers  in  cosmetics,  which 
is  unjust.  Fair  government  must  assume  that  all 
citizens  mean  to  deal  justly  in  business  relations.  We 
must  have  laws  and  rules  to  set  up  standards  of  prac¬ 
tice,  but  to  enforce  them  with  censorship  rather  than 
prescribed  penalties  for  violation  is  not  in  the  demo¬ 
cratic  picture.  We  cannot  imagine  advertisers  sub¬ 
mitting  advertising  copy  for  any  commercial  com¬ 
modity  to  a  federal  authority  for  approval.  We  do 
not  believe  that  the  bill  will  become  a  law.  A  gov¬ 
ernment  that  can  trust  its  people,  in  time  of  war,  to 
exercise  a  “voluntary  military  censorship,”  which  was 
done  in  1917  and  became  one  of  the  most  successfid 
of  our  war  enterprises,  certainly  in  peace-time  can 
trust  citizens  to  do  business  in  the  cosmetic  trade  or 
any  other  line  of  commerce  without  resort  to  the 
stupid,  insulting  and  worn-out  principle  of  official 
sanction. 


If  in  1928  you  hear  a  scraping  noise  which 
indicates  reduced  profits,  just  put  a  little  more 
grease  on  the -axle — and  that  means  promotion 
through  advertising. 


RADIO  ON  THE  FARM 


T  E  are  broadcasting  (by  radio)  news  items, 
market  quotations  and  commodity  prices, 
and  the  question  arises  whether  this  policy 
is  beneficial  to  the  circulation  of  our  daily  news¬ 
paper?  Ours  is  a  daily  service,  and  we  are  wonder¬ 
ing  whether  farmers  will  not  find  that  they  get  the 
digest  of  the  world’s  news  and  quotations  in  a  free 
‘spot’  service  from  us  and  then  spend  their  money 
subscribing  for  a  weekly.  What  has  been  the  experi¬ 
ence  of  other  newspapers  which  operate  radio  broad¬ 
casting?” 

This  inquiry  from  the  publisher  of  a  western  news¬ 
paper  raises  a  question  that  has  never  been  answered 
on  the  basis  of  actual  experience.  Editor  &  Pl'b- 
LisHER  would  appreciate  correspondence  on  it  from 
the  field. 

In  theory  radio  broadcasting  of  spot  news  is  not, 
in  our  opinion,  calculated  to  help  the  circulation  of 
any  newspaper.  We  appreciate  its  value  as  a  tempo¬ 
rary  promotional  instrument,  and  we  are  alive  to  the 
fact  that  any  form  of  public  service  shows  enterprise 
to  which  the  people  are  inclined  to  respond.  How¬ 
ever,  enterprise  which  involves  a  regular  supply  of 
news  outside  of  the  columns  of  the  newspaper  to  us 
seems  to  be  very  dangerous  for  two  reasons:  (1)  If 
people  thus  receive  their  supply  of  information  there 
is  no  incentive  to  take  the  paper ;  (2)  It  is  unfair  to 
advertisers  who  buy  space  and  expect  maximum  pos¬ 
sible  reading  of  their  announcements. 

Particularly  do  we  believe  true  our  correspondent’s 
suggestion  that  farmers  who  get  their  news  informa¬ 
tion  over  the  radio  may  be  content  to  do  weekly,  in¬ 
stead  of  daily  newspaper  reading.  But,  like  him,  we 
should  be  glad  to  hear  of  the  actual  experience  of 
any  newspaper  that  has  employed  radio  to  cover  rural 
districts. 


A  new  subscriber  bought  with  a  premium 
counts  one,  but  a  new  subscriber  taken  from 
your  rival  because  of  sound  preference  for  your 
paper  counts  two. 
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PERSONAL 


of  the  Post  staff,  who  relieved  Holliway, 
has  returned  to  his  former  duties  as  re¬ 
porter. 


FOLKS  WC«TH  KNOWING 


David  H.  Swaim 


L  — ■  Robert  McCabe,  rotogravure  editor  of  T^AVID  H.  SWAIM,  69,  is  comi^eting 

4  BOOM  has  been  started  in  Scranton,  fhe  Acw  York  Herald  Tribune,  has  re-  his  fortieth  year  as  a  newspaper  pub- 
A  Pa  to  have  Col.  L.  A.  Watres,  owner  turned  to  work  after  an  illness  of  several  hsher  in  Bluffton,  Ind.  For  five  years  he 
of  the  Scrantoti  Republican  named  U.  S.  “®ys.  was  editor  of  the 

cjnator  from  Pennsylvania  in  the  event  Edward  K.  Thompson,  formerly  of  Bluffton  Chron- 
W-  S.  Vare  is  denied  a  seat  and  the  Carrington  Independent  and  Fargo  »c/e,  a  weekly,  and 
Governor  Fisher  is  then  called  upon  to  Forum,  is  now  co[^  reader  on  the  A/t/-  for  the  last  35 
appoint  a  senator.  Mr.  Watres  at  one  waukee  (Wis.)  Journal.  years  he  has  di- 

time  served  as  lieutenant  governor  of  the  ...  .  _ f  r  e  ct  e  d  the  £iv- 

,taie  He  has  been  prominent  in  Repub-  A.  Macdonald  of  the  Attleboro  „{ng  Hews,  which 

£  circles  in  Scranton  for  50  years  .  ^  was  founded  by 

lican  cireics  .  j  “Mostly  Books”  for  his  paper.  Frank  C  Dailev 

Richard  J.  Finnegan,  managing  editor  ^  r-  xr  .  j-  r  u  ^ra^  c.  muey 

nfthe  Chicago  Daily  Journal,  spoke  re-  J-  E.  Tufft,  Northwest  editor  of  the  and  the  late 
^ntlv  before^  the  Chicago  Association  of  Grand  Forks  Herald,  and  Mrs.  Tufft,  are  Harry  Tribolet. 
rlimercc  on  “A  Few  Kind  Words  for  spending  a  six-months  leave  of  absence  It  was  by  chance 

California.  that  Mr.  Swaim 

fol  Ernest  G.  Smith  of  the  IVUkes-  Jack  O’Day  of  Spokane  has  succeeded  stepped  into  the 
sire  Times-Leader  has  been  named  B.  E.  Schellebarger  of  Seattle  as  ^itor  news^r  field 
dairman  of  a  committee  which  is  to  and  manager  of  the  Salem  (Ore.)  World,  In  1^  he  a^d  ^  . 

Sebrate  the  150th  anniversary  of  the  daily  newspaper  started  recently.  nis  brother,  W  1. 

Uvoitiine  massacre  at  Wyoming,  Pa.  Guy  Lafayette  Marchand,  reporter  and  radio  .Jr  tt  •  t  xv  u 

of  the  Wilkes-Barre  Record  is  announcer  on  the  Ro5}on( Mass.)  Globe,  F^^u^^d  from  the  University  of  Mich- 
SarAreasurer  of  the  committee.  recently  addressed  the  members  of  the  law  school  after  which  they  began 

Jack  Driick  manager  and  publbher  of  The  \aw\?m  ihi  the  Ch7oS  in 

Carbondale  (Pa.)  Le^er,  has  an-  on  the  major  functions  of  a  modern  iggg  and  soon  D.  H.  Swaim  left  the  firm 
pounced  himself  ^  a  randidate  for  the  pape  •  j  u  fo  become  its  editor, 

legislature  in  the  fifth  district  of  Lacka-  Glenn  Graves  has  returned  to  the  ^^90  he  was  appointed  postmaster, 

wanna  County,  Pa.  He  is  a  former  re-  Spokane  Press,  after  .spending  several  whereupon  W.  T.  Swaim  also  left  the  law 
porter.  months  on  the  ^nge  in  the  Okano^n  assist  in  publishing  the  Chronicle. 

Congressman  Joseph  W.  Martin,  Jr.,  cattle  cou^ry.  He  is  now  covering  the  Mr.  Duglay  died.  Early  in  the 

1  editor  and  publisher  of  the  North  Attle-  Spokane  County  Court  house  for  the  game  year  Mr.  Dailey  and  Mr.  Tribolet 
borough  (Mass.)  Evening  Chronicle,  is  Press.  founded  the  Evening  News.  The  founders 

being  mentioned  as  the  Republican  can-  .Max  Hahn  has  been  named  acting  news  were  then  in  their  teens  and  in  six  months 
didate  for  the  United  States  Senate  next  editor  of  the  Toledo  (O.)  Blade.  sold  out  to  the  Swaim  brothers.  W.  T. 

November  in  the  Massachusetts  election.  George  Smallsread,  of  the  news  staff  Swaim  died  in  1895  and  since  that  time 
Mr.  Martin  has  served  two  terms  in  the  of  the  Columbus  (O.)  Dispatch,  and  Mrs.  his  brother  has  remained  as  editor.  A 
National  House  of  Representatives.  Smallsread  are  parents  of  a  son.  son,  R.  G.  Swaim,  is  now  associated  with 

;  D.  0.  Groff,  veteran  Oklahoma  news-  Jerome  A.  Weitzel  of  the  Chicago  Bim  in  business. 

paper  publisher,  who  recently  sold  the  Evening  Post  and  his  bride,  formerly  P”'  cif  Mr.  Swaim’s  outstanding 
Atoka  County  Gazette,  is  in  a  hospital  at  Alice  Dougherty,  have  returned  to  achievements  has  been  his  championship 

Oklahoma  City  where  he  is  to  undergo  an  Chicago  from  a  wedding  trip  to  New  of  the  municipal  ownership  of  the  light 

operation  soon.  York  pl^nt  and  water  works  at  Bluffton.  The 

Raymond  S.  Hofses,  editor  of  the  J.  w.  McCammon  of  the  Kunriw  City  P^nt  is  still  owne^  ^the  city  and  from 

Reading  (Pa.)  Labor  Advocate  for  the  Journal-Post  staff  is  writing  a  daily  ar-  ‘‘f  a  $12S,000.community  busi- 

past  ten  years  was  elected  a  member  of  tide  in  the  Journal  on  the  city  manager  building,  housing  city  offices,  the  fire 

the  school  board  of  that  city  at  the  recent  form  of  government  in  Cincinnati.  Mr.  department,  a  larp  assembly  room  and 

election  on  the  Socialist  ticket.  McCammon  recently  was  sent  by  his  f  spacious  basketball  court,  was  erected 

Edgar  Morris,  publisher  and  general  paper  to  Cincinnati  to  get  material  for 

;  manager  of  the  Springfield  (O.)  News,  the  article  and  also  to  interview  George  -  = 

will  leave  the  latter  part  of  this  month  Remus.  addressed  the  Universalist  Club  of  Bos- 


will  leave  the  latter  part  of  this  month  Kemiis.  addressed  the  Universalist  Club  of  Bos- 

for  Miami.  Fla.,  where  he  will  join  a  Milton  Fairman  has  been  added  to  the  ton.  Mass.,  at  the  Hotel  Bellevue,  Boston, 

group  of  newsjMpermen  who  will  be  the  editorial  staff  of  the  Chicago  Evening  Dec.  12. 

guests  of  the  city.  Post.  Heinze,  former  publisher  of  the 

-  •  J.  G.  Mackin,  a  copy  reader  on  the  Tower  City  (N.  D.)  Topic,  has  joined 

IN  THE  BUSINESS  OFFICE  Scranton  (Pa.)  Sun,  was  struck  by  an  the  Valley  City  Thnes-Record. 

T  M  r  PFASF  has  been  aonointed  the  Sun  office  on  R.  Campbell  Duncan  of  the  staff  of  the 

T  M.  C.  PEASE  has  ^n  ap^mt^  Dec.  19,  and  seriously  injured.  He  is  Chicago  Evening  Post  has  returned  from 

O’  nromotion  manasrer  of  the  Lmcaeo  r(‘rnvprtn(r  .  .  ■  .  t  . 


promotion  manager  of  the  Chicago  recovering. 


a  trip  to  London. 


Eifumg  Amer^an  to  succeed  Lronard  D.  Hunt  of  the  staff  of  the  Roscoe  Cate  formerly  with  the  Ponca 

Ka's  al^ aJras'su^Shis  !few  duties  re- 

w5^  for  four  Columns  Ohu>  State  Joumed  ^rtorial  staff  of  ihe  Oklahoma  City 

MeJunkin  Advertising  agency.  ^  Cowell,  fo^er  secretary  of  the  Daily  Oklahoman. 

Guv  Moore  ceneral  manager  of  the  Dakota  Association,  has  jack  Baily,  formerly  of  the  editorial 

imL-Barre '(A.)  Record,  is  a  member  earned  city  editor  of  the  Valley  City  staff  of  the  Daily  Oklahoma  City  Ok- 
of  the  commission  named  in  Pennsyl-  „  n-  j  •  i  »  vir-i  •  hihomot^  has  join^  the  copy  desk  staff 

vania  to  reform  election  laws.  religious  of  the  Oklahoma  Ctty  News. 

A.  C.  Grant,  manager  of  the  Aetna  Prowdence  (R.  I.)  Journal,  (Continued  on  next  page) 

Advertising  Company  and  president  of  the  - -  .  .  ~ 

Springfield  (O.)  Advertising  Qub,  and 

Chester  G.  Schaefer,  advertising  manager  _ 

of  the  Springfield  (O.)  Daily  News,  were  ill  U 

two  of  four  judges  in  the  “Santa  Sack  T  ▼  J.J.A. 

Contest”  conducted  by  the  Springfield 

Daily  News.  .  ,  j-  l 

George  Farrah  has  returned  to  the  writes  daily  dispatches  and  weekly  articles  exclusively  for 

New  York  Evening  Graphic  after  an  McNaught  Syndicate,  Inc. 

absence  of  a  few  months  to  handle  roto-  j 

gravure  advertising  for  that  publication.  WVi*.n  Will 


IN  THE  EDITORIAL  ROOMS 

JOHN  A.  DONAHUE,  managing 
editor  of  the  Marion  (O.)  Star,  was 
burned  recently  when  he  fell  asleep  with 
a  lighted  cigarette  in  his  hand. 

"^e^ore  C.  Wallen,  a  member  of  the 
staff  since  April.  1927.  has  been  assigned 
by  the  New  York  Herald  Tribune  to 
™ver  the  coming  term  of  the  legislature 
W  Mbany.  During  the  past  summer,  Mr. 
Wallen  was  the  Herald  Tribune’s  repre- 
*utative  at  President  Coolidge’s  summer 
residence  at  Rapid  City,  S.  D. 

.R.  E.  Holliway,  head  of  the  Jefferson 
utjr  Imreau  of  the  Kansas  City  Joumal- 
has  returned  to  his  assignments  fol- 
'®*mg  a  leave  of  absence  of  three  months 
«  account  of  ill  health.  Ted  Everett, 


Will  Rogers 

writes  daily  dispatches  and  weekly  articles  exclusively  for 
McNaught  Syndicate,  Inc. 

When  you  have  Will  Rogers  features,  daily  or  weekly, 
you  have  a  valuable  exclusive  asset  in  your  community. 

These  newspapers,  for  instance,  among  many,  have  sole 
right  to  the  Rogers  daily  dispatch  in  their  respective  cities : 


Boston  Globe 
Buffalo  Times 
Chattanooga  News 
Detroit  Times 
Chicago  Daily  News 
Kansas  City  Star 
Minneapolis  Journal 


Baltimore  American 
Cincinnati  Post 
Atlanta  Journal 
Philadelphia  Inquirer 
Cleveland  Plain  Dealer 
Omaha  World-Herald 
San  Francisco  Chronicle 


Hartford  Times 
New  York  Times 
Toledo  Times 
Washington  Post 
Houston  Chronicle 
Indianapolis  News 
Los  Angeles  Times 


The  McNaught  Syndicate ,  Inc. 


v.  McNrrr. 
President 


TIMES  BUILDING. 
NEW  YORK.  N.  Y. 


CxAuu  V.  HcAbam, 
Vice-President 


Selling 

Wherever  English 
is  Spoken 

A.  A.  MUne 

His  New  Book, 

»*NowWe  AreSto*’ 

published  October  14, 
is  already  in  its 

Seventieth  Edition 

and  has  sold  more  than 

xooyooo  Copies 

surpassing  even  his 
former  world-wide 
success 

“WHEN  WE  WERE 
VERY  YOUNG” 

ih 

The  appeal  that  makes 

*«NowWe  AreSix'* 

— “the  best  selling 
book  in  the  United 
States  and  England” 
— ^likewise  makes  the 
regular 

A.  A.  MUne 

Feature 

Verse  or  Prose 
Every  Week 

A  Great  Buy  for 
Newspapers 

Order  Now  lor 
the  New  Year! 


^  l^  # 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

50  Nassau  St.,  New  York  City 
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(C-&fUmued  from  page  27) 

Leslie  G.  Moeller,  formerly  managing 
editor  of  the  New  Hampton  (la.)  Ga- 


Globe-Gacette,  to  Ralph  Norris,  Moline, 
ill.,  in  Chicago,  Dec.  15 
George  Allen  Smith,  of  the  advertising 


settc,  has  become  news  editor  of  the  department,  Roanoke  (Va. )  Times  and 
li'averty  (la.)  Independent-Republican.  IVortd-Xew's,  to  Miss  Lillian  Juanita 
William  P.  F.  Fer^son,  chief  editorial  Baldwin,  of  the  same  department,  Dec.  12. 
writer  of  the  Franklin  (Pa.)  News-Her-  Steve  Trumbull  of  the  Chicago  Daily 
aid,  is  reported  seriously  ill  at  his  winter  Journal  to  Miss  Betty  Kerwin,  recently. 


DAILY  FINDS  ICE  CREAM  GOOD 
PROMOTION  MATERIAL 


home  at  Keystone  Heights,  Fla.  Miss  Allene  Talmey  of  New  Rochelle, 

•  N.  Y.,  formerly  Boston  (Mass.)  Globe 

SPECIAL  EDITIONS  correspondent  at  Wellesley  College,  to 

\Y/1NXIPEG  (Man.)  TRIBUNE,  Dec.  Richard  Laurence  Plant  of  New  York 
”  6,  "Expansion  Edition.”  24  pages  of  ^t  the  home  of  the  bride’s  parents, 

news  and  advertising  concerning  paper’s  _ _ 

new  plant.  •ia  ASSOCIATIONS 

Brookhn  (N.\.)  Adz'ocate,  36-page 

Christma's  edition,  Dec.  16.  pLEVELAND  FINANCIAL  AD- 

Itisbee  (.\riz.)  Evening  Ore,  special  \  ERTISERS’  ASSOCI.YTION  at 
Christmas  edition,  Dec.  14.  '1®  annual  meeting  honore<l  C.  II.  Hander- 


ASSOCIATIONS 

pLEVELAND  FINANCIAL  AD- 
^  \  ERTISERS’  ASSOCI.YTION  at 
its  annual  meeting  honore<l  C.  II.  Hander- 


Chrxst church  (New  Zealand)  head  of  the  pubhcity  de- 

Christmas  pictorial  annual,  magazine  size  Partment  of  the  L  nion  Trust  Company 
on  magazine  stock,  chiefly  illustrations.  a  testimonial  dinner  at  the  Hotel 

,  7,  ,  /XT  ^  1  jx  izr  It  Cleveland.  He  was  given  an  etching.  Al- 

Auckland  Zealand)  Weekly  Cook,  vice-president  of  the  Guar- 

Acrtw,  68-page  Christmas  number,  on  Trust  Company,  was  elected  presi- 


niagazine  stock,  heavily  illustrated. 

Honolulu  (T.  H.)  Morning  Advertiser, 


dent. 

Crosscup 


58-page  edition  welcomit^  the  new'  Mat-  Lgorion.  of  Boston,  Mass.,  composed  of 


son  liner  Malolo  to  Honolulu  on  its 
maiden  voyage,  Nov.  21. 


Hub  advertising  men,  held  its  annual 
CTiristmas  party  at  the  Schubert  Theater, 


Durham  (Kan.)  North  Country  News,  Boston,  Sunday  night,  Dec.  18.  The  pro- 


Christmas  shoppers’  edition,  Dec.  13. 


ceeds  will  be  devoted  to  the  purchase  of 


Chatham  (Out.)  Daily  News,  Christ-  food  and  clothing  for  needy  families  of 


mas  shopping  edition,  Dec.  19. 
McMinnville  (Ore.)  Telephone-Regis- 


disabled  veterans. 

Clinton  F.  Berry,  executive  chairman 


ter  issued  two  special  pre-(^ristmas  edi-  of  the  International  Advertising  Associa¬ 


tions  of  32  pages. 


tion,  president  of  the  Financial  Adver- 


Boston  (Mass.)  Sunday  Herald,  32-  tisers’ AssopATioN,  and  president  of  the 
page  rotogravure  Christmas  section,  Adcraft  Club  of  Detroit,  was  given  an 
II  aaditional  honor  by  the  directors  of  the 

n  j:  j  /Ti/T  \  c  j  <7*  . Union  Trust  Company  at  their  December 

™e.ing.  in  hi,  dSi  ,o  the  vice-presi- 


j  n  r'v.  *  * 4.:  ^  11  mcciuiK,  iii  lus  cicuiiuii  lu  uic  vicc-yrcsi- 

ard,  12-page  Christmas  section.  Dec.  11.  company.  Mr.  Berry  was 

Boston  (Mass.)  Sunday  Herald  14-  graduated  from  Olivet  College  in  1911 
page  Winter  Resorts  section,  edited  by  and  before  taking  charge  of  the  Union 


W.  M.  Morgan,  Dec.  11. 


Trust  Company’s  advertising  program  he 


Cleveland  Catholic  Universe  Bulletin,  served  six  years  with  the  J.  B.  Ford 
170-page  Achievement  Number,  with  30  Company  of  Wyandotte. 


pages  in  sepia,  Dec.  16. 


February  3  and  4  have  been  selected  as 
the  dates  for  the  annual  meeting  of  the 
North  Dakota  Press  Association  at 


ON  THE  MECHANICAL  SIDE  aorth  Dakota  Bress  Association  at 

JOHN  P.  KUHNS,  superintendent  of  ^  _  _ 

J  the  composing  room  of  the  Columbus  grHnni  g 

(O.)  Dispatch,  gave  a  lecture  of  Masonic 

traditions  at  York  Temple  in  Columbus  JDLANS  for  a  smoker  at  which  all  news- 
a  few  nights  ago.  Mr.  Kuhns  is  a  33rd  pajier  men  of  Indianapolis  will  be 
degree  Mason.  guests  were  made  at  a  dinner  meeting  of 

William  Post,  formerly  with  the  Mont-  the  Indianapolis  alumni  chapter  of  Sigma 
clair  (N.  J.)  Herald,  has  been  named  Delta  Chi,  national  journalistic  fraternity, 
superintendent  of  the  Passaic  (N.  J.)  last  week.  The  smoker  will  be  held  at  a 


Sunday  Eagle. 


CHANGES  OF  OWNERSHIP 


downtown  hotel  the  second  Tuesday  in 
January  and  members  of  the  Sigma  Delta 
Chi  chapters  at  Butler,  DePauw,  Indiana 
and  Purdue  universities  will  be  invited. 


T  B.  WALL,  publisher  of  the  Nottoway 

j  Indianapolis  Star,  recentlv  elected  na- 

V  /“'''T  •  tional  president  of  the  fraternity,  in  whose 

Crewe  (\  a.),  has  purchased  the  subscrip-  ■  addressed  the 

tion  list,  advertising  contracts,  etc.,  of  the  gathering 
South.dde  Virginian,  which  has  been  pub-  _ 


lished  by  J.  T.  Ayers  at  Crewe,  and  the 

paper  has  been  consolidated  with  the  PRESS  ASSOCIATION  NOTES 
Nottoway  Record  and  Amelia  Farmer  A  UBREY  CRIBB,  correspondent  of 
Mr.  Wall  IS  the  ow-ner  and  publisher  of  iV  Associated  Press  at  Springfield. 


the  Farmzille  (Va.)  Herald. 


the  Associated  Press  at  Springfield. 
Ill.,  has  been  named  state  mail  director  of 


C.  Brown  is  the  new  editor  of  the  the  .Associated  Press. 


Wimbledon  (N.  D.)  News,  having  pur¬ 
chased  the  paper  from  A.  E.  Isaacson. 

Estacada  (Ore.)  Eastern  Clackamas 
News  was  sold  Dec.  8  to  G.  E.  Parks  of 


George  D.  Mann  of  the  Bismarck 
(N.  D.)  Tribune  is  the  new  president  of 
the  North  Dakota  Associated  Press. 
Hal  Davies,  Minot  Daily  Times,  is  vice- 


•Above  is  a  replira  of  the  Harrisburg 
(Pa.)  Telegraph  building  carved 
from  a  solid  block  of  ehocolate  and 
vanilla  ice  cream  by  an  employe  of 
a  wholesale  ice  cream  concern  after 
being  shown  the  plant  of  the  paper 
recently.  The  model  was  taken  from 
a  photograph  of  the  Telegraph 
building,  "rwo  turkeys  at  the  top 
also  were  carved  from  ice  cream. 
The  exhibit  was  shown  in  the  offices 
of  the  National  Ice  Cream  Manu¬ 
facturers’  Association  which  had  its 
headquarters  in  the  building. 

OKLAHOMANS  TO  MEET 

The  midwinter  meeting  of  the  Okla¬ 
homa  Press  Association  will  be  held  at 
the  Huckins  Hotel  in  Oklahoma  City 
Jan.  13  and  14.  More  than  250  mem¬ 
bers  and  wives  are  expected  to  attend. 
Speakers  will  include  Hutton  Bellah, 
•Altus;  J.  W.  Kayser,  Chickasha;  M.  K. 
Leatlierock,  Clinton;  Tom  Phillips,  Hol- 
denville;  John  Hinkle,  Stillwater;  Ned 
Shepler,  Lawton:  John  W.  Casey,  Uni¬ 
versity  of  Oklahoma.  Norman. 

PARTY  FOR  STAFF 

The  staff  of  the  Binghamton  (N.  Y.) 
Sun  held  its  annual  Christmas  party  Sat- 
ur<lav  night,  Dec.  17,  in  the  auditorium 
of  the  Sun  Building.  The  guests  included 
former  Congressman  W’illiam  H.  Hill, 
publisher  of  the  Sun,  and  W.  E.  Moffett 
of  New  York  City,  of  the  S.  C.  Beck¬ 
with  special  agency.  The  committee  in 
charge  comprised  Ernest  E.  Noonan, 
chairman:  Miss  Helen  M.  Ayres,  Arthur 
E.  Garvey,  Mrs.  Charles  Walsh,  Mrs. 
Jane  Mallette,  A.  W.  Poulter  and  J.  Paul 
Wynne. 


FLASHES 


It’s  strange  how  much  the  worlJi 
statesmen  are  thinking  about  “unthi 
able”  wars. — Florence  (Ala.)  Herald. 

A  statistician  who  has  been  keepi^ 
track  of  things  in  that  field  dab# 
Trotzky  has  now  been  exiled  three  mon 
times  than  he  has  died. — Detroit  News. 

Oklahoma  has  an  automatic  Legislating 
but  the  Governor  doesn’t  think  it’s  loadti 
— Dallas  News. 

Perhaps  the  mailed  fist  will  some  da; 
be  a  dead  letter. — Wall  Street  Joumdi 

We  like  the  man  whose  impulse  it  b 
to  say  yes  much  better  than  the  on 
whose  impulse  it  is  to  say  no,  but  tl» 
trouble  is  that  the  former  never  has  any. 
thing  to  lend. — Ohio  State  Journal. 

millionaire  oil  man  wants  the  Go». 
ernment  to  pay  him  back  the  money  b 
spent  while  trying  to  steal  an  oil  fieU 
There’s  a  bird  who  believes  in  Santa 
Claus.  —  Marshall  County  (Mina) 
Banner. 

Problem  is  to  make  money  first  and 
then  to  make  it  last. — Wall  Strta 
Journal. 

Samson  was  one  of  the  earliest  big 
advertisers  and  got  amazing  results  by 
using  two  columns. — Florence  (Ala) 
Herald. 

The  five  types  of  clouds  are  cirns, 
stratus,  cumulus,  nimbus,  and  Balkan 
war. — Little  Rock  Arkansas  Gazette. 

A  radio  program  awakened  a  woman 
who  had  been  asleep  for  180  hours. 
Probably  someone  singing  one  of  those 
Mammy  lullaby  things. — Council  Bints 
Nonpareil. 


Magazine  Sections 

Eight  or  Twelve  Page 
Ready -print  Sections. 

Individual  Page  Mats. 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


Vancouver,  Wash.  Fred  Haynes,_  former  president  and  K.  W.  Simons,  in  charge 


publisher,  has  gone  to  Milwaukie,  Ore. 

NEW  PLANTS  AND  EQUIPMENT 

^HE  Galesburg  (Ill.)  Register-Mail 

laQt  vvppk  nut  its  npw  Dnnlpv  nress 


of  the  Bismarck  bureau,  is  secretary. 

David  V.  Felts  has  joined  the  Chicago 
staff  of  the  United  Press.  He  was  for¬ 
merly  sports  editor  of  the  Springfield 
(Ill.)  State  Register. 


last  week  piU  its  new  Duplex  press  Middleton,  of  the  foreign  depart - 

into  o^ratjon.  New  stereotyping  equip-  United  Press,  has  resigned  to  join 

ment  has  been  installed.  The  new  ar-  department  of  the  Centurv 

rangements  will  advance  publication  of  Companv,  New  York. 


the  Register-Mail  nearly  three-quarters  of 
an  hour. 


EXPERT  SUES  THE  NATION 


MARRIED  Major  C.  H.  Goddard,  arms  expert, 

J/-.TTXT  A  X A  xTTTT  -T-x/  J  w'ho  luade  a  report  to  Governor  .Alvan 

OHN  A^  McNUL-TY  dramatic  critic  j  Sacco-Vanzetti  case. 

_  oi  the  Columhis  (O.)  Ctfi^cn,  to  Miss  Hst  week  filed  suit  aizainst  The  Nofinn 


Donia  Judith  Williamson  this  week.  The 
bride  is  a  daughter  of  B.  E.  Williamson, 


last  week  filed  suit  against  The  Nation 
for  libel,  asking  $100,()00  damages. 
Major  Goddard  asked  $50,000  on  account 


noiv 

195.000 Daily 
425.000 Sun<^ 

lanjest  en  t 
^  home-ddivered 
circulation  of  if 
amj  paper  in  its 
territoni  r/tj  00 


a  newspaper  man  of  Columbus  McNulty  of  the  original  publication  of  an  article 
formerly  worked  on  papers  in  New  \ork.  called  “A  Sacco  Expert  Revealed.”  and 
Miss  Elizabeth  Muse,  daughter  of  W.  $50,000  because  publicity  on  the  article 
F.  Muse,  editor  of  the  Mason  City  (la.)  was  sent  to  newspapers. 


^Americas  largest  (iidlation) 

Building  0r3anization 

RisiHStoum 

.OCCIDENTAL  BLDG 

.INOUNAPOLlk.IND- 
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Expansion 
New  Location 


Consider  Bridgeport, Connecticut! 


(  55  Miles  from  New  York  ) 

Few  cities  can  offer  the  manufacturer  so  many  natural  and  devel 
oped  facilities  as  does  this 


‘‘Industrial  Capital  of  Connecticut” 


1 —  Excellent  available  sites  and  buildings. 

2 —  large  and  diversified  labor  market. 

3 —  Ample  facilities  for  industrial  and  residential 
growth. 

4 —  Fair  tax  rate  and  economical  bving  conditions. 

5 —  Transportation  facilities — 

Four-track  main  line — ^N.  Y.,  N.  H.  &  H. 

Wide  highways  for  motor  trucks. 

Two  daily  steamship  lines  to  New  York. 

6 —  Proximity  to  the  great  metropolitan  market 
centered  in  New  York  City. 

To  manufacturers  and  others  who  contemplate  a  new  location,  or 
who  consider  it  advisable  to  locate  a  branch  in  the  east,  near  but 
not  in  the  congested  New  York  area,  we  will  gladly  send  such 
specific  information  as  they  may  wish. 


tElje  ^ritseport  tEimesi^^tar 

Bridgeport's  Live  Evening  Newspaper* 
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TURNING  THE  SPOTLIGHT  ON  WANT  ADS 
TO  MAKE  THEM  MORE  PRODUCTIVE 


Humble  “Cinderella  of  Advertising”  Made  Romantic  in  St. 
Louis  by  Carefully  Written  Front  Page  Advertise¬ 
ments  in  Globe-Democrat 


FROM  "SUNSHINE  CITY” 


By  DOUGLAS  V.  MARTIN,  Jr. 

Manager  of  Publicity,  St.  Louis  Globe-Democrat 


FOURTH  ESTATE  "ADOPTED” 

To  Editor  &  Publisher:  I  have  To  Editor  &  Pubusher:  Just  a  line  to 
been  so  busy  that  I  have  not  been  able  extend  to  you  my  hearty  congratulation 
to  write  and  congratulate  you  on  adopt-  upon  your  acquiring  The  Fourth  Estaii 
ing  that  poor  lonely  waif — The  Fcnirth  and  consolidating  it  w’ith  your  splendK 
Estate.  publication.  It  should  strengthen  Edit* 

I  am  proud  of  its  new  daddy  and  feel  &  Pubusher  very  much,  ^d  that  «j| 
now  that  the  child  will  have  proper  be  something  in  which  we  will  all  rejoice 
,  ,  ,  r  1  •  j-  •  .  „  nourishment  and  will  grow  to  be  a  More  power  to  you. 

sge-old  problem  the  Want-Ad.  the  value^of  this  medium  is  naturally  regular  guy.  With  very  best  wishes  and  persot^ 

The  Editor  &  Publisher  has  always  esteem, 
been  “The  Fourth  Estate”  in  the  real  Lew  B.  Brown, 

meaning  of  the  quotation  that  made  it  Editor,  St.  Peterburg,  (Fla.)  Independeti 
famous. 

More  power  to  you  and  with  kind 
personal  regards. 

Charles  C.  Green. 


How  can  we  get  the  greatest  value 
out  of  these  little  lines  of  type,  grouped 
in  regular  order  in  single  column  space, 
and  segregated  in  the  latter  pages  of  our 
newspapers?  Here  they  are,  “the  big-  soldiers.  ... 
gest  little  things  in  any  newspaper,"  Times  certainly  do  change^ 
serving  a  multitude  of  needs,  satisfying 
a  multitude  of  wants,  doing  a  multitude 


this  attention 


being  enhanced 
focussed  upon  it. 

Another  example  follows : 
Napoleon  couldn’t  do  this 


for  his 


RENDERING  SPLENDID  SERVICE 


When  we  used  to  sing,  “You’re  in  the 
Army  Now,”  we  thought  of  sullen  en- 


of  jobs,  all  in  their  quiet,  unassuming,  listed  men,  domineered  by  unsympathetic 
and  imheralded  way.  oflkers.  .  .  ,  . 

The  public  takes  the  want-ad  too  much  But  here  in  St.  Louis,  A.  D.  1927,  is 


To  Editor  &  Publisher  :  Allow  me  to 
congratulate  you  on  your  acquisition  of 
"DELIGHTED”  Fhe  Fourth  Estate. 

„  o  ^  T  ,  The  spirit  of  the  times  is  along  tl* 

To  Editor  &  ^'blisher:  I  was  de-  line  of  consolidation  in  all  tields  when 
lighted  to  hear  that  you  took  over  The  the  merger  is  plainly  indicated  as  be*. 


for  granted.  There  it  is,  to  be  used  in  a  colonel  who  is  so  much  interested  in  Fourth  Estate  and  merged  it  with  Editor  ficial  to  the  field  affected.  Editor  A 

an  emergency.  The  publisher  cannot  take  the  welfare  of  his  National  Guard  regi-  &  Pubusher.  Congratulations!  And  Publisher  has  been  rendering  a  splendS 

the  want-ad  for  granted.  It  represents  a  merit  ^at  he  used  a  Want  Ad  m  yester-  n,y  very  best  wishes  to  you.  I  sincerely  service  to  the  publishing  interests  of  tl# 

very  distinct  service  to  the  public — a  nay  s  Globe- Democrat  to  find  employment  hope  that  this  new  combination  will  prove  country  and  consolidation  with  The 


SWAP  COLUMN  STARTED 


service  which  is  profitable  to  both  the  , ,  ,  , 

user  and  the  publisher.  It  is  a  builder  They  should  make  pretty  good  em 
of  circulation.  It  is  an  index  to  the  merit  ployes,  by  the  way. 
of  an  advertising  medium,  this  humble 
Cinderella  of  newspaper  advertising. 

Publishers  for  years  have  faced  the 
problem  of  makir^  the  want-ad  columns 
mean  more  to  themselves  and  to  the 
readers  whom  they  serve.  Out  of  it  all 
has  come  the  realization  that  the  idea  of 
the  want-ad  must  be  “sold”  to  the  public. 


,  ,  ,  ,  country  and  consolidation  with  The 

to  be  more  powerful  and  profitable  than  Fourth  Estate  will  put  you  in  a  positio* 


even  you,  yourself,  anticipate. 

Bernard  Lichtenberg, 
Alexander  Hamilton  Institute. 

TRACK  CLEAR 


But  Baldwin  of  Yakima  (Wash.)  Daily 
Republic  Cuts  Other  Classifications 

Starr  Baldwin,  classified  manager  of  issue  of  Dec.  3. 

the  Yakitna  (Wash.)  Daily  Republic,  has  More  power  to  you. 


To  Editor  &  Publisher:  Accept  my 
hearty  congratulations  on  your  purchase 
of  The  Fourth  Estate,  as  announced  in 


You  know,  I 


to  do  bigger  things  in  the  fuure. 

W’ith  best  wishes  for  your  continue! 
success. 

Frank  T.  Carroll, 
Assistant  Business  Manager,  Pillsburti 
Press. 

GOOD  WISHES  FROM  NEA 

To  Editor  &  Publisher:  Big  thingi 
are  always  happening  when  I  am  galli- 


so  that  this  form  of  advertising  may  be  started  what  he  calls  a  “Swap  Column,”  strong  for  the  combinations  nowa-  vantine  out  of  town  and  I  have  he 
recognized  as  a  tool  to  be  used,  not  only  which,  he  told  Editor  &  Publisher  this  ^^^s,  and  you  have  just  about  succeeded  (.^ught  uo  with  Editor  &  PiiRiisHn 
in  merchandising,  but  in  the  regular  week,  has  proved  “very  successful  so  .everything  else  off  the  track  Qyer  The  Fourth  Estate.  Here 


course  of  daily  life,  both  business  and 
domestic. 

By  which  is  meant  that  the  public 
must  be  made  to  read  the  want-ads  regu¬ 
larly  ;  must  be  made  to  realize  that 
through  the  careful  daily  perusal  of  the 
classified  columns,  a  multitude  of  in¬ 
dividual  problems  may  be  solved. 

And  here  is  how  one  publisher,  the 
St.  Louis  Globe-Democrat,  is  winning 
the  attention  of  a  busy  public,  and  de¬ 
veloping  in  that  public  an  appreciation  of  able  linage,”  he  explained, 
the  want-ad  columns. 

Every  morning  on  page  1,  the  most 
interesting  want-ad  news  of  the  previous 
day  is  related.  Just  a  little  space,  50 
lines  across 


far  ”  that  can  interfere  with  the  wonderful _ _  ^  t,  .  ^  i 

We  believe  that  a  little  more  pro-  ot  t.  &  ^  ^  Publisher  a  livii, 

motion  will  make  this  classification  very  p  *  p  ^  ^  friends  breathing  part  of  the  newspaS 

popular,”  he  added.  “Theoretically  the  ^  P’.  .  business  of  the  country, 

field  is  unlimited.”  ''  compliments  of  the  season,  I  .y. 

Mr.  Baldwin’s  general  policy,  however,  „.  r  •  . 

is  to  cut  out  classifications.  Instead  of  Sincerely  y<^r  fr^nd, 

starting  new  ones  he  has  discontinued  „  -j  ^  r-  w  i 

Vice  President,  Fort  Worth  Star-Tele¬ 
gram. 

A  BENEHT  ALL  AROUND 


15  recently,  he  declared. 

“We  find  that  in  this  way  we  obtain 
more  reader  interest  and  save  consider- 


Y« 


Fred  S.  Ferguson, 

FELICITATIONS 

To  Editor  &  Publisher:  Permit  us 


PROMOTING  GIFT  COLUMN 


to  add  our  belated  felicitations  to  the 
many  you  have  already  received.  The 
merger  is  one  that  will  be  reflective  of 
To  Editor  &  Publisher:  I  was  very  interests  of  newspapers  and  those 

uch  <;urnrised  to  see  ’the  announcement  associated  Or  affiliated  or  dependent  upon 


much  surprised  to  see  the  announcement  *u-_ 
that  EIditor  &  Publisher  had  taken  over- 


IU31  a  milt  aiiovi.  Charles  R.  Buck,  classified  manager  of  Fourth  Estate.  I  congratulate  you  and 

a  single  column.  An’  in  the  subscri^rs  to  Fourth  Estate.  I  hope 

triguing  headline,  and  white  margin  on  Promoted  his  Christmas  gift  column  this  the  deal  will  prove  of  benefit  all  around— 
the  left  for  ventilation,  and  then  the  running  four  full  pages.  In  and  I  ^  sure  that  it  will, 

message,  set  in  Garamond  Old  Style,  these  promotion  advertisemen  s  the  names  With  best  regards.  ^  ^ 

Here  is  an  example-  all  the  merchants  using  classified  gift  O.  C.  Harn, 

“The  Egg-breaks 'into  the  big  league,  advertising  were  published  (Dn  Nov.  25,  Managing  Director,  Audit  Bureau 
“Not  with  a  crash  and  a  splatter-  ^^st  day  on  which  the  classification  Circulations. 

Not  that  at  all  appeared,  linage  exceeded  the  corre- 

“But  with  dignity  and  confidence,  it  sponding  day  last  year  tn-  1,022  lines. 


of 


takes  its  place  among  the  interesting 
people  and  things  who  profit  from  Globe- 
Democrat  W’ant  Ads. 


TO  HONOR  POLmCAL  WRITER 

John  Fitzgibbon.  of  the  Detroit  News, 


ADVANTAGE  TO  READERS 

To  Editor  &  Publisher:  The  consoli 


The  Winter  Service, 
EIarl  J.  Winter. 

FIELD  CLEARED 

To  Editor  &  Publisher:  Hearty 
congratulations  upon  taking  over  Ttk 
Fourth  Estate  and  having  cleared  the 
field.  Of  course,  personally,  I  coukn't 
see  the  advisability  of  taking  it  over.  It 
died  about  two  or  three  years  ago.  It 
must  have  its  advantages  or  you  would 


OL  r  ojJi-istitK ;  i  nc  consoii-  u.,,.-  i _ t-j  i- 

dation  of  Editor  &  Publisher  and  Fourth  ‘*1^.  ‘:°»^°‘>dation, 


Estate  by  your  organization  simply 


More  power  to  you. 

G.  Logan  Payne, 


“Here,  just  yesterday,  was  a  Want  Ad  dean  of  the  political  writers  of  Michigan,  ^  b’gge'"  and  ^tter  Publisher  and  Owner,  San  Jose  ((il.) 

offering  to  deliver  strictly  fresh  eggs  will  be  the  honored  guest  at  the  first  an-  P^P^*^  be  publishing  and  advertising  Everting  Neivs. 
direct  from  the  poultry  farm.  nual  press  club  dinner  of  the  Union  *  j  t?  .u  t-  i 

“No  doubt,  if  jou  wanted  some  eggs  League  of  Michigan,  to  be  held  Thurs-  ,  ■  '  ^tate  to  the  leader- 

laid  to  order  for  you,  this  Want-Ad  user  day  evening,  Dec.  29,  at  Detroit.  News-  •  i.  Publisher  has  en- 

could  speak  to  his  hens,  and  Presto — !”  paper  publishers,  editors  and  special  corre-  1°^®^  .  fbe  you  are  simply 

Each  advertisement  is  carefully  pre-  spondents  of  Michigan  have  been  invited  S“^8fhcn'ng  that  lead  to  the  distinct  ad- 
pared.  just  as  carefully  as  if  it  were  an  to  assist  in  honoring  Mr.  Fitzgibbon,  who  of  your  readers  as  well  as  your- 

editorial  feature.  As  a  matter  of  fact,  is  now  writing  for  his  paper  from  the 
every  effort  has  been  made  to  make  these  state  capital  at  Lansing,  Mich.,  after 
little  page  1  advertisements  so  interest-  many  years  of  service  in  W^ashington, 
ing  that  people  would  look  for  them  each  D.  C.,  and  elsewhere. 

morning,  much  as  they  do  for  the  car-  - 

toon  of  the  day.  or  the  paragraphs  of  FREE  PLANE  RIDES 

thnr  favorite  columnists.  Every  man,  woman  and  child  attend- 

The  result  has  been  electric 
Readers  write  in  and 

more  about  the  opportunities  .  _  ^  .i  _ ^ 

^ese  page  1  paragraphs.  For  it  must  .^be  entertainment  to  be  fur-  to  ^  no  stopping  you  in  your  successes.  ^be  field  in  this  way  and  I  hope  for 

be  remembered  that  each  one  of  these  nibbed  by  the  Wichita  Beacon,  the  Wi-  Mura  Boyle.  s^be  this  is  the  last  job  of  absorp- 

advertisements  tells  of  some  specific  and  chita  Eagle,  the  supply  houses  and  the  Advertising  Director,  New  York  Daily  that  you  will  have  to  undertake. 


My  heartiest  congratulations. 

Sturges  Dorrance, 

President,  Dorrance,  Sullivan  &  Co., 
New'  York. 

FULL  SPEED  AHEAD 

To  Editor  &  Publisher:  I  have  just 


Evening 

DEAN  WILLIAMS  APPROVES! 

To  Editor  &  Publisher:  I  am  glad 
you  have  The  Fourth  Estate  out  of  the 
way.  I  am  gladder  still  if  it  increases  the 
power  and  service  of  Editor  &  Pub¬ 
lisher. 

W.alter  Williams, 

Dean,  University  of  Missouri  School  of 
Journalism. 

SERVICE  TO  HELD 

To  Editor  &  Publisher:  I  note  with 
interest  that  you  have  absorbed  Thi 


electric.  ij^g  jbe  meeting  of  the  Kansas  Press  returned  from  a  brief  trip  and  learn  with  jnterest  that  you  have  absorbed  J« 

plrone  in  to  ask  Association  in  Wichita,  Jan.  13  and  14,  pleasure  of  your  purchase  of  The  Fourth  Po^trjh  Estate.  I  think  you  are  doing  i 

nities  revealed  in  ^.jjj  be  given  a  free  airplane  ride.  This  Estate.  Congratulations!  There  seems  service  to  the  industry  when  you  cl^ 


interesting  opportunity. 

Readers  are  being  converted  into 
Want-Ad  fans,  who  read  the  Want-Ads  ATm^^wni  ^"the  princTpaT  s'p^'en 
regularly  in  search  of  romance  of  their 
owm. 

Ever  so  often,  a  want-ad  user  re¬ 
quests  that  the  spotlight  be  turned  on  his 


chamber  of  commerce  of  Wichita.  Carl 
C.  Magee,  editor  of  the  Oklahoma  City 


LUMBER  COPY  IN  NEWSPAPERS 


Mirror. 

CAN  WE  BELIEVE  OUR  EARS? 

To  Editor  &  Publisher:  Our  con¬ 
gratulations  to  you  on  taking  over  The  To  Editor  &  Publisher:  Please  ac- 
Fourth  Estate.  We  regard  Editor  &  cept  my  delayed  congratulations  on  the 


N.  D.  Becker, 
President,  Intertype  Corporation. 

FURTHER  GROWTH 


.  A  large  part  of  the  $2,500,000  adver-  Publisher  as  the  newspaper  publisher’s  further  growA  of  the  octopus, 
message.  If  the  message  warrants,  the  tising  fund  of  the  National  Retail  Lum-  Bible.  With  the  added  dignity  of  the  May  you  eat  ’em  all  up  and  not  have 

spotlight  is  turned  on.  ber  Dealers  Association  will  be  spent  in  new  combination  the  field  is  certainly  indigestion.  You  deserve  to  be  just  as 

Want-ads  are  being  written  more  care-  newspapers,  Fred  Millis,  of  the  Millis  yours.  big  as  you  can  grow, 

fully  for  the  Globe-Dem^rat  these  days.  Advertising  Company,  Indianapolis,  E.  M.  Booty,  Paul  I.  Aldrich, 

Want-ad  users  are  getting  a  new  kick  which  is  handling  the  account,  stated  this  Publisher,  Los  Angeles  Illustrated  Daily  Editor,  The  Nation^  Provisioner,  Chi- 

out  of  wording  their  messages.  And  week.  News.  cago. 


Editor  &  Publisher  and  The  Fourth  Estate 


I 


“For  many  years  I  have  been  won-  type-face  adopted  by  your  paper,  distinctness,  but  ease  of  perception  i  type  which  is  easier  to^  read  and  less 
dering  when  the  newspapers  of  this  wUch  creates  maximum  visibility  and  and  interpretation,  which  I  consider  tiresome  for  the  eyes.” — Dr.  Sam  L. 
country  would  try  to  consider  the  com-  easy  reading  qualities.  The  type  has  to  be  the  two  most  important  factors  Wadley,  Memplus,  Tenn. — Director  of 


fort  of  their  readers  and  change  their  the  exact  proportion  of  height,  width,  in  reading 


School  Inspection  for  the  Memphis 


type  or  the  paper  so  that  the  reader  thickness  and  spacing  to  conform  to  “After  all.  a  person  has  only  a  cer-  ,  Health  Department. 


could  read  in  absolute  comfort. 


these  rules.  It  is  expected  that  resolu-  i  tain  limited  amoimt  of  energy  at  his  “Standardizing  the  type  in  joumal- 


“I  feel  sure  that  you  have  discovered  tions  will  be  presented  to  the  Ohio  disposal  during  the  act  of  reading. ,  ism  in  general  being  such  an  impor- 
the  type  and  it  is  just  a  matter  of  state  optometric  annual  convention  to  j  The  more  energy  one  has  to  use  up  in  tant  factor  in  the  welfare  and  visual 
time  before  the  newspapers  of  the  i  be  conducted  in  Dayton  next  month  i  the  act  of  seeing,  the  less  he  has  left  conservation  of  the  present  and  fu- 
country  will  all  be  using  it.  ^  welcome  a  depart- 


LINOTYPE 


country  will  all  be  using  it. 

those  papers  who  will  corjfP^  b  ■  ^  B 

eyes  of  their  readers.  jg  ■  ■  ^ 

“Ionic  No.  5  will  do  the  ■  O  TRADE  ■  ■  Ml  I  I 

the  best  and  clearest  type  IW 

seen  for  use  on  any  newspaSjki^  ™  ®  ^  ' 

“Every  optometrist  in  thr^*l>||||ili|||i|||||||||||i||^^ 
and  especially  those  of  us  who  are^^— 
more  interested  in  the  conservation  of 
vision,  will  welcome  Ionic  No.  5  as  a 
great  boon  to  the  comfort  of  our  pa¬ 
tients.  I  wish  to  offer  my  congratula-  A  “2  *7^^ 

tions  to  you  in  this  progressive  move-  IViry  UI  J  /  / 

ment  and  will  make  every  effort  pos-  »  / 

sible  to  get  the  newspapers  of  Wash-  . 

ington  to  use  this  type  in  the  con-  ri'lC 

sideration  of  the  eyesight  of  their  iid.9  LILLIl 

readers. 

“With  best  wishes  to  Ionic  No.  5 
and  the  company  that  sponsors  it.” —  — 

Bernard  A.  Baer,  Past  President,  Dis-  <9 

trict  of  Columbia  Optometric  Society.  II  _ 

“I  wish  to  take  this  opportimity  to  II 

congratulate  you  on  this  most  pro-  |l  [■  im  11  |l  II  ffl 

gressive  change.  While  I  was  in  But-  II  jW  II  II  II 

ler,  a  great  many  people  complained  of 
not  being  able  to  read  well  after  dark. 

Many  do  not  have  the  benefit  of  elec¬ 
tric  lights,  and  I  am  sure  this  new  .  ^  < 

type  will  aid  them  greatly  owing  to  ir\^£>  K 

the  fact  that  it  is  simple,  black,  open  VLL^  xXlLldL  XI 

face  type  and  easy  to  read.  For  your 
information  will  say  a  resolution  was 
!  passed  at  the  annual  convention  of  the  f 

i  Missouri  Optometric  Association  held  I  XT 

in  St.  Louis,  April  20th  and  21st  of  XV/1.  iXV-’T? 

j  this  year,  heartily  endorsing  the  ac- 
I  tion  of  the  St.  Louis  Star  and  the  Kan¬ 
sas  City  Star  in  their  effort  to  con- 
j  serve  the  vision  of  their  readers  by 
i  adopting  the  new  Ionic  type  which  is 
I  much  easier  to  read  and  less  strain  on 
the  eyes.  I  am  indeed  glad  to  know  ^  /|  T  1 

that  you  are  keeping  abreast  of  the  XT/ 

times.” — Dr.  Geo.  J.  Erskine,  Kansas 
City,  Mo. — Secretary  and  Treasurer  of 
the  State  Board  of  Optometry. 

“The  new  type,  Ionic  No.  5,  is  a  vast 
improvement  on  the  type  in  use  by 
most  newspapers  throughout  the  coim- 

try.  There  is  no  question  as  to  its  ad-  ATP 

vantage  from  a  standpoint  of  eye-  iVlElVVJCi^  1 
sight  conservation.  For  this  reason  BROOKLY N 

optometrists  all  over  the  coimtry  are 

interested.  It  will  no  doubt  have  the  SAN  FRANCISCO  ch 

rador^ment  of  every  one  who  real-  Canadian  linotyp 

izes  the  importance  of  protecting  the 

eves  from  unnecessary  strain.” — J.  H.  Represenlatiyes  in  the  Pi 

Spratling,  Georgia  State  Board  of  Ex-  _ _ _ 

aminers  of  Optometry.  n  nearest  agency  for  a  copy  of  I 

“Ionic  No.  5  is  a  marked  improve¬ 
ment.  I  hope  all  newspapers  will  adopt 

j  this  new  type.  We  who  have  the  care"7o!^osteriI5!^r^eneranmprovemen^ 


MARKO 


A  jury  of  3767  eye  speciali^s 
has  pronounced 

IobIcNo.S 

the  mo^  legible  type 
for  newspapers 


ARE  YOU  USING  IT? 


MERGENTHALER  LINOTYPE  CO. 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
Representatives  in  the  Principal  Cities  of  the  World 

*  Ask  nearest  agency  for  a  copy  of  booklet  summarizing  this  investigation 


I  for  the  act  of  interpreting  the  mean- 


the  old  style  type  which  has 
W?en  a  strain,  even  on  natural. 

'K  O  or  eyes  made  normal  by 

said  (lenses) . 

jmte'K  normal  eyes  possess  a 
IBMMI?^ (which  is  the  natural  film  of 
our  eyes)  with  an  abundant  supply  of 
rods  and  cones  therein,  and  upon  this 
factor  depends  a  normal  eye’s  acute¬ 
ness  of  vision.  Therefore,  I  believe, 
seven  point  Ionic  No.  5  type  best  for 
j  the  eyes.” — Dr.  Henry  J.  Godwin,  Past 
;  President,  Georgia  State  Association 
I  of  Optometrists. 

I  “It  was  my  good  pleasure  to  con- 
I  gratulate  the  Rocky  Mountain  Nrws 
I  and  Evening  News  upon  the  change 
;  they  made  about  six  months  ago  in 
I  the  use  of  their  type  to  the  seven 
point  Ionic  No.  5.  There  is  no  ques¬ 
tion  in  my  mind  that  it  will  tend  to 
save  the  readers’  eyes.  One  big  advan¬ 
tage,  as  I  see  it,  from  the  newspaper’s 
standpoint,  is  that,  with  the  type  now 
in  use,  the  readers  will  prefer  reading 
the  paper  with  the  larger  type. 

“I  am  glad  to  see  this  improvement, 
and  welcome  any  good  for  the  better¬ 
ment  of  human  eyesight.” — ^Herbert 
A.  Zick,  Past  President,  Colorado  State 
Board  of  Optometric  Examiners. 

“In  order  that  the  human  eye  may 
distinguish  an  object  distinctly,  it 
must,  in  relation  to  the  eye,  subtend 
an  angle  of  five  minutes. 

“Letters  which  subtend  an  angle  of 
five  minutes  are  visible  to  the  normal 
eye,  but  continued  reading  of  type  of 
that  size  would  result  in  retinal  asthe¬ 
nopia  (fatigue) ,  with  all  its  attendant 
discomfort  to  the  eye,  and  reflex  dis¬ 
turbances  to  the  nervous  system. 

“Many  persons  are  unable  to  distin¬ 
guish  letters  which  subtend  an  angle 
of  five  minutes,  owing  either  to  opaci¬ 
ties  in  the  eye,, comeal  scars,  or  con¬ 
genital  lack  of  sufficient  nerve  endings 
in  the  macular  area  of  the  retina 
(that  portion  of  the  reina  used  in  di¬ 
rect  vision). 

“The  letters  of  Ionic  No.  5  measure 
one  and  one-fourth  millimeters  in 
height,  and  subtend  an  angle  of  eleven 
minutes  at  a  distance  of  fifteen  inches 
from  the  eye,  the  correct  reading  dis¬ 
tance.  This  angle  is  six  minutes  greater 
than  is  necessary  for  normal  vision, 
and  there  can  be  no  doubt  that  this 
type  can  be  read  comfortably  by  a 
great  many  more  people  than  would 
—  be  the  case  with  smaller  type, 
ti-  “Furthermore,  the  legs  of  the  letters 


of  the  nation’s  eyesight  in  our  hands  type  in  all  widely  used  reading  matter,  ing.  Reading  the  printed  column  in  of  Ionic  No.  5  are  thicker  and  conse- 
will  find  it  of  great  teneflt.  Patients  particularly  school  and  textbooks.” — '  Ionic  type  one  uses  up  less  units  of  quently  appear  blacker  than  the  style 
who  are  up  in  years  will  find  this  new  Joseph  T.  Cline,  Dayton,  Ohio. — Mem-  energy  in  the  act  of  reading,  which  en-  i  of  type  which  has  been  used  by  news- 
t)^  of  great  help.  Furthermore,  it  jjer  of  the  Ohio  State  Board  of  Op-  ables  him  to  use  more  in  the  act  of  in-  papers  heretofore.  It  must  be  borne  in 


will  be  of  benefit  in  reading  on  trains  ;  tometry. 


terpretation.  Therefore,  by  introducing  i  mind  that  the  thing  the  eye  grasps  is 


and  trolleys.” — Dr.  John  H.  Martsch,  i  “it  has  long  been  an  established  fact '  Ionic  No.  5,  you  make  it  possible  for  the  black  letter,  and  not  the  white 
President,  Pennsylvania  Optometric  that  the  most  difficult  of  all  print  to  one  to  get  the  most  out  of  his  read-  spaces  between  the  letters.  Therefore 
Association.  .  i  read  was  that  of  newspaper  type  and  ing.” — J.  I.  Kurtz,  Associate  Editor,  the  lesser  amount  of  white  space  which 

“The  new  Ionic  type  is  as  far  in  ad-  likewise  it  was  one  of  the  most  deter-  American  Journal  of  Optometry.  results  from  using  the  larger  letter  is 
vance  of  ordinary  type  as  the  auto  is  mining  factors  as  a  cause  of  eyestrain :  “The  uniformity,  clarity  and  there-  n()  disadvantage.  The  use  of  this  type 
ahead  of  the  horse  and  wagon.  Scores  and  other  more  serious  defects.  There  ■  fore  greater  legibility  of  Ionic  No.  5  will  prove  a  boon,  not  only  to  the 
of  millions  of  eyes  may  read  it  with  is  no  doubt  in  my  mind  but  what  your  make  it  indisputably  much  better.  |  reading  public,  but  to  typographers, 
greater  ease.  From  the  commercial  new  type  (Ionic  No.  5)  is  a  marked  Please  permit  me  to  compliment  you  who  always  experience  more  or  less 
side  alone  every  progressive  news-  and  distinct  improvement  over  the  old  upon  this  splendid  effort  toward  eye-  retinal  fatigue  where  small  size  let- 
paper  should  adopt  this  type  to  make ;  style  type  used.” — B.  G.  Rosenkranz,  sight  conservation  along  logical  and  ters  are  used.” — Clement  B.  Edgar, 
news  as  well  as  advertising  100  per  D.O.S.,  Brooklyn.  N.  Y.— President,  sensible  lines.”— G.  Henry  Aronsfeld,  Opt.  D.,  Past  President,  Better  Vision 
cent  effective.”— E.  Munson,  Phoenix,  i  The  Optometrical  Club  of  Brooklyn.  |  Pt.  D.,  D.O.S.,  Galveston,  Texas.—  |  Society  of  Cleveland,  Ohio. 


Knz.— Secretary  State  Board  of  Op-  “i  feel  sure  it  will*  not  cause  eye-  President,  Texas  State  Board  of  Ex-  I  “I  consider  the  improvement  in  "The 
^o^try.  strain.  Much  ill  health  results  from  i  aminers  in  Optometry.  \  Journal  body  type  an  excellent  thing 

“Printing  as  clear  and  distinct  as  straining  the  eyes,  and  in  selecting  |  “Authorities  who  deal  with  the  ex-  |  because  it  undoubtedly  will  lessen  the 
^t  presented  by  the  Star’s  new  type-  this  bold,  clear  type,  which  is  so  easy  amination  of  sch<x)l  children  state  1  strain  on  the  eyesight  of  the  reader. 


“I  feel  sure  it  will*  not  cause  eye-  President,  Texas  State  Board  of  Ex-  i 
strain.  Much  ill  health  results  from  i  aminers  in  Optometry. 


face  should  not  result  in  any  eye-  to  read.  The  Post  has  done  a  great  that  approximately  25  per  '’ent  of  We  have  long  used  newspapers  to  test 
rti^n  at  all.  The  new  type  is  clearer, .  thing  for  its  readers.”— Dr.  C.  H.  children  suffer  more  or  less  Trom  eye-  the  eyes  of  those  who  seek  to  be  fitted 
bolder  and  therefore  much  easier  to  Kaufman,  Cincinnati,  Ohio.— Gouer-  strain,  and  that  eye-strain  increases  with  glasses,  our  experience  being  that 
read  than  other  styles  of  print.”— Dr.  i  nor  of  the  Eighth  Region  of  the  Ohio  as  the  child  grows  older,  due  to  in-  when  they  can  read  with  ease  news- 
Lawrence  S.  Geiger,  Sedalia,  Mo. —  Optometrists’  Association.  creased  demand  made  on  the  eyes,  paper  body  type,  especially  figures. 


President,  Missouri  Optometric  Asso-  “You  are  to  be  congratulated  upon  Modem  times  necessitate  much  hard  their  eyesight  is  good.  I  do  not  believe 
dation.  initiating  the  movement  for  u^g  work  for  the  eyes  that  our  forefathers  this  test  will  hold  with  the  new  Jour- 

“There  are  definite  laws  of  optics,  Ionic  No.  5  type.  It  is  more  distinct,  missed.  Therefore,  eye-strain  is  in-  nal  type.” — Charles  D.  Waugh,  Mil- 
which  provide  for  the  correct  minute  |  more  legible  and  not  only  gives  the  creasing,  and  it  is  commendable  in  waukee,  Wis. — President,  Wisconsin 
xngle,  carried  out  in  creating  the  new  ;  printed  column  more  neatness  and  The  Press-Scimitar  to  adopt  this  new  Board  of  Optometrists. 


Linotyped  in  Cloister  Bold  end  7  Point  Ionic  So.  5,  except  lerge  title  line 
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Editor  &  Publisher  and  The  Fourth  Estate 


CHURCH  BRINGS  DOXY  "hen  still  known  as  the  Evening  (Cal.)  Press-Telegram  by  the  circulation  mas  Eve  as  bonuses  and  gifts  to  eni- 

has  joined  the  editorial  staff  of  the  department.  Each  boy  carrying  his  pa-  iployes^  are  ready  for  circulation 
HOME  FROM  WARS  Metropolitan  Newspaper  Service.  Earl  pers  for  an  entire  month  without  a  com-  w^k  after  Christmas,  and  this  moot; 

_  J.  Hadley,  one  of  the  owners  of  the  plaint  is  placed  on  the  honor  roll  and  will  steady  the  post-holiday  market  for 

„  „  XII-  Metropolitan,  was  city  editor  of  the  Eve-  this  carries  with  it  a  month’s  member-  the  merchant  who  is  on  his  tip-toes,  Mr 

o  mencan  ^  ewspaper  ^  lance  while  Mr.  Carlin  was  on  that  ship  in  the  Y.  M.  C.  A.  Besides  this,  the  Messing  stated. 


Has  Bought  Rights  to  Foreign 
Legion  Adventurer’s 
Own  Story 


DAILY’S  CARRIERS  SET 
COLLECTIONS  RECORD 


A  newspaper  man  was  the  first  person  1 

to  greet  Bennett  J.  Doty,  the  American  - 

boy  who  fought  with  the  French  Foreign  Lethbridge  (Alta.)  Daily  Herald  Boys 


Legion,  when  he  stepped  from  the  trans¬ 
port  at  Marseilles  with  a  group  of  other 
men  discharged  from  the  service  last 
Dec.  3.  The  newspaper  man  was  Hayden 


newspaper  gives  the  honor  carrier  a  Mr.  Messing  told  of  methods  used  to 
bonus.  If  he  carries  papers  for  an  entire  brighten  various  markets  in  ChicagOi 

year  without  a  complaint  he  is  given  an  where  “Fall  Hat  Day,’’  “Derby  Day" 

additional  bonus.  “Straw  Hat  Day,”  “Low  Shoe  Day* 

-  "Music  Week,”  and  other  “days”  and 

c-  1  _»  •  f'  •  "weeks”  were  instituted  to  whip  up  sales 

Entertain.  Carrier.  ordinarily  dull  for  the  tr^J 

The  Sarnia  (Can.)  Observer  enter-  concerned. 


Have  Turned  in  Within  $12  tained  its  carriers  at  a  banquet  recently.  - 

of  Total  Amount  Due  Forty-eight  Ixiys  were  present.  B  C.  Moon  Company  Move. 

_  ..  Smith,  circulation  manager,  was  chair-  -p.  r  r- ......  ■  .  t 

for  Five  Year.  man  ^y'^on  G.  Moon  Company,  Int, 

with  offices  in  Troy,  N.  Y.,  and  Xe» 

V-  L  i  .u  r  *ii  -J  /Au  \  ^’^y-  New  York 

Newsboys  of  (Alta.)  Praises  Carrier  Boys  office  to  the  Merchants  Square  Buildinj 

Daily  Herald,  handling  $39,000  a  year,  tt  av  f  i:.  40  Worth  street,  on  Jan.  3. 

have  turned  in  within  $12  of  their  proper  .  Judge  E.  F.  Waite  of  Minneapolis,  _ 

collections  every  year  for  five  years,  ac-  judge  of  the  district  court,  recently  wrote  Arti.t  Join.  Ethridge 

cording  to  Miss  L.  Lindsay,  circulation  to  the  Minneapolis  (Minn.)  Tribune  « 

manager  of  the  Herald.  praising  the  carrier  boys  for  their  faith-  M.  Evergot^,  a  painter  of  note,  who 

“Some  vears  our  losUs  have  run  less  f«I  service  during  a  blizzard  which  piled  has  exhibited  in  England  and  France,  has 
than  one  dollar,”  Miss  Lindsay  says.  “In  up  snow  over  their  routes  and  sent  the  joined  the  Ethridge  Company,  Graybar 
the  year  1926  we  had  a  clean  sheet.  The  temperature  down  to  20  degrees  below  Building,  New  York.  Mr.  Evergood’s 
B.  C.  auditor’s  report  shows  that  in  zero.  son,  al^  an  artist,  gave  an  exhibitioo 

that  year  we  had  100  per  cent  paid  ac-  etchings  recently, 

counts — a  fact  which  makes  us  very  proud  Give.  Chri.tmai.  Dinner  — 

”  ‘‘We  have  always  followed  the  policy  Three  hundred  newsies  of  the  Asbury  AD  TIPI 

of  a  100  per  cent  collection  from  every  Press  and  the  _ 

boy,  and  if  we  find  a  boy  falling  down  Asbury  Park  Sumay  Press  were  enter-  George  Batten  Compeny,  383  Madism  ave 
through  indifference  or  inefficiency,  we  tamed  at  a_  Chnstiras  dinner  given  nne.  New  York.  Placing  account  for  the  Cc*. 
promptly  replace  him  with  a  boy  who  has  W^nesday  mght  by  J.  Lyle  K\nmont^ 

measured  up  well  as  a  helper  on  some  ^bhsher.  This  was  the  thirty-first  ea^r^nS^^^ount  the" 
route.  In  that  way  we  are  able  to  keep  Oinstmas  dinner  given  his  newsboys  by  sTsttm.  *  ^ 

a  first  class  businesslike  StaflF.”  Kinmonth,  After  the  dinner,  me  Frank  M.  Comrie  Company,  Tribune  Tower 

Complaints  from  customers.  Miss  Lind-  boys  were  guests  of  \\  alter  Keade  at  his  nicago.  Plaang  account  for  the  Lakeside 
say  says,  do  not  average  one  a  week,  and  Rialto  Theater.  e-  aj. 

even  then  investigation  has  usually  shown  - 


Prai.e.  Carrier  Boy. 


Moon  Company  Move. 

The  Byron  G.  Moon  Company,  Inc^ 
with  offices  in  Troy,  N.  Y.,  and  Xe, 
Y’ork  City,  will  move  its  New  York 
office  to  the  Merchants  Square  Building, 


Judge  E.  F.  Waite  of  Minneapolis,  ‘*0  Worth  street,  on  Jan.  3 


B.  J.  Doty  Hayden  Church 


Arti.t  Join.  Ethridge 

M.  Evergood,  a  painter  of  note,  who 


son,  al»  an  artist,  gave  an  exhibitioo 
of  etchings  recently. 


AD  TIPS 


Company. 

Charles  C  Green  Advcrtisaig  Agency.  Iie_ 


PUBLIC  RESPECTS  ADVERTISING 


TT  r  ,  X-  U  •nvestigation  nas  usually  snown  -  Budding.  Philadelphia.  Plarinr™ 

Church,  European  manager  of  the  North  the  earner  to  be  without  blame.  PFoPFrT*?  AnVFRTlSINC  ^  "A”  hair 

•American  Newspaper  Alliance,  who  this  On  Dec.  5,  a  cold,  blinding  blizzard  PUBLIC  RtSPtLIa  AOVtKllSlNU  Stanley  H.  Jack  Convany,  inc.,  AquiU 
week  brought  Doty  home  to  this  country  was  blowing  in  the  Lethbridge  district.  -  Court.  Omaha.  Neb.  Has  obtained  the  adver- 

the  At  times  the  wind  reached  a  velocity  of  Lynn  Sumner  Say.  Public  Attitude  sXly  0^a'ha.^‘“eb«L!'"S,c‘ 

sjwthght  when  he  was  arrested,  charged  60  miles  an  hour  and  the  storm  develop  F.w  Yaar.  *he  Nesbit  Furnace;  also  Marsh  » 

with  desertion,  and  it  was  reported  in  into  a  tornado  of  snow.  The  Herald  boys  v,nangea  m  rew  le  Mar*.  Inc..  Omaha.  Nebraska,  bottler  and 

this  country  that  he  had  been  court-mar-  reported  100  per  cent  for  duty  that  eve-  Advertising  has  won  a  place  for  it- 

tialed  and  shot.  ning.  With  assistance  from  the  office,  self  within  a  few  years,  through  sheer  ‘  Seve^ 

Mr.  Church  has  been  with  Mr.  Doty  every  route  was  covered  in  good  time,  merit,  G.  Lynn  Sumner,  of  the  G.  Lynn  j,  \  MircI.  Inc.,  silks  account  for 

ever  since  he  was  discharged  from  the  That  the  oublic  annreciated  the  heroic  ef-  Sumner  Company  said  in  an  address  to 

Legion  service.  Mr.  Doty  is  writing  his  forts  of  the  bovs  to  give  service  was  re-  students  of  the  advertising  and  selling  — 

by-line  stories  “virtually  by  himself,”  ac-  vealed  in  the  number  of  calls  that  came  course  at  Rumford  Hall,  New  Y'ork  City, 

cording  to  Church.  jn  from  reader  friends  the  day  following,  last  week.  a 

“Young  Doty  once  wanted  to  be  a  The  success  this  Canadian  small  city  “Not  so  many  years  ago  advertising,  ^ 

newspaper  man,”  Mr.  Church  explained,  daily  has  had  with  its  boys  is  attributed  much  of  it  mere  name  publicity,  was 

“He  has  written  fiction  with  some  sue-  to  the  fair  and  square  policy  always  fol-  looked  upon  by  many  as  a  sort  of  a  ,  will  VS  I 

cess.  .Ml  I  have  done  in  connection  with  lowed.  There  is  no  limit  to  the  time,  necessary  evil.  It  was  inferior  in  art  ^ 

the  present  series  for  N.  A.  N.  A.  has  trouble  or  expense  gone  to  in  adjusting  and  typography.  It  cluttered  up  the  HIOVICC  I 

been  to  raise  inquiries  for  Doty  to  an-  matters  in  dispute.  Miss  Lindsay  says,  pages  of  the  magazines  and  the  news- 


Interchangeable 
Press  Units 
Notice 


swer  in  his  article.s.”  an,]  m  this  wav  confidence  has  been  built  papers.  It  made  the  hillsides  hideous,” 

Passport  difficulties  in  Paris  delayed  up  in  the  bov  toward  his  paper.  Mr.  Sumner -said. 

commencement  of  the  series  and  the  '  _ _  “Today,  thfough  sheer  merit,  it  has 

young  adventurer  only  started  writing  on  a nvFBXiciMr  air  r  arrifr<;  "O”  acceptance  for  itself— not  merely 

board  the  steamer  that  brought  him  from  AUVtKiisimxj  ^  because  it  is  attractive  in  appearance  . 

Europe  to  New  York  this  week.  It  is .  -  but  because  it  is  definitely  informative. 

expected  the  N.  A.  N.  A.  will  run  a  daily  Arkansas  Firm  Selling  Plane  Which  In  the  women’s  magazines  the  adver- 

story  signed  by  Doty  during  the  next  Drops  Papers  Automatically  tising  pages  are  as  interesting  and  as 

three  weeks.  Mr.  Church  is  planning  to  .  helpful  as  the  home  departments.  In 

return  to  London  within  two  weeks.  plane  which  will  carry  2.300  ^unds  newspapers  the  advertisements  of 

Mr.  Church  has  been  in  London  since  of  papers  at  140  miles  an  nour,  and  drop  ^|.,g  jtores  and  shops  are  as  definitely  of 
1899.  Prior  to  that  he  free-lanced  in  deliveries  at  the  proper  points  when  a  re-  news  value  as  the  news  itself. 

New  Y'ork  and  was  on  the  staff  of  the  Rase  lever  is  pressed,  is  being  advertise  ‘‘People  are  not  prejudiced  against  ad- 
old  N^eu’  York  Sunday  Press.  In  Lon-  Jor  the  Arkansas  Aircran  Cornpany,_Lit-  vertising.  They  welcome  it;  they  look 
don  he  has  become  acquainted  with  tR  Rock,  Ark.,  by  the  Bott  Advertising  fQ^  it ;  they  appreciate  it — if  it  is  planned 
George  Bernard  Shaw,  and  this  week  he  Agency.  and  written  with  an  understanding  of 

told  Editor  &  Publisher  that  Mr.  Shaw  feature  of  the  plane  is  that  it  is  con-  their  needs  and  interests.” 

had  promised  to  write  the  Alliance  an  vertible  to  a  passenger  craft  in  a  few  min-  - 

article  to  appear  during  the  holiday  sea-  utes,  enabling  it  to  bid  for  business  on  »  wi  Axr^irx 


won  acceptance  for  itself — not  merely 
because  it  is  attractive  in  appearance 
but  because  it  is  definitely  informative. 
In  the  women’s  magazines  the  adver¬ 
tising  pages  are  as  interesting  and  as 
helpful  as  the  home  departments.  In 


It  has  been  said  of  Mr.  Church  that  he  The  Berlin  (Germany)  Zeitung  Am 
has  written  as  “much  Sunday  feature  ma-  Mittag  has  used  one  of  the  planes  for 
terial  as  anv  man  alive.”  He  broke  the  nearly  two  years,  in  which  time  it  has 


utes,  enabling  it  to  bid  for  business  on 

return  trips  from  its  delivery  route.  BUSINESS  CAN  AVOID 
The  Berlin  (Germany)  Zeitung  Am  a  c  ci  i  tajid 

Mittag  has  used  one  of  the  planes  for  P OSX -CH RIS  I  MAS  SLUMP 


story  of  Dr.  Minor,  who  had  been  25  flown  more  than  60.000  miles.  The  Ham- 
years  an  inmate  in  an  English  insane  burg  (Germany)  Fremdenblatt  has  pur- 
asylum  and  during  that  time  had  con-  chased  a  plane  for  a  test. 

tributed  learned  articles  to  Sir  James  - 

Murray’s  famous  dictionary.  Craven  Join*  Sportsman 

GeU  Dreiser  Article*  Bernard  M.  Craven,  formerly  con- 


A.  H.  Messing,  Vice  President  of 
Peck  Agency,  Says  Advertising 
Can  Shift  Buying 
Habits 


GeU  Dreiser  Article*  Bernard  M.  Craven,  formerly  con-  ,  ,  u  •  i  r* 

nected  with  the  promotion  department  of  It  a  merchant  s  business  slumps  after 
The  Metropolitan  Newspaper  Service  the  New  York  Times,  has  joined  the  Christmas  it  is  primarily  his  fault,  and 
has  obtained  two  more  articles  by  Theo-  Sportsm-n..  Boston,  as  subscription  man-  not  the  buying  public’s,  A.  H.  Messing, 
dore  Dreiser.  “Rebellious  Women,”  and  ager.  Mr.  Craven  was  recently  advertis-  vice-president  of  the  Peck  Advertising 
Matrimonial  Hobws.  These  articles  manager  of  A.  Simonson,  New  York,  Agency,  Inc.,  told  the  League  of  Adver- 
were  sent  from  Berlin  before  Mr.  Dreiser  formerly  assistant  advertising  tising  Women  of  New  York  in  an  ad- 

entered  Russia  as  the  guest  of  the  Soviet  manager  of  the  E.  A.  White  Organiza-  dress,  Dec.  20.  on  “Getting  the  Merchant 


government,  which  had  invited  him  to  tmn  New  York, 
make  an  unrestricted  study  of  conditions  ’  *  _ 

in  that  country. 

-  Gives  “Y 

Joins  Metro  Staff  xr _ , _ 


Memberships 


Out  of  the  Trenches  After  CThristmas.” 

Business  Is  a  matter  of  the  mind  of 
the  buying  public,  Mr.  Messing  said, 
and  this  condition  can  be  changed  by 


Joins  Metro  Staff  Membership  in  the  Y.  M.  C.  A.  is  one  the  merchant  if  he  uses  the  tools  fur- 

George  A.  Carlin,  formerly  of  the  copy  of  the  inducements  held  out  to  the  car-  ™^ern  advertising  methods, 

desk  of  the  New  York  Herald  and  of  the  rier  and  street  sellers  of  the  Long  Beach  Millions  of  dollars,  given  away  on  Christ- 


U.  S.  Patent  No.  1,569,065, 
dated  January  12,  1  92  6, 

broadly  covers  a  newspaper 
printing  press  comprising  a 
plurality  of  printing  units,  a 
folder  unit  or  units,  and  a  feed 
roll  unit  or  units;  each  and  all 
of  said  units  being  interchange¬ 
able  in  position  and  capable  of 
being  arranged  in  any  desired 
relation. 

The  claims  of  this  patent 

are  broad  and  cover  fully 
complete  interchangeability 
of  units  without  limitation 

as  to  the  specific  construction 
thereof. 

In  order  that  no  one  may  be 
unwittingly  mislead  into  the 
purchase  of  infringing  ma¬ 
chines,  or  into  the  belief  that 
any  other  manufacturer  is  li¬ 
censed  to  build  presses  having 
such  interchangeable  units,  we 
hereby  advise  you  of  our  patent 
thereon.  No  others  can  build 
such  INTERCHANGEABLE 
UNIT  PRESSES:  and  the 
user  of  an  infringing  press  is 
both  liable  for  infringement  and 
to  have  the  use  of  the  infring¬ 
ing  press  enjoined. 

Duplex 

Printing  Press  Co. 

Battle  Creek,  Mich. 
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For  the  first  nine  months  of  1927,  total  building  contracts  in  New  England 
amounted  to  approximately  ^310,000,000.  This  is  slightly  under  the  1926  build¬ 
ing  record,  but  with  the  recent  floods  that  destroyed  millions  of  dollars’  worth 
of  property  in  the  flooded  areas,  there  is  bound  to  be  a  decided  increase  in 
general  construction  and  rebuilding. 

Now  is  the  time  for  manufacturers  of  building  materials  and  supplies  to  take  ad¬ 
vantage  of  the  present  needs,  to  cash  in  on  immediate  business,  and  at  the 
same  time  establish  their  product  with  the  dealer  and  consumer. 


If  you  want  to  know  about  the  building  material 
market  in  New  England^  and  the  material 
requirements  of  those  districts  that 
are  starting  to  rebuild,  fust 
address  those  news¬ 
papers  listed 
below 


MASSACHUSETTS— PopnUtion,  3,852,356  COHHECTTOnT— Population,  1,380,631  RHODE  ISLAND— Population,  604,397 


Cirou- 

8,500 

10,000 

8,500 

10,000 

Circu-  8.500 

10,000 

lation 

lines 

lines 

’Bridgeport  Post-Telegram 

lation 

lines 

lines 

lation  lines 

lines 

’Attleboro  Sun  .... 

. (E) 

5,553 

.03 

.03 

(EAM) 

44.739 

.15 

.15 

’Tawtucket  Times  . 

.(E) 

28.398 

.08 

.08 

’Botton  Globe  . 

,..(M*E) 

293,503 

.50 

.50 

’Bridgeport  Post  . 

.--.(8) 

88,549 

.10 

.10 

’Providence  Bulletin . . 

.(E) 

72,854 

.20 

(B)JK 

’Boiton  Globe  . 

. (S) 

329,546 

.55 

.55 

’Hartford  Courant  . .  . . 

...(M) 

35.708 

.09 

.09 

’Providence  Journal  . 

(M) 

41.766 

.18 

(B).87 

tBoston  Tranicript  . 

. (E) 

35,940 

.20 

.80 

’Hartford  Courant  _ 

...(S) 

58,748 

.13 

.13 

’Providence  Journal  . 

.(S) 

74.684 

.20 

.80 

"Bocti  n  Poit  . 

. (M) 

404,661 

.60 

.60 

tHartford  Times  . 

...(E) 

56,347 

.15 

.15 

’Providence  News  . 

.(E) 

28.049 

.08 

.00 

’Bolton  Post  . 

. (S) 

344.564 

.55 

.55 

’’Middletown  Press  ... 

...(E) 

8,494 

.05 

.03 

’Providence  Tribune  . 

.(E) 

19.766 

.10 

.09 

tPitchburg  Sentinel 

. (E) 

12,159 

.06 

.045 

fNew  Haven  Register. 

(EAS) 

50.846 

.15 

.14 

tWeaterly  Sun  . (EAS) 

5,608 

.03 

.03 

’Haverhill  Gazette  . 

. (E) 

16,813 

.065 

.05 

’New  London  Day . . 

...(E) 

12,738 

.06 

.045 

’Woonsocket  Call  . 

.(E) 

14,970 

.05 

.05 

’Lynn  Item  . 

. (E) 

16,831 

.065 

.05 

tNorwich  Bulletin  . . . . 

...(M) 

13,048 

.07 

.05 

tLowell  Courier-Citizen  and 

tNorwalk  Hour  . . 

....(E) 

6,619 

.045 

.045 

VERMONT— 

•Population,  S5S,i88 

Evening  Leader 

...(MAE) 

20,534 

.07 

.07 

ttSouth  Norwalk  Sentinel. .  (E) 

5.503 

.045 

.035 

.(E) 

7,198 

.04 

.03 

*Iiew  Bedford  Standard  lCer> 

’Stamford  Advocate  . . 

....(E) 

11,005 

.05 

.04 

.(E) 

3.535 

.035 

.08 

cury  . 

. . .  (MAE) 

32,719 

.10 

.10 

’Waterbury  Republican-American 

.(M) 

14.757 

.06 

.06 

*New  Bedford  Sunday  Standard 

(MAE) 

85,343 

.08 

.08 

.(V) 

11.815 

.055 

.055 

(S) 

89,068 

.10 

.10 

’Waterlmry  Republican 

...(S) 

16,560 

.08 

.08 

’North  Adama  Tranacni>t.(E) 

10,481 

.05 

.04 

MAINE — Population,  768,014 

.(E) 

4,068 

.03 

.02 

’Pittsfield  Eagle _ 

. (E) 

18,307 

.055 

.055 

’Portland  Press-Herald 

Express, 

’Salem  News  . 

. (E) 

81,464 

.09 

.07 

Sunday  Telegram . . . 

.(MAE) 

62.473 

.20 

.16 

■  ■ 

’Taunton  Guette  . . 

. (E) 

9,383 

.05 

.085 

NEW  NAUPmunE  Population. 

443,683 

*  A.  B.  C.  Publisher's  Statement,  October 

1.  1927. 

’worceiter  Telesram-Oazette 

’Concord  Monitor-Patriot. .  (E) 

6,879 

.0375 

.085 

”  A.  B.  C.  Publisher’s  Statement,  March  81,  1987. 

(MAE) 

100,156 

.88 

.85 

tKeene  Sentinel  . 

....(E) 

3,994 

.036 

.083 

October  1.  1987. 

*  worceater  Sunday  XeieeTain 

tManchester  Union-Leader 

March 

81,  1987. 

(■) 

51,538 

.81 

.18 

(MAE) 

31,886 

.15 

.18 

(B)  Oombinatioi^  rate  Daily  Journal  and  Eve. 

Bulletin. 
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A.  N.  A.  SURVEY  SHOWS  39  ADVERTISERS 
INCREASING  1928  APPROPRIATIONS 

Ninety-six  Respond  to  Questionnaire,  Only  Five  of  Which 
Expect  to  Decrease  Advertising  Expenditures — 
Tabulation  Prepared  by  Association 


'T'HIRTY-NINE  out  of  96  members  of 
the  Association  of  National  Adver¬ 
tisers,  responding  to  a  questionnaire, 
expect  to  increase  their  advertising  ap¬ 
propriations  during  1928,  the  A.  N.  A. 
announced  this  week.  Another  39  expect 
to  have  the  same  appropriation  as  this 
year,  13  have  reached  no  decision,  while 
only  five  expect  a  decrease.  The  A.  N.  A. 
issued  the  following  tabulation  of  re¬ 
plies  received: 


“Seven  out  of  10  responding  foodstuff 
manufacturers  will  increase,  while  three 
will  remain  the  same.  None  are  uncer¬ 
tain  and  none  will  decrease. 

“There  are  none  of  the  20  household 
manufacturers  who  will  enjoy  a  substan¬ 
tial  increase,  but  eight  will  increase  and 
eight  will  remain  the  same.  Two  will 
decrease  and  two  do  not  know. 

“Building  Material  manufacturers  seem 
to  have  shown  about  as  much  of  an  in- 


Extraord. 

Increase 

Industry  (25%  or 

over) 

12  Wear.  App.  .\cc .  6 

18  Drug  &  Specialty .  5 

10  Foodstuffs  .  2 

20  Household  -Art .  0 

16  Bldg.  Material  .  0 

6  Automotive  .  0 

14  Business  &  Indus .  0 


Sub- 


stantial 

Modest 

Increase 

Inc. 

Same 

Decrease 

(10-24%) 

(1-9%) 

.Approp. 

0 

0 

3 

1 

5 

1 

6 

0 

1 

4 

3 

0 

4 

4 

8 

2 

2 

0 

10 

1 

0 

0 

3 

0 

3 

2 

6 

1 

Don’t 

Know 

2 

1 

0 

2 

3 

3 

2 
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The  A.  N.  A.  stated: 

“From  this  showing  it  would  appear 
that  many  advertisers  of  women’s  apparel 
accessories  are  going  to  make  extra¬ 
ordinary  increases  in  appropriations  (25% 
or  over)  and  that  nine  out  of  12  will  in¬ 
crease  or  w’ill  remain  unchanged. 

“In  spite  of  the  extensive  present  ad¬ 
vertising  of  drugs  and  specialties,  11  out 
of  18  will  increase,  while  six  of  those 
remaining  will  have  the  same  appropria¬ 
tion  as  last  year.  None  say  they  will 
decrease,  one  is  uncertain. 


crease  in  recent  years  as  could  be  ex¬ 
pected,  hence  there  are  only  two  reports 
of  increase.  Ten  out  of  16  remain  the 
same,  however. 

“As  expressed  by  six  members  only, 
the  automotive  manufacturers  expect  to 
remain  the  same  or  seem  not  to  know 
what  they  will  do  in  1928. 

“Fourteen  industrial  and  business 
product  advertisers  show  substantial  or 
modest  increases,  or  remain  the  same, 
with  the  exception  of  three,  one  of  whom 
will  decrease  his  appropriation.” 


VIVAUDOU  PLANS  APPROVED 


Newspaper  Campaigns  in  1928  for 
Mavis,  Djer  Kiss,  and  Melba 

Thomas  J.  McHugh,  president  of  V. 
Vivaudou,  Inc.,  manufacturers  of  toilet 
goods,  has  approved  extensive  advertis¬ 
ing  plans  for  Vivaudou  Mavis,  Djer 
Kiss,  and  the  Melba  brand  of  toilet 
articles.  New’spaper  black  and  white  and 
rotogravure  will  be  used,  supplemented 
by  advertising  in  women’s  publications, 
small  town  magazines  and  agricultural 
papers. 

The  company  will  have  a  complete 
selling  coverage  in  every  section  of  the 
country,  with  a  force  of  300  salesmen 
divided  into  separate  staffs,  who  w'ill 
operate  in  zones,  each  zone  being  in 
charge  of  an  assistant  sales  manager. 

The  Vivaudou  Mavis  advertising  will 
be  prepared  and  placed  by  the  Charles 
C.  Green  .Advertising  Agency,  Inc.,  the 
Melba  advertising  by  the  Federal  Ad¬ 
vertising  Agency,  Inc.,  and  the  Djer  Kiss 
advertising  by  the  Biow  Company,  Inc., 
all  of  New  York. 


DESIGN  HELPS  SHEAFFER 


Filigreed  “S”  Will  Appear  in  All 
Future  Ads 

The  big,  filigreed  “S”  that  appears  in 
every  advertisement  of  the  \V.  A.  Sheaffer 
Pen  Company,  has  entrenched  itself  so 
firmly  in  the  regard  of  the  company  that 
it  is  unlikely  any  Sheaffer  ad  will  appear 
again  without  it,  the  company  announced 
this  week. 

“.Although  but  three  years  old  the  de¬ 
sign  represents  an  advertising  investment 
of  several  million  dollars”  the  statement 
said.  “The  ‘S’  design  appears  not  only 
on  all  the  national  advertising  of  the 
company,  but  on  letter  heads,  price  tags, 
mailing  wrappers,  and  practically  all  other 
mail  and  express  material  of  the  company 
which  is  viewed  by  the  public. 

“Just  what  the  financial  contribution 
of  the  design  to  the  company  has  been 
would  be  difficult  to  estimate.  Putting  it 


on  the  same  basis  as  the  general  adver¬ 
tising  of  the  company,  the  ‘S’  has  been 
a  highly  important  factor  in  producing 
many  millions  of  dollars  in  sales.  It  has 
probably  made  an  even  more  important 
contribution  through  establishing  a  beauti¬ 
ful  and  distinctive  type  of  advertising  for 
the  product.” 


B.  D.  &  O.  Prepares  Oil  Copy 

Approval  is  being  awaited  for  copy 
prepared  by  Barton,  Durstine  &  Osborn, 
Inc.,  New  York  advertising  agency,  for 
the  Standard  Oil  Company  of  New  York, 
a  new  account.  It  is  expected  the  plans 
will  be  ready  for  release  about  the  first 
of  next  year,  Charles  Wadsworth,  ac¬ 
count  executive,  informed  Editor  &  Pub¬ 
lisher  this  week.  The  same  agency  has 
recently  taken  over  the  Gillette  Safety 
Razor  account.  George  F.  Gouge  is  the 
executive  in  charge. 


New-Mix  to  Expand 

.After  test  campaigns  conducted  in  upper 
New  A’ork  state  newspapers,  the  Gilmont 
Products  Company,  makers  of  New-Mix 
toothpaste,  is  planning  a  larger  scheduJe 
to  be  placed  through  its  new  agency,  the 
H.  K.  McCann  Company. 


California  Raising  $400,000 

Californios,  Inc.,  are  now  engaged  in 
raising  a  $4()0.(XX)  fund  for  1928  adver¬ 
tising.  New  plans  are  said  to  call  for  use 
of  newspapers  in  practically  the  same 
markets  as  last  year,  but  with  increased 
linage  and  employment  of  daily  instead  of 
Sunday  issues. 


Try-out  Campaigns  Worked 

Try-out  campaigns  conducted  in  some 
of  the  larger  cities  by  the  Associated 
Glove  Crafts,  througfi  the  Byron  G. 
Moon  Company  of  Troy,  N.  Y.  have 
proved  successful  and  other  cities  will  be 
added  to  the  list  in  1928,  it  has  been  an¬ 
nounced.  O.  C  Hansen  Manufacturing 
(Yimpany,  Milwaukee,  will  continue  the 
use  of  newspapers  next  year.  A  survey 
of  1927  results  showed  this  medium  was 
successful. 


NEW  MICHIGAN  DAILY 

Transformation  of  the  Mt.  Pleasant 
(Mich.)  Times  from  a  weekly  to  a  daily 
paper  by  Frederick  H.  Goodrich,  new 
owner,  was  celebrated  last  week  at  a  civic 
dinner  at  which  the  principal  address  was 
given  by  A.  H.  Vandenberg,  editor  of 
the  Grand  Rapids  Herald. 


WOMAN  TO  SUCCEED 
ELMER  DAVIS 


Mrs.  Isabel  Paterson  to  Conduct  His 
Book  Review  Column  for 
New  York  Herald 
Tribune 


Elmer  Davis,  who  joined  the  Ne^v 
York  Herald  Tribune  several  months  ago 
to  conduct  a  column  of  book  news  and 
reviews,  has  re¬ 
signed  and  will 
be  succeeded  by 
Mrs.  Isabel  M. 
Paterson,  a  mem¬ 
ber  of  the  Herald 
Tribune  “Books” 
staff. 

In  resigning  Mr. 
Davis  said  that 
when  he  under¬ 
took  this  work 
he  was  doubtful 
whether  he  would 
be  able  to  give  it 
Mrs.  Isabel  Paterson  much  time  as 

it  required  be¬ 
cause  he  wanted 
to  continue  with  his  fiction  work,  and 
since  he  is  now  starting  another  novel 
and  is  going  to  the  West  Indies  at  the 
end  of  January,  he  felt  that  he  would 
prefer  to  devote  himself  to  his  fiction  ex¬ 
clusively. 

The  new  column  under  Mrs.  Paterson’s 
name  will  appear  for  the  first  time  on 
Jan.  2. 

Mrs.  Paterson  has  been  with  the  Book 
Section  of  the  Herald  Tribune  since 
August,  1922.  The  magazine  was  then 
being  edited  by  Burton  Rascoe.  When 
Mr.  Rascoe  was  succeeded  by  Stuart 
Sherman  in  1924,  Mrs.  Paterson  took 
over  Rascoe’s  column  of  book  gossip 
under  the  name  of  “Turns  with  a  Book¬ 
worm.” 

Mrs.  Paterson  was  born  on  a  ranch  in 
Alberta,  in  the  Canadian  northwest,  so 
far  away  from  civilization  that  she  never 
saw  an  electric  light  until  she  was  four¬ 
teen  years  old.  Her  first  newspaper  job 
was  on  the  Spokane  Inland  Herald,  a 
paper  that  lived  for  only  ten  months. 
•After  that  short  experience  she  went  to 
the  Vancouver  Daily  Province,  and  came 
to  New  York  in  1913. 

Her  first  job  in  New  York  was  on 
Hearst’s  Magazine  where  she  read  manu¬ 
scripts.  and  it  was  during  that  time  that 
she  wrote  her  first  two  novels,  “Shadow 
Writers”  and  “The  Magpie’s  Nest.”  She 
has  contributed  short  stories  to  McCall’s, 
the  Delineator  and  the  old  Smart  Set,  and 
has  written  serious  criticism  for  The 
Bookman. 


\ 

OVERAGE  of  I 


practically  every  worth¬ 
while  -  advertising  -  to- 
home  in  the  Detroit 
Market  is  assured 
through  Free  Press 
columns. 


V 


Betroft 

"Starts  The  Day 
In  Detroit” 


ENTERTAIN  CHILDREN 


Philadelphia  Adverti«ing  Women  Givt 

ChriRtmas  Party  for  One  Hundred 

The  entire  membership  of  the  Phila¬ 
delphia  Qub  of  .Advertising  Women 
acted  as  hostesses  Dec.  17  at  their  an¬ 
nual  Christmas  party  for  100  poor  chil- 
dren  whose  names  were  furnished  by  the 
Country  Week  Association. 

The  children  were  given  presents  and 
a  turkey  dinner,  and  introduced  to  Santa 
Claus.  Each  child  was  given  a  package 
of  groceries  and  clothing  to  take  home. 


Mrs.  Meloney  Sails 

Mrs.  William  Brown  Meloney,  editor 
of  the  New  York  Herald  Tribune  Sun¬ 
day  magazine,  sailed  on  the  Berengaria 
on  Dec.  14,  for  a  five  weeks’  visit  abroad. 
Mrs.  Meloney  will  spend  Christmas  in 
Paris  with  her  son,  William  Brown 
Meloney,  and  his  wife,  and  will  then  go 
to  Belgium  and  England  on  business. 


New  *‘Jane  Hope”  Writer 

Mrs.  Mary  Sheets  Dougherty  has  been 
appointed  to  write  features  under  the 
“Jane  Hope”  stock  name  of  the  Columlm 
Ohio  State  lournal,  H.  Mowrey,  manag¬ 
ing  editor,  announced  this  week.  She  r^ 
lieves  Miss  Meta  M.  Wirthwein,  who 
continues  as  society  editor.  Mrs.  Plough, 
erty  was  formerly  on  the  Clcvelaitd 
T imes.  She  has  been  on  the  State 
Journal  for  the  past  year. 


Writing  Feature  Column 

Mrs.  Lillian  Ainsworth,  prominent 
New  Hampshire  newspaper  woman,  is 
now  writing  a  weekly  feature  column  for 
several  weeklies  in  the  state.  She  is  also 
CMinected  with  the  Manchester  (N.  H.) 
Union-Leader. 


Correspond*  for  Billboard 

Florence  E.  Whittier,  Boston  Adver¬ 
tiser,  is  the  new  Boston  correspondent  of 
Billboard,  theatrical  weekly. 


Whenever  you  see 
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Schnackel, 


grain 

expert. 


you  know  the  paper  that  prints 
it  hsu  the  exclusive  city-of-pub- 
lication  right*  of  the  financial 
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Member  A.B.C. 


Member  A.B.P. 


When  Every  Sale  is  a  Fight 

Some  newspapers  get  on  the  space-buyers’  lists  almost  auto¬ 
matically. 

Out  of  every  ten  schedules  they  can  count  on  being  listed 
*  tentatively  on  6  or  8  or  10  of  them. 

Other  newspapers,  not  so  well  known,  must  try  to  fight  their 
way  into  every  list,  not  always  successfully.  Sales  are  lost 
because  educational  work  takes  time.  Trade  journal  advertising 
helps  to  shorten  the  time;  trade  journal  advertising  increases 
“agency  acceptance”  of  your  medium. 

“Agency  acceptance”  is  as  valuable  for  your  newspaper  as 
“consumer  acceptance”  or  “consumer  demand”  is  for  the 
manufacturer. 

Check  up  on  the  number  of  schedules  you  fail  to  get  and 
estimate  their  value  in  dollars  and  prestige.  Is  it  worth  a  mod¬ 
erate  investment  in  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE  advertising  space  to  help  create  a  greater  “agency 
acceptance”  of  your  medium  or  to  insure  and  protect  the  present 
standing  of  your  newspaper? 

EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  offers 
you  thorough  coverage  of  agencies  and  advertisers.  And  when 
you  advertise  in  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE  you  reach  the  reader  when  he  is  particularly  interested 
in  newspaper  advertising. 

Call — phone — or  write! 


Editor  &  publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Maryland  Counties  and  Cities  for  Prod- 
ducts  of  General  Appeal,  in  Six  Major  Classes  of 
Quality  and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Company, 
will  constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  MARYLAND  AND  D.  C. 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold 

face  capitals — Cities  in  capitals 

and  lower 

case 

CL  No.  1 

CL  No.  2 

CL  No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

MARYLAND  . 

13497 

13450 

13404 

13358 

13311 

15706 

ALLEGANY  . 

647 

636 

624 

613 

601 

376 

Cumberland . 

313 

346 

378 

410 

443 

270 

ANNE  ARUNDEL  . 

412 

375 

337 

300 

262 

223 

Annapolis  . 

116 

127 

138 

148 

159 

131 

BALTIMORE  . 

697 

660 

623 

586 

549 

1159 

Baltimore  City . 

7288 

7852 

8422 

8989 

9556 

11784 

CALVERT  . 

77 

62 

47 

32 

17 

19 

CAROLINE  . 

149 

124 

99 

74 

49 

62 

CARROLL  . 

284 

245 

206 

167 

128 

126 

CECIL . 

193 

174 

155 

136 

117 

52 

CHARLES  . 

148 

121 

94 

66 

39 

23 

DORCHESTER  . 

221 

183 

145 

107 

69 

66 

FREDERICK  . 

425 

372 

317 

264 

211 

190 

Frederick  . 

106 

105 

105 

104 

103 

93 

GARRETT  . 

155 

128 

101 

73 

46 

48 

HARFORD  . 

250 

223 

195 

167 

140 

122 

HOWARD  . 

128 

111 

94 

77 

60 

78 

KENT  . 

119 

99 

80 

60 

40 

35 

MONTGOMERY  .. 

329 

343 

359 

374 

389 

480 

PRINCE  GEORGES 

411 

398 

385 

372 

358 

126 

QUEEN  ANNES... 

127 

104 

81 

58 

35 

21 

SAINT  MARYS.... 

126 

101 

75 

49 

24 

36 

SOMERSET  . 

194 

157 

121 

85 

48 

49 

TALBOT  . 

...147 

126 

104 

82 

61 

69 

WASHINGTON  ... 

551 

504 

456 

410 

363 

396 

Hagerstown  . 

275 

273 

272 

270 

268 

296 

WICOMICO  . 

236 

200 

165 

129 

93 

134 

WORCESTER  . 

183 

152 

120 

88 

57 

34 

DISTRICT  OF 

COLUMBIA  . 

.  5136 

6365 

7594 

8823 

10052 

8618 

Washington . 

.  5009 

6266 

7524 

8781 

10038 

8604 

This  chart  shows  the  relative  variation  of  the  State  of  Maryland  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  mral  population  and  the  entire  State  of  each 
merchandising  class. 


PARIS  WRITERS  ELECT 
BIRD  PRESIDENT 


Consolidated  Press  Correspondent 
Honored  by  Anglo-American 
Group — Abbot,  Ingram 
Vice  Presidents 


William  Bird,  Pans  correspondent  of 
the  Consolidated  Press  Association,  was 
elected  president  for  1928  at  the  annual 
meeting  of  the 
Anglo  -  American 
Press  Association 
held  in  Paris  on 
Dec.  14. 

The  American 
vice-president  for 


TEASDALE  PROMOTED 

W.  M.  Teasdale,  advertisement  raau- 
agter  of  the  London  &  Nortlieasteni 
Railway,  has  just  been  appointed  assist¬ 
ant  general  manager.  Mr.  Teasdale  aided 
in  the  entertainment  of  the  A.  A.  C.  W. 
during  the  Wembley  convention  in  1^ 
and  placed  a  special  train  at  the  disposal 
of  delegates  for  the  special  trip  from 
London  to  Edinburgh.  Mr.  Teasile 
has  been  a  frequent  visitor  to  the  United 
States.  He  attended  the  meetings  of  the 
-Advertising  Clubs  in  Atlantic  City,  and 
also  in  Philadelphia. 


COLUMNIST  FETES  CONTRIBS 

Nearly  200  men  and  women,  contribu¬ 
tors  to  Ted  Robinson’s  daily  column, 
“The  Philosopher  of  Folly”  in  the  Ckvt- 
the  same  period  is  land  Plain  Dealer,  were  his  guests  at  the 
Frederic  K.  Ab-  Hollenden  Hotel,  the  evening  of  Dec  1?. 

The  Contributors’  Club  was  organiirf 
several  years  ago  by  Mrs.  K.  P.  Burton. 


WlIXIAM  Blip 


four  American  and 
elected  as  follows:  American  members, 
Elmer  Roberts,  Associated  Press;  Stod- 
dart  Dewey,  Paris  Features;  Eric  Haw¬ 
kins,  Paris  Herald,  and  Henry  Wales, 
Chicago  Tribune.  British  members:  Ro¬ 
land  Atkinson,  Allied  Newspapers,  Ltd., 


bot.  International 
News  Service, 
and  the  English 
vice-president,  W. 

H.  Ingram,  Can¬ 
adian  Press  .Asso¬ 
ciation. 

The  committee 
of  eight  members.  Former  Editorial  Writer  Awarded  $1S,' 
four  British,  was  900  for  Broken  Contract— Appel¬ 
late  Divieion  Sustain*  Supreme 
Court  Decision 


CONFIRM  JUDGMENT 
AGAINST  MACFADDEN 


Judgment  for  $18,900,  found  for  Dr. 


and  Westminster  Gazette;  A  iJ’ 


Exchange  Telegraph;  David  H.  Loch, 
London  Daily  Telegraph,  and  W.  J. 
Deeth,  Central  News. 

H.  Noble  Hall,  News  of  the  World, 
and  J.  D’.Arcy  Morell,  Daily  Telegraph, 
were  re-elected  secretary  and  treasurer. 

A  vote  of  thanks  was  passed  to  the 
retiring  president,  George  E.  Slocombe, 
London  Daily  Herald. 


REMY  NAMED  PRESIDENT 


suit  against  the  Macfadden  Publishing 
Corporation  for  breach  of  contract,  vras 
sustained  by  the  Appellate  Division  D«. 
16,  ruling  on  the  original  verdict  of  tht 
-Vew  York  County  Supreme  CourL  Dr. 
Fleischer,  formerly  editorial  writer  for 
the  New  York  Graphic,  was  diseWged 
Sept.  30,  1924,  after  a  month’s  emplojf- 
ment,  on  the  ground  that  he  had  faiW 
to  fulfill  the  satisfaction  clause  in  his  hro- 
year  contract. 

The  defendants  have  until  Jan.  15 
ask  permission  for  an  appeal  to  the  Court 
of  Appeals.  Dr,  Fleischer  was  an  edi¬ 
torial  wTiter  for  the  New  York  Americm 


Foreign  Correspondent*  in  Washing¬ 
ton  Hold  Organization  Dinner 

Secretary  of  State  Kellogg  was  the  employment  by  the  Evening 

guest  of  honor  at  the  inaugural  dinner 
Foreign  Press  Association  of 


of  the 

Washington  at  the  Mayflower  Hotel 
Wednesday. 

The  association  was  organized  formally, 
and  its  first  set  of  officers  elected  last 
week.  Robert  Remy,  correspondent  of 
the  Havas  News  Agency,  was  chosen 
president ;  Dr.  Max  Jordan,  correspondent 
of  the  Berliner  Tageblatt,  vice-president, 
and  Willmott  H.  Lewis,  correspondent  of 
the  London  Times,  secretary-treasurer. 


ENTERS  DAILY  HELD 

The  Vineland  (N.  J.)  Times  on  Dec. 
9  changed  from  a  semi-weekly  to  a 
daily.  Max  Leuchter  is  president. 


Graphic. 

In  the  original  trial  he  proved  to  the 
satisfaction  of  the  court  that  his  servko 
had  been  satisfactory,  and  that  the  brew¬ 
ing  of  his  contract  on  the  satisfaetku 
clause  was  unjustified. 

Editorials  by  Dr.  Fleischer,  and  others 
by  Mr.  Macfadden  were  offered  in  eri' 
dence. 

Dr.  Fleischer  characterized  the  d«isw 
of  the  Appellate  Division  as  a  triumjb 
for  newspaper  men,  furnishing  thm 
favorable  precedent  in  cases  in  which 
satisfaction  clause  is  used  to  break 
contract,  in  reality  broken  for  other 
reasons. 

Dr.  Fleischer’s  case  was  handled  hy  the 
law  firm  of  House,  Grossman  &  Vorhant, 
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The  Empire  State  has  every  claim  in  the  world  to  rank  FIRST  as  a 
mzirket  for  the  national  advertiser,  and  this  leadership  is  never 
challenged. 

You  can  easily  verify  this  clmm  when  you  study  the  advertising 
campaigns  of  the  leading  national  brands.  These  products  that  are 
a  byword  in  every  home,  and  enjoy  a  distribution  the  country  over, 
are  always  advertised  in  the  New  York  State  Dailies.  Most  of  these 
products  were  first  introduced  to  the  consuming  public  in  many  of 
the  leading  newspapers  listed  below. 

Why  then  do  these  well  known  advertisers  select  the  New  York 
State  Dailies.  The  answer  is  simple,  and  the  reason  obvious.  The 
New  York  State  Dailies  have  a  powerful  influence  not  only  over 
the  people  that  live  within  the  state,  but  they  influence  people  who 
live  hundreds  of  miles  away  from  the  state,  for  some  of  the  news¬ 
papers  have  a  national  circulation,  and  besides  covering  the  local 
market,  bring  business  from  all  over  the  country. 

If  you  are  looking  for  local  and  national  distribution  start  your 
campaign  first  in  the  newspapers  listed  below. 


'Albany  ETenlnr  News  . (E) 

'Albany  Knickerbocker  Press  . (K) 

'Albany  Knickerbocker  Frees . (S) 

'Amsterdam  Beccrder-Demociat . (E) 

tAubum  Citisen-Advertiser  Journal. ...  (E) 

'Brooklyn  Daily  Eayie . (E) 

'Brooklyn  Daily  Eagle . (B) 

'Buffalo  Courier  Express . (X) 

'Buffalo  Courier  Express . (B) 

'Buffalo  Evening  News . (E) 

'Buffalo  Evening  Times  . (E) 

'Buffalo  Bu-'.day  Times  . (B) 

'Coming  Evening  I>eader . (E) 

'Elmira  Btar-Oaxette  Advertiser. ..  (EAM) 

'Geneva  Daily  Times . (E) 

'Oloversville  Deader  Bepublican . (E) 

'It^ca  Journal-News . (E) 

'Jamestown  Morning  Post . (X) 

'Mount  Yemon  Daily  Argus . (E) 


Circu¬ 
lation 
48,483 
36.607 
66.314 
7.638 
6  864 
77.338 
87.914 
188.631 
160.676 
168.684 
111.888 
186,480 
9.048 
84,688 
6.783 
7.380 
7.668 
18.004 
9,663 


8.600 

Lines 

.18 

.18 

.17 

.04 

.066 

.86 

.86 

.88 

.30 

.86 

.84 

.94 

.06 

.11 

.04 

.036 

.06 

.04 

.06 


10.000 

Lines 

.13 

.18 

.17 

.04 

.066 

.86 

.86 

.88 

.30 

.86 

.84 

.84 

.06 

.11 

.04 

.036 

.06 

.036 

.06 


'Newburgh  Daily  News . (E) 

'New  Boohelle  Btxndard-Btar . (E) 

'The  Bun,  New  York . (E) 

tNew  York  Times . (M) 

tNew  York  Times . (S) 

'New  York  Herald-Tribune . (X) 

'New  York  Herald-Tribune . (B) 

tNew  York  World . (X) 

tNew  York  World . (8) 

tNew  York  Evening  World . (E) 

'Niagara  Falls  Gasette . (E) 

'Poughkeepsie  Btar  and  Enterprise . . .  (E) 

tBoobeater  Times-Vnion . (E> 

'Troy  Rerord . (MAE) 

'Watertown  Btandard . (E) 


Circu¬ 

lation 

16,304 

8.111 

878.688 

S98.80O 

666.338 

308.698 

373.484 

836.988 

690.864 

314.491 

83.083 

13.999 

80.438 

83.174 

18,061 


8,600 

Lines 

.08 

.04 

.66 

.86 

1.10 

.693 

.7486 

.696 

.78 

.696 

.07 

.06 

.81 

.07 

.07 


10,000 

Lines 

.06 

.04 

.60 

.8416 

1.089 

.678 

.78 

.68 

.69 

.68 

.07 

.06 

.80 

.07 

.07 


tGovemment  Statement,  Cot.  1,  1987. 

'A.  B.  0.  Publishers’  Statement,  Got.  1,  1987. 
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(Obituary 

TJENRY  S.  WOOD,  owner  of  the 

^Steele  (X.  D.)  Ozmie,  died  of  pneu¬ 
monia  at  a  Bismarck  hospital  after  a  brief 
illness.  He  began  newspaper  work  in 
1869  at  the  age  of  15  years,  with  the 
St.  Cloud  (Minn.)  Tones. 

William  H.  Booth,  65,  for  39  years 
an  employe  in  the  composing  room  of  the 
Toledo  (O.)  Blade,  died  in  his  home 
early  Monday  after  an  illness  of  three 
months.  Mr.  Booth,  who  was  born  in 
Dayton,  O.,  had  been  active  in  the  affairs 
of  Toledo  Typographical  Union,  having 
served  as  vice-president,  recording  secre¬ 
tary  and  delegate  to  the  convention  of  the 
International  Typograirfiical  Union. 

Frank  Beer,  aged  59,  general  man¬ 
ager  of  the  Ashland  (O.)  Tvnes-Gacette, 
died  this  week  after  a  long  illness. 

Mrs.  Charles  Cr-^ig,  wife  of  Charles 
Craig,  editor  of  the  Merrill  (Neb.)  Mail, 
died  Dec.  15,  in  Scottsbluff,  Neb. 

Charles  B.  Thomas,  president  of  the 
Buffalo  advertising  agency  bearing  his 
name,  died  in  his  home  in  that  city  on 
Dec.  18.  He  was  57  years  old.  Mr. 
Thomas  had  been  active  in  Buffalo  civic 
and  fraternal  affairs  for  many  years.  His 
wife  and  one  son  survive. 

Joseph  Schmidt,  60,  author  of  a  series 
of  articles  on  the  value  of  newspaper 
advertising  to  merchants  and  newspaper 
advertising  technique  for  the  layman,  died 
at  his  home  in  Cincinnati  on  Dec.  14, 
following  several  years’  illness.  Schmidt, 
for  14  years  was  advertising  manager  of 
a  large  Cincinnati  department  store,  and 
later  proprietor  of  a  Cincinnati  adver¬ 
tising  agency  bearing  his  name.  The  Cin¬ 
cinnati  Times-Star  published  and  syndi¬ 
cated  Schmidt’s  articles  daily. 

Frank  C.  Ayres,  59,  father  of  Jesse 
L.  Ayres,  news  editor  of  the  Columbus 
(O.)  Citizen,  died  this  week.  He  for¬ 
merly  lived  in  Coshocton.  O. 

Emanuel  Thomsen,  60,  president  and 
general  manager  of  the  Springfield  (O.) 
Better  Business  Bureau,  died  suddenly  at 
his  home  Monday  from  a  cerebral  hem¬ 
orrhage. 

Joseph  B.  Doyle,  78.  former  editor  of 
the  Steubenz'ille  (O.)  Herald  Star,  died 
this  week  of  paralysis.  He  was  engaged 
in  newspaper  work  56  years. 

Mrs.  Marion  H.  Noyes,  a  correspond¬ 
ent  for  the  Boston  (Mass.)  Post  for  the 
past  five  years,  died  at  her  home  in  Cole- 
brook.  N.  H.,  after  a  short  illness, 
Dec.  13. 

GEORGE  H.  ROWE 

George  H.  Rowe,  a  veteran  newspaper 
man  of  Greenpoint,  Long  Island  for 
nearly  50  years  connected  with  the 
Greenpoint  Weekly  Star,  died  of  pneu¬ 
monia  recently  at  his  home  in  Jackson 
Heights.  He  was  78  years  old.  Mr. 
Rowe  started  his  newspaper  career  as  a 
writer  on  the  Brooklyn  Times  and  was 
a  former  president  of  the  Broc4clyn  Press 
Club  and  the  New  York  Press  Qub. 
He  had  also  served  as  president  of  the 
International  League  of  Press  Clubs. 


Isaac  Gans,  a  Washington  business  man 
and  former  president  of  the  Washing¬ 
ton  Chamber  of  Commerce. 


WINER  AGENCY  MOVES 


JAMES  CLARENCE  HYDE 

James  Clarence  Hyde,  60,  theatrical 
press  agent,  died  in  New  York,  Dec.  17, 
after  an  attack  of  indigestion.  Mr.  Hyde 
was  at  different  times  a  member  of  the 
staffs  of  the  New  York  World  and  the 
New  York  Herald. 


TWIN  NAMES  CAUSE 
NEW  YORK  PUZZLE 


Two  Carl  Helms  on  New  York  Ameri¬ 
can  and  Two  Leonard  Smiths  on 
Evening  Post — Latter  Not 
Related 


Foreign  Language  “Special”  Goes  to 
Graybar  Bldg. — Walsh  Joins  Staff 

The  H.  L.  Winer  Special  Agency,  Inc., 
New  York,  for  more  than  20  years  repre¬ 
sentatives  of  .\mencan  foreign  language 
newspapers,  recently  moved  fttom  its 
downtown  location  at  154  Nassau  street, 
to  new  and  larger  quarters  in  the  Gray¬ 
bar  Building. 

Harry  J.  Walsh  has  joined  the  New 
York  office  of  the  Winer  Agency,  as  ad¬ 
vertising  representative.  For  the  past 
several  years  he  has  been  associated  with 
Grorge  A.  McDevitt  &  Co.,  and  the 
New  York  Daily  News. 


Calling  Carl  Helm  on  the  New  York 
American  or  Leonard  Smith  of  the  New 
York  Evening  Post  is  something  of  a 
puzzle  these  days. 

There  is  Carl  Helm  of  the  American, 
who  writes  the  column  called  “Knicker¬ 
bocker  Nights”  and  also  Carl  Helm  who 
is  a  lawyer  and  watches  American 
copy  to  guard  against  libel.  They  are 
cousins.  Leonard  Smith  of  the  Evening 
Post  writes  politics  and  Leonard  Smith 
edits  his  copy.  They  are  not  related. 

Not  long  ago  Helm,  the  columnist,  went 
to  luncheon  at  the  Astor  Hotel  with 
Walter  Winchell,  who  tells  what  he 
knows  about  “Your  Broadway  and  Mine” 
in  the  New  York  Evening  Graphic. 
Afterwards  they  attended  the  professional 
matinee  at  the  Palace  Theatre.  Winchell 
mentioned  the  episode  in  his  column  and 
William  A.  DeFord,  chief  of  Hearst’s 
legal  staff,  read  it.  Deford  did  some 
buzzer  pushing.  He  knew  Helm,  the 
lawyer,  was  supposed  to  be  attending  an 
important  trial  down  town.  When  he 
learned  that  Helm  had  been  at  the  trial, 
he  wrote  a  note  to  Winchell  politely  tell¬ 
ing  him  to  refrain  from  prevarication. 

The  two  Helms  kept  the  continent  be¬ 
tween  them  until  just  recently.  But  Carl 
Helm,  columnist,  thought  his  future  lay 
in  New  York.  He  came  and  Carl  Helm, 
lawyer,  wouldn’t  leave.  Their  similiarity 
is  astonishing.  Both  were  captains  in  the 
World  War  and  both  of  them  dropped 
their  middle  initials  about  the  same  time. 
Said  Helm  the  columnist  this  week: 

“I’m  thinking  of  changing  my  name.” 

The  Leonard  Smiths  have  their 
troubles  too.  But  their  past  histories 
differ  somewhat.  Smith,  writer,  has  had 
most  of  his  experience  in  New  York. 
Smith,  copyreader,  worked  for  the  Phila¬ 
delphia  Public  Ledger  and  the  Cleveland 
Press. 


Takes  Post  in  Panama 

Philip  Leonard  Green,  for  a  number 
of  years  with  S.  S.  Koppe  &  Co.,  Inc, 
New  York,  publishers’  representatives, 
has  left  that  firm  to  go  to  Panama,  where 
he  will  be  engaged  in  promotion  and 
publicity  work  for  the  Electric  Bond  and 
Share  Company. 


TRIBUNE  STARTS  LIBRARY 

The  Public  Service  Office  of  the  Chi¬ 
cago  Tribune  has  started  a  new  service, 
a  Tribune  rental  library,  where  Chi¬ 
cagoans  can  obtain  the  latest  books  for 
a  nominal  charge.  The  initial  member¬ 
ship  fee  is  $1  and  the  weekly  fee  25 
cents. 


JOHN  L.  MARTIN 

John  L.  Martin,  42,  for  11  years  a 
member  of  the  staff  of  the  Washington 
Evening  Star,  died  Dec.  16  at  Asheville, 
N.  C,  after  a  long  illness.  Prior  to 
working  for  the  Star,  Mr.  Martin  had 
worked  for  the  Louisville  (Ky.)  Courier- 
Journal.  He  came  to  Washington  in 
1907,  when  he  started  work  on  the 
Washington  Post.  He  was  ill  for  five 
years  at  .Asheville,  and  during  that  time 
received  a  daily  cheer-up  letter  from 


THE 
JEWISH 
MORNING 
JOURNAL 

A  Newspaper  Published  Primarily 
for  the  Home.  Member  A.B.C. 


An  American  news¬ 
paper  read  by  the 
more  intelligent 
and  proeperoos 
class  of  Jews  in 
New  York. 


America's 

Complete 

Newspaper 


NEW  YORK 

3Heralb 

dhrtbune 


Three  New  Papers 

Beginning  Jan.  1,  the  G.  Logan  Pay® 
Company,  (Tiicago,  will  represent 
Appleton  (Wis.)  Post-Crescent,  Grtn 
Bay  (M'is.)  Press-Gazette,  and  Jeffers^ 
City  (Mo.)  Post-Tribune. 

Messenger  Appoints 

The  Homestead  (Pa.)  Messenger  has 
appointed  the  Devine- Wallis  Corporatioa, 
New  York  and  Chicago,  as  its  nation^ 
advertising  representative,  effective  Jan.  L 

PRINTING  COURSE  IN  CHICAGO 

A  course  in  fine  typography  is  being 
given  this  winter  at  the  Newberry 
Library,  Chicago,  under  the  auspices  of 
the  Society  of  Typographic  .\rts.  Ad¬ 
mission  to  the  course  is  free  to  all 
are  interested  in  typography,  and  com- 
positors,  layout  men  and  members  of  ad¬ 
vertising  staffs  have  been  invited  to  at¬ 
tend.  It  will  be  under  the  direction  of 
Douglas  C.  McMurtrie. 


Represents  Riddle  List 

Holman  &  Connell,  San  Francisco, 
have  been  appointed  Pacific  Coast  repre¬ 
sentatives  of  the  James  M.  Riddle  list 
consisting  of  the  Southern  Planter, 
Southern  Agriculturist,  Indiana  Farmer’s 
Guide  and  Dakota  Farmer. 


Seattle  Times  Appoints 

^  Robert  S.  Farley,  25  Beaver  street, 
New  York,  has  been  appointed  special 
eastern  representative  for  financial  ad¬ 
vertising,  of  the  Seattle  (Wash.) 
Times. 


Hall  Has  Brawley  News 

The  BrazAey  (Cal.)  News  has  an¬ 
nounced  the  appointment  of  the  Fred  L. 
Hall  Company,  Los  Angeles,  San  Fran¬ 
cisco  and  Seattle,  as  its  Pacific  Cioast 
representative,  effective  Jan.  1. 


Average  Net  Paid  Circulation 
For  November 

Evening  248,321 
Morning  245,302 
Sunday  289,208 
Weekly  Star  479,636 

THE 

KANSAS  CITY 
STAR 


morning 

STrlrgragti 

the  leading  newspaper  in 
Theatricals,  Turf,  Finance 
and  Motion  Pictures,  prints 
all  of  the  day’s  worth  while 
general  news,  with  exclusive 
features  covered  by  a  great 
staff  of  special  writers. 

It  has  the  largest  profes> 
sional  circulation  of  any 
newspaper  in  the  United 
States. 


Pittsburgh 

Newspaper  map  hat  chanfed 

The  Sun-Tel^ph 

(Combining  sinco  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Poet 
and  Gazette  Times  Sunday  mom- 
in*-) 

ia 

AMERICA’S  FASTEST  GROW. 
ING  NEWSPAPER 
Largest  Sunday  Circulation 
in  Western  Pennsylvania 

National  advertiiins  reprsiantativaa:  Paul 
Block,  Ino.,  S47  Park  Avenne,  New  York; 
Century  Bldr.,  Chicaso;  Oeneral  Motan 
Blds.i  Detroit;  Little  Bldg.,  Beaten;  Ooeu 
monwealth  Trait  Bids.,  niladelpkla. 


If  Quality 

of  circulation  is  your  first  con- 
si  deration. 

®lic  JbenitiQ  ^laf 

with  Stindap  Morning  Editions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation  —  both  quality  and 
quantity — the  kind  that  count* 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St 
Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Luts 


THE  WELFARE  COMMIHEE 

of  iho 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com- 
pietent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

.  Address  the  Secretary- 
Treasurer  please,  Mr.  Cltf- 
ence  Ejrster,  care  Star 
Building,  Peoria,  Ill. 
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If  you  were  a 
General  Advertiser — 

or  an  Advertising  Agency  Executive — 
or  a  Daily  Newspaper  Publisher 

WHAT  ONE  BOOK 

if  you  could  have  but  one  book 

would  you  insist  upon  having  on  your  desk,  to  go  to 
for  information  you  could  ill  afford  to  do  without? 

Unquestionably,  That  Book  would  be 

EDITOR  &  PUBUSHER’S 

International  Year  Book 

the  undisputed  standard,  authoritative  Newspaper  cind  Advertising  Data 

and  Personnel. 

Book  of  Knowledge 

Nearly  all  Newspaper  Publishers — 

and  the  great  majority  of  the  leading  Advertisers  and  Agencies 

Wholeheartedly  agree  with  you 

Hiey  subscribe  for  the  Service,  of  which  it  is  a  part — they  use  the  Year 
Book  day  in  and  day  out — they  are  influenced  in  their  buying  decisions  by 
what  they  see  in  the  Year  Book,  its  Advertisements  no  less  than  its  Data. 


When  you  talk  up  your  Service  or  your  Product  in 
the  Year  Book,  you  are  talking  directly  to  the  very 
individuals  who  can  make  the  best  use  of  them 


Published  January  28  Forms  Close  January  20 

Regular  Rates  Prevail 
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{Contitiucd  from  page  3) 


L 


issue  was  offered  in  connection  with  the 
erection  of  a  nineteen-story  building  for 
the  Chicago  Evening  Post.  The  Chicago 
Daily  Neivs  has  announced  that  it  will 
erect  a  new  skyscraper,  using  the  air 
rights  over  railroad  tracks  entering  the 
new  Union  depot.  It  is  probable  that 
this  will  call  for  public  financing  in  large 
amount  when  the  plans  are  far  enough 
advanced.  In  the  last  few  years,  the 
New  York  Evening  Post,  the  Philadel¬ 
phia  Inquirer,  the  Knv  York  Times,  the 
Chicago  Tribune,  and  the  Detroit  News, 
among  others,  have  built  huge  plants,  and 
while  there  has  been  no  public  financing 
in  connection  with  them,  they  are  indica¬ 
tive  of  the  newspaper  building  program 
of  the  country. 

“It  is  reasonable  to  believe  that  there 
will  be  considerable  financing  of  this 
nature  in  tlie  future.  Where  consider¬ 
able  of  the  space  is  available  for  rental 
puri)()ses,  these  issues  do  not  differ  from 
issues  with  which  the  public  is  already 
well  familiar — rhe  first  mortgage  real 
estate  bond — so  that  educational  work  is 
not  particularly  important  in  selling  issues 
of  this  type.  Where  the  financing  is  for 
a  building  exclusively  for  newspaper  pur¬ 
poses,  then  it  takes  on  the  aspect  of  in¬ 
dustrial  financing,  and  the  problem  is 
slightly  different. 

“During  the  past  few  years,  many  of 
that  group  of  personalities  who  were  out¬ 
standing  in  the  newspaper  field — Victor 
Lawson,  Frank  A.  Munsey,  E.  W. 
Scripps,  Mrs.  Irwin  Kirkwood,  C.  P.  J. 
Mooney  and  many  others — have  died. 
Their  deaths,  in  several  cases,  have  led 
to  the  necessity  for  public  financing.  For 
various  reasons,  such  as  a  provision  in 
the  will  of  the  old  owner,  requiring  the 
sale  of  the  property  within  a  certain 
period,  or  the  inheritance  of  the  prop¬ 
erty  by  heirs  who  did  not  wish  to  carry 
on  the  enterprises,  a  number  of  outstand¬ 
ing  newspapers  have  been  sold. 

“Probably  the  largest  public  financing 
of  this  nature  was  the  issue  of  $8,000,000 
Chicago  Daily  News.  Inc.,  6^4%  de^n- 
tures.  This  financing  enabled  Walter 
Strong  and  his  associates,  men  who  had 
been  associated  with  the  management  of 
the  Chicago  Daily  News  for  many  years, 
to  buy  the  paper  from  the  Victor  F. 
Lawson  estate  in  December,  1925.  Pro¬ 
ceeds  of  an  issue  of  $2,500,000  6j4%  de¬ 
bentures,  offered  in  May  of  the  present 
year,  supplied  a  part  of  the  funds  for  the 
purchase  of  the  Memphis  (Tenn.)  Com¬ 
mercial-Appeal  under  similar  circum¬ 
stances. 

“A  third  field  where  financing  may  be 
expected  to  become  of  importance  is  in 
that  of  consolidations.  The  industry  has 
seen  a  great  many  mergers  in  recent 
years,  and  it  seems  likely  there  will  be 
many  more  in  the  future.  It  is  becoming 
recognized  that  there  is  economic  waste 
entailed  in  having  too  many  papers  in 
a  city,  with  the  result  that  none  of  them 
are  outstandingly  successful  as  money 
makers. 

“It  is  simply  good  business,  under  such 
circumstances,  to  consolidate  the  compet¬ 
ing  papers,  so  as  to  make  one  outstand¬ 
ingly  successful  unit.  The  trend  of  the 
industry  can  be  seen  in  Pittsburgh,  where 
in  the  course  of  a  few  years  the  number 
of  papers  has  been  reduced  from  seven 
to  three.  There  has  been  little  financing 
in  this  connection  so  far,  but  with  a  con¬ 
tinuation  of  mergers  we  may  reasonably 
expect  to  see  a  good  deal  of  it. 

"Growth  of  the  newspaper  chains  will 
probably  provide  a  fourth  field  that  will 
lead  to  substantial  financing.  It  is 
reasonable  to  assume  we  will  see  a  con¬ 
tinuation  of  the  growth  in  this  field  that 
has  become  so  active  in  recent  years. 
Figures  in  Editor  &  Publisher  in  Febru¬ 
ary,  1927.  showed  that  in  the  daily  news¬ 
paper  field  the  number  of  groups  pub¬ 
lishing  two  or  more  papers  was  55,  an 
increase  of  24  over  the  compilation  of 
but  three  years  previous. 

“Among  the  large  groups,  the  Hearst 
and  Scripps-Howard  organizations  have 
been  particularly  active  The  latter  or¬ 
ganization  probably  established  a  record. 


when  in  the  week  from  Nov.  15  to  22, 
1926,  it  purchased  four  papers — the  Mem¬ 
phis  News  -  Scimitar,  the  Knoxville 
(Tenn.)  Sentinel,  the  Denver  (Colo.) 
Rocky  Mountain  News,  and  the  Denver 
Evening  Times.  That  we  may  expect 
to  see  a  continuation  of  the  activity 
of  this  group  is  indicated  in  a 
recent  magazine  article,  wherein  it 
was  stated  that  a  provision  in  the 
will  of  E.  W.  Scripps  states  that  one- 
third  of  the  profits  from  his  properties 
should  be  utilized  periodically  to  expand 
them.  The  same  article  states  that  about 
$2,500,000  were  spent  in  the  purchase  of 
the  four  papers  listed  above,  ample  evi¬ 
dence  of  the  size  of  the  expenditure  re¬ 
quired  in  the  purchase  of  properties  in 
just  medium-sized  cities.  The  Hearst  or¬ 
ganization’s  most  recent  activity  was  in 
Pittsburgh. 

“Extension  of  the  chain  idea  will  prob¬ 
ably  necessitate  the  sale  of  large  amounts 
of  securities  in  the  future.  The  chain 
organization  has  an  advantage  in  its  e.x- 
pansion  program  in  that  it  is  in  the  posi¬ 
tion  of  having  the  security  of  the  sub¬ 
stantial  papers  it  already  owns  to  pledge 
for  a  part  of  the  funds  necessary  to 
make  new  purchases.  very  distinct 
advantage  is  that  it  can  finance  as  a 
unit,  for  the  earnings  of  the  group  as  a 
whole  will  be  found  adequate  to  meet  the 
necessary  charges.  If  the  papers  in  the 
chain  were  financed  only  singly,  it  might 
not  be  possible  to  finance  some  of  the 
units  which  were  still  in  the  development 
stage.  However,  the  chain  group  has 
the  alternative  of  financing  the  papers 
individually  if  they  desire  to  do  so. 

“Newspapers  are  in  a  position  where 
they  can  well  ask  for  the  support  of 
the  public  in  financing.  Their  place  in 
the  modern  life  has  been  well  established 
to  a  point  where  they  classify  with  the 
necessities.  Such  strikes  as  have  tied 
up  newspaper  production  have  well  in¬ 
dicated  how  important  they  have  become. 
Likewise,  advertising,  the  primary  source 
of  revenue  for  newspapers,  have  been 
permanently  established  as  a  necessity 
for  the  business  world,  an  assurance  that 
the  earning  power  of  the  well-managed 
newspaper  will  not  easily  be  impaired. 

“W  ith  the  increasing  amount  of  financ¬ 
ing  that  has  been  offered  and  probably 
will  be  offered,  a  very  definite  responsi¬ 
bility  is  placed  upon  both  the  newspaper 
owners  and  the  bankers  to  be  certain  that 
the  methods  of  financing  are  of  a  type 
that  will  obtain  and  hold  the  confidence 
of  the  investing  public.  .A  newspaper  is 
entirely  different  from  any  other  business, 
so  its  securities  cannot  be  judged  by  the 
rules  that  have  become  standard  foi  many 


other  fields.  The  responsibility  is  partic¬ 
ularly  heavy,  for  the  experience  of  the 
past  has  shown  that  many  people  buy 
newspaper  securities,  not  because  they 
are  experienced  investors,  and  have  de¬ 
cided,  upon  careful  analysis,  that  the 
securities  are  a  good  investment,  but 
simply  because  they  have  faith  in  the 
paper  itself. 

“The  experience  of  our  organization  in 
marketing  the  first  large  newspaper  offer¬ 
ing — tile  Hearst  Publications,  Inc.,  6)4% 
bonds — in  1924,  is  proof  of  this.  At  that 
time,  we  said  in  a  newspaper  article: 

"  ‘With  one  exception,  we  have  never 
made  so  many  sales  and  so  many  new 
customers  for  one  bond  offering.  The 
demand  of  investors  was  universal,  and 
many  unsolicited  orders  were  received 
from  all  over  the  United  States.  Orders 
were  received  ranging  in  amount  from 
$100  to  $200,000,  the  average  sale  being 
over  $1,100.  More  than  1,000  new  cus¬ 
tomers  were  added  to  our  list  of  clients, 
and  orders  are  still  being  received.  Of 
the  total  number  of  sales,  about  60  per 
cent  were  to  new  customers,  the  volume 
of  sales  to  investors  in  amounts  ranging 
from  $100  to  $5(X)  represented  about  15 
per  cent  of  our  total.  The  volume  of 
sales  to  investors  in  amounts  of  $5,(XX)  to 
$10,000  represented  about  22  per  cent  of 
our  total.  Based  on  our  results,  it  is 
estimated  there  will  be  over  10,500  dif¬ 
ferent  buyers  for  the  $12,0(X),000  issue.’  ’’ 

A  very  similar  condition  prevailed 
when  the  latest  offering  was  made.  Al¬ 
though  no  check  was  made  on  sales,  the 
dealers  who  were  interviewed  reported 
that  their  bonds  had  gone  in  lots  of  a 
few  thousand  dollars,  for  the  most  part. 

William  Randolph  Hearst  has  been  the 
principal  borrower  in  the  newspaper  bond 
field.  Since  1923  he  has  sold  more  than 
$60,000,000  in  bonds  on  his  newspaper 
enterprises  alone;  in  addition,  he  has  sold 
several  issues  on  real  estate  and  a 
$10,(X)0,000  issue  on  the  Hearst  magazines, 
offered  March  1,  of  this  year. 

Not  all  of  these  amounts  are  outstand¬ 
ing,  however.  The  recent  $20,000,000 
issue  retired  the  remaining  $7,4(X),(X)0  of 
the  1924  issue  of  $12,000,0(X)  on  Hearst 
Publications,  Inc.  Part  of  the  proceeds 
of  the  recent  $9,000,(X)0  Chicago  Evening 
American  issue  was  used  to  retire  the 
remaining  bonds  of  the  original  $3,000,000 
issue.  In  1926  $2,500,000  of  the  New 
York  Evening  Journal  issue  of  $15,(XX),000 
was  called,  releasing  one  of  five  pieces 
of  property  held  as  security,  and  the  first 
serial  payment  of  $1,000,(X)0  on  this  issue 
was  due  Dec.  1,  this  year.  Serial  pay¬ 
ments  on  the  $2,000,000  Illinois  Publish¬ 
ing  &  Printing  Company  issue,  scheduled 


(Continued  from  page  3) 

OFFERING 

AMOUNT 

ISSUE 

PRICE 

OFFERED 

2,500,000 

Memphis  Commercial  Appeal,  Inc. 
6*/4%  Sinking  Fund  Debentures,  - 
due  May  1,  1942 . 

100 

May,  1927 

1,650,000 

The  Brush-Moore  Newspapers,  Inc. 
Collateral  Trust  6*/^%  Sinking  Fund 
Notes,  due  July  1,  1937 . 

99.50 

June,  1927 

900,000 

The  Birmingham  News  Company 
First  Mortgage  Serial  6%  Bonds, 
due  serially  May  1,  1933  to  May  1, 
1942,  inci . 

100 

June,  1927 

9,000,000 

Chicago  Evening  American  Sink¬ 
ing  Fund  6%  Debenture  Bonds, 
due  July  1,  1939 . 

100 

July,  1927 

175,000 

Greenville  (S.  C.)  News  Co.  and 
Greenville  Piedmont  Publishing 
Company  Joint  Sinking  Fund  fA/2% 
Serial  Notes,  due  annually  June  1, 
1928  to  1942,  incl . 

100 

July,  1927 

1,800,000 

Chicago  Evening  Post  Building 
(Chicago  Evening  Post  Building 
Corporation)  First  Mortgage  Lease¬ 
hold  6%  Sinking  Fund  Bonds,  due 
July  1,  1947 . 

100 

August,  1927 

2,700,000 

Dispatch-Pioneer  Press  Comoany 
(St.  Paul  Pioneer  Press  and  St. 
Paul  Dispatch)  6%  Sinking  Fund 
Debenture  Bonds,  due  September 

100 

August,  1927 

1,  1942 . 

Prices 

20,000,000 

Hearst  Publications,  Incorporated, 

yield 

from 

First  Mortgage  and  Collateral 

5.00% 

to 

Trust  6*4%  Serial  Bonds,  due 

6.25%, 

,  accord- 

Nov.  1,  1928  to  Nov.  1,  1947,  incL 

ing  to  maturity 

October,  1927 

for  complete  retirement  in  1932,  have  been 
made  since  1924. 

Mr.  Hearst’s  outstanding  total  on  new^ 
paper  issues  alone  is  now  in  the  neighbor- 
hood  of  $^,000,000. 

Three  issues  offered  this  year  have 
been  in  connection  with  the  expansion 
activities  of  the  Ridder  brothers  of  New 
York.  The  first,  $950,0(X)  Journal  of 
Commerce  Corporation  6J4  per  cent  notes, 
provided  a  part  of  the  funds  for  the  pur¬ 
chase  of  the  stock  of  the  New  York 
Journal  of  Commerce  and  the  New  York 
Commercial  Bulletin,  which  were  consoli¬ 
dated  into  the  Journal  of  Commerce  and 
Commercial.  The  other  two  issues  were 
in  connection  with  the  acquisition  of  the 
St.  Paul  (Minn.)  Pioneer  Press  and  the 
St.  Paul  Dispatch.  These  issues  were  the 
$2,700,000  Dispatch-Pioneer  Press  Cc«n- 
pany  6  per  cent  debenture  bonds  and 
$1,1XX),000  cumulative  preferred  stock  of 
the  same  company. 

Quotations  on  the  Journal  of  Commerce 
bonds,  due  Jan.  1,  1937,  this  week  were 
around  105  bid,  106J4  asked. 

The  tendency  toward  bond  issues, 
rather  than  stocks,  perhaps  reflects  in' 
some  degree  the  newspapers’  desire  to 
interest  permanent  investors,  seeking  as¬ 
sured,  constant,  income — the  average 
patron,  rather  than  the  speculator.  It 
certainly  indicates  a  disposition  to  allow 
a  fair  profit  to  the  investor,  but  reserve 
a  reasonable  return  for  the  organizing 
intelligence  which  makes  the  arrang^ 
ment  profitable — the  publisher. 

VV’hile  many  newspapers  have  employe 
stock  purchasing  schemes,  only  one  large 
public  issue  of  stock,  in  addition  to  that 
of  the  Ridder  brothers,  is  noted  among 
records  available  at  present — the  $1,000,- 
000  St.  Louis  Globe  Democrat  Publishing 
Company  issue  of  7  per  cent  cumulative 
preferred  stock  in  May,  1925. 

The  question  of  how  much  a  subscriber 
IS  worth  has  been  settled  by  various  news¬ 
papers  at  various  figures  in  statements 
attached  to  bond  issues.  The  valuation 
given  by  the  Minnesota  Tribune  Com¬ 
pany  for  “franchises  and  circulation’’  was 
at  the  rate  of  about  $20  per  unit  of 
circulation.  The  Hearst  Publications 
issue  ran  to  about  the  same  figure;  the 
Chicago  Evening  American  issue  of 
$9,000,000  furnished  a  slightly  lower 
valuation,  about  $17. 

The  Memphis  (Tbmmercial-Appeal, 
evaluating  by  the  same  method,  gave  $23 
per  unit  of  circulation  for  franchises, 
circulation  and  libraries,  and  the  Chicago 
Daily  News,  $30.  It  is  interesting  to 
note  that  all  of  these  figures  run  well 
above  the  traditional  estimate  of  $10  per 
subscriber;  also,  that  the  Hearst  Maga¬ 
zines  issue  of  the  present  year  estimated 
good-will,  reference  libraries  and  circula¬ 
tion  at  $13,214,843.^  for  a  monthly  circu¬ 
lation  of  3,160,000. 

S.  VV.  Straus  &  Co.,  which  participated 
with  Halsey,  Stuart  &  Co.  in  the  recent 
Hearst  issue  and  which  has  originated 
issues  totalling  $24,500,000  for  the  New 
York  Evening  Journal,  Tampa  (Fla) 
Tribune,  and  Qiicago  Evening  American, 
reports  that  “all  of  our  newspaper  loans 
have  sold  exceptionally  well,  have  been 
highly  regarded  by  our  customers  and 
have  proved  satisfactory  to  us  in  every 
way.” 

Nicholas  Roberts,  vice-president  and 
chairman  of  the  managing  committee  of 
S.  W.  Straus  &  Co.,  said: 

“Our  experience  with  newspaper  loans 
has  been  very  satisfatocry.  The  bonds 
have  sold  readily  and  our  clients  look 
upon  them  with  favor. 

“VVe  believe  that  a  good  newspaper 
property  favorably  located,  with  a  satis¬ 
factory  history  of  earnings  and  which  is 
under  capable  management,  presents  an 
excellent  risk.  I  cannot  imagine  a  condi¬ 
tion  of  life  in  the  United  States  wha 
newspapers  will  not  be  necessary  in 
their  various  communities,  particularly 
in  the  large  cities  and  towns.  For  a 
number  of  years  past  the  records  of  news¬ 
paper  properties  which  have  been  trans¬ 
ferred  from  one  ownership  to  another 
show  the  steady  and  substantial  increase 
in  the  values  of  these  properties. 

“There  is  probably  no  other  business, 
to  establish  which,  requires  more  ability, 
more  hard  work  or  more  patience  than 
the  daily  newspaper.  Because  of  these 
facts  there  is  no  business,  once-  soundly 
established,  that  is  harder  to  tear  down." 
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SENATE  BILL  PROHIBITS 

envelope  printing 


Seiuitor  Oddie  Sponsor  of 
Office  Measure  Backed  by 
National  Editorial 
Association 


Post 


of  the  truth  in  regard  to  his  qualifications 
for  the  purpose  of  advising  the  electors  is 
not  libel.  This  privilege,  however,  may 
be  lost  if  the  communication  exceeds  what 
the  occasion  requires  and  is  fostered  by 
malice.” 

There  was  no  allegation  that  the  pub¬ 
lications  were  made  maliciously,  it  adds. 


TRADE  BODY  RESTS  AGENCY 
COMMISSION  CASE 


{Continued  from  page  5) 


Washington,  D.  C,  Dec.  23. — Nation- 
viide  interest  has  been  aroused  in  the  or¬ 
ganized  campai^  initiated  by  the  weekly 
newspaper  ^blishers  to  restrirt  govern¬ 
ment  competition  with  private  industry,  it 
was  stated  by  the  National  Editorial  As-  ^  newspaper,  magazine  or  broadcasting 
sociation  Legislative  Committee,  here,  station.” 

n  /-Mi:  The  witness  amplified  his  definition  of 

space  as  follows: 

partment  s  cornpetition  with  the  printing  “Space  is  a  measure,  just  as  the  yard 
industry  was  in^oduced  m  Congress  by  jg  ^  measure  for  calico.  A  woman  buys 
Senator  Oddie,  Dec.  15.  The  fate  of  this  ^  calico.  What  does  she  take 

bill  is  being  watched  with  keen  interest  She  takes 

^use  It  wi  1  mean  the  r^ognhion  by  ^ome  both,  because  the  yards  are  merely 
CMigress  of  the  principle  that  the  goy-  ^  description  of  the  size  of  the  calico, 
ernment  shoidd  not  conipete  with  private  <Space’  is  merelv  a  description  of  the  size 
ente^nse.  This  legislation  is  of  unusua  opportunity  that  has  been  given 

significance  >n  view  of  the  fact  that  ^  ^^is  advertiser,  to  present  his  offer.” 
President  Coohdge  during  the  last  few  Relating  to  the  questLi  of  house  agen- 
days  has  made  several  declara  ions  that  Mr.  O’Shaughnessy  said: 

•Hhe  government  should  get  out  of  busi-  ..Xs  a  rule,  the  agent  should  have  more 
ness  ss  fast  as  possible  and  should  not  ^^an  one  advertiser.  That  is  very  im- 

Portant,  because  he  should  have  the  ex- 
should  be  undertaken  by  private  lapital.  ^ha„  ^.^er  to 

check  his  judgment,  in  order  to  aid  him 
in  his  decisions,  and  in  order  to  avoid 
a  thing  which  we  know  to  be  true,  that 
any  man  who  handles  a  single  account 


The  Oddie  bill  has  the  unqualified  en¬ 
dorsement  of  the  National  Editorial  As¬ 
sociation,  which  represents  thousands  of 
small  town  publishers  and  printers.  Of- 

r  •  «  £  At--.  X.T  17  A  1-  ^  ‘a  j  a  diiy  mail  wiiu  imiiuica  a  auiKic  av.c^uitv 

S  they  Sre  tekfng  PresidenTcoolidge  mentally,  becomes 

at  his  word,  and  feel  that  the  President 


would  directly  support  this  legislation 
which  incorporates  his  ideas  against  pa¬ 
ternalism. 

Postmaster  General  New’s  stand  is  a 
unique  one,  for  he  is  diametrically  oppo¬ 
site  in  his  policy  to  that  of  Mr.  Coolidge 
and  Cabinet  members.  Mr.  New  does 
not  want  his  department  to  give  up  its 
monopoly  on  the  printing  of  envelopes. 

The  Oddie  bill,  S.  1752,  asks  Congress, 


stale,  flat,  and  timorous.  And  that  ex¬ 
plains  why  the  so-called  house-handled 
accounts  become  static,  and  eventually 
fade  out.  They  have  not  the  benefit  of 
that  reinforcement  which  is  the  elbow 
touch  to  the  soldier  going  over  the 
trenches.” 

“Differential,”  Mr.  O’Shaughnessy  ex¬ 
plained  as  “a  big  word  that  slipped  into 
the  advertising  language  a  few  years  ago, 
because  the  steel  men  were  using  it,  I 


through  the  enartment  of  proper  legisla-  explained  that  it  did  not  im 

tion,  to  restrict  the  merchandising  and  ply  that  news^pers  were  making  two  dif- 
.  ferent  rates  to  advertisers.  The  custom 


distribution  of  a  commodity — printing — 


UBEL  CHARGE  DISMISSED 


which  is  available  from  private  sources.  the  differential  to 

This  measure  permits  the  sale  of  plain,  adjudged  to  ^  rendering  an  ^uiy- 

statnped  envelopes  and  envelopes  with  the  *  service  to  the  publisher  and  the 
skeleton  comer  card.  publishing  world.  .  „  ^ 

John  C.  Brimblecom,  chairman  of  the  ^he  re-direct  examination  by  Mr.  Burr, 
National  Editorial  Association  Legisla-  Wednesday,  grew  so  brisk  that  the 
five  Committee,  states  that  “the  publish-  shorthand  reporters  were  compiled  to 
ers  of  the  country  feel  that  a  vital  princi-  the  interrogation  at  tunes.  Mr.  Burr 
pie  is  at  stake  in  the  Oddie  bill  which  is  ad'  anc^  the  proposition  that  an  adver- 
now  pending  before  the  Senate  Post  Of-  compelled  to  pay  card  rates 

fice  Committee.  While  the  printing  of  maintain  his  own  advertising  staff  is 
special  request  addresses  on  stamped  en-  ^  disadvantage  in  the  field  with  the 
velopes  takes  away  from  the  publisher  ^'I'crtiser  who  retains  an  agency  and 
and  printer  many  thousands  of  dollars.  a^j  ^  ^ 

we  feel  that  the  principle  involved  is  jempted  to  make  the  wUness  admit  that 
more  important  than  the  monetary  con-  purpose  of  the  differential  was  to 
sideration.  Our  problem  is  one  that  ^^rce  advertisers  to  go  to  an  agency, 
should  attract  the  sympathetic  attentiem  'Ls  second  line  of  inquii^-  was  with 
of  all  forms  of  private  business,  espe-  regard  to  the  agencies  attitude  ^  the 
dally  those  particularly  vulnerable  to  ”.’ccct  advertiser  receiving  the  differen- 
competition  from  the  Federal  Govern- 

^  DIARTof  lOE  ZILCH^ 

.(•  [or  ZILCH  AND  ZILCH-] 

Uongs.Damxs  and  WiltuJaifinaf' 

j _ fl^WALTEiC  WlNCHELL-  7 

A  NEW  WEEKLY 
FEATURE 

Two  more  deliiclitful  characters  than  JOE 
ZILCH  AND  ms  WIFE  would  be  difficult 
to  find  in  all  the  range  of  fact  or  fiction, 

Walter  Winchell,  dramatic  editor  and 
critic  extraordinary,  insists  that  the  char¬ 
acters  are  real;  that  they  are  two  typical 
small-time  performers,  whose  joys  and  sor¬ 
rows,  triumphs  and  failures  recounted  in 
Joe’s  diary,  are  based  on  actual  facts.  Cer¬ 
tainly  he  has  created  two  most  human 
types,  whose  chronicles  will  be  a  joy  to  all 
who  read  them. 

Tour  readers  will  recognise  JOE  AND  mS 
WIFE,  'rtiey  have  seen  them  cavort  on  the 
vaudeville  stage,  striving  always  to  "put 
themselves  across.’’  They  will  follow  their 
rollicking  adventures,  and  grow  more  human 
to  them. 

—ILLUSTRATED^ 

WIRE  YOUR  ORDER. 

Graphic  Syndicate,  Inc. 

350  Hudson  St.,  New  York  City 


Miami  Editor’s  Statements  Called  Fair 
Criticism 

Tom  Arnold,  editor  of  the  Miatni 
(Da.)  Tribune,  weekly,  who  was  charged 
with  criminal  libel  by  Mayor  E.  C. 
Sewell,  has  been  ordered  released  from 
the  custody  of  the  Dade  county  authori¬ 
ties  by  the  state  supreme  court.  The 
(harge  was  made  because  of  articles  pub¬ 
lished  in  the  Miami  Tribune  during  the 
last  mayoralty  campaign. 

The  court  in  dismissing  the  libel 
charges  against  Arnold,  held  that  the 
affidavit  charging  the  libel  was  faulty. 

The  opinion  of  the  court  was  bv  Jus¬ 
tice  Rivers  Buford.  Justices  Armstead 
and  L.  W.  Strum  dissented. 

“It  is  a  well  settled  rule,”  the  opinion 
states,  “that  communications  relating  to 
the  public  welfare,  if  made  in  good  faith, 
are  privileged,  also  where  one  becomes  a 
andidate  for  public  office,  he  must  be  con- 
*wered  as  putting  his  character  at  issue 
so  far  as  it  may  affect  his  fitness  and 
Qualifications  for  office  and  the  publication 
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UR  OVN  VOQ!X> 

or  L^tTbRS 


By  JAMES  MELVIN  LEE 


^HE  modern  newspaper  is  said  to 
preach  tolerance  and  respect  for  the 
views  of  others.  But  such  a  condition 
did  not  always  obtain.  Under  the  head, 
“The  Duelling  Editor  Passes,”  Carter 
Glass,  Jr.,  discusses  in  the  Kiivanis  Maga- 
zuie  for  November  the  situation  as  it 
existed  when  the  revolver  was  part  of 
the  equipment  of  the  newspaper  plant. 

Those  were  the  days  of  so-called  per¬ 
sonal  journalism  when  the  editorial  col¬ 
umn  was  employed  “not  only  as  a  vehicle 
to  give  expression  to  political  partisan¬ 
ship  but  every  news  story  was  colored  to 
suit  the  particular  policies  of  the  journal’s 
editor.”  Those  were  also  the  days  when 
almost  every  Southern  newspaper  did  not 
hesitate  to  express,  fearlessly  and  ag¬ 
gressively,  the  political  views  of  its  par¬ 
ticular  editor. 

But  the  editors  did  not  confine  them¬ 
selves  to  a  mere  battle  of  words.  They 
defended  their  principles,  political,  per¬ 
sonal  and  otherwise,  not  only  in  the  edi¬ 
torial  columns  of  their  newspapers  but  on 
the  “field  of  honor”  as  well.  And  Mr. 
Glass  in  “The  Duelling  Eiditor  Passes” 
outlines  for  uis  those  duels  which  attracted 
the  most  attention  and  which  eventually 
may  be  said  to  have  led  to  the  death  of 
personal  journalism. 

Before  taking  these  up  in  detail  Mr. 
Glass  traces  the  evolution  of  newspapers 
in  the  South  in  general  and  those  of  Vir¬ 
ginia  in  particular,  from  the  days  of  Gov¬ 
ernor  Berkeley’s  “Thank  God  we  have  no 
printing  presses  or  public  schools  in  Vir¬ 
ginia”  down  to  the  founding  of  the  Rich¬ 
mond  Enquirer  in  1804. 

The  article  then  goes  on  to  say : 


For  some  time  this  journal  was  the  only 
influential  organ  in  the  state.  It  was-  founded 
by  Thomas  Ritchie,  aptly  called  the  Nestor  of 
Virginia  journalism.  Eventually  other  news¬ 
papers  were  born  and  the  state  entered  upon 
a  period  of  personal  journalism  of  bitterness 
and  controversy  surpassed  in  no  section  of  the 
nation,  and  unequalled  in  many. 


The  Ritchie-Pleasants  duel  is  recorded  as 
one  of  the  most  sanguinary  in  the  annals  of 
duelling  in  the  state.  The  two  editors  met  on 
a  tow-path  between  two  canals  just  outside  of 
Richmond.  Ritchie  was  armed  with  four  pis¬ 
tols.  held  in  a  belt  around  his  waist,  a  cutlass, 
and  in  his  hand  he  held  a  revolving  pistol. 
Pleasants  was  equipped  with  a  revolving  pistol, 
a  bowie  knife,  a  sword  cane  and  two  duelling 
pistols.  No  terms  for  the  fight  w-ere  agreed 
upon,  but  Pleasants  commenced  hostilities  by 
advancing  upon  his  opponent.  When  Pleasants 
had  approached  to  within  25  yards,  Ritchie 
opened  fire,  wounding  his  adversary  in  the 
shoulder,  and  at  the  same  time  deflecting  the 
latter’s  shot.  Pleasants  continued  to  advance, 
and  by  the  time  he  reached  Ritchie  he  had  been 
shot  in  five  places.  In  close  quarters  the  older 
man  fired  point  blank  in  Ritchie’s  face,  but  the 
only  effect  was  to  stagger  his  opponent  with  the 
force  of  the  concussion  and  wad,  for.  unknown 
to  his  friends,  Pleasants  had  extracted  the 
bullet  from  one  of  his  pistols  the  night  previ¬ 
ously. 
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"^e  two  duellists  then  grappled.  Pleasants 
trying  to  use  his  sword  cane,  which  Ritchie 
parried  with  his  cutlass.  After  severing  his 
opponent’s  hat.  Pleasants  fell  to  the  ground 
weakened  by  the  loss  of  blood.  He  was  carried 
to  his  home  where  he  died  three  days  later. 


But  enough  of  this  first  page,  streamer 
headline,  tabloid  fodder.  The  days  of  the 
fighting  editor  are  no  more,  “for  the 
average  reader  no  longer  depends  upon 
someone  else  to  do  his  thinking.  Personal 
journalism,  which  went  out  of  existence 
with  the  duel  and  the  mint  julep,  has  been 
succeeded  by  an  impersonal  journalism 
remarkably  free  from  the  prejudices  and 
political  hatreds  that  fof  almost  a  cen¬ 
tury  made  the  editorial  chair  an  adven¬ 
turesome  and  dangerous  sanctum.” 


When  Ritchie  was  called  to  Washing¬ 
ton  in  1844  by  Polk  to  take  over  the 
administration  organ,  the  _  M'ashington 
Union,  as  a  reward  for  political  service, 
the  editorship  was  assumed  by  Thomas 
Ritchie,  Jr.  In  speaking  about  a  duel 
fought  by  young  Ritchie  and  John  Hamp¬ 
ton  Pleasants,  founder  and  editor  of  the 
Richmond  Whig,  the  author  gives  the 
following  lurid  details: 


"DANKS  have  only  recently  cashed  in 
on  newspaper  advertising.  One  rea¬ 
son,  possibly,  why  copy  was  so  tardy  in 
appearing  was  the  presence  in  the  news¬ 
papers  of  so  much  misleading  and  fraud¬ 
ulent  advertising.  Now  that  newspapers 
have  cleaned  their  columns  copy  is  com¬ 
ing  from  banks  in  increasing  amount — 
especially  in  the  larger  cities. 

Those  who  solicit  advertising  for 
newspapers  will  find  “Fundamentals  of 
Financial  Advertising”  (Harper  & 
Brothers)  by  John  D.  Long  and  John  E. 
Farwell  a  good  book  to  suggest  to  bank¬ 
ers  who  write  their  own  copy  or  who 
want  to  get  more  responsive  copy.  In 
passing  along  the  book  these  .solicitors 
might  well  stamp  an  “Index  Finger”  on 
the  page  which  opens  the  chapter.  “Uses 
and  Methods  of  Newspaper  .Advertis- 
ing.” 

The  Winters  National  Bank  in  Day- 
ton,  Ohio,  for  example,  after  an  inten¬ 
sive  newspaper  advertising  campaign, 
within  six  months  increased  its  resources 
113  per  cent;  the  number  of  accounts 
three-fold ;  and  its  capital  one  hundred 
per  cent.  These  increases  required  a 
five-fold  increase  in  the  staff.  The  bank 
used  40  full  page  advertisements  during 
the  first  month  of  the  campaign. 

The  authors  tell  the  bankers  that 
“Newsnaper  advertising  forms  the  main 
body  of  the  usual  financial  campaign. 
There  should  be  a  certain  dignity — about 
the  adverti.sements  of  a  bank  in  a  news¬ 
paper,  but  few  banks  are  in  danger  of 
offending  against  dignity:  the  danger  is 
all  in  the  other  direction.” 

The  tree  of  many  small  ads  scattered 
through  the  paper  is  recommended,  as  is 
the  use  of  “Runners”  or  readers,  and 
classified  ads.  Placing  advertising  in  the 
'’eneral  news  section  rattier  than  in  the 
financial  part  of  the  paper  is  also 
.'avored. 

“The  newspaper  goes  where  the  sales¬ 
man  often  finds  it  impossible  to  enter, 
and  gains  immediate  attention,  and  the 
cost  as  compared  with  direct  mail  is 
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small,”  is  a  characteristic  statement  of 
the  authors  showing  their  attitude  toward 
new'spaper  advertising. 

Regarding  publicity,  they  say,  “The 
bank  has  no  right  to  demand  ‘free’  read¬ 
ing  notices  or  news  stories  becauses  it 
advertises  in  a  given  newspaper.”  In¬ 
stead,  news  angles  are  suggested,  some  of 
which  mav  furnish  tins  for  editors. 

Among  the  many  instances  cited  where 
banks  obtained  excellent  results  from 
advertising  in  the  small-town  daily  or 
weekly  papers,  is  one  from  Missouri 
where  the  bank  carried  on  a  campaign 
for  five  months,  spending  $200  in  ad¬ 
vertising  in  two  countiy  weeklies.  A 
careful  check-up  indicated  that  this  drive 
brought  in  more  than  $70,000  in  new 
deposits. 

“Fundamentals  of  Financial  Advertis¬ 
ing”  is  full  of  good  samples  of  copy,  as 
well  as  horrible  examples  held  up  as 
warnings  to  advertising  writers.  Sugges¬ 
tions  on  how  to  make  bank  statement 
advertising  attractive  to  readers,  outlines 
for  campaigns,  tips  on  picking  the  proper 
newspaper  media,  as  well  as  fundamental 
rules  and  a  discussion  of  the  underlying 
principles  of  advertising  are  outstanding 
sections  of  the  book. 

.A  bank  advertisement  that  comes  in 
for  considerable  praise  is  that  of  the 
Corn  Exchange  Bank  of  New  York  City. 
This  particular  advertisement  takes  the 
cold,  formal,  legal  bank  report  and 
makes  it  over  into  “a  bank  statement 
that  any  man  or  woman  can  understand” 
— to  quote  from  the  adyertisement. 

Chapters  are  deyoted  to  yarious  types 
of  bante  and  to  departments  within  the 
institurions  with  suggestions  on  how  to 
advertise  each  the  most  effectively.  .Ad¬ 
vertising  the  acceptance  corporation,  the 
women’s  department,  and  the  trust  de¬ 
partment  in  the  rural  bank  are  discussed. 

On  the  whole  the  principles  advocated 
in  this  volume  are  as  sound  as  those  upon 
which  business  is  conducted  by  banks. 
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nected  with  the  Pulitzer  School  of  Jouj, 
nalism  at  Columbia  University, 
volume  is  a  reprint  of  some  of  y, 
Rukeyser’s  newspaper  articles  contrih 
uted  to  the  financial  pages  of  the  Hears 
newspapers.  The  volume  will  recent 
more  detailed  mention  in  a  later  issue  of 
Editor  &  Pi’blisher. 


D 


ODD  ME.AD  &  CO.  announces  fot 
immediate  publication  “The  Diary  of 
Philip  Hone — 1828-1851,”  edited  by 
Ian  Neyins.  Before  going  to  Cirndl 
University  as  Professor  of  History  Mr. 
Nevins  was  an  editorial  writer  on  the 
New  York  World — a  paper  with  which 
he  still  maintains  some  connection— and 
before  that  an  editorial  writer  on  the 
New  York  Evening  Post.  Philip  Hone 
was  a  New’  Yorker  who  knew  everybody 
in  his  time,  including  the  reporters  and 
newspaper  editors.  It  will  be  interesta^ 


ClMON  and  Schuster  have  just  pub- 
lished  “Financial  AdviVp  to  a  Young 
Alan”  by  M.  S.  Rukeyser,  who  is  con- 
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to  know  what  he  has  to  say  about  the  The  editor  of  the  volume  is  an  assistant 
litter  in  his  diary.  professor  of  journalism  at  the  University 

*  *  *  ^  of  Missouri.  In  its  preparation  she  had 

From  the  Daily  People  E>aniel  De  the  assistance  of  three  other  members  of 
Leon  has  selected  various  editorials  the  faculty:  Thomas  C.  Morelock,  John 
nublished  between  1903-1907  for  publica-  H.  Casey,  and  Eugene  W.  Sharp.  The 
^  in  pamphlet  form  under  the  title,  hope  is  expressed  that  the  volume  is  the 
^ssia  in  Revolvdion.”  The  publisher  forerunner  of  an  annual  “which  will  give 
is  the  New  York  Labor  News  Company,  the  general  public  a  clear  idea  of  the 
«  *  «  work  being  done  in  this  school” — a  hope 

rfU4P.  Bobbs-Merrill  Company  will  which  ought  to  be_  realized  if  future  an- 


is  the  New  York  Labor  News  Company, 


rrHE  Bobbs-Merrill  Company  will  which  ought  to  be  realized  it  future  an- 
1  bring  out  early  next  year  another  nuals  come  up  to  the  standard  of  the  one 
Kiography  by  Don  C.  Seitz,  formerly  "ow  being  reviewed. 

liqsmess  manager  of  the  New  York  _ 

World.  This  biography  will  give  not 

the  life  of  James  Gordon  Bennett.  ONE  MAN  SUPERVISES  ALL 
elder,  but  also  that  of  his  son.  Be-  PICTURES 

cause  both  Bennetts  were  such  pic-  _ 

r's“.X'h.‘';o\Tv?r„  5» 

volume— as  he  doubtless  has.  - 

,  .  .  ■  ij  L  the  envelope  and  is  practically  indestruct- 

fpHE  story  of  advertising  is  told  by  over  and 

*  Harold  H.  Boyce  in  the  December  again  and  their  identification  left 

issue  of  The  Nation’s  Business.  The  first  intact.  Here  the  formula  used  in  mark- 
reference  in  advertising  to  America,  ac-  ing  the  cuts  might  be  of  interst.  This 
cording  to  the  article,  is  in  the  pamphlet,  formula  was  provided  by  the  American 
“Nova  Britannia,”  which  was  sent  out  m  Type  Founders  Company- 
1^  by  the  London  Company  to  set  forth  Formula  for  marking  on  zinc  with  a 
the  possibilities  of  acquiring  vvealth  for  gold  pen.  Water,  10  ounces;  gelatine, 
those  who  settled  in  the  Virginia  colony,  to  1/10  ounces;  copper  sulphate,  2 
Mr.  Boyce  is  in  error,  or  else  there  has  ounces  (Peter  Cooper’s  gelatine  is  pre- 


been  a  typographical  slip,  when  the  asser¬ 
tion  is  made  that  “Public  Utterances”  was 


ferred). 

Directions:  First — brighten  with  emery 


started  in  1869.  A  stray  sheet  called  cloth  the  spot  on  the  back  of  the  cut 

“Publick  Occurrences”  was  started  m  where  number  and  name  are  to  be  ap- 

1690  by  Benjamin  Harris.  Because  it  plied.  This  insures  a  firm,  clear  con- 

only  appeared  once  it  possibly  should  be  trading  foundation  for  the  deposit, 

regarded  as  a  precursor  of  the  press  Second — Dip  the  gold  pen  lightly  into 

rather  than  .as  a  regular  newspaper.^  _  the  fluid  and  write  clearly  the  figure  and 
Mr.  Boyce  makes  several  other  slips  in  name  on  the  clean  zinc  surface.  The 

dealing  with  colonial  newspapers  but  is  chemical  change  is  practically  in- 

morc  accurate  when  he  comes  to  chapters  stantaneous. 

in  the  story  of  modern  publicity.  Fortu-  Third — After  allowing  this  to  act  10 
nately  his  slips  are  minor  in  character  seconds  or  more,  gently  dab  the  surface 
and  do  not  detract  seriously  from  an  with  cotton  moistened  in  water.  THIS 
article  that  is  an  excellent  summary  of  IS  IMPORTANT. 

the  high  spots  in  the  growth  and  de-  Fourth — Let  the  cut  dry  naturally  be- 

velopment  of  modern  advertising.  fore  it  is  handled  or  rubbed  in  any  way. 

*  ♦  *  .Although  this  fluid  is  not  really 

A  DISTINCTIVE  feature  of  the  work  dangerous  ^  it  should  be  marked 

of  the  School  of  Journalism  at  the  POISON  as  a  precaution. 

University  of  Missouri.  Columbia,  Mis-  Pictures  are  fiM  in  the  library 
souri  is  its  publications.  These  include  numerically— not  alphabetically.  Each 
a  small  city  daily,  a  weekly  magazine  Pjcture  is  mounted  on  a  card  with 
supplement,  and  a  country  weekly.  The  identification  on  the  back.  A  card  in* 
daily  is  The  Columbia  Missourian,  circu-  dex  is  kept— cuts  and  pictures  being 
lating  throughout  the  city  and  county  and  mcmxed  on  the  same  card, 
having  subscribers  outside  the  state.  A  Forms  repr^uced  herewith  are  those 
special  section  of  its  Saturday  issue  is  used  by  the  Picture  Editor  for  ordering 
The  Missourian  Magazine.  cuts— his  form  used  for  the  assignment 

From  the  work  of  the  journalism  stu-  of  photographers  an<l  for  keeping  a 
dents  published  in  The  Missourian  Maga-  record  of  pictures  sent  to  the  photo- 
sine  Sara  Lawrence  Lockwood— now  engraving  room,  the  card  used  in  the 
the  wife  of  the  dean  of  the  school,  Walter  library  for  the  mounting  of  pictures  and 
Williams — has  selected  some  of  the  best  the  form  used  in  the  card  index, 
stories  and  articles  for  publication  in  Early  in  the  day  the  Picture  Editor 
booklet  form  under  the  title  “Written  by  provides  the  News  Editor  with  a  list  of 
Students  in  Journalism.”  Along  with  the  ^uts  available  mr  use  in  that  day’s  paper, 
articles  from  The  Missourian  Magazine  ^fter  on  as  the  editions  are  run  off  if 
she  has  included  a  few  that  are  reprinted  there  are  to  be  any  cut  changes  he 
from  magazine  and  newspapers  other  notifies  the  News  Editor, 
than  those  published  under  the  auspices  -^t  the  end  of  each  day  if  there  are 
of  the  School  of  Journalism.  All  the  ^js  that  have  not  been  used,  the  News 
work  included  in  the  booklet  how''''er,  ^ditor  turns  cuts,  proofs,  copy  and  proofs 
IS  that  of  her  students  or  those  taking  of  titles  over  to  the  library  for  filing, 
work  in  the  school.  have  no  fixed  policy  upon  local 

Editorials,  feature  stories,  news  .stories,  national  pictures.  In  the  mormng 
fiction  and  special  articles,  and  reviews  about  fifty-fifty.  In  the 

make  up  the  contents.  The  stories  under  Evening  Bulletin  the  news  pages  will 
all  these  heads  show  the  excellence  of  the  local  and  25  national.  The  pic- 

work  done  by  the  School  of  Journalism  at  in  the  evening  paper  will  re- 

Missouri.  percentage.  We  find  the 

Those  who  are  not  from  Missouri  will  page  of  value. 

find  in  the  booklet  several  stories  of  un-  •  - 

usual  interest  I  refer  to  “Christmas  in  THE  LYRICAL  LIEFS 

Many  Lands,  by  J.  William  Henderson; 

“E.  W.  Stephens  on  Being  Seventy-eight”  Max  and  Nathaniel  Lief  are  authors 
by  Frances  Dunlap ;  “Edward  Price  Bell,  fbe  lyrics  of  the  “Greenwich  Village 
Artist  in  Public  Affairs”  by  Richard  B.  Follies,”  Shubert  musical  revue,  now  in 
Fowler ;  “Girl  Hauls  Wheat  to  Earn  rehearsal.  It  will  be  shown  first  in 
School  Expenses,”  by  Marjorie  Morton;  Newark,  N.  J.,  early  in  January.  Max 
“Tell  Me  a  Story,”  by  Sadie  Ei.  Kirgan —  is  assistant  dramatic  editor  of  the  New 
to  mention  a  few  selected  practically  at  Yorfe  Daily  News.  His  brother.  Nathan- 
random.  iel,  is  a  dentist. 

The  story  that  has  the  greatest  in- - 

terest  for  members  of  the  working  press,  riVF«!  chrictmaq  nnwine 

bowever,  is  the  one  by  L.  H.  Lepidus,  who  GIVES  CHRISTMAS  BONUS 

parallel  on  the  address  The  annual  custom  of  giving  one 
jb'^President  Coolidge  delivered  before  week’s  pay  to  all  employes  of  the  busi- 
tw  Pan  American  Press  Congress  at  ness,  circulation  and  editorial  departments 
Washington,  April  8,  1926,  and  “The  New  of  the  Scranton  (Pa.)  Times  as  a  Christ- 
Utin  America,”  a  book  by  Dr.  J.  War-  mas  bonus  was  followed  this  year.  TTie 
snaw,  chairman  of  the  Spanish  Depart-  bonus  was  also  given  to  heads  of  depart¬ 
ment  at  the  University  of  Missouri.  ments  in  the  composing  and  press  rooms. 


A 

Cry  That  Has 
Echoed 

Through  the  Ages 

The  cry  of  the  leper — outceist,  unclean!  A 
soul-wracking,  melancholy  cry  that  has  re¬ 
sounded  in  the  halls  of  time  since  Egypt  was 
young  and  the  pyramids  were  but  a  dream. 

“//  Thou  wilt  Thou  camt  make  us  clean,”  pleaded 
the  lepers  when  the  Man  of  Galilee  walked 
among  them  nearly  2,000  years  ago.  And  in 
His  great  compassion  He  laid  His  hands  upon 
them  and  gave  them  comfort. 

But  even  in  this  advanced  age  the  agonized 
cry  of  the  leper  is  raised,  unheard,  lost  on  the 
winds  of  the  sea  and  stifled  by  the  loneliness 
of  far-off  islands  where  millions  of  lepers  this 
very  hour  are  living  a  waJking,  breathing 
death.  Actually,  millions  there  are — men, 
women  and  helpless  little  children  who  never 
should  feel  the  hand  of  leprosy.  Thousands 
of  these  are  under  the  American  flag  in  the 
world’s  greatest  leper  colony  at  Culion  in  the 
Philippines. 

And  yet,  these  exiled  and  forgotten  millions 
eure  suffering  and  dying  needlessly.  It  is  as¬ 
tounding  but  true  that  leprosy  is  curable.  In 
five  yeeirs  more  than  1 ,000  of  the  milder  cases 
have  been  cured  at  Culion  and  the  patients 
returned  to  their  homes.  Now,  only  money 
is  needed  to  provide  increased  personnel  and 
equipment  at  Culion  so  that  a  perfected  cure 
may  be  given  to  the  lepers  of  the  world.  This 
was  Leonard  Wood’s  dream  and  it  weis  he  who 
asked  the  American  people  for  help,  just  before 
his  death. 

“//  Thou  wilt  Thou  const  make  us  clean.”  Yes, 
the  same  old  prayer,  but  this  time  it  is  ad¬ 
dressed  not  to  the  Man  of  Galilee  but  to  You. 

You  can  help  rid  the  world  of  Leprosy — 

Stamp  it  Out  for  all  time — ^by  simply  sending 
your  check  to  aid  the  heroic  men  and  women 
who  have  buried  themselves  among  the  lepers 
and  are  devoting  their  lives  to  this  great  task. 


Interesting  information  on  this  subject 
may  be  obtained  by  writing  the  Na¬ 
tional  Chairman,  General  James  G. 
Harbord,  or  better  still,  send  your  check 
to  the  National  Treasurer,  General 
Samuel  McRoberts. 


Address  all  Communications  to: 


Leonard  Wood  Memorial 


I  MADISON  AVENUE 
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sHQpmimiHiREir 


an  assignment  on  a  warm  spring  morning 
to  go  rishing  and  write  the  story  of  his 
day’s  sport  to  satisfy  the  common  yearn¬ 
ing  of  thousands  of  job-bound  men  for 
piscatorial  pursuit.  The  cynical  sub¬ 
editor  compares  with  the  top-sergeant ; 
he  will  never  wear  the  uniform  of  the 
general  because  his  vision  tits  only  the 
lighting  line  of  a  platoon,  with  small  ap¬ 
preciation  of  the  campaign  of  battle. 


By  MARLEN  PEW 


A  S  this  is  written  there  is  music  and 
laughter  around  a  glittering  Christ¬ 
mas  tree  in  the  office  of  Edikmi  &  Pub¬ 
lisher.  The  40-odd  members  of  this 
Palladium  of  Liberty  are  celebrating  the 
arrival  of  the  glad  season  according  to 
established  custom.  Our  office,  high  in 
the  tow'er  of  the  Times  Building,  at  the 
throbbing  heart  of  the  great  metropolis, 
presents  a  scene  which  is  uncommon  in 
the  Himalayas  of  Broadway.  Some  of 
the  boys  and  girls  are  doing  a  cake-walk. 
Songs  reverberate  in  the  elevator  shafts. 
The  tree  is  weighted  with  an  exchange  of 
presents  and  sweets.  For  the  afternoon 
we  are  kids  again,  caring  little  that  some 
of  Qur  neighbors  think  us  quite  daft  to 
indulge  this  violation  of  the  anti-social 
rules  of  business.  On  with  the  dance, 
children!  There  is  no  Scrooge  here  to 
snarl  contempt  of  the  occasion  and  despise 
the  flight  of  fancy  to  celebrate  it  with 
merriment.  Business  associates  may  be 
friends.  Indeed,  the  cake  of  material 
success  in  an  enlightened  age  is  coated 
with  sugar,  not  ice. 

*  «  « 

'T’HE  week’s  towering  story  concerning 
the  fate  of  the  living  men  entombed  in 
the  sunken  submarine  will  class  with  the 
big  news  evaits  of  recent  years.  We  can¬ 
not  remember  another  story  which  called 
out  such  haunting  suspense,  save  perhaps 
the  case  of  Floyd  Collins,  caught  in  the 
Kentuck>-  cave.  Buried  alive  is,  of 
course,  one  of  the  worst  of  human  dreads. 
.\nd  when,  as  in  this  case,  six  imprisoned 
men  were  pathetically  signalling  tragic 
calls  for  help  from  the  depths  of  the  sea 
the  horror  became  appallingly  vivid.  It 
was  an  instance  wherein  the  news  reports 
merely  fed  the  imagination  of  the  reader 
who  could  but  guess  what  was  going  on 
in  _  that  sunken  coffin.  Six  men  in  a 
poisoned-air  trap,  slowly  exhausting  the 
breath  of  life.  What  could  they  have 
talked  about  through  the  long  reaches  of 
day  and  night?  VVere  they  brave  in  the 
face  of  death?  Did  insanity  finally  seize 
one  or  more  of  them,  horrifying  the 
others’  Did  they  discuss  suicide  when  all 
possibility  of  escaj^  faded?  When  un¬ 
consciousness  mercifully  blotted  out  the 
dark  and  bitter  end  had  they  made  com¬ 
mon  peace  with  God?  Such  thoughts  as 
these  occupied  the  public  mind  for  days. 
The  sinking  of  the  S-4  will  be  remem¬ 
bered  as  one  of  the  most  harrowing  storie-: 
of  an  age  in  which  horrors  were  common. 
*  *  * 

a  recent  afternoon  we  entertained 
in  an  interval  of  less  than  an  hour 
two  office  callers,  newspaper  men  of  long 
experience.  They  are  not  acquainted, 
though  both  have  long  worked  in  the 
East._  One  is  the  worst  c>'nic  we  have 
met  in  rnany  a  day.  We  doubt  if  he 
really  believes  the  clock,  the  calendar  or 
the  dictionary  can  tell  the  truth.  He 
would  smell  brass  in  ten  dollar  gold 
pieces.  He  would  require  an  acid  test  of 
the  Hope  diamond.  We  can  think  of 
nothing  that  this  man  would  not  be 
skeptical  of,  particularly  if  it  were  in 
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human  form,  and  he  is  pathetically  in  1 
quest  of  a  newspaper  job.  The  contrast¬ 
ing  subject  was  a  man  who  is  going  up, 
up  and  up  in  newspaper  work.  He  is  the 
right  kind  of  an  optimist.  His  outlook 
is  wholesome.  He  is  a  seeker  after 
truth,  knowing  it  is  rare  and  yet  fre¬ 
quently  possible  to  find.  He  has  not  per-  * 
mitted  his  contacts  with  disagreeable 
phases  of  life  to  soil  his  peponal  bag¬ 
gage.  He  has  had  as  many  disillusioning  ' 
bumps  as  the  next  fellow,  read  as  much 
pessimistic  literature  as  the  average  man, 
met  as  many  crooks  and  scoundrels  as 
you  or  I,  but  has  been  able  to  hold  suffi¬ 
ciently  aloof  to  keep  his  private  opinions 
balanced  and  faith  in  mankind  normally 
intact.  He  is  not  one  that  would  easily 
be  taken  in,  yet  not  so  wary  as  to  con¬ 
fuse  lambs  and  wolves. 

*  a  * 

1VOTHING  more  deadly  in  newspaper 
work  than  black  cynicism  and  un¬ 
reasonable  skepticism.  They  ruin  more 
men  than  does  booze.  They  inhibit  good 
w'riting  and  prohibit  profitable  associa¬ 
tions.  They  drag  a  man  down  to  the 
commonest  levels.  We  certainly  have 
nothing  but  contempt  for  vain  “glad 
stuff,”  booster  talk,  high-powered  self¬ 
selling  and  all  the  rest  of  the  silly  posing 
that  runs  under  the  theory  that  “the  smile 
wins,”  but  such  is  not  to  be  confounded 
with  the  sensible  appreciation  of  true 
values  that  is  found  in  the  man  who 
keeps  his  mind  open  and  his  heart  clean. 
The  practical  point  is  that  the  intelligent 
optimist  can  work  whereas  the  cynic,  no 
matter  how  intelligent,  finds  himself  stag¬ 
gering  and  stumbling  in  a  maze  of  pre¬ 
conceptions,  many  of  which  he  may  find 
were  misconceptions. 

*  *  * 

TT  is  quite  all  right  for  the  playwright 

and  novelist  to  heroically  picture  the 
hard-boiled  city  ed,  since  all  of  his  “outs” 
may  be  glossed  over  on  the  stage  or  in 
the  story,  but  in  practical  experience  we 
know  how  dangerous  to  a  newspaper  his 
faults  may  be.  The  cynic  cannot  sense 
a  big  picture,  a  great  story,  an  epic  ad¬ 
venture.  What  he  sees  is  the  routine 
grind.  He  will  not  fail  to  gather  up 

every  little  piece  of  gossip  on  a  given  day, 
but  he  cannot  be  depended  upon  to  find 
in  them  the  germs  of  a  round-up  that 
would  be  an  important  revelation  to  the 
public.  He  can  cover  a  tenderloin  murder 
and  miss  nothing,  but  he  will  never,  like 
the  late  William  T.  Stead,  investigate 
the  haunts  of  vice  in  a  great  city  to  de¬ 
termine  the  causes  of  crime.  The  hard- 
boiled  city  ed.  will  not  fail  to  cover  the 
ball-game  or  the  horse-race,  but  he  will 
never,  as  Dana  once  did,  give  a  reporter 
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EAGLE  STORY  BARRED  BECK 

Brooklyn  Daily  Questioned  His  Legal 
Residence 

When  the  House  of  Representatives 
was  convened  on  Dec.  5,  James  M.  Beck, 
who  appeared  to  take  his  seat  from  the 
First  District  in  Philadelphia,  was 
ordered  to  st^  aside  while  his  colleagues 
were  sworn  in. 

This  action  was  taken  on  the  motion 
of  Minority  Leader  Garrett  who  quoted 
from  articles  published  in  the  Brooklyn 
Eagle  to  show  that  Beck  was  not  a  bona 
fide  resident  of  Pennsylvania.  For  a 
week  preceding  the  meeting  of  Congress 
the  Eagle  published  a  special  series  of 
articles  to  show  that  Beck  was  actually  a 
resident  of  Washington  and  not  of 
Philadelphia. 

Beck  was  former  Solicitor  General  for 
the  Department  of  Justice  and  for  many 
years  has  been  a  conspicuous  champion 
and  defender  of  the  Constitution  as  the 
bulwark  of  the  safety  of  the  nation.  Be¬ 
cause  of  his  public  devotion  to  the  sacred 
character  of  law  and  order,  the  Eagle 
thought  it  worth  while  to  expose  the 
device  by  which  Beck  sought  to  enter 
Congress. 

Beck  is  the  attorney  for  Senator  Vare 
in  the  latter’s  contest  for  a  seat  in  the 
Senate. 

The  House  adopted  a  resolution  order¬ 
ing  an  investigation  of  the  legality  of 
Beck’s  election. 

The  expose  was  printed  only  in  the 
Eagle. 
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TO  GREET  1928 

Newapaper  Club  of  New  York  PI..,, 

Midnight  Entertainment  and  Dinner 

New  Year’s  Eve  will  be  celebrated  jt 
the  New  York  Newspaper  Oub  with 
midnight  festivities  and  a  dinner  sch^. 
uled  to  start  at  2  a.  m.  Attendance  will 
be  limited  to  members  and  their  invited 
guests.  Dancing  will  start  at  10  p. 
with  the  usual  horns,  rattles,  etc.,  of 
New  Year  entertainment  and  it  y 
promised  that  a  ‘bowl’  will  be  part  of 
the  paraphernalia. 

The  committee  in  charge  of  the  cel^ 
bration  includes  Charles  M.  Baer,  Gene 
Fowler,  Sam  McFarland,  C.  R.  Mac- 
auley,  Christie  Bohnsack,  and  Sylvester 
Sullivan. 

STARTS  SUNDAY  PICTORIAL 

The  Passaic  (N.  J.)  Sutiday  Eagle  will 
issue  a  four-page  pictorial  section  start- 
ing  Dec.  25.  Max  L.  Simon  is  owner 
and  publisher. 
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anjnstly  branding  him  with  this  everlast¬ 
ing  disgrace.” 
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on 
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SPECIAL  ISSUE  STORY  t'Y  E.S 

brings  libel  suit  over  him.  He  is  to  stay  in  Paris  until  I 

_  we  have  made  our  own  investigation  and 

^  A  either  proved  or  disproved  the  British  re- 

pdttfiela  Pott  Ecfitort,  Convicte<^  Ap-  Paris  most 

— Declare  Offending  Article  of  the  time  while  he  is  there.  He  is  to 
Wat  “Job  Work”  and  Not  of  report  to  you  daily  and  tell  you  every- 

Resular  Edition  ‘hing  he  has  done  the  past  twenty-four 

_  hours.  That’s  your  punishment  for 

butting  in  where  you  don’t  belong.  I 
Michael  J.  McHale,  Mitorofthe  Puts-  have  telephoned  press  headquarters  that 
yd  (Mass.)  Sunday  Post,  and  Leon  J.  there  has  been  a  change  in  plans  and  that 
Qragone.  manager  of  the  paper,  were  Smith  will  be  in  Paris  for  some  time.  He 
$100_  each  for  unlawful  publication  has  gone  there  frequently,  so  no  one  at 
of  an  article  im^olving  a  candidate  for  Neufchateau  will  suspect  anything,  and 
oogocilman,  in  District  Court.  Both  men  before  he  left  me  he  arranged  for  one 
ippealed  and  furnished  $300  apiece  bail  of  his  felloiY,  correspondents  to  cover  him 
for  appearance  before  Superior  Court  in  while  he  is  absent  from  the  field.  You 
lanuary.  and  I  and  the  chief  will  keep  our  mouths 

Cornelius  J.  Horrigan,  the  complainant  shut,  and  if  Smith  has  told  me  the  truth, 
and  defeated  candidate,  charged  that  the  and  I  believe  he  has,  our  own  Intelligence 
defendants  published  an  article  charging  operatives  will  prove  it  sooner  or  later 
him  with  being  a  trolley  strikebreaker  in  even  to  the  satisfaction  of  the  British, 
Buffalo.  _  Mr.  Horrigan  said  he  had  and  then  we’ll  all  be  happy.  That’s  all, 
norked  in  Buffalo  but  there  was  no  strike  Captain.  Let’s  pick  up  a  late  dinner  at 
in  ^ogress  when  he  was  employed  there,  the  officers’  ‘Y.’  ” 

Mr.  McHale  testified  that  Michael  La-  Two  days  later,  when  I  arrived  in 
jndke  arranged  the  _  pre-election  number  Paris,  Smith  reported  to  me  and  detailed 
in  which  the  offending  article  appeared,  him  movements  up  to  that  time.  Day 
Biis  issue  was  entirely  separate  from  the  after  day  he  painstakingly  went  through 
regular  Pittsfield  Sunday  Post,  said  Mr.  the  same  procedure.  Two  weeks — a 
McHale,  and  was  labeled  “Pittsfield  month — six  weeks  passed,  and  all  that 
Post,  Vol.  I,  No.  I.”  It  was  issued  Nov.  time  whenever  I  was  in  Paris  Smith 

17,  he  added,  and  _  was  distributed  free,  minutely  detailed  his  daily  life  to  me. 
Mr.  Dragone  testified  that  the  article  You  can  imagine  the  creepy  feeling  it 
[  about  the  complainant  was  just  “job  gave  me  thus  to  act  the  role  of  father 
work”  in  the  Sunday  Post’s  plant  and  was  confessor.  All  that  time,  too,  I  had 

not  identified  with  the  publication  of  many  communications  with  the  Colonel, 
whidi  he  is  manager.  but  not  once  did  he  so  much  as  refer 

- -  even  indirectly  to  the  Smith  case.  It 

UNTOLD  TA^  OF  A.  t  F.  ^  "JeVlSUIS*  V".? 

CENSORSHIP  I  shall  never  forget  the  tone  5n  the 

-  Colonel’s  voice  when,  in  mid-afternoon 

I  (Continued  from  page  12)  of  a  summer’s  day,  he  got  me  over  the 

I  _  Signal  Service  wires  and  at  last  men- 

j  tioned  the  name  of  Smith. 

1  anjustly  branding  him  with  this  everlast-  “About  Smith,”  he  began,  and  paused, 

1  ing  disgrace.”  as  though  loath  to  go  on.  “About  your 

j  The  Colonel’s  face  surged  red  with  man  Smith,”  he  repeated.  “Tell  him  to 
anger.  report  to  (j.  H.  Q.  immediately — and  to 

“Damn  it.  Captain,  do  you  think  w’e  bring  his  trunk  along.  He’ll  need  the 
go  off  half  cocked  here  in  such  a  serious  things  he’s  got  in  it  for  a  long  stay  up 
natter?  We  have  the  evidence— it  would  front  with  the  army.” 

Ibemore  than  sufficient  to  hang  you  or  me  .\nd  that’s  the  end  of  the  story,  except 
if  we  were  in  Smith’s  shoes.  He  is  that  when  I  hastened  over  to  Smith’s 
;;lty  and  he  starts  home  at  once.  Tell  hotel  to  tell  him  the  good  news,  he  was 
'  :m  to  come  in.  And  you  keep  out  of  out  and  I  left  the  message  for  him  in 
h  — you  don’t  belong  in  it.”  plain  sight  on  his  bed.  No,  I  never  have 

“Very  good,  sir,”  I  said,  as  I  turned  known  how  the  whole  terrible  mess  was 
•1  go  after  Smith.  “But,  Colonel” — and  finally  cleared  away,  nor  has  Smith,  so 
I  teve  often  marveled  at  my  temerity  in  far  as  I  know.  'The  Colonel  kept  a 
Qver  mv  shoulder  as  I  did — “you  closed  mouth  on  it.  He  did  volimteer  the 
i.e  only  British  secret  service  evidence,  information  that  the  American  operatives 
:I  bdieve.  Smith  is  an  American.  Why  got  their  first  inkling  of  Smith’s  in- 
■<  give  him  the  benefit  of  the  doubt  until  nocence  when  they  compared  his  name 
;  u  can  ch«k  up  on  the  British  report  as  written  on  the  hotel  register  with 
I  "'ith  American  intelligence  evidence?”  specimens  of  his  handwriting  that  they 
JTie  (Lionel  half  rose  from  his  chair,  had  obtained  without  suspicion  on  his 
I  Captain,”  he  shouted,  “you  are — you  are”  part  from  letters  written  back  home  bv 
-yand  then,  to  my  amazement,  he  stopped  him  and  turned  over  to  them  by  the  mail 
C-crt.  sank  back  into  his  seat,  eyed  me  censor.  He  also  let  me  draw  the  infer- 
pidly  from  head  to  foot,  picked  up  a  ence  that  several  times  Smith  and  the 
t  ncil  and  began  rapidly  making  lines  on  aviator’s  wife  had  been  manuevered  face 
I  pad— a  habit  he  had  when  suddenly  to  face  without  any  forewarning  on  the 
'^_lb,^an  idea.  part  of  either,  and  neither  had  shown  to 

“Captain,”  he  spoke,  after  what  seemed  the  trained  watchers  the  slightest  evidence 
long,  long  eon  to  me,  standing  there  of  knowing  each  other.  And  he  quite 
•.  attention  ^d  realizing  that  Smith’s  unmistakably  left  with  me  the  impres- 
—  Iff  was  hanging  in  the  balance,  and  mine,  sion,  when  I  asked  him  about  the  fate  of 
’I.  perhaps,  “bring  Smith  in  and  then  the  lady,  that  never  more  would  she 
fooni-,  I  will  hear  his  story  trouble  French  or  British  or  American 
‘■ore  sending  him  awav.  .And  God  help  Intelligence  sections, 
im  and  you  if  he’s  lying.  Wait  in  the  Oh,  yes,  I  almost  forgot.  Following 
you.”  his  daily  report  to  me  not  more  than  an 

One  hour  I  waited — ^two — three — four,  hour  before  I  carried  him  the  message 
^  well  into  the  fifth  when  a  field  that  lifted  the  threat  of  lifelong  disgrace 
frk.  summoned  into  the  inner  office  by  from  off  his  shoulders.  I  did  not  see 
motioned  to  me  to  enter  and  Smith  nor  hear  from  him  for  almost  a 
the  door  after  me.  month.  Then  one  dav  I  ran  across  him 

J— 1  gone.  At  his  desk  sat  the  at  the  front.  He  barely  nodded  and 
^•"^nel.  limp  and  ashy  pale.  He  after-  passed  on.  It  was  that  way  thereafter 
* 'll  every  time  we  met  until  the  fighting  was 

*|lhM  regular  army  experience,  em-  over  and  in  due  course  he  set  sail  with 
quarter  fighting  in  Cuba,  a  battle  scarred  division  back  to  God’s 
'  ^uppines  and  the  Boxer  rebellion,  own  land. 

Ll-  -  unnerved.  But  I  have  not  heard  from  nor  seen  him 

W  w  Rusped  to  me  as  I  stood  from  that  day  to  this.  Though  I  have 

every  Simday  morning, 

v”’  ’unocent !”  in  a  fashionable  church  in  no  mean  city 

1  w  What  T  of  the  U.  S.  A.,  he  can  be  seen  solemnly 

"\v?! A  a  question :  passing  the  collection  plate  and  as  solemn- 

T  iMM  k*  delivering  the  offering  at  the  altar’s 

"  w  other  door  before  steps  into  the  preacher’s  hands. 

m.  He  IS  on  his  way  to  Paris  ropvrtelit  1927  by  Eoito*  ft  Pitwitsheh  Co. 
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When  you  advertise  in  the  Indiana  news¬ 
papers,  you  reach  6,700,000  consumers, 
whose  wealth  and  buying  power  is  estab¬ 
lished. 

No  test,  or  tryout  campaigns  are  necessary 
to  determine  if  a  market  for  your  product 
exists  in  this  territory.  If  your  product  has 
merit,  if  it  has  a  use  in  the  home,  and  if  the 
merchant  can  sell  it  at  a  profit,  you  can  start 
your  advertising  with  assurance  that  it  will 
be  instantly  accepted  by  both  consumer  and 
dealer. 

The  newspapers  that  represent  Indiana’s 
buying  power  are  at  your  service.  Call  on 
them  for  any  information  you  may  need. 


•Colunlbu^  Republiciui  . (E)  5,016 

•Fort  Wayne  Journal  Gazette  . (M)  4L747 

•Fort  Wayne  Joumal-Cazette  . (S)  31,314 

•Fort  Wayne  News-Sentinel  . (E)  44.699 

tFrankfort  Times  . (M&S)  8,193 

•Gary  Evening  Post-Tribune  . (E)  17.083 

•Huntington  Press  . (M&S)  5,020 

•Indianapolis  News  . (E)  129,480 

•Lafayette  Journal  &  Courier..  (M)  8,094)  ooita 
(E)  14,076  I 

tLa  Porte  Herald- Argus  . (E)  6,720 

•Marion  Leader  Tribune  . (M  &  S)  9.986 

tShelbyville  Democrat  . (E)  4,038 

•South  Bend  News-Times  . (M)  9,836  )  07070 

(E)  18,037  S 

•South  Bend  News-Times  . (S)  26,173 

•South  Bend  Tribune. ... (S)  24,409. ...  (E)  25,473 

•Terre  Haute  Tribune  . (E&S)  23,086 

•A.  B.  C.  Publisher’s  Statement,  October  1,  1927. 

tGovernment  Statement,  Oct.  1,  1927. 


GOSS  24  and  28-pace  presses  cood  for  black 
•r  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  paces. 


Ayailable  for  Early  DeliTery 


Vew  Tork  OiBoe.  .Brokaw  lU^.,  IWT  Broadway 
GUoaco  Ofice . Xsaadaoek  Blook 


GENERAL  ELECTRIC 


Supplies  and  Equipment 


Stereotype  Room 
Efficieiiey 

Meuns  quick  production  of  good 
plates  and  the  elimination  of  re 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Monlderi 
Light  Wool  Monlders 
Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper  Supply 
Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


IKFnNEWSPAPF.R  PRESSES 


WALTER  SCOTT  K  COMPANY 

Kaia  Oflloe  ft  Fsetoiy . BlalnBeld,  V,  7, 


BeatsI 

1  K**  Massively  built 

throughout.  Extra  heavy  frames. 
Powerful  cross  braces.  Massive 
bed.  Huge  solid  roller.  Recent 
purchasers:  Chicago  Daily  News, 
St.  Louis  Globe-Democrat,  Kan¬ 
sas  City  Star,  Milwaukee  Journal. 

W  rite  for  full  details 

GOSS  PRINTING  PRESS  CO. 

New  York  Ckic«f«  San  Fraodaco 


21- ill.  Col.  Goss  High  Speed 
Octuple  Pres*. 

22- in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22-in.  Col.  Goss  Five-Decker 
40-page  Press. 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super- 
Imposed  Unit-Typo  Octuple 
Press.  _ 

Others  for  Early  Shipment 
LET  US  KNOW  YOUR  WANTS 

The  Goss  Printing  Press  Co. 

Main  OABm  dk  Factory  Cbicaco,  IH. 
Now  Yark  Offico  220  W.  42iid  SL 
Saa  Fraadaoa  Offica  646  CaO  BUs. 


R.  HOE  &  CO..  Inc.  504-520  Grand  Street,  New  York  Ckf 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Water  ^ 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


i  . 

Drive  and  Control  I' 

for  j: 

Newspaper  Presses  I 

The  Worcester  (Mass.) 
Telegram  will  install  two 
G-E  100-h.p.  a-c.  drives 
on  its  Scott  Multi-unit 
press. 


HOW  MONITOR  TEACHES 
STAFF  HOW  TO  WRITE 

“Accuracy  in  Ideas  Facilitated  by  Ac¬ 
curacy  in  Use  of  Words,’*  Says  R.  R. 

Harrison,  Executive  Editor  of 
Christian  Science  Daily 

R.  R.  Harrison,  executive  editor  of 
the  Christian  Science  Monitor,  Boston, 
while  cnconrajiing  an  individual  style 
among  writers  on  his  staff,  insists  on 
accuracy  both  in  words  and  ideas. 

“To  attain  readable  stories,”  he  said, 
“we  make  every  effort  to  encourage  the 
individual  style  of  our  writers,  and  to 
give  them  as  much  latitude  and  freedom 
from  inhibiting  rules  as  is  consistent  with 
an  editorial  standard  which  demands 
dignity  as  well  as  readability. 

“\Ve  believe  that  these  qualities  can 
be  made  to  combine.  Subjects  of  gravity 
and  importance  can  be  written  with 
simplicity. 

“Of  equal  imi>ortance  to  readability  in 
the  Monitor’s  conception  of  acceptable 
copy  is  content.  A  story  well  written, 
but  without  substance  and  without  in¬ 
formation  which  would  not  ordinarily 
be  otherwise  available  to  our  readers 
does  not  meet  our  requirements  for  good 
copy,  and  to  this  end  we  seek  to  de¬ 


velop  accuracy  in  words  to  express  these 
ideas.  Accuracy  in  words  can  be 
achieved  by  the  ordinary  processes  of 
remembering,  and  bv  knowing  how  to 
find  out,  AXD  THEN  FINDING  OUT. 
It  is  a  problem  familiar  to  every  news¬ 
paper  office,  and  is  met  usually  by  the 
painstaking  insistence  of  city  editors  and 
copy  editors.  The  attainment  of  a 
definite  staff  morale  to  which  inaccuracy 
is  intolerable  reduces,  we  have  found,  in¬ 
accuracy  to  a  minimum. 

“Accuracy  in  ideas  is  greatly  facilitated 
by  the  habit  of  accuracy  in  the  use  of 
words.  The  solution  of  this  problem 
demands  a  real  sincerity  of  purpose  on 
the  part  of  the  writer  to  represent  the 
facts  in  any  given  story  with  fairness 
and  justice,  to  avoid  the  slightest  dis¬ 
tortions,  either  unconscious  or  inten¬ 
tional,  and  to  avoid  misleading  phrases. 
To  fail  to  do  this  is  to  disserve  the 
newspaper  profession,  and  to  neglect  the 
responsibility  of  the  press.” 


N.  Y,  SUN  VETERAN  HONORED 

Rubenstein,  Delivery  Foreman,  Given 
Testimonial  Dinner 

Saul  D.  Rubinstein,  foreman  of  the 
delivery  department  of  the  New  York 
Sun,  was  honored  with  a  testimonial 
dinner  by  more  than  200  of  his  co¬ 


workers  in  recognition  of  his  27  years 
of  continuous  service  in  the  Sun  organiza¬ 
tion.  Dec.  20. 

Harold  M.  Anderson,  editorial  writer 
on  the  Sun,  acted  as  toastmaster.  Edwin 
S.  Friendly,  business  manager,  in  a  brief 
speech  commended  Mr.  Rubinstein  for 
his  long  and  faithful  service  and  then 
presented  him  with  a  check  for  $500  from 
the  delivery  foreman’s  associates. 

Fred  A.  Walker,  chairman  of  the  exec¬ 
utive  board,  made  the  presentation 
speech  which  accompanied  a  large  silver 
loving  cup,  also  from  Mr.  Rubinstein’s 
associates  and  friends.  Hubert  B.  Fair- 
child,  advertising  manager  of  the  Sun, 
also  spoke.  Thomas  Brady,  of  the  de¬ 
livery  department,  presented  a  Howard 
watch  which  was  .given  by  Mrs.  P.  J. 
Langan,  owner  of  the  Castle  garage. 

The  arrangement  committee  consisted 
of  J.  Donohue,  William  Hirsch  and 
diaries  W’einbcrg. 

Other  guests  of  honor  were  James  E. 
Hasenack,  circulation  manager ;  John  E. 
Martin,  production  manager ;  Charles  E. 
Luxton,  office  manager :  Hilson  Munsey, 
auditor,  and  CJeorge  Yaisle,  assistant  cir¬ 
culation  manager. 

NEW  PRESS  IN  SPOKANE 

A  new  double  octuple  Hoe  press  is 
now  being  installed  ’by  the  Spokane 
Spokesmem-Rciieto- 


SCRANTON  WELCOMES 
WESEL  OmClALS 

Officer*  of  Stereotype  Machinery 
ufacturing  Firm  Guest  at  ChamW 
of  Commerce  Luncheon — Fac¬ 
tory  Recently  Moved 


Officials  of  the  Wesel  Manufacturim 
Company,  makers  of  stereotyping  na- 
chinery  and  photo-engraving  accessorits, 
were  guests  of  honor  at  a  luncheon  giTo 
last  week  by  the  Scranton  Chamber  of 
Commerce.  The  firm  recently  movtd 
its  plant  from  Brooklyn  to  Scranton. 

Following  the  luncheon,  members  of 
the  chamlier  were  taken  to  the  ntit 
Wesel  factory  where  they  were  escorttd 
through  the  building  and  shown  tht 
various  manufacturing  processes. 

F.  Wesel,  president,  spoke  briefly  oo 
the  history  of  his  conqiany.  He  said 
that  when  he  became  head  of  the  lirn 
15  years  ago  through  the  death  of  hg 
father,  founder  of  the  concern,  he  mads 
up  his  mind  to  move  from  Brixiklyn  ii 
order  to  obtain  a  site  allowing  greater 
expansion.  The  Wesel  organization,  k 
said,  is  now  employing  more  than  Ifli 
individuals.  Prospects  for  business  we- 
very  encouraging,  he  added. 


Factory  Rebuilt  Presses 
for  Immediate  Delivery 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


With  Independent 
Gas-fired  Steam 
Generators. 


The  quickest  and 
the  most  economical 
Presses  for  the 
moulding  and  drying 
of  Matrices. 


Advertise 


in  the  medium  that 
reaches  your  clients 
and  prospects. 


EDITOR  &  PUBLISHER 


More  than  800  in  use 


Modern 


Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  RolL  Are  yon 
interested?  If  so,  consult 
yonr  regular  dealer  in 
printers'  supplies  or 
write  ns  direct. 


Do  it  now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Editor  &  Publisher  and  The  Fourth  Estate 


Editor 


Publisher  and  The  Fourth  Estate 
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editor  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  .75  per  line 

4  Times  .60  per  line 

Count  six  words  to  the  line 


CIRCULATION 


EMPLOYMENT 


MECHANICAL 


Promotion 


Situations  Wanted 


Equipment  for  Sale 


CIrculatloa  BuiUere— Blair  &  Austin,  1504  Cen¬ 
tre  ave.,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Club  Campaigns. 

Greatest  Results  per  Dollar  expended  in  circu¬ 
lation  building  campaigns,  23  years  of  leader¬ 
ship.  Myers  Circ.  Urganizatioa.  Box  288, 
Waterloo,  Iowa. 


Superior  Clculatkm  Builders— The  W.  S.  Ken¬ 
dall  Company,  1U4  North  Bailey  avenue,  Louis¬ 
ville,  Kentucky.  The  circulationbuilding  or- 
White  space  charge  at  same  rate  per  line  ganization  that  has  set  the  standard  for  aggres- 
■er  insertion  as  earned  by  frequency  of  in-  sive,  successlul  circulation  campaigns  for  nearly 

lertion.  Minimum  Contract  space,  three  twenty  veara _ 

|j^(.  The  Editor  &  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver- 
tieeBient. 


ADVERTISING 


Special  Service 


As  Advertising  Organization  trained  for  spe- 
dal  service,  ready  to  function  on  demand,  is 
•hat  is  neHed  bj;  a  publisher  when  he  contem¬ 
plates  an  industrial  or  any  edition  other  than 
^  regular.  Anywhere — any  size.  Our  record 
jcoonstrates  satisfied  publishers  and  advertisers. 
D.471,  Mitor  &  Publisher. 

business  OPPORTUNITIES 

Brokers 


Bdletn  of  Periodical  Publishing  Properties 
Ifer  tale  will  be  sent  those  desiring  to  invest 
in  the  publishing  business.  Harris-Oibhle  Co., 
345  Madison  Ave.,  New  York. 


The  World’s  Lau'gest  Circulation  Building  Or- 
gantution — The  only  circulation  building  serv¬ 
ice  in  Newspaperdom  furnishing  publishers’ 
athdarits  of  the  exact  results  of  its  every 
campaign.  The  Charles  Partlowe  Company, 
Occidental  Building,  Indianapolis. _ 

Notice,  Publishers?— Let  us  make  you  money 
by  building  your  circulation  and  collecting  your 
accounts.  Newspaper  Circulation  Service.  Char¬ 
lotte,  N.  C. 


EMPLOYMENT 


Hnlp  Wantnd 


25 
1.  50 


S.  A. 
CO 


IC 


Advertising  Manager's  berth  to  lie  filled  in 
the  spring  on  daily  of  9,000  circulation.  Resig¬ 
nation  cause  of  vacancy.  Applicant  must 
aggressive  and  possess  thorough  knowledge  of 
advertising,  and  handling  of  men.  Write  fully 
and  complete  in  first  letter,  inclosing  your 
photo.  Our  staff  has  read  this  copy.  Address 
D-691.  Editor  A  Publisher. _ 

Advertising  Solicitor  icr  Evening  Newspajicr 
in  city  of  55,000.  Must  be  able  to  write  good 
copy  and  make  attractive  layouts.  Permanent  make-up 


City  Circulation  or  Promotion  Manager —  For  Sale — One  Wesel  Combined  flat  and  curved 
Young  married  man,  full  of  new,  successful  routing  machine  with  five  saddles.  Miles  Ma- 
ideas,  pep  and  enthusiasm,  is  looking  for  a  chinery  Co.,  64  West  23rd  Street,  New  York 
connection  with  paper  that  has  or  would  like  City. 

to  try  out  the  boy  promotion  plan.  Expert-  “  ; - - - — 

enced  re  organization  man.  Economical  creu-  .vof  Sale-  A  complete  newcpaier  photo-engrav- 
lation  proiiucer.  30  years  of  age.  l>-645,  Edi-  mg  plant  for  $990.00  f.o.b.  New  York.  Miles 
tor  &  Publisher.  Machinery  Co.,  64  West  23rd  Street,  New 

- 1  ork  City. 

Classified  Manager,  8  years’  successful  experi-  — - — - “ 

ence  building  second  paper  in  very  large  city.  For  Sale— One  Wesel  and  one  Royle  Flat 
Fine  record  as  executive  and  sales  organizer.  Routing  machine,  at  great  bargain.  One  Hoe 
.•\ge  38;  family.  Employed,  but  have  good  rea-  -Monorail  Trimmer.  ^  Miles  Machinery  Co.,  64 
sons  for  wanting  to  make  change.  Interested  West  23rd  Street,  New  York  City. 

only  in  difficult  job.  D-705,  Editor  St  Publisher.  - - — - — - - - 

Usher.  Goss  Comet  Press,  narrow  margin  7  col'jmn 

-  .  .chases,  rollers,  motor.  $375  auxiliary  paper  roll 

Classified  Manager,  now  employed,  wishes  to  stand.  8  years  old,  never  been  mov^.  Price 
make  a  change  first  of  January.  Thirty  years  on  floor.  $3,500.  One  single-magazine  Inter- 
of  age.  five  years’  classified  experience:  can  type.  8-point  mats.  8  years  old,  good  condition, 
show  successful  record  and  gain  in  linage  for  Priced  on  cars  Ferti.  $1,250.  Peru  Tribune, 
two  years  of  managership.  Have  been  with  Peru.  Indiana. 

present  employer  two  years.  Good  reasons  for - - - - - 

wishing  to  change.  Can  furnish  A-1  reference.  Hoe  Stesun  Tables;  five  automatic  tables  only 
In  reply,  state  number  employed  in  your  depart-  slightly  used  in  A-1  mechanical  condition.  Air 
ment.  and  salary  you  would  pay.  D-703.  Editor  or  hand  operated.  D-658,  Editor  &  Publisher. 

Si  Publisher.  - - — - 

-  Job  Presses,  Paper  Cutters,  Whs  Stftchsrs, 

£  c'tor-Mrnagcr,  successful,  leading  semi-  etc. — A  complete  line.  Overhauled  and  guar- 
weekly  open  for  connection  with  weekly  or  anteed  machines  at  bargain  prices.  Kaiy 
small  city  daily.  Prefer  prospect  of  eventu-  terma.  Hoffman  Type  &  Engraving  Cs,  114 
ally  taking  over  an  interest.  Married._age  33.  F.  13th  St.,  N.  Y.  City. 

Present  paper  changes  ownership.  Excellent  ~  'T~~ - - - - - - - 

references.  D-704.  Editor  &  Publisher.  Used  Cans  I^t  Roller  for  wet  mata  only,  (ar 


sale  cheap.  The  Goat  Printing  Preaa  Cs,  153 
Editorial  Wiiter — Age  39,  fifteen  years’  ex-  So.  Paulina  St.,  Chicago,  Ill. 
perience,  wants  connection  with  forward-going _ _ _ 

daily.  Student  of  public  affairs,  arts  and  "  -  - - 

sciences  and  human  interest  writer.  D-673,  Equipment  Wanted 

Editor  &  Publisher. - 


Dtcirable  Weeklies- available  through  this 

a  •  H  11  t-f  a*  ’x.!.  aiiu  liiyouis.  X'CTlIianCni  l••ns*»^,-aa^,P  asaava  osaaxs. 

nency  desirable  weekly  publications  ^*1“  position,  with  opportunity  for  advancement  to  D-711.  Editor  &  Publisher. 

^  without  job  plants  l^ated  in  the  fol-  ^ight  man.  Write,  stating  aee.  experience  and 
lowing  states^ew  salary  expected.  The  Kenosha  Evening  News, 

STvania.  Illinois,  Tennessee,  Kansas,  Ken-  KMiosh-i  WU 
tiky,  Alabama.  Florida.  J.  B.  Shale.  Times  Wis. 


—  .  ,  ;  rjr  r;  Photo-engraviig  plant  wanted;  or  any  photo- 

Fmancml  Writer  ^d  Editorials-New  Yewk  engraving  equipment.  D-689.  Editor  4  Pub- 
daily  7  years;  previously  8  years  news  des/k;  lishcr. 
and  staff:  seeks  Eastern  desk. 


BMg.,  New  York;  6  North  Michigan  Avenue,  Assistant  City  Fdi^or  on  l»ve  morning  paper 

eikagfo^ _ in  New  England  city  of  100,000.  Energetic, 

experienced  man  wanted.  D-706,  Editor  &  Pub-  Editor  &  Publisher, 
lisher. 


Foim  Tables,  all  steel,  with  roller  bearing 
-  .e  »  T  casters,  pipe  frames,  top  24*  by  28^*,  bei^t 

Executlva,  15  years  experience  as  editor  a^  3954-.  what  have  you  to  offer?  Could  mm 
vertisiiig-business  maMger,  now  employed  quantity.  Montreal  Star  Company.  Umited. 

wants  connection  with  greater  opportunity.  Montreal  PanaHa 

Any  locality.  Can  show  records  of  otitstand-  ^ | _ 

ing  ability  as  newspaper  builder. 


Humidification 


MiMe  West  Properties— Exclusive  listings. 

Maraiin,  tdftor  «ant«d:  also  Huinidi«r,  r,duc,  p-p-r  treble,  in 


tmier  in  the  United  States  who  resides  at  J"'''®*’  *  neighborhood  in  which  there  is  a  news  room,  make  up  experience.  Only  three 

Mo  writes-  '“"I'  former  etnrfoyers.  All  as  reference. - 

^l^ve  a  client  wdio  occupies  a  high  execu-  futiifh'e'T  "  *  ^ 

the  position  in  one  of  the  biggest  newspaper 
wzanizations  in  this  country,  and  who  lives 
aeir  New  York  City.  He  asks  me  to  buv  for 
km  a  small  town  daily  or  a  fine  weekly  in 


Situatioiig  Wantad 


D-71C. 


Reporter  with  ciiculation  and  scdiciting  ex¬ 
perience  will  build  circulation  of  city  paper  in 
suburban  district.  D-694,  Editor  &  Publisher. 


5ew  England.  New  York.  New  Jersey  or  Penn-  Advertising  Manafsr-SoHc:toT--Age  37.  mar 
ghrania.  I  would  like  to  bear  from  a  numbCT  ried,  who  has  shown  excellent  results  anti 
d  newspaper  owners  in  this  territory.  t  qan  show  proof  of  producing  ability;  experi 

eonclnde  that  because  ^  .  .... 

West  I  cannot 


Salesnuu,  can  convince  in  interview  and 
prove  by  indisputable  evidence  that  I  can  pro- 
lause  T  iive  in  the  Middle  ^^ced^  OT  wiriuV '  duce  busine^  by  management;  selling;  original 

handle  your  orowties.  I  cial  editions,  classified  and  all  kin^'^f  d^  oiP^e York** prTfTr'’'s™n^  rity = 

Im  successfully  published  a  country  play  accounts.  Now  ready  to  accept  position  sSith  Lr^bU  I>709  '  Edhor  &  PMblTsher 

tw  nearly  forty  years,  and  you  need  not  be  where  a  real  hard  worker  is  needed.  Ref-  ao»<h  agreeable.  U-7U9.  Editor  &  fublisher. 

tinuance  Evening  World  at  Tulsa,  Oklahoma. 
Will  take  fifty  dollars  to  start,  because  I  need 
a  job.  Best  references.  Address  Larry  Dailey, 


■kn*  better  than  $70,000  profit  this  year,  for 
1625,000.  and  if  you  have  about  $150,000  in 
cuh.  I  think  I  can  show  you  how  to  buy  it." 


Newspapers  for  Sale 


Adyertioing  Manager,  10  years’  experie-'ce, 
available.  Capable,  write  news.  Age  29.  Mid 
West.  L.  Batchelor.  Goshen.  Ind. _ 

Advertiahig  Solicitor — Six  years’  experience, 
auto  and  general  accounts;  good  copy  writer. 
Permanent  place  desired.  Age  31,  married. 
Available  immediately.  Make  offer.  Reasoo- 


Edmond.  Oklahoma. 


Web  Pressman,  competent,  with  25  years’  ex¬ 
perience.  wants  position  as  Superintendent  or 


Eiflit  Weekly  Newspapers  in  rich  conuTiiiniti»s 

Albany,  N.  Y.  100%  equipped  plant;  -  , - -  - -v;—- -a -  -  -  t 

itedtts  average  $20,000  annually;  present  ®hle  salary.  B.  H.  L.,  Box  6,  Hurlbert  St.,  Foreman  ^in 

eviier  will  sell  one-half  interest  for  expanrion  So.  Macom,  Ga.  ‘  *  “ 

wupoies  at  $10,000. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negodadons  confidendal 

PALMER,  DEWITT  & 
PALMER 

Business  Zstabllshad  la  ISM 

350  Matliaon  At*.  N*w  York 

Pacific  Coast  Bepraaeatative: 

M.  C.  Koora.  Slfi  H.  Caaoa 
Drive,  Beverly  Hills,  Calif. 


-ri.  proposition,  Aaalstant  to  Publisher  or  Busineee  Manager— 

Company.  Transports-  Now  employed,  but  wishes  to  make  a  change. 

M  Bldg..  Detroit.  Mich. _  Pq,  p,,,  j2  years  have  worked  with  a  growing 

Fnaeh  Dally  cf  42  years’  standing.  A  going  institution-;-now  businm  manager  and  still 
PtlJicstion  with  up  to  date  plants  in  Fall  River  handling  circulation  and  national  advertuing  de- 
•sdNew  Bedford.  Mass.  Fully  equipped  to  do  Payments  m  well  as  other  duties.  Since  con- 
J*  printing.  Member  of  Associated  Press.  ".<*‘'"8.  with  present  paper  have  advan<*d  from 
S?««ivtrs.  L’Independant  Publishing  Co..  Fall  «>•<:“•»••<»>  manager  to  present  position.  Bustneu 
ahtr,  Usss.  has  grown  steadily,  circulation  almost  tripled, 

~  profits  quadrupled — and  paper  still  growing.  I 

ur  j  would  like  to  connect  with  paper  of  about  same 

_ newtpaper  Wanted  size,  evening  or  morning  circulation  thirty  to 

fifty  thousand,  city  thirty-five  to  one  hundred 


results.  At  present  employed.  All  correspond¬ 
ence  will  be  kept  confidential.  D-699,  Editor 
&  Publisher. 


f.  „  - -  iiiiy  [Dousana,  ciiy  inirxy-nve  «>  one  nunareu 

Weekly  Newspaper  near  New  York  thousand  population.  Prefer  something  in  Middle 
advertising  manager.  Aggressiveness  West  but  will  consider  elsewhere,  where  they 
I;  ,  count.  Please  state  qualifica-  want  good,  honest  work.  Salary  not  an  im- 

™’y-  Give  references.  D-707.  Editor  portant  factor  to  start.  Reasons  for  wanting  to 
rnblisher.  make  a  change  given  on  request.  Would  like 

~  to  get  in  touch  with  some  publisher  or  business 
Partner  Wanted  manager  of  large  newspaper  who  wants  a  good 

— j— - assistant.  0-667.  Editor  8  Publisher 

"J**w  Like  to  Meet  a  young  man  with 


^  hmidred  dollars  to  join  me  in  publishing  CIrcuUUon  Manage— ExpeneMe  on  large  and 
£»n*mal.  educational,  monthly  magazine,  .^F»n;»i'ar  Promotion,  Audit 

like  it  ever  published.  He  must  be  Office  Detail,  etp.  (in  produce 

a  lover  of  books,  a  hard  worker,  and  «dverse  condition.  AvailaNe  at  oime. 

A  life  proposition.  D-708.  Editor  Moderate  saUry.  D-674.  Editor  ft  Piibltsber. 
nibUtber. 


CIRCULATION 


Promotion 


/ork  Ckj 

Water  » 
BOSTON 


_  Cfa-culation  Manager — Twelve  years’  experi- 

-  ence,  now  employed.  Absolutely  qualified.  Age 

30.  Married.  Best  references.  D-700.  Editor 
&  Publisher. _ 

Oteculatlon  Manager  desires  change.  Fifteen 

_ years  in  Circulation  Department,  from  Carrier 

-  When  quick,  additional  circulation  to  Circulation  Director.  Morning,  evening  and 

C?)!*  becomes  necessary,  remember  that  Sunday  experience.  Thoroughly  familiar  with 
w*"ty  years  in  this  one  line  of  endeavor  »U  phases  of  circulation,  promotion,  and  office 
7“  Oraof  against  experimenting.  Write  or  detail.  Reference,  present  employer.  Solicit 
•  Ftcifir  Toast  CircuLition  Service,  Bell  interview  it  my  expense.  D-659,  Editor  8 
slock.  Cincinnati.  Ohio.  Publisher. 


Make  a  Wish — 

than  work  toward  its  ful¬ 
filment.  If  your  wish  is 
for  a  greater  opportuni¬ 
ty  use  the  Classified  Serv¬ 
ice  of  Editor  &  Publisher 
to  broadcast  a  statement 
of  your  desire  and  a  rec¬ 
ord  of  your  ability  to  the 
prospects  who  control  the 
coveted  opportunities. 

Find  what  you  want 
through 

Clatsi/ied  Service 


Central  West 

We  have  at  this  time  some 
attractive  Central  West  oppor¬ 
tunities,  ranging  in  value  from 
$50,000  to  $2,000,000. 

HARWELL  &  ROCKWELL 

Brokers  in  Newspaper  Properties 
Successors  to 

HARWELL  a  CANNON  (Eat.  1910) 
Southern  Office  Times  Building 

Birmingham,  Ala.  New  ’York 


Publishers! 

We  c*n  put  you  in  touch  with 
go-gettero — men  who  have  made 
records  and  are  ambitioua  for 
further  achievements. 

CLASSIFIED  SERVICE 

Editor  &  PnbHtlier 


Editor  &  Publisher  and  The  Fourth  Estate 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payinent. 


lij  ■  “1  The  Rockford  (Ill.)  Morning  Star’s 

I  _  —  —  A  — ^  Hoc  octuple  press,  recently  installed 

I  I  I  I  13  ^  ^  in  the  new  building  at  North  Wyman  and 

I  I  y  ^  J  J _ ^2  V  r\^  5  Mulberry  streets,  went  into  use  for  the 

I  each  idea  pub-  first  time  last  Sunday  morning  and  was 

lishtd.  Send  dedicated  with  publication  of  tlie  Star’s 

y  13  III  I  Lj  L3  W  80- page  Christmas  edition,  which  con- 

fi  $  $  I.  J  I  J  I  J  ■  ^  lx  PP^  S  T  tained  nearly  400  columns  of  advertising. 

I  A  XX-r  payment.  |  Following  its  annual  custom  the  Star 

I  j _  I  printed  all  letters  the  paper  had  received 

{ Tn,  .  „„  ■  . :;j.i  I  ra  addressed  to  Santa  Claus  and  there  were 

- . ...I sectlons  of  l6  pagcs  cQch  for  the  pub- 

TVOW  is  the  time  for  that  much  the  Los  Angeles  Express,  each  day  there  Ji^re°th°n  missives  which  totaled 

neglected  winter  pruning  of  home  ire  two  ads  that  dominate  the  page.  They 

fruit  and  ornamental  trees.  Get  your  are  captioned  “Two  Real  Estate  Bar-  •  - 

hardware  and  nursery  men  to  advertise  at  gains,  which  further  explains:  Read  10-PAGE  RADIO  SECTION 

this  time  pruning  shears,  pruning  saws,  each  of  these  advertisements  carefully. 

grafting  wax,  and  tree  paint,  individually  Each  one  describes  a  particularly  choice  The  Sioux  City  (la.)  Tribune,  Tues- 
or  in  groups.  This  will  also  serve  later  piece  of  property  that  is  reasonably  day,  Dec.  13,  printed  a  10-page  Atwater 
on  to  stimulate  their  spring  business,  and  priced  now,  but  rapidly  increasing  in  Kent  radio  section^  announcing  the  firm’s 
further  nursery  and  garden  activities  at  value.”  Each  ad  is  two  column  four  new  line.  A.  Schneidcrhan,  distributer,  co- 

the  "rowin"  season. _ C.  M.  L.  inches  in  size  and  are  of  different  firms,  operated  with  the  paper  in  arranging  the 

“  “  -  The  ads  center  the  page. — Ashe,  Long  section  and  265  dealers  in  the  territory 

Pitting  the  two  newspapers  of  the  city  Beach,  Cal.  co-operated, 

against  each  other  in  a  “Semi-Annual  _ _  ^  . . 

successful  advertising  plan  recently  for  j|  ~  ~  j 

the  Warren  M.  Crosby  department  store  I  -w-w-  -r-^  t-  Dollar  will  j 

of  Topeka,  Kan.  The  public  was  asked  |  II  I  I  I  f  ^  LJ  1  I 

to  vote  in  the  sense  that  each  article  fea-  |  |  |  I  J  { I  .  |  |  idea  published. 

tured  was  offered  through  a  coupon  that  i  -A.  JL  A..  X  X.  X  1  clipping 

entitled  the  buyer  to  a  special  concession  |  /  *  ♦ 

on  each  item,  the  amount  varying  with  ||  1°^  payment.  | 

the  value  of  the  item.  Naturally  the  gfa  ,  ,  ,  .  .  .  . . 

d"cJte‘‘from^whfch‘new7pajrthr  Indianapolis  News  is  performing  Springfield  Republican  ioixvA  that  there 


10-PAGE  RADIO  SECTION 

The  Sioux  City  (la.)  Tribune,  Tues¬ 
day,  Dec.  13,  printed  a  10-page  Atwater 


co-operated. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


w'as  clipped. — P 
Wis. 


N.,  Oconomowoc, 


^HE  Indianapolis  News  is  performing  Springfield  Republican  found  that  there 
a  service  to  its  readers  and  to  In-  is  one  lawyer  for  each  528  residents, 
dianapolis  citizens  by  running  a  daily  Build  a  story  on  proportion  of  lawyers, 
box  feature  entitled  “Know  Your  Neigh-  dentists  and  doctors  in  your  city  and 


_  box  feature  entitled  “Know  Your  Neigh-  dentists  and  doctors  m  your  city  and 

“If  You  Wreck  Your  Car”  could  be  the  Each  day  a  suburb  of  the  city  or  sketch  of  first  one  who  started  practice 

heading  over  a  page  or  half-page  of  ads  ^pother  town  in  the  county  is  described  m  each  profession. — M.,  Fitchburg,  Mass, 
of  automobile  insurance  concerns,  fender  historical^  and  economically  in  two^ra-  . 

and  bodv  companies,  tow  car  concerns,  graphs  of  boldface  type.— Dow  Richard-  The  Daily  Texan,  college  daily  with- 
O'!,:.,  a  anH  son.  out  wire  service  at  the  Lniversity  ot 


etc.  This  would  be  a  novel  feature  and 
should  be  easy  to  sell. — F.  W. 


graphs  of  boldface  type. — Dow  Richard-  The  Daily  Texan,  college  daily  with- 
son.  out  wire  service  at  the  University  of 

-  Texas,  conducts  a  daily  column  headed 

In  order  to  leave  the  first  two  sections  do  you  know  alwut-  and  then 

of  its  paper  free  for  more  spot  news,  the  things  of  national,  state  or  in- 


.\  special  Christmas  page  of  good  wdll  of  its  paper  free  for  more  spot  news,  the  tilings  oi  national,  state  or  in- 

was  run  in  the  Christmas  edition  of  the  Worcester  (Mass.)  Sunday  Telegram  is  ternahonal  interest  summarized  in  the  col- 
Springfield  (O.)  Daily  News  by  15  small  printing  two  or  three  pages  of  its  below.  The  tendency  is  to  whet  the 

advertisers.  The  page  gave  them  a  chance  woman’s  news  in  one  of  its  feature  sec-  — — — — i 

to  express  their  holiday  greetings  to  the  tions. — L.  D.  Chamberlain,  Worcester. 

public  at  a  much  better  advantage  and  at  -  //  i  >r>  i 

cheaper  cost  to  them  individually.— King.  jhe  San  Diego  Sun  has  an  interesting  I  Today’s  News  Today  I 

TT-  ....  .1  ...1  r  weekly  feature  in  its  Saturday  edition. 

Dinner  Hints  is  the  title  of  a  new  — ...-i, 


interest  of  students  in  the  daily  ue«i> 
papers  of  the  state  and  to  sumtnariae 
the  news  briefly. — T.  McQuinn. 

A  story  which  is  particularly  appn^ 
priate  for  any  resort  city  can  be  prepart4 
by  listing  the  inquiries  from  other  citia 
and  states  as  this  story  in  a  recent  Sm 
Diego  (C^l.)  Union  does: 

“Here's  a  List  of  Old  Home  Folk 

You’ll  Want  to  Tell  About  Cmr 

“Below  is  a  list  of  inquirers  about  Saa 
Diego  whose  requests  for  informatioo 
have  been  receiv^  by  the  San  Diego. 
California  club  in  the  last  week. 

“Resident  San  Diegans  are  urged  to 
glance  over  the  list,  and  if  they  are 
familiar  with  names  of  any  of  these  per¬ 
sons,  who  perhaps  reside  in  their  old  hennt 
town,  write  to  them  and  tell  them  abo« 
the  attractions  of  San  Diego  and  its  in¬ 
vestment  possibilities.” 

Below  this  are  the  states  listed  alpha- 
betically  in  bold  face  type,  after  the  states 
are  the  names  of  the  inquirers  with  their 
addresses. — Thora  Eigenmann. 


Sparkling,  Brilliant 
Sports  Stories 
by 

Davis  J. 
Walsh 

are  written  exclusively 
for 

International 
News  Service 

63  Park  Row 
New  York  City 


cheaper  cost  to  them  individually.— King.  jhe  San  Diego  Sun  has  an  interesting 

TT-  ...  -  .1  .-.1  r  weekly  feature  in  its  Saturday  edition. 

Dinner  Hints  is  the  title  of  a  new  is  gotten  up  much  as  a  Sunday 

classification  adaed  to  the  classified  pages  features, 

of  a  mid-western  dail^  Under  thB  sub-  ^  Sunday  edition.  With  a 

head  are  listed  advertisements  of  gro-  heading.  “At  the  End  Si  This  Week  the 

cenes,  meat  dealers,  delicatessen  stores,  jg^^^  qAP  - „  ; 

farmers,  and  others  who  might  h^ave  ^g^^ 

something  to  offer  m  the  way  of  food.-  prominent  in  the  week’s  news  locallv 


B.  A.  T. 

Get  the  music  merchants  of  your  city 
behind  a  piano  playing  contest  for  school 
children,  obtaining  the  approval  of  the 


with  a  brief  resume  of  why  they  are  in¬ 
cluded. — Thora  Eigenmann. 

Should  a  girl,  engaged  to  be  married. 


board  of  education,  featuring  the  point  be  expected  to  save  money  from  her  sal- 
that  it  stimulates  more  interest  in  music  ary  and  contribute  it  toward  a  home,  just 
among  children.  Play  up  the  children’s  as  her  fiance  does?  The  New  York  Daily 
side  of  the  affair  strongly,  having  the  sale  Ne7i's  asked  this  question  recently  and 
of  pianos  in  the  dim  background  as  many  interesting  opinions  were  forth- 
much  as  possible.  Every  twice  a  month,  coming.  Interview  a  representative  selec- 
or  oftener,  music  dealers  are  good  for  a  tion  of  young  persons,  both  single  and 
special  page,  besides  increasing  their  copy  married,  on  this  subject  and  see  what 
throughout  the  contest.  The  Detroit  they  have  to  say  about  it. — Walter  F. 
Times  found  it  to  be  the  best  and  clean-  Dantzscher. 

est  contest  they  had  ever  conducted,  be-  _ ' 

sides,  being  a  circulation  getter.  Material 

on  piano  playing  contests  is  now  avail-  A  AT 

able  by  applying  to  the  National  Music  VaIxEj/A  1 

Chamber  of  Commerce,  New  York  City.  COMBINATION 


In  the  classified  advertising  section  of 

BOSTON 

POST 

November  1927 

Gross  Circulation  Averages 

DAILY  POST  443,510 

SUNDAY  POST _ 382,838 

KELLT-BKITH  COKPAVT 
Bpaolal  SapreinitatiTe 
Oraykar  Bvlldlnr,  VTW  TOBK 
TriboM  Tower,  Ohloare 


A  GREAT 
COMBINATION 

The  Life  Story  of  Herbert  Hoover 
by  Will  Irwin. 

“Up  From  the  City  Streets” 

The  Life  of  Governor  Smith 

by  Norman  Hapgood  and 
Henry  Moakowits. 

The  two  outstanding  biographies  of 
the  most  colorful  figures  hi  American 
political  life. 

For  release  January  15th 

UNITED  FEATURE 
SYNDICATE 

World  Bldf.  Now  York 


[UNITEP>PI^ 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


For  Serials  That  Sell 
Newspapers 

“THE  rOVELOBH,”  by  Beatrice  Fairfax 
“THE  OOMSTAVT  FLAKE, ”  by  Wini¬ 
fred  Van  Dnier 

“BBOADWAT,”  by  FblUp  Dnimiag  aad 
George  Abbett 

“WHEBE’S  EKILTI”  by  Carolyn  Welle 
“THE  CATBPAW,”  by  Bobert  Terry 
Shannon 

“HEB  HCBBAVD’B  BECBETABT,"  by 
William  Almen  Wolff 
“THE  CHEEBIBO  THBONO,”  by  Fred 
Macleaac 

And  other  asBured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 

KING  FEATURES 
SYNDICATE,  Inc. 

241  WEST  88th  STREET 
NEW  YORK  CITY 


Real  Home 

^^cwspap£rj^ 

PHIUDELPHIA 

RECORD 


In  a  city  op 

Real  Homes  ’, 


Second  largest  momi 
daily-7g5{»  wme  deli^ 


DO  YOU  NEED 
A  TRAINED  MAN?  • 

The  Personnel  Bureafc^. 
Sigma  Delta  Chi,  an  orgmli' 
tion  of  college  trained  nevfr 
paper,  magazine  and  advertli^ 
men,  wants  to  help  you  fod  hi^  ‘ 
The  Bureau  puts  you  in  toodi  , 
wtih  experienced,  energetic  m*  i 
— it  saves  you  time  by  recc^ 
mending  only  those  who  toot 
your  requirements. 

If  you  expect  a  vacancy, 
write  John  G.  Earhart,  DireeW, 
Personnel  Bureau  of  Sigma  D«l- 
ta  Chi,  836  Exchange  Ata. 
Chicago,  lU. 

NO  CHARGE  TO 
EMPLOYERS 


